
112 
 

 
 

DAFTAR PUSTAKA 

 

Ahmad A. Al-Tit. “The Effect or Service and Food Quality on Customer 

Satisfaction and Hence Customer Retention”. Vol. 11 No. 23 Tahun 2015, 

ISSN: 1911-2017, E-ISSN: 1911-2025. 

Alma, Buchari. Manajemen Pemasaran dan Pemasaran Jasa (Bandung: 

Alfabeta, 2011 

Ariani, Wahyu. Manajemen Operasi Jasa (Yogyakarta: Graha Ilmu, 2009) 

Daryanto dan Setyobudi, Ismanto. Konsumen dan Pelayanan Prima, (Yogyakarta: 

Gava Media, 2014) 

Hill, Nigel dan Alexander, Jim. Handbook of Customer Satisfaction and Loyalty 

Measurement (Burlington: Gower, 2006)  

Janie, Dyah Nirmala Arum. Statistik Deskriptif & Regresi Linear Berganda 

Dengan SPSS. Semarang: Semarang University Press 2012Kahle, Lynn 

R dan Kim, Chung-Hyun. Creating Images and Psychology of Marketing 

Communication (Mahwah: Lawrence Erlbaum Associates, Inc., 2008) 

Kaihatu, Thomas S, Daengs, Achmad dan Indrianto, Agoes Tinus, Manajemen 

Komplain (Yogyakarta: Andi Offset, 2015) 

Keller, Kevin Lane. Strategic Brand Management: Building, Measuring, and 

Managing Brand Equity Fourth Edition (Inggris: Pearson, 2013) 

Kotler, Philip dan Lane, Kevin Keller. Manajemen Pemasaran Edisi Kedua Belas 

Jilid 1 (Jakarta:  PT. Indeks, 2008) 

Kotler, Philip dan Keller, Kevin Lane, Manajemen Pemasaran, Edisi ketiga belas 

(Jakarta: Erlangga, 2009) 

Kotler, Philip dan Amstrong, Gary. Principles of Marketing Eight Edition (New 

Jersey: Prentice-Hall, Inc, 1999) 

Kotler, Philip & Gary Amstrong. Principle Of Marketing  (Boston: Pearson 

Prentice Hall, 2014) 

Kotler, Phillip & Kevin Lane Keller. Marketing Manajemen, 15th edition (New 

Jersey: Pearson Education, 2016) 

Kuncoro, Mudrajad. Metode Kuantitatif. Yogyakarta: Sekolah Tinggi Ilmu  

 Manajemen YKPN. 2011. 



113 
 

 
 

 

Maolani, Rukaesih A. Metodologi Penelitian Pendidikan. Jakarta: FPMIPA UNJ.  

 2010. 

Nasution M.N, Manajemen Mutu Terpadu (Bogor: Penerbit Ghalia Indonesia, 

2010)  

Nurgiantoro, Burhan dan Gunawan Marzuki. Statistik Terapan: Untuk Penelitian  

 Ilmu Sosial. Yogyakarta: Gadjah Mada University Press. 2017. 

Rajagopal dan Behl, Ramesh Start-Up Enterprises and Contemporary Innovation 

Strategies in the Global Marketplace, (Hershey: IGI Global, 2018) 

Sangadji, Etta Mamang dan Sopiah. Perilaku Konsumen (Yogyakarta: ANDI, 

2013) 

Santoso, Teguh, Marketing Strategic (Yogyakarta: Oryza, 2011) 

Shimp, Terence A. Advertising, Promotion, and Other Aspects of Integrated 

Marketing Communication Seventh Edition (Mason: Thomson South-

Western, 2007) 

Shimp, Terence A dan Andrews, J. Craig. Advertising Promotion and Other 

Aspects of Integrated Marketing Communications (South Western: 

Cengage Learning, 2013) 

Sudjana, Metoda Statistika (Bandung: PT. Tarsito, 2005) 

Supranto, J. Pengukuran Tingkat Kepuasan Pelanggan (Jakarta: Rineka Cipta, 

2011) 

Sushill dan Chroust, Geehard. Systemic Flexibility and Business Agility (New 

Delhi: Springer, 2015) 

Tjiptono, Fandy, Service Management (Yogyakarta: Andi Offiset, 2012) 

Tjiptono, Fandy, Strategi Pemasaran (Yogyakarta: Andi Offset, 2008)  

Tjiptono, Fandy dan Chandra, Gregorius. Service, Quality dan Satisfaction, Edisi 

ketiga (Yogyakarta: Andi, 2011) 

Trott, Sangeeta dan Sople, Vinod V. Brand Equity an Indian Perspective (New 

Delhi: PHI Learning Private Limited, 2016) 



114 
 

 
 

Utama, I Gusti Bagus Rai. Pengantar Industi Pariwisata (Yogyakarta: 

Deepublish, 2016) 

Wilson, Jerry S. dan Blumenthal, Ira. Managing Brand You (New York: Amacon, 

2008) 

Wymer, Walter, Knowles, Jr., Patricia dan Gomes, Roger. Non Profit Marketing 

(California: SAGE Publications, Inc, 2006) 

Zeithaml, Valerie dan Bitner. Service Marketing Integrating Customer Focus 

Across the Firm (New York: McGraw-Hill, Inc, 2000) 

 

 

  


