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ABSTRAK

NovanYonatanSeilatu: Faktor-Faktor yang MemengaruhiNiat Beli
dan Kesediaan Membayar Harga Premium untuk Green Skincare.
Skripsi, Jakarta: Program Studi Manajemen, Fakultas Ekonomi,
Universitas Negeri Jakarta. Tim Pembimbing: Dr. Osly Usman,
M.Bus, dan Ika Febrilia, SE, M.M.

Tujuan penulisan penelitian ini ialah untuk menguji pengaruh signifikan:
1) social media influencer terhadap consumer purchase intention, 2)
environmental consciousness terhadap consumer purchase intention, 3)
consumer innovativeness terhadap consumer purchase intention, 4)
consumer purchase intention terhadap willingness to pay premium
Metode pengumpulan data menggunakan survei dengan instrumen
berupa kuesioner yang disebarkan secara online. Objek penelitian ini
adalah  responden pengguna rutin  skincare dan sedang
mempertimbangkan untuk membeli green skincare serta responden
merupakan warga DKI Jakarta. Terdapat 272 responden yang dianalisis
menggunakan SPSS versi 26 dan SEM (Structural Equation Model) dari
software AMOS versi 26 untuk mengelola data dan menganalisis data
hasil penelitian. Hasil penelitian ini berdasarkan hipotesisnya

menunjukkan bahwa seluruh hipotesis diterima dan signifikan.
Kata Kunci: consumer innovativeness, customer purchase intention,

environmental consciousness, green skincare, social media influencer,

willingness to pay premium.



ABSTRACT

Novan Yonatan Seilatu Factors Affecting Purchase Intention and
Willingness to Pay Premium Prices for Green Skincare. Thesis,
Jakarta: Management Study Program, Faculty of Economics, State
University of Jakarta. Advisory Team: Dr. Osly Usman, M.Bus, and
Ika Febrilia, SE, M.M.

The purpose of this research is to examine the significant effect of: 1)
social media influencers on consumer purchase intention, 2)
environmental consciousness on consumer purchase intention, 3)
consumer innovativeness on consumer purchase intention, 4) consumer
purchase intention on willingness to pay premium. The data used a
survey with an instrument in the form of a questionnaire distributed
online. The object of this research is respondents who use skincare
routine and are considering buying green skincare and respondents are
residents of DKI Jakarta. There were 272 respondents who were
analyzed using SPSS version 26 and SEM (Structural Equation Model)
from AMOS software version 26 to manage data and analyze research
data. The results of this study based on the hypothesis indicate that all
hypotheses are accepted and significant.

Keywords: consumer innovativeness, customer purchase intention,
environmental consciousness, green skincare, social media influencer,

willingness to pay premium.
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