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LEMBAR MOTTO DAN PERSEMBAHAN 

 

 

 

“Sesungguhnya bersama kesulitan ada kemudahan” 
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“If you spend too much time thinking about a thing, you’ll never get  it done” 
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“Never let your doubt blind your goals, for your future lies in your ability, not 

your failure” 
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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh parsial persepsi saturasi 

warna dan persepsi kelezatan terhadap keputusan pembelian, mengetahui pengaruh 

simultan persepsi saturasi warna dan persepsi kelezatan terhadap keputusan 

pembelian, mengetahui pengaruh mediasi persepsi kelezatan dan mengetahui 

variabel yang mendominasi keputusan pembelian. Penelitian ini menggunakan 

pendekatan metode kuantitatif dengan jenis penelitian eksperimen semu 

Randomized One Groups Design Posttest Only, jumlah sampel berjumlah 130 

orang yang dipilih dengan purposive sampling. Hasil menunjukkan terdapat 

pengaruh parsial persepsi saturasi warna dan persepsi kelezatan terhadap keputusan 

pembelian, terdapat pengaruh simultan persepsi saturasi warna dan persepsi 

kelezatan terhadap keputusan pembelian, persepsi kelezatan mampu memediasi 

keputusan pembelian dan persepsi kelezatan menjadi variabel yang dominan untuk 

memengaruhi keputusan pembelian. 

 

Kata kunci: Keputusan Pembelian, Persepsi Saturasi Warna, Persepsi Kelezatan, 

Makanan Cepat Saji. 
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ABSTRACT 

 

The purpose of this study was to determine the partial effect of perceived color 

saturation and perceived deliciousness on purchasing decisions, determine the 

simultaneous effect of perceived color saturation and perceived deliciousness on 

purchasing decisions, determine the mediating effect of perceived deliciousness and 

determine the variables that dominate purchasing decisions. This study uses a 

quantitative method approach with the type of pseudo-experimental research 

Randomized One Group Design Posttest Only, the sample size is 130 people 

selected by purposive sampling. The results show that there is a partial effect of 

perceived color saturation and perceived deliciousness on purchasing decisions, 

there is a simultaneous effect of perceived color saturation and perceived 

deliciousness on purchasing decisions, perceived deliciousness is able to mediate 

purchasing decisions and perceived deliciousness is the dominant variable to 

influence purchasing decisions. 

 

Keyword: Purchasing Decisions, Color Saturation Perception, Perceived 

Deliciousness, Fast food 
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