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ABSTRAK

DEWI AMALIA PROBOSINI. Pengaruh Promosi, Brand Ambassador
Terhadap Keputusan Pembelian Dan Brand Image Sebagai Variabel
Intervening Pengguna Tokopedia Di Jabodetabek. Jakarta: Program Studi

Pendidikan Bisnis, Fakultas Ekonomu, Universitas Negeri Jakarta, 2021.

Tujuan penelitian ini adalah untuk mengetahui pengaruh promosi, brand
ambassador terhadap keputusan pembelian dan brand image sebagai variabel
intervening pengguna Tokopedia pada masyarakat Jabodetabek. Penelitian ini
dilakukan selama kurang lebih enam bulan dari Januari 2021 hingga Juni
2021. Metode yang digunakan oleh peneliti adalah metode survei dengan
teknik purposive sampling, yang dimana mencari tahu sesuai dengan kriteria
tertentu dan disebarkan melalui google form. Sedangkan analisis yang
digunakan dalam penelitian tersebut adalah analisis SEM AMOS dengan
menggunakan metode kuantitatif. Populasi yang dilibatkan adalah pengguna
Tokopedia khusus pernah membeli di Tokopedia pada wilayah Jabodetabek
sebanyak 200 responden. Hasil penelitian tersebut yaitu promosi, brand
ambassador dan brand image secara simultan berpengaruh positif dan
signifikan terhadap keputusan pembelian. Sedangkan secara persial, variabel
promosi, brand ambassador dan brand image berpengaruh positif dan

signifikan.

Kata kunci: Promosi, Brand Ambassador, Brand Image, Keputusan

Pembelian, Tokopedia



ABSTRACT

DEWI AMALIA PROBOSINI. Effect of Promotion, Brand Ambassador on
Purchase Decisions and Brand Image as Intervening Variables for Tokopedia
Users in Jabodetabek. Jakarta: Business Education, Faculty of Economics,
State University of Jakarta, 2021.

The purpose of this study was to determine the effect of promotion, brand
ambassador on purchasing decisions and brand image as an intervening
variable for Tokopedia users in the Jabodetabek community. This research
was conducted for approximately six months from January 2021 to June 2021.
The method used by the researcher is a survey method with purposive
sampling technique, which seeks to find out according to certain criteria and
is distributed via google form. While the analysis used in this study is AMOS
SEM analysis using quantitative methods. The population involved is special
Tokopedia users who have purchased at Tokopedia in the Jabodetabek area
as many as 200 respondents. The results of this study are promotion, brand
ambassador and brand image simultaneously have a positive and significant
effect on purchasing decisions. While partially, the variables of promotion,
brand ambassador and brand image have a positive and significant effect.

Keyword: Promotion, Brand Ambassador, Brand Image, Purchase Decision,

Tokopedia
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