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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi tentang beauty
influencers di media sosial terhadap keputusan pembelian produk kosmetik pada
remaja perempuan di Jabodetabek. kriteria sampel yaitu remaja perempuan (15-25
tahun) pengikut dari salah satu beauty influencer, pernah membeli suatu produk
kosmetik dari ulasan beauty influencer, menggunakan aplikasi TikTok, ber-
domisili di Jabodetabek. Instrumen pada penelitian ini menggunakan referensi
dari dasar teori dan dimensi tokoh Solis & Webber (2012) untuk variabel in-
denpenden dan tokoh Kotler & Keller (2016) untuk variabel dependen. Hasil
penelitian yang didapat adalah persepsi tentang beauty influencer memiliki
pengaruh sebesar 13,3% terhadap keputusan pembelian produk kosmetik.

Kata Kunci: Beauty Influencer, Keputusan Pembelian, dan Produk Kosmetik
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THE EFFECT OF PERCEPTIONS ABOUT BEAUTY INFLUENCER ON SO-
CIAL MEDIA ON PURCHASING DECISIONS TO COSMETIC PRODUCTS OF
TEENAGE GIRLS IN JABODETABEK

Thesis

Jakarta: Psychology Study Program Faculty of Psychological Education, State
University of Jakarta
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ABSTRACT

The purpose of this research is to determine the effect of perceptions about beauty
influencers in social media on purchasing decisions to cosmetic products of teen-
age girls in Jabodetabek. The criteria to be a sample are teenage girls (15-25
year) are follower a beauty influencer the follower of beauty influencer, has
bought a cosmetic product from a beauty influencer review, TikTok users, living
in Jabodetabek. The instrument in this study uses references from the theoretical
basis and dimensions of Solis & Webber (2012) for the independent variable and
Kotler & Keller (2016) for the dependent variable. The results obtained were
perceptions about the effect of beauty having an influence of 13.3% on purchasing

decisions for cosmetic products.

Keyword: Beauty Influencer, Purchase Decision, and Cosmetic Products
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