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ABSTRAK 

 

Hanifah, 2022; Pengaruh Experiental Marketing Terhadap Customer Loyalty 

Richeese Factory Koja Trade Mall.  Jakarta: Program Studi DIII Manajemen 

Pemasaran. Fakultas Ekonomi. Universitas Negeri Jakarta 

 

Penelitian ini bertujuan untuk mengetahui: 1) deskripsi dari experiential marketing 

dan customer loyalty pada Richeese Factory 2) pengaruh experiential marketing 

terhadap customer loyalty pada Richeese Factory. Metode yang digunakan dalam 

penelitian ini adalah metode kuesioner secara online. Sampel dalam penelitian ini 

menggunakan pembeli produk Richeese Factory yang sudah datang dan membeli 

kembali sebanyak 5 kali . Sampel yang diambil sejumlah 120 responden. Metode 

analisis data menggunakan analisis statistik deskripsi dan analisi linier sederhana. 

serta menggunakan SPSS Versi 22 untuk mengolah data hasil penelitian. Hasil 

penelitian menjelaskan bahwa adanya pengaruh experiential marketing terhadap 

customer loyalty.  
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ABSTRACT 

 

Hanifah, 2022; The Influence Of Experiential Marketing On Richeese Factory 

Koja Trade Mall Customer Loyalty (Survey On Richeese Factory Koja Trade 

Mall Customers). Jakarta: Marketing Management Diploma Study Program. 

Faculty of Economics. Jakarta State University 

 

The purpose of this research is to determine: 1) the description of experiential 

marketing and customer loyalty on Richeese Factory, 2) the influence of 

experiential marketing on customer loyalty on Richeese Factory. In the present 

study, online questionnaire was used as a research method. The sample of this study 

are the customer of Richeese Factory who had come and repurchased Richeese 

Factory products at the minimum of 5 times. The sample of this study consisted of 

120 respondents. Data analysis method of this research uses descriptive statistical 

analysis and simple linear analysis, along with SPSS Version 22 to process the 

result of the research data. The result of this study explains that experiential 

marketing has an effect on customer loyalty. 
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