DAFTAR PUSTAKA

BUKU

Baudrillard, Jean, Wahyunto, dan George Ritzer. 2004. Masyarakat konsumsi.
Yogyakarta: Kreasi Wacana.

Bourdieu, Pierre, dan Jean-Claude Passeron. 2000. Reproduction in Education, Society
and Culture. Theory, Culture & Society. London: SAGE Publications.

Bourdieu, Pierre, Richard Nice, dan Tony Bennett. 1984. Distinction: a social critique
of the judgement of taste.

Brown, Keith R. 2013. Buying into Fair Trade: Culture, Morality, and Consumption.
New York: New York Univ. Press.

Chaney, David. 1996. Lifestyle Sebuah Pengantar Komprehensif. Yogyakarta:
Jalasutra.

Creswell, John W. 2014. Research design: qualitative, quantitative, and mixed methods
approaches. Thousand Oaks: SAGE Publications.

Featherstone, Mike, dan Misbah Zulfa Elizabeth. 2001. Postmodernisme dan budaya
konsumen. Yogyakarta: Pustaka Pelajar.

J. Lee, Martyn. 2006. Budaya konsumen terlahir kembali: arah baru modernitas
dalam kajian modal, konsumsi, dan kebudayaan. Yogyakarta: Kreasi Wacana.

Jenkins, Richard. 2016. Membaca Pikiran Pierre Bourdieu. Yogyakarta: Kreasi
Wacana.

Lury, Celia. 1998. Budaya Konsumen. Jakarta: Yayasan Obor Indonesia.
Ritzer, George. 2011. Sociological theory. New York: McGraw-Hill.

Tucker, Catherine M. 2017. Coffee culture: local experiences, global connections. New
York: Routledge, Taylor & Francis Group.

JURNAL

Allen, Douglas E., dan Paul F. Anderson. 1994. “Consumption and Social
Stratification: Bourdieu’s Distinction.” ACR North American Advances NA-21.
https://www.acrwebsite.org/volumes/7565/volumes/v21/NA-21/full.

Areiza-Padilla, Jose, Amparo Cervera-Taulet, dan Mario Manzi. 2020. “Ethnocentrism
at the Coffee Shop Industry: A Study of Starbucks in Developing Countries.”

Universitas Negeri Jakarta 132


https://www.acrwebsite.org/volumes/7565/volumes/v21/NA-21/full

Journal of Open Innovation: Technology, Market, and Complexity 6
(November): 164. https://doi.org/10.3390/joitmc6040164.

Bourdieu, Pierre, dan Loic Wacquant. 2013. “Symbolic Capital and Social Classes.”
Journal of Classical Sociology 13 (2): 292-302.
https://doi.org/10.1177/1468795X12468736.

Bourdieu, Pierre. 1985. “The Social Space and the Genesis of Groups.” Theory and
Society 14 (6): 723-44.

Broadway, Michael, Robert Legg, dan John Broadway. 2017. “Coffeechouses And The
Art Of Social Engagement: An Analysis Of Portland Coffeehouses.”
Geographical Review 108 (Mei). https://doi.org/10.1111/gere.12253.

Featherstone, Mike. 1987. “Lifestyle and Consumer Culture.” Theory, Culture &
Society 4 (1): 55-70. https://doi.org/10.1177/026327687004001003.

Ferreira, Jennifer, Carlos Ferreira, dan Elizabeth Bos. 2021. “Spaces of Consumption,
Connection, and Community: Exploring the Role of the Coffee Shop in Urban
Lives.” Geoforum 119 (Februari): 21-29.
https://doi.org/10.1016/j.geoforum.2020.12.024.

Guimaraes, Maria, Eva Oliveira, dan Magda Rocha. 2010. “Conspicuous distinction: a
reading of Veblen and Bourdieu.” Management and Economics Faculty,
Catholic University of Portugal, Porto: Portugal.
http://ideas.repec.org/p/cap/mpaper/032010.html. (FEG-UCP Série
Documentos de trabalho em Gestao 03/2010). Faculdade de Economia e Gestéo,
Universidade Catdélica Portuguesa 2010 (Januari).

Kamil, Ade Ikhsan. 2019. “Kopi: Otentisitas Material Dan Gaya Hidup.” Aceh
Anthropological Journal 3 (2): 129-43. https://doi.org/10.29103/aaj.v3i2.2777.

Kartikawati, Dyah. 2016. “Analisis Konsep Distinction Pierre Bourdieu Dalam
Pemilihan Sekolah Berlabel Islam Di Surakarta.” Sosialitas; Jurnal llmiah
Pendidikan Sosiologi Antropologi 5 (2).
https://jurnal.fkip.uns.ac.id/index.php/sosant/article/view/9373.

Lin, En-Ying. 2012. “Starbucks as the Third Place: Glimpses into Taiwan’s Consumer
Culture and Lifestyles.” Journal of International Consumer Marketing 24 (1-2):
119-28. https://doi.org/10.1080/08961530.2012.650142.

Mehta, Vikas, dan Jennifer K. Bosson. 2010. “Third Places and the Social Life of
Streets.” Environment and Behavior 42 (6): 779-805.
https://doi.org/10.1177/0013916509344677.

Universitas Negeri Jakarta 133


https://doi.org/10.3390/joitmc6040164
https://doi.org/10.1177/1468795X12468736
https://doi.org/10.1111/gere.12253
https://doi.org/10.1177/026327687004001003
https://doi.org/10.1016/j.geoforum.2020.12.024
https://doi.org/10.29103/aaj.v3i2.2777
https://jurnal.fkip.uns.ac.id/index.php/sosant/article/view/9373
https://doi.org/10.1080/08961530.2012.650142
https://doi.org/10.1177/0013916509344677

Melkisedek, Mendy Hosiana. 2017. “Kafe Sebagai Gaya Hidup Masyarakat
Konsumerisme (Studi Kasus Pada Starbucks).” Nirmana 17 (1): 53-58.
https://doi.org/10.9744/nirmana.17.1.53-58.

Miles, Steven. 1998. “The Consuming Paradox: A New Research Agenda for Urban
Consumption.” Urban Studies 35 (5-6): 1001-8.
https://doi.org/10.1080/0042098984655.

Mort, Frank. 1998. “Cityscapes : Consumption, Masculinities and the Mapping of
London since  1950.” Urban  Studies 35 (5-6): 889-907.
https://doi.org/10.1080/0042098984600.

Rosida, Ida. 2014. “Hasrat Komoditas Di Ruang Urban Jakarta: Sebuah Kajian
Budaya.” Buletin Al-Turas 20 (1): 57-66.

Solikatun, Solikatun, Drajat Tri Kartono, dan Argyo Demartoto. 2018. “Perilaku
Konsumsi Kopi Sebagai Budaya Masyarakat Konsumsi (Studi Fenomenologi
Pada Peminum Kopi Di Kedai Kopi Kota Semarang).” Jurnal Analisa Sosiologi
4 (1). https://doi.org/10.20961/jas.v4i1.17410.

Steigemann, Anna Marie. 2017. “Social Practices in a Café: Community through
Consumption?”’ Geographica Helvetica 72 (2): 45-54,
https://doi.org/10.5194/gh-72-45-2017.

Susanti, Wiwik Dwi, Fairuz Mutia, dan Dyan Agustin. 2020. “Kedai Kopi: Kepintaran
Kopi Dalam Menciptakan Ruang Di Kota Malang.” Sinektika: Jurnal Arsitektur
17 (2): 149-54.

Wynne, Derek, Justin O’Connor, dan Dianne Phillips. 1998. “Consumption and the
Postmodern City.” Urban Studies 35 (5-6): 841-64.
https://doi.org/10.1080/0042098984583.

Yugantara, Profil, Rachmad K. Dwi Susilo, dan Sulismadi Sulismadi. 2021. “Gaya
Hidup Ngopi Sebagai Perilaku Konsumsi.” Al-Mada: Jurnal Agama, Sosial, dan
Budaya 4 (1): 126—37. https://doi.org/10.31538/almada.v4i1.1096.

Zukin, Sharon. 1998. “Urban Lifestyles: Diversity and Standardisation in Spaces of
Consumption.” Urban Studies 35 (5-6): 825-39.
https://doi.org/10.1080/0042098984574.

INTERNET

“Starbucks Miliki 32,8 Ribu Gerai Resmi di Seluruh Dunia, Terbanyak di AS |
Databoks.” 2021.

Universitas Negeri Jakarta 134


https://doi.org/10.9744/nirmana.17.1.53-58
https://doi.org/10.1080/0042098984655
https://doi.org/10.1080/0042098984600
https://doi.org/10.20961/jas.v4i1.17410
https://doi.org/10.5194/gh-72-45-2017
https://doi.org/10.1080/0042098984583
https://doi.org/10.31538/almada.v4i1.1096
https://doi.org/10.1080/0042098984574

https://databoks.katadata.co.id/datapublish/2021/08/26/Starbucks-miliki-328-
ribu-gerai-resmi-di-seluruh-dunia-terbanyak-di-as.

Cnnindonesia.com. 2020. “Melihat Ambisi Starbucks Hadapi Gempuran Bisnis Kopi
Lokal.” 2020.  https://www.cnnindonesia.com/ekonomi/20200221161050-97-
476870/melihat-ambisi-Starbucks-hadapi-gempuran-bisnis-kopi-lokal.

Coffee, Otten. 2015. “Jenis-Jenis Kopi Nusantara.”
https://ottencoffee.co.id/majalah/jenis-jenis-kopi-nusantara.

Ferreira, Jennifer. 2015. “How the Third Wave of Coffee Shops Is Transforming High
Streets.” The Conversation. 2015. http://theconversation.com/how-the-third-
wave-of-coffee-shops-is-transforming-high-streets-45118.

ID, Alinea. 2018. “Sejak kapan ngopi jadi budaya?” https://www.alinea.id/.
https://www.alinea.id/infografis/sejak-kapan-ngopi-jadi-budaya-b1U4s9d3d.

Kopitop.com. “Kopi Indonesia Sebagai Sebuah Kearifan Lokal dan Budaya.”
http://kopitop.com/article/detail/kopi-indonesia-sebagai-sebuah-kearifan-lokal-

dan-budaya.

Starbucks.com. “Starbucks In Indonesia | Starbucks Coffee Company.”
https://www.Starbucks.co.id/about-us/our-heritage/Starbucks-in-indonesia.

The World Bank. 2020. “Aspiring Indonesia: Expanding the Middle Class.”
https://www.worldbank.org/en/country/indonesia/publication/aspiring-
indonesia-expanding-the-middle-class.

Topbrand-award.com. 2021. “Top Brand Index With Complete Category | Top Brand
Award.” 2021. https://www.topbrand-award.com/en/top-brand-index-
int/?tbi find=Starbucks.

Yaron, Asher. 2018. “Coffee: The Fourth Wave | CoffeeTruther.”
https://coffeetruther.com/truth-about-coffee/coffee-the-fourth-wave/.

Universitas Negeri Jakarta 135


https://databoks.katadata.co.id/datapublish/2021/08/26/starbucks-miliki-328-ribu-gerai-resmi-di-seluruh-dunia-terbanyak-di-as
https://databoks.katadata.co.id/datapublish/2021/08/26/starbucks-miliki-328-ribu-gerai-resmi-di-seluruh-dunia-terbanyak-di-as
https://www.cnnindonesia.com/ekonomi/20200221161050-97-476870/melihat-ambisi-starbucks-hadapi-gempuran-bisnis-kopi-lokal
https://www.cnnindonesia.com/ekonomi/20200221161050-97-476870/melihat-ambisi-starbucks-hadapi-gempuran-bisnis-kopi-lokal
https://ottencoffee.co.id/majalah/jenis-jenis-kopi-nusantara
http://theconversation.com/how-the-third-wave-of-coffee-shops-is-transforming-high-streets-45118
http://theconversation.com/how-the-third-wave-of-coffee-shops-is-transforming-high-streets-45118
https://www.alinea.id/infografis/sejak-kapan-ngopi-jadi-budaya-b1U4s9d3d
http://kopitop.com/article/detail/kopi-indonesia-sebagai-sebuah-kearifan-lokal-dan-budaya
http://kopitop.com/article/detail/kopi-indonesia-sebagai-sebuah-kearifan-lokal-dan-budaya
https://www.starbucks.co.id/about-us/our-heritage/starbucks-in-indonesia
https://www.worldbank.org/en/country/indonesia/publication/aspiring-indonesia-expanding-the-middle-class
https://www.worldbank.org/en/country/indonesia/publication/aspiring-indonesia-expanding-the-middle-class
https://www.topbrand-award.com/en/top-brand-index-int/?tbi_find=starbucks
https://www.topbrand-award.com/en/top-brand-index-int/?tbi_find=starbucks
https://coffeetruther.com/truth-about-coffee/coffee-the-fourth-wave/

