53

REFERENCES

Agsa Jabeen, Bahram Kazemian and Shahbaz M. (2015). The Role of Error

Analysis in Teaching and Learning of Second and Foreign Language.

Brown, H. Douglas. (1994). Principles of Language Learning and Teaching. New

Jersey: Prentice Hall Inc.
Cappeli, G. (2008). The translation of tourism-related websites and localization.

Caption. (n.d). Cambridge Dictionary. Retrieved from
https://dictionary.cambridge.org/dictionary/english/caption

Catford, J.C. (1965). A LinguisticTheory of Translation. London: Oxford
University Press

Dastjerdi, H. V and Abdolmaleki, S. D (2013). A Study of Translation Problems of
Tourism Industry Guidebooks: An Error Analysis Perspective.
International Journal of Foreign Language and Teaching and Research,
1(1), 71-82.

Dolet, E. (1540). La Maniére de Bien Traduire d’une Langue en Aultre

Ellis, Rod. 1994. The study of Second Language Acquisition. New York: Oxford

University Press.

Foster.M. (1958). Translation from/in Farsi and English. Retrieved from

http://www.parasa.ts.com/index.htm.
Gass, Selinker. (2008). Second Language Acquisition: An Introductory Course

Ghazala, Hasan, (1995). Translation as problems and solutions (4th ed.). Syria:
Dar Elkalem ElArabi.

Kemendikbud. (2017). Wayang. Retrieved from
https://warisanbudaya.kemdikbud.go.id

Keshavarz, M.H. (1993). Contrastive analysis and error analysis.



54

Larson, Mildred. (1984). Meaning-Based Translation: A Guide to Cross Language

Equivalent. Baston: University Press of America.

Mardin Silalahi, Zainal Rafli and Yumna Rasyid (2018). The Analysis of Errors in

Translation of Scientific Text from English to Indonesian Language.

Munoz, Isabel. (2012). Analysing common mistakes in translations of tourist texts

(Spanish, English and German).

Museum Wayang (n.d). Museum Wayang. Accesed on November 27, 2019
https://www.museumindonesia.com/museum/75/1/Museum_Wayang_Jaka

rta

Pym, A. (2010) Exploring Translation Theories. London and New York:
Routledge.

Savory. (1957). The Art of Translation.

Sulaiman, Z. (2016). The misunderstood concept of translation in toursim

promotion.
Sumberg, C. (2004). Brand leadership at stake: Selling France to British tourists.

The Business Year (2018). INDONESIA AMONG THE TOP 20 FASTEST
GROWING ASIAN TOURIST DESTINATIONS. Accesed on November 28,
2019 https://www.thebusinessyear.com/indonesia2018/arief-yahya-

minister-of-tourism-of-indonesia/vip-interview

Vieira, E. R. P. (1999). Liberating calibans: Readings of antropofagia and Haroldo

de Campos 'poetics of transcreation.

Ziahosseiny, S.M. (1999). A contrastive analysis of Persian and English and error

analysis.



