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PENGEMBANGAN MEDIA VIDEO ANIMASI TENTANG 

PENCEGAHAN STUNTING MELALUI PLATFORM MEDIA SOSIAL  

BAGI IBU HAMIL 

 

SAFIRA AZZAHRA 

Pembimbing : Yeni Yulianti dan Rusilanti 

 

ABSTRAK 

 

Penelitian pengembangan media video animasi pencegahan stunting bagi 

ibu hamil ini didasari oleh tingginya angka stunting di Indonesia. Penelitian ini 

bertujuan untuk  (1) mengembangkan video animasi yang dapat digunakan untuk 

pencegahan stunting yang dapat dilakukan oleh ibu hamil, (2) menilai kelayakan 

media video animasi pencegahan stunting melalui platform media sosial  bagi ibu 

hamil. Penelitian ini merupakan penelitian pengembangan (R&D) yang 

menggunakan model pengembangan ADDIE  yang terdiri atas (1) anlysis 

(analisis), (2) design (perencanaan), (3) development (pengembangan), (4) 

implementation (implementasi), dan (5) evaluation (evaluasi). Hasil teknik 

analisis data berupa persentase deskriptif. Validasi dilakukan oleh dosen ahli 

materi, ahli media, dan ahli bahasa. Hasil validasi ahli materi memperoleh 75% 

(baik), hasil validasi ahli bahasa mendapatkan 93% (sangat baik) dan hasil 

validasi media mendapatkan  hasil 98% (sangat baik).  Sedangkan pada uji one to 

one mendapatkan hasil 89,2% (baik),  uji small group mendapatkan hasil 91,9% 

(sangat baik), dan uji lapangan mendapatkan hasil 92.9%. Pada penilaian respon 

mendapatkan hasil 93,1% (sangat baik). Berdasarkan hasil tersebut dapat 

disimpulkan bahwa media video animasi tentang pencegahan stunting melalui 

platform media sosial  bagi ibu hamil dinyatakan layak digunakan.  

Kata kunci : Ibu hamil, stunting, video animasi  
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THE DEVELOPMENT OF ANIMATED VIDEO MEDIA ON THE 

PREVENTION OF STUNTING THROUGH THE SOCIAL MEDIA 

PLATFORM  FOR PREGNANT WOMEN 

 

SAFIRA AZZAHRA 

Advisors: Yeni Yulianti dan Rusilanti 

 

ABSTRACT 

 

This developmental research on animated video media on the prevention 

of stunting for pregnant women was motivated by high prevalence of stunting in 

Indonesia. This study aims to (1) develop animated video that can be used by 

pregnant women to prevent stunting, (2) assess the appropriateness of the 

animated video media on the prevention of stunting through the social media 

platform  for pregnant women. This study is a research and development (R&D) 

study using ADDIE development model, which consists of (1) analysis, (2) design, 

(3) development, (4) implementation, and (5) evaluation. The results of data 

analysis techniques in the form of descriptive percentages. The validation was 

conducted by media, language, and content expert lectures. The validation result 

by the content expert was 75% (good), the result by the language expert was 93% 

(very good), and the result by the media experts was 98% (very good). In one-to-

one test, the result was 89,2% (good), while the result of small group test was 

91,9% (very good), and field test, the result was 92,9%. In the response 

assessment, the result was 93,1% (very good) . Based on these results, it can be 

concluded that the animated video media on the prevention of stunting through 

the social media platform for pregnant women is appropriate to use. 

Keywords—pregnant women, stunting, animated video  
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