71

DAFTAR PUSTAKA

Ahmad, A. M. K., & Al-Zu’bi, H. A. (2011). E-Banking Functionality and
Outcomes of Customer Satisfaction. International Journal of Marketing
Studies, 3(1), 50-65.

Amin, M., Rezaei, S., & Abolghasemi, M. (2014). User satisfaction with mobile
websites: the impact of perceived usefulness (PU), perceived ease of use
(PEOU) and trust. Nankai Business Review International, 5(3), 258-274.
https://doi.org/10.1108/NBRI-01-2014-0005

Anandita, F. B. A., & Saputra, S. D. (2015). Analisis Pengaruh Kepercayaan,
Keamanan, Kualitas Pelayanan, dan Presepsi Akan Risiko Terhadap
Keputusan Pembelian Melalui Situs Jejaring Sosial. Jurnal Ekonomi Dan
Kewirausahaan.

Anderson, R. E., & Srinivasan, S. S. (2003). E-Satisfaction and E-Loyalty: A
Contingency Framework. Psychology and Marketing, 20(2), 123-138.
https://doi.org/10.1002/mar.10063

Angga, Y. (2018). Hal yamg Perlu Diketahui Soal DANA, Dompet Digital
Besutan Anak Negeri. Liputan6.Com.
https://www.liputan6.com/bisnis/read/3802191/hal-yang-perlu-diketahui-
soal-dana-dompet-digital-besutan-anak-negeri

Armesh, H., Salarzehi, H., Yaghoobi, N. M., Heydari, A., & Nikbin, D. (2010).
The Effects of Security and Privacy Information on Trust & Trustworthiness
and Loyalty in Online Marketing in Malaysia. International Journal of
Marketing Studies, 2(2), 223-234. https://doi.org/10.5539/ijms.v2n2p223

Bank Indonesia, G. B. (2016). Frequently Asked Question Peraturan Bank
Indonesia No. 18/40/PBI1/2016 tentang Penyelenggaraan Pemrosesan
Transaksi Pembayaran Indonesia. Bank Indonesia, G. B.

Bank Indonesia, G. B. (2018). Teknologi Finansial (Fintech). Bank Indonesia, G.
B. https://www.bi.go.id/id/sistem-pembayaran/fintech/Contents/default.aspx

Chang, H. H., & Chen, S. W. (2008). The impact of customer interface quality,
satisfaction and switching costs on e-loyalty: Internet experience as a
moderator. Computers in Human Behavior, 24(6), 2927-2944.
https://doi.org/10.1016/j.chb.2008.04.014

Chin, W. W., & Todd, P. A. (1995). One the use usefulness, and erase of use of
structural equation modeling in MIS research: a note of caution. MIS
Quarterly, 237-246.

DANA. (2020). Product & Fitur. Dana.ld. https://dana.id/product

Darsono, L. I., & Junaedi, C. M. (2006). An Examination of Perceived Quality,
Satisfaction, and Loyalty Relationship: Applicability of Comparative and



72

Noncomparative Evaluation. Gadjah Mada International Journal of
Business, 8(3), 323. https://doi.org/10.22146/gamaijb.5612

Dr. Dididn Fatihudin, S.E., M. S., & Dr. M Anang Firmansyah, S.E., M. M.
(2019). Pemasaran jasa. Grup Penerbitan CV Budi Utama.

Eid, M. 1. (2011). Determinants of e-commerce customer satisfaction, trust, and
loyalty in Saudi Arabia. Journal of Electronic Commerce Research, 12(1),
78-93.

Ferdinand, A. (2006). Metode Penelitian Manajemen. In Badan Penerbit
Universitas Diponegoro.

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro.

Gloria, T. V., & Achyar, A. (2016). Effects of Externalities and Flow on
Perceived Usefulness, Satisfaction, and Loyalty in Mobile Instant Messaging
Promotion. 2(2), 85-103.

Griffin, J. (2005). Menumbuhkan & Mempertahankan Kesetiaan Pelanggan. In
Customer Loyalty (p. 31). Erlangga.

Ha, J., & Jang, S. C. (Shawn). (2010). Effects of service quality and food quality:
The moderating role of atmospherics in an ethnic restaurant segment.
International Journal of Hospitality Management, 29(3), 520-529.
https://doi.org/10.1016/j.ijhm.2009.12.005

Ha, S., & Stoel, L. (2012). Online apparel retailing: Roles of e-shopping quality
and experiential e-shopping motives. Journal of Service Management, 23(2),
197-215. https://doi.org/10.1108/09564231211226114

Hair, J. F. J., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate
Data Analysis (Vol. 7).

Iprice.co.id. (2019). Siapa Aplikasi E-wallet dengan Pengguna Terbanyak di
Indonesia? https://iprice.co.id/trend/insights/e-wallet-terbaik-di-indonesia/

Irawan, R., Wijaya, D., Dewi, I. K., Prana, I., & Marti, N. (2019). Pengaruh
Kualitas Pelayanan terhadap Kepuasan Pelanggan di PT. Lintas Timur
Sejahtera Jakarta Utara.

Jin, B., & Park, J. Y. (2006). The moderating effect of online purchase experience
on the evaluation of online store attributes and the subsequent impact on
market response outcomes. Advances in Consumer Research, 33, 203-211.

Khan, I. (2012). Impact of customer satisfaction and retention on customer
loyalty. International Journal of Scientific & Technology Research, 1(2),
106-110.

Kinasih, B. S., & Albari, A. (2012). Pengaruh Persepsi Keamanan dan Privasi
terhadap Kepuasan dan Kepercayaan Konsumen Online. Jurnal Siasat



73

Bisnis, 16(1). https://doi.org/10.20885/jsb.vol16.iss1.art3
Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson.

Kumar, A., Adlakaha, A., & Mukherjee, K. (2018). The effect of perceived
security and grievance redressal on continuance intention to use M-wallets in
a developing country. International Journal of Bank Marketing, 36(7), 1170—
1189. https://doi.org/10.1108/1JBM-04-2017-0077

Lovelock, C., & Wirtz, J. (2016). Services Marketing (8th ed.). World Scientific
Publishing Co. Inc.

Luarn, P., & Lin, H. H. (2003). A Customer Loyalty Model for E-Service
Context. Journal of Electronic Commerce Research, 4(June), 156-167.

Mabhribi, M. A. (2016). Pionir Solusi Pembayaran Elektronik Lokal. In Marketing
05 XVI (p. 91).

Malhotra, N. K. (2010). Marketing Research: An Applied Orientation. In Journal
of Marketing Research (Vol. 31, Issue 1). Pearson Education Inc.
https://doi.org/10.2307/3151953

Maryanto, R. H. (2019). Pengaruh Perceived Usefulness terhadap Customer
Loyalty yang Dimediasi oleh Customer Satisfaction dan Dimoderasi
Perceived Ease of Use pada Pengguna Aplikasi Grab di Surabaya [Ciputra
University]. https://dspace.uc.ac.id/handle/123456789/2783

Ozgiiven, N. (2011). Analysis of the Relationship Between Perceived Security
and Customer Trust and Loyalty in Online Shopping. Chinese Business
Review, 10(11), 990-997. https://doi.org/10.17265/1537-1506/2011.11.004

play.google.com. (2020). Ulasan DANA. Play.Google.Com.
https://play.google.com/store/apps/details?id=id.dana

Priyono. (2016). Metode Penelitian Kuantitatif (T. Chandra (ed.); 2016th ed.).
Zifatama.

Reddy, S., & Sambaiah, R. (2019). Customer Satisfaction Towards the Mobile
Wallets Usage-An Empirical Analysis among the Rural Bank Customers in
the State of Telangana. 4931 (February), 2017-2020.

Riza, S., & Sutopo. (2017). Analisis Pengaruh E-Service Quality , Kualitas
Informasi Dan Persepsi Kemudahan Terhadap E- Intervening. Diponegoro
Journal Of Management, 6, 1-13.

Rizan, M., Warokka, A., & Listyawati, D. (2013). Relationship marketing and
customer loyalty: Do customer satisfaction and customer trust really serve as
intervening variables? Vision 2020: Innovation, Development Sustainability,
and Economic Growth - Proceedings of the 21st International Business
Information Management Association Conference, IBIMA 2013, 2, 1285—
1295. https://doi.org/10.5171/2014.724178



74

Roca, J. C., Garcia, J. J., & de la Vega, J. J. (2009). The importance of perceived
trust, security and privacy in online trading systems. Information
Management and Computer Security, 17(2), 96-113.
https://doi.org/10.1108/09685220910963983

Sanusi, A. (2014). Metode Penelitian Bisnis. Salemba Empat.

Sarwono, J. (2010). Pengertian Dasar Structural Equation Modeling (SEM). 1—
18. http://www.jonathansarwono.info

Schwab, K. (2016). The Fourth Industrial Revolution. World Economic Forum.

Sherren, & Prabowo, S.E., M.M., P. (2013). Analisis Pengaruh Kepuasan
Pelanggan terhadap Kepercayaan Pelanggan dan Dampaknya pada Retensi
Pelanggan JNE Pangkalpinang [Bina Nusantara University]. In Current
topics in microbiology and immunology (Vol. 284).
https://lib.unnes.ac.id/17153/1/1201408017.pdf

Sugiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif dan R&D. CV.
Alfabeta.

Sugiyono. (2012). Memahami Penelitian Kualitatif. CV. Alfabeta.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. CV.
Alfabeta.

Sugiyono. (2017). Metode Penelitian Administrasi. CV. Alfabeta.

Tankovic, A. C., & Benazic, D. (2018). The perception of e-servicescape and its
influence on perceived e-shopping value and customer loyalty. Online
Information Review, 42(7), 1124-1145. https://doi.org/10.1108/0IR-12-
2016-0354

Trisnawati, E., Assegaff, S., & Rohaini, E. (2019). Pengaruh Perceived Ease Of
Use , Perceive Usefulness , Service Quality , Perceived Value Terhadap
Customer Saticfaction Pada Pengguna Grab ( Studi Kasus Mahasiswa
STIKOM DB Jambi ). Program Sistem Informasi, 82—96.

Utami, R. A. (2016). Pengaruh Kualitas Sistem dan Layanan, Kepercayaan,
Presepsi Manfaat, Presepsi Kemudahan dan Presepsi Risiko terhadap Sikap
Penggunaan E-Money (Studi Kasus: Mahasiswa Prodi AKuntansi
Universitas Islam Indonesia). Universitas Islam Indonesia.

Vesel, P., & Zabkar, V. (2009). Managing customer loyalty through the mediating
role of satisfaction in the DIY retail loyalty program. Journal of Retailing
and Consumer Services, 16(5), 396-406.
https://doi.org/10.1016/j.jretconser.2009.05.002

wearesocial.com. (2020). Digital 2020: 3.8 billion people use social media.
Wearesocial.Com. https://wearesocial.com/blog/2020/01/digital-2020-3-8-
billion-people-use-social-media



75

Wida, P. A. M. W.,, Yasa, N. N. K., & Sukaatmadja, I. P. G. (2019). Aplikasi
Model TAM (Technology Acceptance Model) Pada Perilaku Pengguna
Instagram. 96. https://www.google.gr/_/chrome/newtab?espv=2&ie=UTF-8

Wilson, A. (2018). Marketing Research: Delivering Customer Insight (4th ed.).
Macmillan Education UK.
https://books.google.co.id/books?id=1eqxtAEACAAJ

Wong, W. P. M., Lo, M. C., & Ramayah, T. (2014). The effects of technology
acceptance factors on customer e-loyalty and e-satisfaction in Malaysia.
International Journal of Business and Society, 15(3), 477-502.

Yamin, S., & Kurniawan, H. (2009). Structural equation modeling: Belajar lebih
mudadh teknik analisis data kuesioner dengan Lisrel-PLS. Salemba Infotek.

Yogananda, A. S., & Dirgantara, I. M. B. (2017). Pengaruh persepsi manfaat,
persepsi kemudahan penggunaan, kepercayaan dan persepsi risiko terhadap
minat untuk menggunakan instrumen uang elektronik. Diponegoro Journal
of Management, 6(4), 1-7.

Zhou, T., & Lu, Y. (2011). Examining mobile instant messaging user loyalty from
the perspectives of network externalities and flow experience. Computers in
Human Behavior, 27(2), 883-889. https://doi.org/10.1016/j.chb.2010.11.013



