
91 
 

 

DAFTAR PUSTAKA 
 

Akroush, M. N., Zuriekat, M. I., Al Jabali, H. I., & Asfour, N. A. (2019). 
Determinants of purchasing intentions of energy-efficient products: The 
roles of energy awareness and perceived benefits. International Journal of 
Energy Sector Management.  

Amaro, S., & Duarte, P. (2015). An integrative model of consumers' intentions to 
purchase travel online. Tourism management, 46, 64-79. 

APJII. (2020). Laporan Survei Internet APJII 2019 - 2020 [Q2]. Retrieved from 
https://apjii.or.id/survei2019x 

BBC, & Aftab, K. (2020). Why cinemas will bounce back from the Coronavirus 
crisis. Retrieved from https://www.bbc.com/culture/article/20200403-why-
cinemas-will-bounce-back-from-the-coronavirus-crisis 

Belch, G., & Belch, M. (2012). Advertising and Promotion: An Integrated 
Marketing Communications Perspective: McGraw-Hill Publishing. 

Byrne Barbara, M. (2016). Structural equation modeling with AMOS: basic 
concepts, applications, and programming. In: New York: Routledge. 

campaignasia. (2020). Mobile streaming up by 21.6 billion minutes a week in just 
four APAC markets. Retrieved from 
https://www.campaignasia.com/article/mobile-streaming-up-by-21-6-
billion-minutes-a-week-in-just-four-apac-markets/459579 

Chiang, C.-H., & Tseng, K.-C. (2017). The influence of fan pages on consumer 
purchase intention: Liking behavior as a moderator. Journal of Marketing 
Management, 5(2), 44-59.  

CNBC. (2020). Disney says its ‘primary focus’ for entertainment is streaming — 
announces a major reorg. https://www.cnbc.com/2020/10/12/disney-
reorganizes-to-focus-on-streaming-direct-to-consumer.html 

CNBC. (2021). Mentok? Pertumbuhan Pelanggan Disney+ & Netflix Melambat. 
https://www.cnbcindonesia.com/tech/20210514091025-37-
245444/mentok-pertumbuhan-pelanggan-disney--netflix-melambat 

CNN. (2020). Wabah Corona, Bioskop di Indonesia Perpanjang Masa Penutupan 
Retrieved from https://www.cnnindonesia.com/hiburan/20200406182147-
220-490919/wabah-corona-bioskop-di-indonesia-perpanjang-masa-
penutupan 

Dabbous, A., & Barakat, K. A. (2020). Bridging the online offline gap: Assessing 
the impact of brands’ social network content quality on brand awareness 
and purchase intention. Journal of Retailing and Consumer Services, 53, 
101966.  

dailysocial. (2017). Video on Demand dan Penerimaannya oleh Masyarakat 
Indonesia. Retrieved from https://dailysocial.id/post/video-on-demand-dan-
penerimaannya-oleh-masyarakat-indonesia 

Disney. (2021). About Disney+ Hotstar. Retrieved from 
https://www.hotstar.com/id/about-us 

Gan, C., & Wang, W. (2017). The influence of perceived value on purchase 
intention in social commerce context. Internet Research. 

https://apjii.or.id/survei2019x
https://www.bbc.com/culture/article/20200403-why-cinemas-will-bounce-back-from-the-coronavirus-crisis
https://www.bbc.com/culture/article/20200403-why-cinemas-will-bounce-back-from-the-coronavirus-crisis
https://www.campaignasia.com/article/mobile-streaming-up-by-21-6-billion-minutes-a-week-in-just-four-apac-markets/459579
https://www.campaignasia.com/article/mobile-streaming-up-by-21-6-billion-minutes-a-week-in-just-four-apac-markets/459579
https://www.cnbc.com/2020/10/12/disney-reorganizes-to-focus-on-streaming-direct-to-consumer.html
https://www.cnbc.com/2020/10/12/disney-reorganizes-to-focus-on-streaming-direct-to-consumer.html
https://www.cnbcindonesia.com/tech/20210514091025-37-245444/mentok-pertumbuhan-pelanggan-disney--netflix-melambat
https://www.cnbcindonesia.com/tech/20210514091025-37-245444/mentok-pertumbuhan-pelanggan-disney--netflix-melambat
https://www.cnnindonesia.com/hiburan/20200406182147-220-490919/wabah-corona-bioskop-di-indonesia-perpanjang-masa-penutupan
https://www.cnnindonesia.com/hiburan/20200406182147-220-490919/wabah-corona-bioskop-di-indonesia-perpanjang-masa-penutupan
https://www.cnnindonesia.com/hiburan/20200406182147-220-490919/wabah-corona-bioskop-di-indonesia-perpanjang-masa-penutupan
https://dailysocial.id/post/video-on-demand-dan-penerimaannya-oleh-masyarakat-indonesia
https://dailysocial.id/post/video-on-demand-dan-penerimaannya-oleh-masyarakat-indonesia
https://www.hotstar.com/id/about-us


92 
 

 

George, J. F. (2004). The theory of planned behavior and Internet purchasing. 
Internet research.   

Goh, S. K., Jiang, N., Hak, M. F. A., & Tee, P. L. (2016). Determinants of 
smartphone repeat purchase intention among malaysians: a moderation role 
of social influence and a mediating effect of consumer satisfaction. 
International Review of Management and Marketing, 6(4).  

Graciola, A. P., De Toni, D., Milan, G. S., & Eberle, L. (2020). Mediated-
moderated effects: High and low store image, brand awareness, perceived 
value from mini and supermarkets retail stores. Journal of Retailing and 
Consumer Services, 55, 102117.  

Gruenwedel, E., & mediaplaynews. (2020). Study: 33% of SVOD Users Sign Up 
Just to Watch One Show. Retrieved from 
https://www.mediaplaynews.com/study-33-of-SVoD-users-sign-up-just-to-
watch-one-show/ 

Gunawan, I. (2016). Metode Penelitian Kuantitatif. Retrieved June, 7, 2017.  
Hair, Jr, J. F., Barry, J. B., Rolph, E. A., & Rolph, E. A. (2010). Multivariate data 

analysis. Pearson Prentice Hall. 
Hakim, L., & Susanti, N. (2017). Influence of Customer Relationship Management, 

Brand Equity, Perceived Product Quality, Perceived Price on Customer 
Value and Purchase Intention (Studies Philips Light Bulb in Batam). 
International Journal of Economics and Finance, 9(7), 122-131.  

Hamari, J., Hanner, N., & Koivisto, J. (2020). "Why pay premium in freemium 
services?" A study on perceived value, continued use and purchase 
intentions in free-to-play games. International Journal of Information 
Management, 51, 102040.  

Heskett, J. L., & Sasser, W. E. (2010). The service profit chain. In Handbook of 
service science (pp. 19-29): Springer. 

Hsiao, K.-L., & Chen, C.-C. (2017). Value-based adoption of e-book subscription 
services: The roles of environmental concerns and reading habits. 
Telematics and Informatics, 34(5), 434-448.  

Hsu, C.-L., & Lin, J. C.-C. (2016). Effect of perceived value and social influences 
on mobile app stickiness and in-app purchase intention. Technological 
Forecasting and Social Change, 108, 42-53.  

Isabella, L., & Dewi, A. S. (2017). Hubungan Persepsi Kualitas, Persepsi Harga, 
Brand Image, dan Persepsi Risiko dengan Minat Beli Private Label. Fokus 
Manajerial, 14(2).  

katadata. (2020). Disney+ Masuk RI 5 September, Ini Harga Paket Langganan dari 
Telkomsel. Retrieved from 
https://katadata.co.id/agungjatmiko/digital/5f3f6d60760f5/disney-masuk-
ri-5-september-ini-harga-paket-langganan-dari-telkomsel 

Kawet, O., Pangemanan, S. S., & Tumiwa, J. (2017). Analyzing The Effect Of 
Perceived Value And Trust On Purchase Intention (Case Study of Zalora). 
Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis dan Akuntansi, 
5(2).  

https://www.mediaplaynews.com/study-33-of-svod-users-sign-up-just-to-watch-one-show/
https://www.mediaplaynews.com/study-33-of-svod-users-sign-up-just-to-watch-one-show/
https://katadata.co.id/agungjatmiko/digital/5f3f6d60760f5/disney-masuk-ri-5-september-ini-harga-paket-langganan-dari-telkomsel
https://katadata.co.id/agungjatmiko/digital/5f3f6d60760f5/disney-masuk-ri-5-september-ini-harga-paket-langganan-dari-telkomsel


93 
 

 

Kim, B., & Han, I. (2011). The role of utilitarian and hedonic values and their 
antecedents in a mobile data service environment. Expert Systems with 
Applications, 38(3), 2311-2318.  

Kim, Y.-J., & Kim, B.-Y. (2020). The Purchase Motivations and Continuous Use 
Intention of Online Subscription Services. International Journal of 
Management, 11(11).  

Kompas. (2020). ”Streaming” Film, Alternatif Hiburan Terbaik Selama Pandemi 
Covid-19 Retrieved from https://www.kompas.id/baca/gaya-
hidup/2020/11/09/teropong-streaming-film-alternatif-hiburan-terbaik-2/ 

Kotler, P. (2017). Philip Kotler: some of my adventures in marketing. Journal of 
Historical Research in Marketing.  

Kotler, P., Kotler, P. T., Armstrong, G., & Opresnik, M. O. (2017). Principles of 
marketing: Pearson. 

Kurniawan, H. A., & Indriani, F. (2018). Pengaruh product knowledge, perceived 
quality, perceived risk, dan perceived value terhadap purchase intention 
pada motor kawasaki ninja 250 fi di kota semarang. Diponegoro Journal of 
Management, 7(4), 346-358.  

Lee, B. C. (2012). The determinants of consumer attitude toward service 
innovation–the evidence of ETC system in Taiwan. Journal of Services 
Marketing.  

Lien, C.-H., et al. (2015). "Online hotel booking: The effects of brand image, price, 
trust and value on purchase intentions." Asia Pacific Management Review 
20(4): 210-218. 

Lin, X., Featherman, M., Brooks, S. L., & Hajli, N. (2019). Exploring gender 
differences in online consumer purchase decision making: An online 
product presentation perspective. Information Systems Frontiers, 21(5), 
1187-1201.  

Lu, H.-P., & Hsiao, K.-L. (2010). The influence of extro/introversion on the 
intention to pay for social networking sites. Information & Management, 
47(3), 150-157.  

Merabet, A. (2020). The Effect of Country‐of‐Origin Image on Purchase Intention. 
The Mediating Role of Perceived Quality and Perceived Price. European 
Journal of Business and Management Research, 5(6).  

Moslehpour, M., Wong, W.-K., Lin, Y. H., & Nguyen, T. L. H. (2018). Top 
purchase intention priorities of Vietnamese low cost carrier passengers: 
expectations and satisfaction. Eurasian Business Review, 8(4), 371-389.  

Moslehpour, M., Wong, W.-K., Van Pham, K., & Aulia, C. K. (2017). Repurchase 
intention of Korean beauty products among Taiwanese consumers. Asia 
Pacific Journal of Marketing and Logistics.  

MPA, M. P. A. (2020). SVOD Archives - Media Partners Asia. Retrieved from 
https://media-partners-asia.com/research/ 

MPAA, M. P. A. o. A. (2020). 2020 THEME Report - Motion Picture Association. 
Retrieved from https://www.motionpictures.org/wp-
content/uploads/2021/03/MPA-2020-THEME-Report.pdf 

https://www.kompas.id/baca/gaya-hidup/2020/11/09/teropong-streaming-film-alternatif-hiburan-terbaik-2/
https://www.kompas.id/baca/gaya-hidup/2020/11/09/teropong-streaming-film-alternatif-hiburan-terbaik-2/
https://media-partners-asia.com/research/
https://www.motionpictures.org/wp-content/uploads/2021/03/MPA-2020-THEME-Report.pdf
https://www.motionpictures.org/wp-content/uploads/2021/03/MPA-2020-THEME-Report.pdf


94 
 

 

Pereira, R., & Tam, C. (2021). Impact of enjoyment on the usage continuance 
intention of video-on-demand services. Information & Management, 58(7), 
103501. 

Populix. (2020). Fenomena Binge Watching dan Persaingan Sengit layanan video 
on demand di Indonesia. https://www.info.populix.co/post/fenomena-
binge-watching-dan-persaingan-sengit-layanan-video-on-demand-di-
indonesia  

Pramudya, A. K., Sudiro, A., & Sunaryo, S. (2018). The Role of Customer Trust in 
Mediating Influence of Brand Image and Brand Awareness of The Purchase 
Intention in Airline Tickets Online. Jurnal Aplikasi Manajemen, 16(2), 224-
233.  

Puspitaningtyas, Z., & Kurniawan, A. (2016). Metode Penelitian Kuantitatif. 
Pandiva Buku.  

PwC. (2020). consumer video streaming behavior -  After a boom year in video 
streaming, what comes next? 
https://www.pwc.com/us/en/services/consulting/library/consumer-
intelligence-series/consumer-video-streaming-behavior.html 

Qin, Z., Zhao, L., & Ni, Y. (2019). The Influencing Factors on Consumers’ 
Purchase Intention under the Cross-border E-commerce Platforms. 

Rana, S. S., Osman, A., & Othman, Y. H. (2015). Factors affecting purchase 
intention of customers to shop at hypermarkets. Mediterranean Journal of 
Social Sciences, 6(3), 429-429.  

Rizan, M., Febrilia, I., Wibowo, A., & Pratiwi, R. D. R. (2020). Antecedents of 
Customer Loyalty: Study from the Indonesia’s Largest E-commerce. The 
Journal of Asian Finance, Economics and Business (JAFEB), 7(10), 283-
293.  

Samsu, S. (2017). Metode Penelitian:(Teori dan Aplikasi Penelitian Kualitatif, 
Kuantitatif, Mixed Methods, Serta Research & Development). In: PUSAKA 
Jambi. 

Sanusi, A. (2016). Metode Penelitian Bisnis cetakan keenam. Jakarta: Salemba 
Empat.  

Sathish, A., & Ganesan, P. (2015). Customer loyalty: a customer experience 
approach with special reference to organised retailing in India. International 
Journal of Economic Policy in Emerging Economies, 8(4), 347-360.  

Satriawan, K. A., & Setiawan, P. Y. (2020). The Role of Purchase Intention in 
Mediating The Effect of Perceived Price and Perceived Quality on Purchase 
Decision. International Research Journal of Management, IT and Social 
Sciences, 7(3), 38-49.  

Schiffman, L. G., & Wisenblit, J. (2014). Consumer Behavior: Pearson. 
Shah, S. S. H., Aziz, J., Jaffari, A. R., Waris, S., Ejaz, W., Fatima, M., & Sherazi, 

S. K. (2012). The impact of brands on consumer purchase intentions. Asian 
Journal of Business Management, 4(2), 105-110.  

Shapiro, S. L., Reams, L., & So, K. K. F. (2019). Is it worth the price? The role of 
perceived financial risk, identification, and perceived value in purchasing 
pay-per-view broadcasts of combat sports. Sport Management Review, 
22(2), 235-246.  

https://www.info.populix.co/post/fenomena-binge-watching-dan-persaingan-sengit-layanan-video-on-demand-di-indonesia
https://www.info.populix.co/post/fenomena-binge-watching-dan-persaingan-sengit-layanan-video-on-demand-di-indonesia
https://www.info.populix.co/post/fenomena-binge-watching-dan-persaingan-sengit-layanan-video-on-demand-di-indonesia
https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-video-streaming-behavior.html
https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-video-streaming-behavior.html


95 
 

 

Sumarwan, U. (2011). Perilaku konsumen: Teori dan penerapannya dalam 
pemasaran. Bogor: Ghalia Indonesia.  

Squire, J. E. (2017). The Movie Business Book: Routledge. 
Statista. (2021). Number of Netflix paid subscribers worldwide from 1st quarter 

2013 to 1st quarter 2021 Retrieved from 
https://www.statista.com/statistics/250934/quarterly-number-of-netflix-
streaming-subscribers-worldwide/ 

Sugiyono, P. (2017). Metode Penelitian Bisnis: Pendekatan Kuantitatif, Kualitatif, 
Kombinasi, dan R&D. Penerbit CV. Alfabeta: Bandung.  

Sukardi. (2015). Metodologi Penelitian Pendidikan. PT. Bumi Aksara.  
Susanto, H., Sucahyo, Y. G., Ruldeviyani, Y., & Gandhi, A. (2018). Analysis of 

factors that influence purchase intention on omni-channel services. Paper 
presented at the 2018 International Conference on Advanced Computer 
Science and Information Systems (ICACSIS). 

TechInAsia. (2021). Disney+ Hotstar pulls in 2.5m subscribers in Indonesia, 
surpassing Netflix. Retrieved from https://www.techinasia.com/disney-
hotstar-achieves-25m-subscribers-indonesia-surpass-netflix 

Venkatesh, V., Thong, J. Y., & Xu, X. (2012). Consumer acceptance and use of 
information technology: extending the unified theory of acceptance and use 
of technology. MIS quarterly, 157-178.  

Verge, T. (2020). Disney will tolerate password sharing on Disney+ for now. 
Retrieved from https://www.theverge.com/2019/11/12/20960332/disney-
plus-password-sharing-streaming-accounts 

Wang, E. S.-T., & Chou, N. P.-Y. (2014). Consumer characteristics, social 
influence, and system factors on online group-buying repurchasing 
intention. Journal of Electronic Commerce Research, 15(2), 119.  

Wang, E. S.-T., & Yu, J.-R. (2016). Effect of product attribute beliefs of ready-to-
drink coffee beverages on consumer-perceived value and repurchase 
intention. British Food Journal.  

Wang, Y.-S., Yeh, C.-H., & Liao, Y.-W. (2013). What drives purchase intention in 
the context of online content services? The moderating role of ethical self-
efficacy for online piracy. International journal of information 
management, 33(1), 199-208.  

weforum. (2020). Can there be a fairy-tale ending for Hollywood after COVID-19? 
Retrieved from https://www.weforum.org/agenda/2020/07/impact-
coronavirus-covid-19-hollywood-global-film-industry-movie-theatres/ 

Wong, A. T.-T. (2019). A study of purchase intention on smartphones of post 90s 
in Hong Kong. Asian Social Science, 15(6), 78-87.  

Wu, S.-I., & Ho, L.-P. (2014). The influence of perceived innovation and brand 
awareness on purchase intention of innovation product—an example of 
iPhone. International Journal of Innovation and Technology Management, 
11(04), 1450026.  

Yadav, M., & Rahman, Z. (2018). The influence of social media marketing 
activities on customer loyalty: A study of e-commerce industry. 
Benchmarking: An International Journal. 

https://www.statista.com/statistics/250934/quarterly-number-of-netflix-streaming-subscribers-worldwide/
https://www.statista.com/statistics/250934/quarterly-number-of-netflix-streaming-subscribers-worldwide/
https://www.techinasia.com/disney-hotstar-achieves-25m-subscribers-indonesia-surpass-netflix
https://www.techinasia.com/disney-hotstar-achieves-25m-subscribers-indonesia-surpass-netflix
https://www.theverge.com/2019/11/12/20960332/disney-plus-password-sharing-streaming-accounts
https://www.theverge.com/2019/11/12/20960332/disney-plus-password-sharing-streaming-accounts
https://www.weforum.org/agenda/2020/07/impact-coronavirus-covid-19-hollywood-global-film-industry-movie-theatres/
https://www.weforum.org/agenda/2020/07/impact-coronavirus-covid-19-hollywood-global-film-industry-movie-theatres/


96 
 

 

Younus, S., Rasheed, F., & Zia, A. (2015). Identifying the factors affecting 
customer purchase intention. Global Journal of Management and Business 
Research.  

Zahid, A., & Dastane, O. (2016). Factors affecting purchase intention of South East 
Asian (SEA) young adults towards global smartphone brands. ASEAN 
Marketing Journal, 8(1), 66-84.  

Zhang, Y., Xiao, C., & Zhou, G. (2020). Willingness to pay a price premium for 
energy-saving appliances: Role of perceived value and energy efficiency 
labeling. Journal of Cleaner Production, 242, 118555.   
  


	ABSTRAK
	ABSTRACT
	LEMBAR PENGESAHAN SKRIPSI
	PERNYATAAN ORISINALITAS
	LEMBAR PERSETUJUAN PUBLIKASI
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	BAB 1
	PENDAHULUAN
	1.1.  Latar Belakang Masalah
	Gambar 1.1 Diagram konten internet hiburan yang sering dikunjungi
	Gambar 1.2 Tren Pasar Bisnis Film Global
	Gambar 1.3 Diagram Jumlah Konsumsi Streaming Video Online
	Gambar 1.4 Logo Layanan Subscription Video on Demand
	Gambar 1.5 Harga Langganan Disney+ Hotstar

	1.2.  Perumusan Masalah
	1.3.  Tujuan Penelitian
	1.4.  Manfaat Penelitian

	BAB II
	KAJIAN TEORETIK
	2.1.  Kajian Pustaka
	2.1.1.  Purchase Intention
	2.1.2.  Attitude
	2.1.3.  Perceived Value
	2.1.4.  Perceived Price
	2.1.5.  Social Influence

	2.2.  Hasil Penelitian yang Relevan
	Tabel 2.1 Review Penelitian Terdahulu

	2.3.  Kerangka Teori dan Pengembangan Hipotesis

	BAB III
	METODE PENELITIAN
	3.1.  Waktu dan Tempat Penelitian
	3.2.  Desain Penelitian
	3.3.  Populasi dan Sampel
	3.4.  Pengembangan Instrumen
	Tabel 3.1 Instrumen Penelitian
	Tabel 3.2 Skala Likert

	3.5.  Teknik Pengumpulan Data
	3.6.  Teknik Analisis Data
	Tabel 3.3 Goodness of Fit Indices


	BAB IV
	HASIL DAN PEMBAHASAN
	4.1.  Profil Responden
	4.2.  Profil Data
	4.3.  Pilot test
	4.4.  Uji Validitas dan Reliabilitas
	4.5.  Confirmatory Factor Analysis (CFA)
	4.6.  Uji Full Model
	4.7.  Uji Hipotesis

	BAB V
	PENUTUP
	5.1.  Kesimpulan
	5.2.  Implikasi
	5.2.1. Implikasi Teoritis
	5.2.2. Implikasi Praktis

	5.3.  Keterbatasan Penelitian
	5.4.  Rekomendasi Bagi Penelitian Selanjutnya

	DAFTAR PUSTAKA
	LAMPIRAN
	Standardized Total Effects (Group number 1 - Default model)
	Standardized Direct Effects (Group number 1 - Default model)
	Standardized Indirect Effects (Group number 1 - Default model)


