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ABSTRAK 

SAFIRA CITRA FATINA. Pengaruh Country of Origin, Product Quality dan 

Brand Image terhadap Purchase Decision: Program Studi Pendidikan Bisnis, 

Fakultas Ekonomi, Universitas Negeri Jakarta, 2021. 

 

Penelitian ini bertujuan untuk mengetahui pengaruh negara asal, kualitas produk 

dan citra merek terhadap keputusan pembelian produk kosmetik asal Korea Selatan. 

Data diperoleh melalui kuisioner secara purposive sampling kepada 200 responden 

pengguna kosmetik asal Korea Selatan di area Jabodetabek. Teknik analisis yang 

digunakan adalah regresi linier sederhana dengan hasil uji t menunjukkan nilai 

signifikansi < 0,05 menandakan jika negara asal, kualitas produk dan citra merek 

secara parsial berpengaruh secara positif dan signifikan terhadap keputusan 

pembelian. Hasil regresi linier sederhana memperoleh hasil yaitu Ŷ = 13,085 + 

0,706X1, Ŷ = 14,265 + 0,658X2, dan Ŷ = 11,585 + 1,304X3. Hasil uji koefisien 

determinasi negara asal sebesar 50,7% sisanya dipengaruhi oleh variabel lain. Hasil 

uji koefisien determinasi kualitas produk sebesar 46,5% sisanya dipengaruhi oleh 

variabel lain. Hasil uji koefisien determinasi citra merek sebesar 63,1% sisanya 

dipengaruhi oleh variabel lain. 

Kata Kunci: Negara Asal, Kualitas Produk, Citra Merek, Keputusan Pembelian. 
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ABSTRACT 

SAFIRA CITRA FATINA. The Effect of Country of Origin, Product Quality and 

Brand Image on Purchase Decision: Business Education Study Program, Faculty 

of Economics, State University of Jakarta, 2021. 

This study aims to determine the effect of country of origin, product quality and 

brand image on purchase decision of cosmetic products from South Korea. The 

data was obtained through a purposive sampling questionnaire to 200 respondents 

using cosmetics from South Korea in the Jabodetabek area. The analysis technique 

used is simple linear regression with t test results indicating that the country of 

origin, product quality and brand image partially have a positive and significant 

effect on purchase decision with a significance value of <0.05. The analysis of the 

coefficient of determination on the country of origin variable has an R Square value 

of 0.507 or 50.7%, which means that the country of origin variable has the ability 

to explain purchase decision by 50.7% while the remaining 49.3% is influenced by 

other variables. The product quality variable has an R Square value of 0.465 or 

46.5%, which means that the product quality variable has the ability to explain 

purchase decision of 46.5%, the rest is influenced by other variables. The brand 

image variable has an R Square value of 0.631 or 63.1%, which means that the 

brand image variable has the ability to explain purchase decision of 63.1% while 

the remaining 36.9% is influenced by other variables. 

 

Keywords: Country of Origin, Product Quality, Brand Image, Purchase Decision. 
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LEMBAR PENGESAHAN SKRIPSI 
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PERNYATAAN ORISINALITAS 
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SURAT PERNYATAAN PERSETUJUAN PUBLIKASI 
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LEMBAR PERSEMBAHAN 

 

“Start now. Start where you are. Start with fear. Start with pain. Start with doubt. 

Start with hands shaking. Start with voice trembling; but start. Start and don’t 

stop. Start where you are, with what you have. Just start.” 

 

“There’s no dream that you can’t achieve. Every dream can come true. So please 

don’t think that you can’t do. Try everything.” 

(Liu Yangyang) 

 

Skripsi saya persembahkan untuk kedua orang tua dan adik saya yang senantiasa 

selalu memberikan dukungan, dorongan dan hiburan selama proses penyusunan 

skripsi. Saya persembahkan juga untuk para sahabat yang sudah menemani 

selama proses penyusunan skripsi. Terakhir, saya persembahkan skripsi ini untuk 

diri saya sendiri yang sudah kuat berjuang sejauh ini. 
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