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ABSTRAK 

 

Winda Oktafiani. Hubungan Pemahaman Merek (Brand) Terhadap Proses 

Pengambilan Keputusan Pembelian Produk Fashion. Skripsi. Jakarta, Program 

studi Pendidikan Tata Busana, Fakultas Teknik, Universitas Negeri Jakarta, 2017. 

Penelitian bertujuan untuk mengetahui apakah ada hubung anantara 

pemahaman merek (brand) dengan keputusan pembelian. Adapun penelitian ini 

dilakukan mulai dari bulan September 2016 sampai bulan Januari 2017. 

 Penelitian ini menggunakan metodeKuantitatif Asosiatif. Metode 

penelitian yang digunakan adalah metode survey, dengan teknik pengumpulan 

data menggunkan kuesioner.Sampel  sebanyak 100 responden dengan usia 19-24 

tahun yang adalah pengunjung Mall Central Park. Metode pengambilan sampel 

secara teknik sampling insidental. Analisis data menggunakan ujiregresi linear 

berganda. 

 Hasil penelitian ini menunjukkan tidakadanya hubungan antara kedua 

variable dari hasil uji hipotesis yang di dapat nilai  = 0,971 > . Sehingga dapat 

disimpulkan bahwa tidak terdapat hubungan positif antara pemahaman merek 

(brand) terhadap proses pengambilan keputusan pembelian.  
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ABSTRACT 

 

Winda Oktafiani. Correlation Between Brand Understanding and Purchases 

Decision-Making Process Buying Fashion Products. Essay. Jakarta,Fashion 

Design Studies Program, Department of Family Welfare, Faculty of Engineering, 

State University of Jakarta, 2017. 

The purpose of this research was to know correlation between the 

understanding of the brand (brand) with the purchase decision. The study was 

conducted from September 2016 to January 2017. 

The method of this research used is quantitative associative. The research 

method used is survey, with data collection using the questionnaire. A sample of 

100 respondents aged 19-24 years who are visiting Central Park Mall. Sampling 

methods used incidental sampling technique. Analysis of data using multiple 

linear regression test. 

The results of this reseacrh showed no correlation between two variables 

of the test results on the hypothesis that can be of value t = 0,971>α. So it can be 

concluded that there is a nocorrelation between the understanding of the brand on 

purchase decisions.  
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