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ABSTRAK 

Dini Rachmania, Makna  Penggunaan Perawatan Kulit Wajah bagi Laki-laki 

di Komunitas Brand Perawatan Kulit 

(Studi kasus: 4 Anggota Laki-laki Skin Game Warriors) Skripsi. Jakarta: 

Program Pendidikan Sosiologi, Fakultas Ilmu Sosial, Universitas Negeri 

Jakarta, 2023. 

Secara umum penelitian ini bertujuan untuk mendeskripsikan bagaimana makna 

para anggota laki-laki mengenai penggunaan perawatan kulit dalam komunitas Skin 

Game Warriors, mendeskripsikan faktor faktor yang mempengaruhi para anggota 

laki-laki dalam komunitas Skin Game Warriors dan yang terakhir menjelaskan 

mengenai dampak yang ditimbulkan dari makna para anggota laki-laki dalam 

komunitas Skin Game Warriors mengenai penggunaan perawatan kulit. 

Penelitian ini menggunakan metode penelitian kualitatif dengan pendekatan studi 

kasus. Data penelitian didapat melalui wawancara mendalam kepada informan. 

Subjek yang penelitian ini sebanyak 5 informan kunci yaitu empat anggota Skin 

Game Warriorsdan satu perwakilan dari Skin Game. Penelitian ini dilakukan secara 

online, dan Penelitian ini dilaksanakan selama Februari hingga Juli 2023.  

Berdasarkan hasil penelitian ini menunjukan bahwa para anggota melewati tiga 

tahap dalam premis makna yang dijabarkan oleh Herbert Blumer, yaitu manusia 

bertindak sesuai dengan makna-makna yang ada pada sesuatu bagi mereka,, 

makna itu diperoleh dari hasil interaksi sosial yang dilakukan dengan orang lain 

dan makna makna tersebut disempurnakan di saat proses interaksi sosial itu 

berlangsung 

 

Kata Kunci:  Makna, Perawatan Kulit Wajah, Skin Game Warriors  
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ABSTRACT 

 

Dini Rachmania, The Meaning of Using Facial Skin Care for Men in the Skin 

Care Brand Community. 

(Case study: 4 Male Members of Skin Game Warriors) Thesis. Jakarta: 

Sociology Education Program, Faculty of Social Sciences, Jakarta State 

University, 2023. 

 

In general, this study aims to describe the meaning of the male members regarding 

the use of skincare in the Skin Game Warriors community, describe the factors that 

influence the male members in the Skin Game Warriors community, and finally 

explain the impact arising from the meaning of the male members. male members 

of the Skin Game Warriors community regarding skincare use. 

 

This study uses a qualitative research method with a case study approach. Research 

data was obtained through in-depth interviews with informants. The subjects for 

this study were five key informants, namely four members of the Skin Game 

Warriors and one representative from the Skin Game. This research was conducted 

online, and it was carried out from February to July 2023. 

 

Based on the results of this study, it shows that the members go through three stages 

in the premise of meaning described by Herbert Blumer: Humans act according to 

the meanings that exist in something for them, meaning is obtained from the results 

of social interactions carried out with other people, and meaning This meaning is 

perfected when the process of social interaction takes place. 

 

Keywords: Meaning, Facial Skincare, Skin Game Warriors 
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