
 

 
 

INVESTIGASI REVISIT INTENTION WISATAWAN TAMAN 

MINI INDONESIA INDAH, JAKARTA: FAKTOR – FAKTOR 

APA SAJA YANG MEMPENGARUHI? 

 

ANDI RIANDI ADLI 

8215164379 
 

 

 

 
Skripsi Ini Disusun sebagai Salah Satu Persyaratan Untuk Memperoleh 

Gelar Sarjana Manajemen pada Fakultas Ekonomi Universitas Negeri 

Jakarta 

 

 
PROGRAM STUDI S1 

MANAJEMEN FAKULTAS 

EKONOMI UNIVERSITAS 

NEGERI JAKARTA 2020 



 

 

 
 

INVESTIGATING THE REVISIT INTENTION OF VISITORS IN 

TAMAN MINI INDONESIA INDAH, JAKARTA: WHAT FACTORS 

INFLUENCE? 

 
ANDI RIANDI ADLI 

8215164379 
 

 

 

 

 
A      Thesis     Submitted     In      Fulfilment     Of      The       Requirements  

For The Degree Of Bachelor Of Management On Faculty Of Economics State 

University Of Jakarta 

 

 
BACHELOR MANAGEMENT STUDY PROGRAM 

FACULTY OF ECONOMICS 

STATE UNIVERSITY OF JAKARTA 

2020 



i 
 

 

 

 

 

ABSTRAK 

Andi Riandi Adli; Investigasi Revisit Intention Wisatawan Taman Mini 

Indonesia Indah, Jakarta: Faktor-Faktor Apa Saja yang 

Memengaruhi?. Skripsi, Jakarta: Program Studi S1 Manajemen, 

Fakultas Ekonomi, Universitas Negeri Jakarta. Tim Pembimbing: Usep 

Suhud, M.Si., Ph.D. & Rahmi, S.E., M.S.M. 

 
Tujuan penelitian ini adalah: 1) Untuk mengetahui service quality 

berpengaruh secara signifikan terhadap trust, 2) Untuk mengetahui service 

quality berpengaruh secara signifikan terhadap revisit intention , 3) Untuk 

mengetahui service quality berpengaruh secara signifikan terhadap 

customer satisfaction, 4) Untuk mengetahui service quality berpengaruh 

secara signifikan terhadap perceived value, 5) Untuk mengetahui customer 

satisfaction berpengaruh secara signifikan terhadap revisit intention, 6) 

Untuk mengetahui perceived value berpengaruh secara signifikan terhadap 

customer satisfaction, 7) Untuk mengetahui trust berpengaruh secara 

signifikan terhadap customer satisfaction 8) Untuk mengetahui trust 

berpengaruh secara signifikan terhadap revisit intention melalui customer 

satisfaction 9) Untuk mengetahui customer satisfaction berpengaruh secara 

signifikan terhadap revisit intention pada Taman Mini Indonesia indah. 

Metode pengumpulan data menggunakan metode survei dengan instrumen 

berupa kuesioner online/daring. Objek penelitian ini adalah 200 responden 

yang telah berkunjung ke Taman Mini Indonesia Indah. Analisis data 

menggunakan SPSS versi 25 dan SEM (Structural Equation Model) dari 

software AMOS versi 21 untuk mengolah dan menganalisa data hasil 

penelitian. Hasil dari uji hipotesis menunjukkan bahwa ada 3 variabel yang 

diterima service quality diterima terhadap trust, servie quality diterima 

terhadap perceived value, dan customer satisfaction diterima terhadap 

https://classroom.google.com/u/0/c/NTczNDc3Njk2ODBa
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revisit intention 

 
 

Kata Kunci: service quality, perceived value, trust, customer satisfaction, 

revisit intention 
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ABSTRACT 
Andi Riandi Adli; Investigation of Revisit Intention of Taman Mini Indonesia Indah 

Tourists, Jakarta: What Factors Affect ?. Thesis, Jakarta: S1 Management Study 

Program, Faculty of Economics, Jakarta State University. Advisory Team: Usep 

Suhud, M.Si., Ph.D. & Rahmi, S.E., M.S.M. 

 
The objectives of this study are: 1) To determine that service quality has a significant 

effect on trust, 2) To determine that service quality has a significant effect on revisit 

intention, 3) To determine service quality has a significant effect on customer 

satisfaction, 4) To determine service quality has an effect significantly on perceived 

value, 5) To determine customer satisfaction has a significant effect on revisit 

intention, 6) To determine perceived value has a significant effect on customer 

satisfaction, 7) To To determine trust has a significant effect on customer satisfaction 

8) To To determine trust has a significant effect on revisit intention through customer 

satisfaction. 9)To determine customer satisfaction has a significant effect on revisit 

intention at Taman Mini Indonesia Indah. The data collection method uses a survey 

method with an instrument in the form of an online questionnaire. The object of this 

research is 200 respondents who have visited Taman Mini Indonesia Indah. Data 

analysis used SPSS version 25 and SEM (Structural Equation Model) from AMOS 

version 21 software to process and analyze research data. The results of the 

hypothesis test show that there are 3 variables accepted that service quality is 

accepted towards trust, service quality is accepted for perceived value, and customer 

satisfaction is received on revisit intention. 

 

Keywords: service quality, perceived value, trust, customer satisfaction, revisit 

intention 
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