DAFTAR PUSTAKA

|
d ||l;||
y

|;
/
/

ZAP Beauty Index 201 8/2019;%

g
:

justus=10, 2022, dari

ads/ZAP_Beauty_Index-Agustus_2020.pdf

h
”'I
I;“I
|
N"
|

f
||
I

file:///C:40se

|||||||||,”'
||||
I

”""“lllllm

Abdul_ﬁ?@i%besember) KOMUNIK§H\/IASSA Dipetik Agustus
98215606.pdf

=Core: https://core.ac.uk/down

ad, M., Morad, A. P., & Shad, F.

marketing mix on market share %

and Social @@653

;

fa]
(92}
~t

—="0nline Cu@evie ice Perceptio
ifestyle asinterv ibles in the Matketplace Shopegin Surabaya—

ural.a

|1|||l|| |

A

!

I\H"’

ity. Interna
derstanding, 496-507. —

)
|

||\!||,,H“JM“|]'W

H\H

ML
e

aghe=MA., Kamolshotiros, P. mbl 0. J., & Popoola,

%Z(IEEConsu mer Behavigrtewa

|]|“
|||||
|1||||

ularBrands. Interﬁﬁ_@lﬂl_—ement and Ma@, 43-

, S. (2017). The Influenc eo i_g;ﬁty%duc s, Price

ll”

I
ul
|l||u||

|1||||||

’L%
5 3
e
()
S

> eroetion indogatiito Rroduct Purghass BeisvorNithi AP 3
% _:‘— ____zzégung in Central Jakarta. Saudi JeurnalefBusiness and Mariagen

MO

?E
s

Andreani, F., Guna

Awareness, And Pur

Manajemen dan Kewirausahaan, 18-26.

90



Aprianingsih, A., Islamiaty, M., Khairani, A., & Qariba, I. (2021). The Strategy of
Indonesian Local Skin Care to Compete Global Firm in Pandemic Situation.

Armstrong, BuchwitzKotler, & Frifts.(201#). Marketing An nteaduction (Canadian

_Eeronto: Pearson Education, Inc.

1

aksono, M. (2021). Green Marketing"Mix:

Astuti, R=Deo¥ranto, P., Nazzal, A., &

An Example of it’s Influences

&

on P
onference on Green Agro-industey a

gl
&
I8
ol
gQ
o
8.
el
o
S
=
=
o
D
2
>
o

)
@umm

ioeconomy.

.—Rachmawati, D., §§kri, S. (2(@ Influencing
'P@D——ei%on of Rémdentiagiﬁe_ﬁngor, Malaysia.

5

, 1341-1348.

|||Il||"||||

)

it

Sraduction (IJM&P), 1662-1678.—

i
’!IIIII
|l|||

‘.H““H

>

@
o
S
©

N—r
I
D
=
w
il
D
x
2
>
—t+
D
s
1)

Daya Diskriminasi terhadap=

a
g

itas Skor Tes. BuletifPsikalogi,

il
"
,||||||u|lm||un||ll

belian Lampu LE

ng, B.-Nasrulloh, M. /=& Walandari, W-2019). Analisi

n Pem

Diash, A. F., & Syarifah, D.
Environmental Concern terhadap Green Purchase Intention pada Generasi
Milenial. BRPKM, 551-559.

ntal Knowledge dan

91



Dwipamurti, 1. A., Mawardi, M., & Nuralam, I. P. (2018). The Effect of Green
Marketing on Brand Image and Purchase. Jurnal Administrasi Bisnis (JAB)

Vol. 6 No.3, 57-64 s
5, & Najib; M (2019)- Preference Analysis.and Purchasing
' (Casé of-Modern and

Kirbrandeko™ M-
onsumers in Generation Y (Case of-Modern anc
1 :%7%—=—______

Effendi, 1., ran
[ 'ig@*ﬁjﬁ&ﬁfﬁn
onal Retail in Bogor). Jou

Fraditional R

f Consumers Sciences, 61

;E?g

O
3
&

ﬁ()del SAVI yang Me
onsepsi dan Penlngkatan e‘%@mp ?E

l”
i

"‘%\m

riptif =

!

@D
2
il
)
Z‘Tl
=
|""Q_J

(o]
il
"'""lu
mn"“I

I

il
Ell'l
L

|

=)
9
y:
i
o
5
o
l""qu:
||||l|
lIIl||III

@D
>
()

1l
I,

||y|
lMihg
Al
E'lfwl

jmm |
%"I
=,
>

___[_1. (20551 ?Ezé_?_ic;eii _duc Quality, P
fPﬁEg;_ct%@@‘@_@ LDikti Wilayah 1{Juket

||nl"[
|l"g

nal of Asian Business

Ghodeswar, B &Ku

and Direction fo
and Information Management, 39-55

92



Giantari, I. A., & Sukaatmadja, I. G. (2021). Effects of environmental orientation,
green marketing mix and social capital on the competitive advantage of real
estate developers in Bali. Property_Jngnagement 193-209.

||
I
\I

Gunawan, R. S@MM mpetitiveness of

l

ralLand Medium Enterprises Through the Applicatien of Green

z !
=
=
'?2

Mix to Support for To;gra Sector. Dalam ICEBE 2020=—_

A, um”'”
Hllimn
|l'
||l'I|I

!t

R

|||||l|

[l
|||||||l

; =Preceedings of the First Interngnﬁonference of Economic, BUsiness

_;Entrepreneurshlp (hal. 271- 2%)%
INNOVATION. =

l|||
w‘"

|I

!

||l|Illll

Eﬂmmu
el

erang: EAl RESEARCH MEET

I
mml""'"

m!IHIV

|’|lw

Haasiani, N. (2021 %r@ma Penjuélan Kosmﬁ‘?ﬂahérand Lokal Kuat

er 12, 2022, dari €Egmpas.co.id=
ta- penjualanﬁ =

umu

https //con%s CO.id

umii

||||n|||
||l|||l|||||

|||||

Hﬁl Y Hus%__ K@ & Riaz,

%olvement. Journal of In@éndent JISRMana

,..mmﬂm”” 5

l”nnnIIIl
g

!

|]““
lrl\“

Wlun:"

I||
IIII|||||
I

ly
i

{
I
|||
I

93



Hossain, A., & Khan, M. H. (2018). Green Marketing Mix Effect On Consumers
Buying Decisions in Bangladesh. Marketing and Management of Inovation,
298-306. .

Isaksen, S. G., &Ciaa%ﬁi_—a;é%@ﬁ_i;ééﬁz Mmming

|@|!I||Imumm
|\||||Ilw........,

Jain V. ;’Qp&éhyay, N. (2022). Gree ting and Consumer Sce

7 7 Eme erging Economies. Green §k§gg n Emerging Economies, 75-

unmwwu
|”|\|Il||l||m

.8

2

I

tors Influencing Consumer
nesia Produdg?lgms of Eco Labek

H||||I|..
|||l|

w@miiii'

Purchase De_?%ﬁr Aqua Life |

Gre Bran@ﬁhﬂanajemen &

>|
Q
]
(12}
w
&l
|
nn||||||@

Kaﬁ(ml?) Penerapan MetodeB alnstor

—Meni ngkatkan Hasil Belajar Kéa%é%:g__MPN 4 Rumbio Jaya. Jarmal=

|||l|||f|"|

Huv

||

7\_

iRg pada Mata Pelajaran IPSUnt

|||||1\@

Kosmetik.

https://kemenperin.go.

Industri-Kosmetik

94



Kusumawati, A., Mawardi, M., & Parlan, A. V. (2016). The Effect of Green
Marketing Mix on Purchase Decision and Customer Satisfaction (Study on
Independent Consultant of JAFRA_Cosmetics Indonesia in Malang). Jurnal

M., B., Murali, Rana-S=Rana, S., & Vem

|
!

l”'l
l||'

1

3
"@'ln,

Produk Air Minum dalam Kemasa

Riyadi Surakarta. Jurral-Ekonomi dan Kewiragsahaan, 339-345.

n||l|||
I
ly

= Mandey, S., Ogi, .

= — L& QUI’E‘S @etermina@ marketing mix i

_=developing economies : Conceptualisation and scale validation approach.—

_Business Strategy and De\__/@g. 2

ndakatan Pe@n

Ml

rarrgi@ itis PesertaRidik

|

lbanRy.

95



Muhammad, A., Alimuddi, n. M., & Ahmad, Y. M. (t.thn.). Pengaruh Bimbingan
Kelompok dengan Teknik Brainstorming untuk Meningkatkan Kreativitas

Siswa. UNM E-Journal.

Noorlitaria, G., Ralgm

Mix tefma“_ putusan Pembehané(

iy
mm“'”

_ndonesia. Forum Ekonomi, 119-

I

%@

Decision and
fra Cosmetic

'!!

E
£

——Mde
dmlnlstE&Blsms

Poforsky, M. J. (1994). An Introdu

il

]

\r

>
_|
o
)
@D
% il
8

m

g

o

>

o

O
I

%

"hl |

|
h

I
4|

ol

f

@I[Iln

il

Stud

o,
|
—~

!!”'
)e 1
a;_hh.
z

jemen I_Zsfs , 163-

l!l”l::W‘!

If “"“p
Igmw
1B
<

I ‘
|

Keputusan Pem s Food Service. E-

Jurnal Manajemen, 678-698.

96



Putri, N. W. (2019). Peran Psikologi Komunikasi dalam Mengatasi Permasalahan
Peserta Didik: Studi Kasus Proses Bimbingan Konselingdi SMK Kesehatan
Widya Dharma Bali. CALATHU: JA al llmu Komunikasi, 52-67.

Rizal, K., Sari, A. V=& Syaiful-+7A_ Proses-PengambitanKeputusan

l||
|||
||
|

PembeliarrdiFeko Daring : Peran E_aktor Psﬁogw

@n"'l

itas Produk

_____@f t Kepercayaan. Psiko h§a§1 iora: Jurnal Penehu?%i%l%-

I, N., Satrio, D., & Yunitarini E%§]§\pphcmon of Green Marketlnga_l\?d

of Beauty Pr@icts on Sales throgg@?chase Decmor@ ntervening

ement and gsmlss Rewvis

%
]
o
o
”3
%

u|l|||l|||

0 S%e Effect of €

= Mouth, Trust, andﬁnsmctmn% 81-93.

I .|’ ..MW

HHWHI

Sah% . (2013). Diferensiasi P
sa

.E

Merek, Pengaruhny

2\
=%

Iy

"
I|||||||||um|un||ll
"'

.|‘|”
il

i
.
<
%I
I

|

i
uml"|I
|
"

o
c
=
(@)

|l
!
("
ii"

%
g
QD
E
e
Ro

xl""

i’
|'|||||IIIII
1
L
il
i
'”‘"ln,

g

Analysis @od

II@M
g
o
%
g
B

mmu"
l”

I|||I
I|||

5
9’
ﬁl

national Jown

(Edisi Elektronik), 78-92.

97




Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung

ALFABETA.
Sunarsi, D., & Yusuf, A. (2020)__h_;§ﬁ§_‘f‘__1#£@m0 and Price on Purchase
Decision. Almana: Jurnal-Manajemen-dan Bisnis, 272-279.

[
|||||Illu-"‘

Creativity In Face=To-Face and Computer-M
sychology. Jo § of the Higher School of Ecenor

, M. (2014). Metode Penelitian
Jakarta: Kencamag—__

I

!lul“'

H’

N
[
=
O
E
N
20
wn
|
@”
D
D
jumn }
<
o
=
=
5‘
%
il
o
jmm }
O
D
i
jmm }
QD
jum }
o

\lv"

Customer%@ ean Journal 53;;% and;ﬁgnagement

|||||||||H|m

in. (201%%@!@3@@& dan Massa Fasamuh.
ZulkifliA. (2020). Green edeﬁmﬁﬁﬁoauct Green Pncﬁ%n

5 ace, dan Green Promotlon%ogyaka - Graha llmu.

N
|’ (
I|||”N||Hl’|§v m“l

|

|

|||I|m1|”

98



	DAFTAR PUSTAKA

