
91 
 
 

 
 

DAFTAR PUSTAKA 
 

Abdullah, D., Kamal, S. B. M., Azmi, A., Lahap, J., Bahari, K. A., & Din, N. 

(2018). Perceived website interactivity, perceived usefulness and online hotel 

booking intention: A structural model. Malaysian Journal of Consumer and 

Family Economics, 21(S1), 45–57. 

Abdullah, D., Jayaraman, K., Shariff, D. N., Bahari, K. A., & Nor, N. M. (2016). 

The Effects of Perceived Interactivity, Perceived Ease of Use and Perceived 

Usefulness on Online Hotel Booking Intention: A Conceptual Framework. 

International Academic Research Journal of Social Science. 

Abdurahman, M., Muhidin, S. A., & Somantri, A. (2011). Dasar-dasar Metode 

Statistika untuk Penelitian. CV. Pustaka Setia. 

Agag, G., & El-masry, A. A. (2016). International Journal of Hospitality 

Management Understanding the determinants of hotel booking intentions and 

moderating role of habit. International Journal of Hospitality Management, 

54, 52–67. https://doi.org/10.1016/j.ijhm.2016.01.007 

Ajzen, I. (2005). Attitudes, Personality, and Behavior. Open University Press. 

Akroush, M. N., & Al-Debei, M. M. (2015). An integrated model of factors 

affecting consumer attitudes towards online shopping. Business Process 

Management Journal. https://doi.org/10.1108/BPMJ-02-2015-0022 

Almana, M & Mirza, A. (2013). The Impact of Electronic Word of Mouth on 

Consumer’s Purchasing Decisions. International Journal of Computer 

Applications, 82(9). 

Arikunto, S. (2013). Prosedur Penelitian: Suatu Pendekatan Praktik. Rineka Cipta. 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2020). Laporan Survei Internet 

APJII 2019 – 2020 (Q2). https://apjii.or.id/survei 

Audria, M., Sudiksa, I. N., & Kalpikawati, I. A. (2021). Pengaruh Electronic 

Service Quality dan Electronic Word of Mouth terhadap Keputusan Pembelian 

Kamar : Studi Kasus Aston Denpasar Hotel and Convention Center. 10(2), 

89–97. https://doi.org/10.52352/jbh.v10i2.476 

Bagyono. (2016). Teori dan Praktik Front Office. Alfabeta. 

Blutstein, M., A. Jong, B. Wright, D. Quinby,  and M. R. (2017). “2017 Phocus 

Forward: The Year Ahead in Digital Travel.” Northstar Travel Media LLC. 

Chakraborty, U. (2019). Perceived credibility of online hotel reviews and its impact 

on hotel booking intentions. 31(9), 3465–3483. 

https://doi.org/10.1108/IJCHM-11-2018-0928 

Chakraborty, U., & Biswal, S. K. (2020). Impact of Online Reviews on Consumer’s 

Hotel Booking Intentions: Does Brand Image Mediate? Impact of Online 

Reviews on Consumer’s Hotel Booking Intentions: Does Brand Image 



92 
 
 

 
 

Mediate? Journal of Promotion Management, 0(0), 1–21. 

https://doi.org/10.1080/10496491.2020.1746465 

Diah, P. (2015). Analisa Buying Behavior pada Online Travel Agent. AMIK BSI. 

Doriza, S. (2015). Aplikasi Statistika Penelitian Keluarga. Lembaga 

Pengembangan Pendidikan Universitas Negeri Jakarta. 

Effendy, Y. A., & Kunto, Y. S. (2013). Pengaruh Customer Value Proposition 

Terhadap Minat Beli Konsumen Pada Produk Consumer Pack Premium Baru 

Bogasari. Jurnal Manajemen Pemasaran Petra. 

El-said, O. A. (2020a). Impact of online reviews on hotel booking intention : The 

moderating role of brand image , star category , and price. Tourism 

Management Perspectives, 33(November 2019), 100604. 

https://doi.org/10.1016/j.tmp.2019.100604 

El-said, O. A. (2020b). Impact of online reviews on hotel booking intention : The 

moderating role of brand image , star category , and price. 33(November 

2019). 

Ermawati, K. (2020). Peningkatan Loyalitas Wisatawan Hotel Melalui Online 

Reviews dan Online Booking Intention. Service Management Triangle: Jurnal 

Manajemen …, 2(1), 20–30. 

http://ejurnal.ars.ac.id/index.php/jsj/article/view/235 

Ert, E., & Fleischer, A. (2016). Mere Position Effect in Booking Hotels Online. 

Journal of Travel Research, 55(3), 311–321. 

https://doi.org/10.1177/0047287514559035 

Fang, B., Ye, Q., Kucukusta, D., & Law, R. (2016). Analysis of the perceived value 

of online tourism reviews: Influence of readability and reviewer 

characteristics. Tourism Management, 52, 498–506. 

https://doi.org/10.1016/j.tourman.2015.07.018 

Fauziah, S. (2017). The Influence of Website Quality, Celebrity Endorsement, and 

Electronic Word of Mouth Toward Purchase Intention of Clothing Brand 

Online (Cas Study on Cotton Ink Indonesia). 

Febriana, M., & Yulianto, E. (2018). Pengaruh Online Consumer Review Oleh 

Beauty Vlogger Terhadap Keputusan Pembelian. Universitas Brawijaya. 

Geetha, M., Singha, P., & Sinha, S. (2017). Relationship between customer 

sentiment and online customer ratings for hotels - An empirical analysis. 

Tourism Management, 61, 43–54. 

https://doi.org/10.1016/j.tourman.2016.12.022 

Ghosh, T. (2018). Predicting hotel book intention: The influential role of 

helpfulness and advocacy of online reviews. Journal of Hospitality Marketing 

and Management. https://doi.org/10.1080/19368623.2017.1364198 

Haryono, S. (2012). Metodologi Penelitian Bisnis & Manajemen Teori & Aplikasi. 

PT. Intermedia Personalia Utama. 



93 
 
 

 
 

Hayes, D.K., Ninemeier, J.D., & Miller, A. . (2012). Foundations of lodging 

management 2nd edition. Pretice Hall. 

Hermawan, H; Brahmanto, E; Faizal, H. (2018). Pengantar Manajemen 

Hospitality. NEM. 

Hosein, N., & Nasim, Z. (2015). Measuring the purchase intention of visitors to the 

auto show. Journal of Management and Marketing Researc, 9(May 2012), 1–

17. 

Hsin Chang, H., & Wang, H. W. (2011). The moderating effect of customer 

perceived value on online shopping behaviour. Online Information Review. 

https://doi.org/10.1108/14684521111151414 

Hsu, C. L., Chen, M. C., Kikuchi, K., & Machida, I. (2017). Elucidating the 

determinants of purchase intention toward social shopping sites: A 

comparative study of Taiwan and Japan. Telematics and Informatics, 34(4), 

326–338. https://doi.org/10.1016/j.tele.2016.04.016 

Hu, Y. H., & Chen, K. (2016). Predicting hotel review helpfulness: The impact of 

review visibility, and interaction between hotel stars and review ratings. 

International Journal of Information Management, 36(6), 929–944. 

https://doi.org/10.1016/j.ijinfomgt.2016.06.003 

Jamrozy, U., Backman, S. J., & Backman, K. F. (1996). Involvement and Opinion 

Leadership in Tourism. Annals of Tourism Research. 

https://doi.org/10.1016/0160-7383(96)00022-9 

Kang, J. Y. M., Johnson, K. K. P., & Wu, J. (2014). Consumer style inventory and 

intent to social shop online for apparel using social networking sites. Journal 

of Fashion Marketing and Management. https://doi.org/10.1108/JFMM-09-

2012-0057 

Khalis, M. S. (2020). Pengaruh Citra Merek Dan Nilai Yang Dirasakan Terhadap 

Niat Beli Yang Dimediasi Oleh Kepercayaan Pada Pengguna Layanan 

Pemesanan Hotel Online Di Kota Banda Aceh. Jurnal Ilmiah Mahasiswa 

Ekonomi Manajemen, 4(3), 550–564. http:jim.unsyiah.ac.id/ekm 

Khare, A., & Rakesh, S. (2011). Antecedents of Online Shopping Behavior in India: 

An Examination. Journal of Internet Commerce. 

https://doi.org/10.1080/15332861.2011.622691 

Law, M., Kwok, R. C. W., & Ng, M. (2016). An extended online purchase intention 

model for middle-aged online users. Electronic Commerce Research and 

Applications. https://doi.org/10.1016/j.elerap.2016.10.005 

Lei, S. S. I., Nicolau, J. L., & Wang, D. (2019). The impact of distribution channels 

on budget hotel performance. International Journal of Hospitality 

Management. https://doi.org/10.1016/j.ijhm.2019.03.005 

Li, L., Peng, M., Jiang, N., & Law, R. (2017). An empirical study on the influence 

of economy hotel website quality on online booking intentions. International 

Journal of Hospitality Management. 



94 
 
 

 
 

https://doi.org/10.1016/j.ijhm.2017.01.001 

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2008). Electronic word-of-mouth in 

hospitality and tourism management. Tourism Management. 

https://doi.org/10.1016/j.tourman.2007.05.011 

Logt, J. van de, & Degree. (2017). The Impact of Online Travel Agencies . The 

Impact of Online Travel Agencies. 

Marina, S., Setiawati, A., & Ala, N. (2020). E-Service Quality dan Repurchase 

Intention Pada Travel Agent Online di Wilayah DKI Jakarta E-Service Quality 

and Repurchase Intention of Online Travel Agents in DKI Jakarta. 6(2), 127–

136. 

Martínez-López, F. J., Pla-García, C., Gázquez-Abad, J. C., & Rodríguez-Ardura, 

I. (2014). Utilitarian motivations in online consumption: Dimensional 

structure and scales. Electronic Commerce Research and Applications. 

https://doi.org/10.1016/j.elerap.2014.02.002 

Marzo-Navarro, M., Berne-Manero, C., Gómez-Campillo, M., & Pedraja-Iglesias, 

M. (2019). Strengths of Online Travel Agencies From the Perspective of the 

Digital Tourist. https://doi.org/10.4018/978-1-5225-7856-7.ch010 

Mashabi, N. A., & Mulyati. (2015). Akomodasi Perhotelan (A. Fadiati (ed.); Seri 

Tekni). Lembaga Pengembangan Pendidikan Universitas Negeri Jakarta. 

Mowen, J., Michael, M., & Yahya, D. K. (2002). Perilaku Konsumen (ED. 5). 

Erlangga. 

Nöldeke, G. (2020). eCommerce Report 2020. Statista. 

Octavia, D., & Tamerlane, A. (2017). The Influence of Website Quality on Online 

Purchase Intentions on Agoda.Com with E-Trust as a Mediator. Binus 

Business Review. https://doi.org/10.21512/bbr.v8i1.1680 

Oktaviani, M., Maryam, R., & Pamarna, A. D. K. (2020). Buku Saku Pelatihan 

Analisis Data Penelitian Kuantitatif. Karya Ilmu Media AULIA. 

Padma, P., & Ahn, J. (2020). Guest satisfaction & dissatisfaction in luxury hotels: 

An application of big data. International Journal of Hospitality Management, 

84(February 2019). https://doi.org/10.1016/j.ijhm.2019.102318 

Park, J. K., Han, H. J., & Park, J. H. (2013). Psychological antecedents and risk on 

attitudes toward e-customization. Journal of Business Research. 

https://doi.org/10.1016/j.jbusres.2013.05.048 

Purwanto, M. N. (2002). Prinsip-prinsip dan Teknik Evaluasi Pengajaran. PT 

Remaja Rosdakarya. 

Rea, Louise M & Parker, R. A. (2014). Designing and Conducting Survey Research 

(F. Edition (ed.)). Jossey-Bass A Wiley Brand. 

Saragih, L. S. (2019). Dampak Online Travel Agent (OTA) Dalam Meningkatkan 

Minat Pengunjung Di Pardede Internasional Hotel Medan. Jurnal Online 



95 
 
 

 
 

Nasional, 3(1), 48. 

Shared, H. (2019). The Relationship between E-Service Quality and E-Customer 

Satisfaction : An Empirical Study in Egyptian Banks The Relationship between 

E-Service Quality and E-Customer Satisfaction : An Empirical Study in 

Egyptian Banks. April. https://doi.org/10.5539/ijbm.v14n5p171 

Sharma, A., & Nicolau, J. L. (2019). Hotels to OTAs: “Hands off my rates!” The 

economic consequences of the rate parity legislative actions in Europe and the 

US. Tourism Management. https://doi.org/10.1016/j.tourman.2019.06.009 

Singh, V., Chaudhuri, R., & Verma, S. (2019). Psychological antecedents of 

apparel-buying intention for young Indian online shoppers: Scale development 

and validation. Journal of Modelling in Management. 

https://doi.org/10.1108/JM2-05-2018-0059 

Sparks, B. A., & Browning, V. (2011). The impact of online reviews on hotel 

booking intentions and perception of trust. Tourism Management. 

https://doi.org/10.1016/j.tourman.2010.12.011 

Sreejesh, S., & Anusree, A. (2016). The impacts of customers’ observed severity 

and agreement on hotel booking intentions: moderating role of webcare and 

mediating role of trust in negative online reviews. Tourism Review, 71(2), 77–

89. https://doi.org/10.1108/TR-08-2015-0037 

Subagyo, J. P. (2011). Metodologi Penelitian Dalam Teori dan Praktek. Aneka 

Cipta. 

Sugiyono. (2012). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D. 

Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta. 

Sutanto, M. A., & Aprianingsih, A. (2016). He Effect of Online Consumer Review 

Toward Purchase Intention: a Study in Premiumcosmetic in Indonesia. 

International Conference on Ethics OfBusiness, Economics, and Social 

Science. 

Thakur, R., & Srivastava, M. (2015). A study on the impact of consumer risk 

perception and innovativeness on online shopping in India. International 

Journal of Retail and Distribution Management. 

https://doi.org/10.1108/IJRDM-06-2013-0128 

Togas, P. T., Kindangen, P., Tumbuan, W. J. F. A., & Program, M. (2019). the 

Influence of Online Review on Online Hotel Booking Intention in Manado. 

Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 7(3), 

3189–3198. https://doi.org/10.35794/emba.v7i3.24192 

Turban, E., Outland, J., King, D., Lee, J. K., Liang, T.-P., & Turban, D. C. (2018). 

Marketing and Advertising in E-Commerce. https://doi.org/10.1007/978-3-

319-58715-8_10 

Wachyuni, S. S., Wiweka, K., & Liman, M. (2018). Pengaruh Online Distribution 

Chanels (ODS) Terhadap Hotel Revenue. Journal of Tourism and Economic. 



96 
 
 

 
 

https://doi.org/10.36594/jtec.v1i2.29 

Wang, L., Law, R., Guillet, B. D., Hung, K., & Fong, D. K. C. (2015). Impact of 

hotel website quality on online booking intentions: ETrust as a mediator. 

International Journal of Hospitality Management. 

https://doi.org/10.1016/j.ijhm.2015.03.012 

Wang, Y., & Cho, H. (2012). The Effect of Fashion Innovativeness on Consumer’s 

Online Apparel Customization. The International Journal of Organizational 

Innovation. 

We Are Social, & Hootsuite. (2019). Digital Data Overview 2019: Indonesia. 

Global Digital Insights. 

Wen, J., Lin, Z., Liu, X., & Xiao, S. H. (2020). The Interaction Effects of Online 

Reviews , Brand , and Price on Consumer Hotel Booking Decision Making. 

135. https://doi.org/10.1177/0047287520912330 

Wen, J., Lin, Z., Liu, X., Xiao, S. H., & Li, Y. (2021). The Interaction Effects of 

Online Reviews, Brand, and Price on Consumer Hotel Booking Decision 

Making. Journal of Travel Research, 60(4), 846–859. 

https://doi.org/10.1177/0047287520912330 

Widiyanto, M. . (2013). Statistika Terapan. Konsep dan Aplikasi dalam Penelitian 

Bidang Pendidikan, Psikologi dan Ilmu Sosial Lainnya. PT Elex Media 

Komputindo. 

Willemsen, L. M., Neijens, P. C., Bronner, F., & de Ridder, J. A. (2011). “Highly 

recommended!” The content characteristics and perceived usefulness of online 

consumer reviews. Journal of Computer-Mediated Communication. 

https://doi.org/10.1111/j.1083-6101.2011.01551.x 

Wisata, J. M., & Krestanto, H. (2019). Strategi Dan Usaha Reservasi Untuk 

Meningkatkan Tingkat Hunian Di Grand Orchid Hotel Yogyakarta. 17. 

https://doi.org/10.31219/osf.io/2q53k 

Yadav, M. L., & Roychoudhury, B. (2019). Effect of trip mode on opinion about 

hotel aspects: A social media analysis approach. International Journal of 

Hospitality Management, 80(February), 155–165. 

https://doi.org/10.1016/j.ijhm.2019.02.002 

Yapsani, A., Kristianto, F., & Handayati, F. D. (n.d.). Pengaruh Online review s 

terhadap Intensi Pemesanan Hotel Secara Online di Jakarta. 3(1), 1–14. 

Yen, C. L. A., & Tang, C. H. H. (2019). The effects of hotel attribute performance 

on electronic word-of-mouth (eWOM) behaviors. International Journal of 

Hospitality Management, 76(January 2018), 9–18. 

https://doi.org/10.1016/j.ijhm.2018.03.006 

Yeo, V. C. S., Goh, S. K., & Rezaei, S. (2017). Consumer experiences, attitude and 

behavioral intention toward online food delivery (OFD) services. Journal of 

Retailing and Consumer Services. 

https://doi.org/10.1016/j.jretconser.2016.12.013 



97 
 
 

 
 

Zarrad, H., & Debabi, M. (2015). Analyzing the Effect of Electronic Word of 

Mouth on Tourists’ attitude toward Destination and Travel Intention. 

International Research Journal of Social Sciences. 

Zhang, Z., Ye, Q., & Law, R. (2011). Determinants of hotel room price: An 

exploration of travelers’ hierarchy of accommodation needs. In International 

Journal of Contemporary Hospitality Management. 

https://doi.org/10.1108/09596111111167551 

Zhao, X. R., & Wang, L. (2015). The influence of online reviews to online hotel 

booking intentions. August. https://doi.org/10.1108/IJCHM-12-2013-0542 

  

  


