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ABSTRAK 

Anisah Rizki Ayusti. 5525152738. “Gaya Hidup Belanja dan Pembelian Impulsif 

Milineris Masker Kain SecaraOnline”. Skripsi, Jakarta : Program Studi Pendidikan 

Tata Busana, Fakultas Teknik, Universitas Negeri Jakarta, 2021. 

Penelitian ini bertujuan untuk memperoleh informasi tentang gaya hidup 

belanja dan pembelian impulsif pada produk milineris masker kain secara online dan 

untuk mengetahui pengaruh gaya hidup belanja dan pembelian impulsif milineris 

masker kain secara online. 

Metode penelitian menggunakan metode survey dengan pendekatan 

kuantitatif. Sampel penelitian ini berjumlah 135 responden wanita dan pria berusia 

18-35 tahun yang pernah membeli produk millineris masker kain secara online. 

Pengumpulan data dilakukan dengan menggunakan google form. Metode analisis 

menggunakan uji chi-square. 

Hasil penelitian ini menunjukkan bahwa gaya hidup belanja berkontribusi 

tinggi sekitar 90.4% dengan indikator : Tawaran iklan 46.7% tinggi, kepuasan 

terhadap merk 65.2% sangat tinggi , keyakinan terhadap harga 58.5 % sangat tinggi, 

kemampuan membeli 54.1% tinggi, idea shopping 54.8% tinggi, dan value shopping 

71.1% berada pada kategori sangat tinggi. Selain itu pembelian Impulsif 

berkontribusi sangat tinggi sekitar 59.3% dengan indikator: spontanitas 57.8% 

tinggi, kekuatan kompulsi dan intensitas 57% tinggi, kegairahan stimulasi 57% 

tinggi, dan ketidakpedulian akan akibat 62.2% berada pada kategori tinggi. Hasil 

analisis data menunjukkan bahwa terdapat pengaruh antara gaya hidup belanja dan 

pembelian impulsif milineris masker kain secara online.  

Kata kunci : gaya hidup belanja. Pembelian Impulsif , Produk masker kain 
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ABSTRAC 

Anisah Rizki Ayusti. 5525152738. "Shopping Lifestyle and Milinerris Impulsive 

Purchase of Cloth Masks Online”. Thesis, Jakarta: Fashion Design Education 

Program, Faculty of Engineering, State University of Jakarta, 2021. 

The purpose of this research is to obtain information about the shopping 

lifestyle on millinery fabric masks products, to obtain information about impulsive 

buying on online millinery fabric masks, to determine the effect of online shopping 

lifestyle ,and to examine the effect of online shopping lifestyle and impulse buying of 

fabric masks millinery. 

The method used was a survey method with a quantitative approach. The 

samples of this research were 135 female and male respondents age 18-35 years 

who had bought millinary cloth mask product online. The data was collected by 

using google form. The data analyzed was using Chi-Square.  

The results of this study indicated that the shopping lifestyle had a high 

contribution of around 90.4% with the indicators: 46.7% high advertising offer, 

65.2% very high brand satisfaction, very high price confidence 58.5%, 54.1% high 

purchasing ability, 54.8% high idea shopping, and value shopping 71.1% is in the 

very high category. In addition, Impulsive buying contributed very high about 59.3% 

with indicators: high spontaneity 57.8%, compulsion strength and intensity 57% 

high, arousal 57% high stimulation, and indifference to consequences 62.2% were in 

the high category. The results of data analysis show that there is an influence 

between shopping lifestyle and online shopping millennial impulsive buying of cloth 

masks. 

Keywords : Shopping lifestyle, Impulse buying, Fabric mask product. 
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