DAFTAR PUSTAKA

Anisa, N. (2020). Hubungan Social Influence dan Online Disinhibition Pada Pengguna

Media Sosial Twitter. Universitas Negeri Jakarta.

Anwar, F. (2017). Perubahan dan Permasalahan Media Sosial. Jurnal Muara limu
Sosial, Humaniora, Dan Seni, 1(2), 137.
https://doi.org/10.24912/jmishumsen.v1i1.343

APJII. (2020). Laporan Survei Internet APJII 2019 — 2020. Asosiasi Penyelenggara
Jasa Internet Indonesia, 2020, 1-146. https://apjii.or.id/survei

Bahar, A. (2018). Survei: 46% Remaja Punya Lebih dari Satu Akun Instagram Pribadi,
Kebanyakan Nggak Mengungkapkan Identitas Asli. Apa Alasannya? Hai.Grid.ld.
https://hai.grid.id/read/07610011/survei-46-remaja-punya-lebih%09dari-satu-
akun-instagram-pribadi-kebanyakan-nggak-ngungkap-identitas-asli-%09apa

alasannya?page=all

Chandigarh. (2021). FIR over fake Instagram account. The Tribune India.
https://www.tribuneindia.com/news/chandigarh/fir-over-fake-instagram-
account-220126

Cheung, C. M. K,, Wong, R. Y. M., & Chan, T. K. H. (2016). Online disinhibition:
Conceptualization, measurement, and relation to aggressive behaviors. 2016

International Conference on Information Systems, ICIS 2016, 1-10.

Cozby, P. C. (1973). Self-disclosure: A literature review. Psychological Bulletin, 79(2),
73-91. https://doi.org/10.1037/h0033950

Dahono, Y. (2021). Data: Ini Media Sosial Paling Populer di Indonesia 2020-2021.

https://www.beritasatu.com/digital/733355/data-ini-media-sosial-paling-populer-

83



di-indonesia-20202021
Devito, J. A. (2011). Komunikasi Antar Manusia. Karisma Publishing Group.

Dewi, R., Janitra, P. A., llmu, F., & Universitas, K. (2018). Dramaturgi Dalam Media
Sosial : Jurnal llmu Komunikasi, 8(3), 340-347.

Dictionary.com. (2021). Slang dictionary. https://www.dictionary.com/e/slang/finsta/

El Ouirdi, M., Segers, J., El Ouirdi, A., & Pais, 1. (2015). Predictors of job seekers’
self-disclosure on social media. Computers in Human Behavior, 53, 1-12.
https://doi.org/10.1016/j.chb.2015.06.039

Fauzia, A. Z., Maslihah, S., & lhsan, H. (2019). Pengaruh Tipe Kepribadian terhadap
Self-Disclosure pada Dewasa Awal Pengguna Media Sosial Instagram di Kota
Bandung. 3(3), 151-160.

Ghozali, 1. (2011). Aplikasi Analisis Multivariate dengan Program SPSS. Badan
Penerbit Universitas Diponegoro.

Gravetter, F. J., & Forzano, L. A. B. (2009). Research Methods For The Behavioral
Sciences.

Harman, J. (2015). The Crazy Way Teens Are Hiding Their Imperfections Online:
Finstagram. Elle.Com. https://www.elle.com/culture/tech/a29243/finstagram/

Hollenbaugh, E. E., & Everett, M. K. (2013). The effects of anonymity on self-
disclosure in blogs: An application of the online disinhibition effect. Journal of
Computer-Mediated Communication, 18(3), 283-302.
https://doi.org/10.1111/jcc4.12008

Hootsuite. (2021). Global Digital Report.

Igbal, F., Karsidi, R., Utari, P., & Hastjarjo, S. (2019). Instagram’s Users Behavior
and Communication Identity. October. https://doi.org/10.2991/aicosh-19.2019.40

Jessica, C. (2020). Semakin Penting untuk Sebuah Brand, Apa Itu User Generated

84



Content? Glints.Com. https://glints.com/id/lowongan/apa-itu-user-generated-
content/#.YPLvwugzbIW

Joinson, A. N. (2001). Self-disclosure in computer-mediated communication: The role
of self-awareness and visual anonymity. European Journal of Social Psychology,
31, 177-192. https://doi.org/10.2466/pr0.1977.41.1.87

Kang, J., & Wei, L. (2018). Let me be at my funniest: Instagram users’ motivations for
using Finsta (a.k.a., fake Instagram). The Social Science Journal, 2015.
https://doi.org/10.1016/j.s0scij.2018.12.005

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Karja. (2020). No Title. https://kumparan.com/karjaid/mengapa-netizen-menjadi-

lebih-real-di-akun-kedua-media-sosial-mereka-1skzllwxePY /full

Khairuni, N. (2016). DAMPAK POSITIF DAN NEGATIF SOSIAL MEDIA
TERHADAP PENDIDIKAN AKHLAK ANAK (Studi Kasus di SMP Negeri 2
Kelas VI1II Banda Aceh). JURNAL EDUKASI: Jurnal Bimbingan Konseling, 2(1),
91. https://doi.org/10.22373/je.v2i1.693

Kriyantono, R. (2009). Teknik Praktis Riset Komunikasi. Kencana Perdana Media
Group.

Lapidot-Lefler, N., & Barak, A. (2015). The benign online disinhibition effect: Could
situational ~ factors induce self-disclosure and prosocial behaviors?
Cyberpsychology, 9(2). https://doi.org/10.5817/CP2015-2-3

Napoleoncat.com. (2021). Instagram users in Indonesia.

https://napoleoncat.com/stats/instagram-users-in-indonesia/2021/05

Ningsih, S. W., & Putra, A. A. (2020). Intensitas Penggunaan Media Sosial Instagram
dengan Gaya Hidup Hedonis Pada Remaja Di Pekanbaru. Psychopolytan : Jurnal

85



Psikologi, 3(2), 113-118. https://doi.org/10.36341/psi.v3i2.894

Orlando, J. (2018). How Teens Use Fake Instagram Accounts to Relieve the Pressure
of  Perfection.  https://theconversation.com/how-teens-use-fake-instagram-

accounts-to-relieve-the-pressure-of-perfection-92105

Prihantoro, E., Damintana, K. P. I., & Ohorella, N. R. (2020). Self Disclosure Generasi
Milenial melalui Second Account Instagram. 18(3), 312-323.

Pringle, R. (2017). Finstas: Using ‘Fake’ Social Media Accounts to Reveal Your
Authentic Self. https://www.cbc.ca/news/science/instagram-finsta-rinsta-ramona-
pringle-1.4279550

Qian, H., & Scott, C. R. (2007). Anonymity and self-disclosure on weblogs. Journal of
Computer-Mediated Communication, 12(4), 1428-1451.
https://doi.org/10.1111/j.1083-6101.2007.00380.x

Ramelb, M. (2016). Twitter and Identity: Living up to the Social Comparison. 16.
https://scholarcommons.scu.edu/cgi/viewcontent.cgi?article=1010&context=eng
| 176

Rangkuti, A. (2017). Statistika Inferensial untuk Psikologi & Pendidikan. Kencana.

Rangkuti, A., & Wahyuni, L. (2017). Analisis data penelitian kuantitatif berbasis
classical test theory dan item response theory (rasch model). Jakarta: Universitas
Negeri Jakarta.

Santrock, J. W. (2002). Life-Span Development: Perkembangan Masa Hidup.
Erlangga.

Sugiyono. (2013). Metode Penelitian Kombinasi (Mixed Methods). Alfabeta.
Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta, CV.

Suler, J. (2004). The online disinhibition effect. Cyberpsychology and Behavior, 7(3),
321-326. https://doi.org/10.1089/1094931041291295

86



Syaifussalam, M. L. S. W. (2016). Kesepian dan Pengungkapan Diri Melalui Media
Sosial pada Mahasiswa. Jurnal Psikologi Universitas Islam Indonesia:
Yogyakarta, 03(1).

Voggeser, B. J., Singh, R. K., & Gdritz, A. S. (2018). Self-control in online discussions:
Disinhibited online behavior as a failure to recognize social cues. Frontiers in
Psychology, 8(JAN), 1-11. https://doi.org/10.3389/fpsyg.2017.02372

WeAreSocial, & Hootsuite. (2021). Digital 2021 Report.
https://www.hootsuite.com/pages/digital-trends-2021#c-237279

Wheeless, L. R., & Grotz, J. (1976). Conceptualization and Measurement of Reported
Self-Disclosure. Human  Communication Research, 2(4), 338-346.
https://doi.org/10.1111/j.1468-2958.1976.tb00494.x

Yusuf, F. (2018). Uji Validitas dan Reliabilitas Instrumen Penelitian Kuantitatif. Jurnal
IImiah Kependidikan.

Yz-zahra, F. A., & Hasfi, N. (2018). Studi Fenomenologi Online Self Disclosure
melalui Instagram Story. Interaksi Online, 7(1), 56-67.
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/22672

87



