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ABSTRAK 

RAZA WARDANI, Evaluasi Faktor-Faktor Penentu Purchase Decision Pelanggan 

Wanita Produk Fashion melalui Live Streaming TikTok: Program Studi Pendidikan 

Bisnis, Fakultas Ekonomi, Universitas Negeri Jakarta, 2023. 

Penelitian ini bertujuan untuk mengevaluasi faktor-faktor penentu purchase decesion 

pelanggan wanita produk fashion melalui live streaming TikTok. Lima variabel yang 

digunakan dalam penelitian ini meliputi product quality, sales promotion, e-service 

quality, purchase intention, dan purchase decision. Penelitian ini dilakukan di provinsi 

DKI Jakarta menggunakan metode survei dengan menyebarkan kuesioner secara 

daring melalui Microsoft Form. Populasi yang digunakan dalam penelitian ini adalah 

penduduk berdomisili di provinsi DKI Jakarta, berjenis kelamin perempuan, berusia 

minimal 17 tahun, pengguna aplikasi TikTok, dan pernah membeli minimal satu 

produk fashion melalui live streaming TikTok dalam kurun waktu enam bulan terakhir. 

Penelitian ini menggunakan teknik pengambilan purposive sampling, dengan total 230 

responden. Data yang digunakan dalam penelitian ini bersifat kuantitatif dan dianalisis 

menggunakan teknik Structural Equation Modelling (SEM). Hasil penelitian 

menunjukkan bahwa product quality tidak memiliki pengaruh yang signifikan 

terhadap purchase decision, product quality tidak memiliki pengaruh yang signifikan 

terhadap purchase intention. Selanjutnya, sales promotion memiliki pengaruh positif 

dan signifikan terhadap purchase intention, sales promotion memiliki pengaruh positif 

dan signifikan terhadap purchase decision, e-service quality memiliki pengaruh positif 

dan signifikan terhadap purchase intention, e-service quality memiliki pengaruh 

positif dan signifikan terhadap purchase decision, dan purchase intention memiliki 

pengaruh positif dan signifikan terhadap purchase decision. 

Kata Kunci: Product quality, sales promotion, e-service quality, purchase intention, 

purchase decision, live streaming TikTok 
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ABSTRACT 

RAZA WARDANI, Evaluation of Determinants of Purchase Decision for Women 

Customers of Fashion Products through TikTok Live Streaming: Study Program of 

Business Education, Faculty of Economics, State University of Jakarta, 2023. 

This study aims to evaluate the determinants of purchase decision of female customers 

of fashion products through TikTok live streaming. The five variables used in this study 

include product quality, sales promotion, e-service quality, purchase intention, and 

purchase decision. This research was conducted in DKI Jakarta province using a 

survey method by distributing questionnaires online through Microsoft Form. The 

population used in this study are residents domiciled in the DKI Jakarta province, who 

are female, at least 17 years old, TikTok application users, and have purchased at 

least one fashion product through TikTok live streaming in the last six months. This 

study used purposive sampling technique, with a total of 230 respondents. The data 

used in this study are quantitative and analysed using Structural Equation Modelling 

(SEM) techniques. The results showed that product quality has no significant effect on 

purchase decision and product quality has no significant effect on purchase intention. 

Furthermore, sales promotion has a positive and significant effect on purchase 

intention, sales promotion has a positive and significant effect on purchase decision, 

e-service quality has a positive and significant effect on purchase intention, e-service 

quality has a positive and significant effect on purchase decision, and purchase 

intention has a significant and positive effect on purchase decision. 

Keywords: Product quality, sales promotion, e-service quality, purchase intention, 

purchase decision, TikTok live streaming. 
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MOTTO DAN PERSEMBAHAN 
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“Karena, sesungguhnya sesudah kesulitan itu ada kemudahan.  

Sesungguhnya, sesudah kesulitan itu ada kemudahan”. 

(QS. Al-Insyirah: 5-6) 

“Believe in your abilities, embrace the challenges, and celebrate the victory”. 

(Sarah Anderson) 
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