
 

 

DAFTAR PUSTAKA 

 

 

Anwar, R., & Adidarma, W. .2016. PENGARUH KEPERCAYAAN DAN RISIKO 

PADA MINAT BELI BELANJA ONLINE Rosian Anwar 1 Wijaya Adidarma 

2. Jurnal Manajemen Dan Bisnis Sriwajaya, 14, 2. 

Arafah, S. N., & Wulandari, R. .2023. Konsep dan sifat ruang pesantren mahasiswa 

roudhotul jannah berdasarkan karakter psikososial santri. 3(1). 

Arviani, R. D., & Rahmawati, D. .2021. the Effect of Smishing Fraud, Perceived 

Risk, and Trust Using E-Marketplace Towards Online Shopping in Shopee. 

Jurnal Profita: Kajian Ilmu …. 

https://journal.student.uny.ac.id/index.php/profita/article/view/17701%0Ahtt

ps://journal.student.uny.ac.id/index.php/profita/article/download/17701/1706

5 

Ashari, A. .2012. Pengaruh Promosi Penjualan Pakaian Wanita di Group 

Blackberry Messanger terhadap Minat Beli Mahasiswi Ilmu Komunikasi 

Universitas Hasanudin. Jurnal Ekonomi, 33(2), 161–176. 

Chairunnisa, S., Juanna, A., & Ismail, Y. L. .2022. Pengaruh Kepercayaan Dan 

Harga Terhadap Minat Beli Fashion Secara Online (Studi Kasus Pada 

Mahasiswa Jurusan Manajemen Fakultas Ekonomi Universitas …. 

JAMBURA: Jurnal Ilmiah …, 5(2), 825–833. 

https://ejurnal.ung.ac.id/index.php/JIMB/article/view/16578%0Ahttps://ejurn

al.ung.ac.id/index.php/JIMB/article/download/16578/5239 

Chairy, P. .2021. Analisis Loyalitas Pelanggan Ditinjau Dari Faktor Kepercayaan 

Dan Kepuasan Pelanggan Pada Bengkel Sepeda Motor Ahass 2192. Juripol, 

4(1), 74–82. https://doi.org/10.33395/juripol.v4i1.10968 

Doney, P., & Cannon, J. . .1997. An examination of the nature of trust in buyer-

seller relationships. Journal of Marketing, 61, 35–51. 

Durianto, D. .2013. Strategi Menaklukan Pasar Melalui Riset Ekuitas dan Perilaku 

Merek (10th ed.). PT Gramedia Pustaka Utama. 

Emmalia, E., Pargito, P., & Handoko, H. .2022. The honest attitude of fifth-grade 

students in thematic learning: Research for the development of an assessment 

instrument. International Journal of Educational Studies in Social Sciences, 

2(3), 138–145. https://doi.org/10.53402/ijesss.v2i3.79 

Febriantoro, W. .2016. Kajian Dan Strategi Pendukung Perkembangan E-. 

Manajerial, 3(5), 184–207. 

Ferdinand, A. .2014. Metode Penelitian Manajemen. Badan Penerbit Universitas 

Diponegoro. 



 

 

Firmansyah, A. .2018. Kajian Kendala Implementasi E-Commerce Di Indonesia. 

Masyarakat Telematika Dan Informasi : Jurnal Penelitian Teknologi 

Informasi Dan Komunikasi, 8(2), 127. https://doi.org/10.17933/mti.v8i2.107 

Firmansyah, M. R., Amelia, R., Jamil, R. A., Faturochman, F., & Minza, W. M. 

.2019. Benevolence, Competency, and Integrity: Which Is More Influential on 

Trust in Friendships? Jurnal Psikologi, 18(1), 91. 

https://doi.org/10.14710/jp.18.1.91-105 

Gani, A. G. .2018. Pengenalan Teknologi Internet Serta Dampaknya. Jurnal Sistem 

Informasi Universitas Suryadarma, 2(2). https://doi.org/10.35968/jsi.v2i2.49 

Garaika, & Darmanah. .2019. Metodologi Penelitian. In 8. CV. Hira Tech. 

http://mercubuana.ac.id/files/MetodelogiPenelitianIII/METLIT_8_Reabilitas

_Validitas-ok.pdf 

Gefen, D., & Straub, D. W. .2004. Consumer trust in B2C e-Commerce and the 

importance of social presence: Experiments in e-Products and e-Services. 

Omega, 32(6), 407–424. https://doi.org/10.1016/j.omega.2004.01.006 

Gultom, D. K., Arif, M., & Muhammad Fahmi. .2020. Determinasi Kepuasan 

Pelanggan Terhadap Loyalitas Pelanggan Melalui Kepercayaan Dedek. 

MANEGGGIO: Jurnal Ilmiah Magister Manajemen, 3(2), 273–282. 

http://jurnal.umsu.ac.id/index.php/MANEGGIO 

Hadi, R. M., Februadi, A. C., & Gunawan, A. I. .2021. Analisis Persepsi Risiko Dan 

Kepercayaan Konsumen Dalam Belanja Online. Prosiding The 12th Industrial 

Research Workshop and National Seminar, 4–5. 

Haryanti, S., & Irianto, T. .2011. Rancang Bangun Sistem Informasi E-Commerce 

Untuk Usaha Fashion Studi Kasus Omah Mode Kudus. Journal Speed, 3(1), 

8–14. 

Hendrawan, D., & Zorigoo, K. .2019. Trust in Website and Its Effect on Purchase 

Intention for Young Consumers on C2C E-Commerce Business. Jurnal 

Aplikasi Manajemen, 17(3), 391–399. 

https://doi.org/10.21776/ub.jam.2019.017.03.02 

Hidayat, S., Aliftian, M., & Rhama, M. .2020. Pelatihan Pemanfaatan Internet Bagi 

Remaja Karang Taruna RW. 05 Cipedak Jagakarsa Jakarta Selatan. Jurnal 

Pengabdian Teratai, 1(2), 277–282. https://doi.org/10.55122/teratai.v1i2.141 

Huberts, L. W. J. C. .2018. Integrity: What it is and Why it is Important. Public 

Integrity, 0(0), 1–15. https://doi.org/10.1080/10999922.2018.1477404 

Japarianto, E., & Adelia, S. .2020. Pengaruh Tampilan Web Dan Harga Terhadap 

Minat Beli Dengan Kepercayaan Sebagai Intervening Variable Pada E-

Commerce Shopee. Jurnal Manajemen Pemasaran, 14(1), 35–43. 

https://doi.org/10.9744/pemasaran.14.1.35-43 

Kim, D. J., Ferrin, D. L., & Rao, H. R. .2008. A trust-based consumer decision-

making model in electronic commerce: The role of trust, perceived risk, and 

their antecedents. Decision Support Systems, 44(2), 544–564. 



 

 

https://doi.org/10.1016/j.dss.2007.07.001 

Komalasari, F., Christianto, A., & Ganiarto, E. .2021. Factors Influencing Purchase 

Intention in Affecting Purchase Decision: A Study of E-commerce Customer 

in Greater Jakarta. BISNIS & BIROKRASI: Jurnal Ilmu Administrasi Dan 

Organisasi, 28(1). https://doi.org/10.20476/jbb.v28i1.1290 

Kotler, P., & Keller,  kevin lane. .2016. Marketing Management. In Journal of 

Marketing (Vol. 37, Issue 1). https://doi.org/10.2307/1250781 

Kwak, S. G., & Park, S. H. .2019. Normality Test in Clinical Research. Journal of 

Rheumatic Diseases, 26(1), 5–11. https://doi.org/10.4078/jrd.2019.26.1.5 

Latipah, E. .2014. Metode Penelitian Psikologi. Deepublish. 

Maarse, H., & Jeurissen, P. .2019. Low institutional trust in health insurers in Dutch 

health care. Health Policy, 123(3), 288–292. 

https://doi.org/10.1016/j.healthpol.2018.12.008 

Mardiatmoko, G. .2020. Pentingnya Uji Asumsi Klasik Pada Analisis Regresi 

Linier Berganda. BAREKENG: Jurnal Ilmu Matematika Dan Terapan, 14(3), 

333–342. https://doi.org/10.30598/barekengvol14iss3pp333-342 

Mayer et al. .1995. An Integrative Model of Organizational Trust Author ( s ): 

Roger C . Mayer , James H . Davis and F . David Schoorman Published by : 

Academy of Management Stable URL : http://www.jstor.com/stable/258792 

REFERENCES Linked references are available on JSTOR f. Academy of 

Management Review, 20(3), 709–734. 

Miftahuddin, & Fithriana, A. .2008. Korelasi Antara Validitas Pada Evaluasi Yang 

Digunakan Dalam Menilai Hasil Belajar Siswa Dengan Hasil Kegiatan 

MGMP Matematika Di Kabupaten Pidie. Jurnal Matematika, Statistika Dan 

Komputasi, 4(2), 76–89. 

https://journal.unhas.ac.id/index.php/jmsk/article/view/3329/1869 

Morgan, R. ., & Hunt, S. D. .1994. The commitment-trust theory of relationship 

marketing. Journal of Marketing\, 20–38. 

Mulyadi, M. .2011. Penelitian Kuantitatif Dan Kualitatif Serta Pemikiran Dasar 

Menggabungkannya [Quantitative and Qualitative Research and Basic 

Rationale to Combine Them]. Jurnal Studi Komunikasi Dan Media, 15(1), 

128–138. 

Panjaitan, R. .2017. Metodologi Penelitian. In Universitas Pendidikan Indonesia. 

Pavlou, P. A. .2003. Consumer acceptance of electronic commerce: integrating trust 

and risk with the technology acceptance model. International Journal of 

Electronic Commerce, 7. 

Puspitarini, D. A., Purnama, P. A., & Dewi, I. R. .2021. Fraud risk and trust on the 

intention to buy of e-commerce. Journal of Contemporary Accounting, 3(1), 

45–52. https://doi.org/10.20885/jca.vol3.iss1.art5 



 

 

Rosdiana, R., Haris, I. A., & Suwena, K. R. .2019. Pengaruh Kepercayaan 

Konsumen Terhadap Minat Beli Produk Pakaian Secara Online. Jurnal 

Pendidikan Ekonomi Undiksha, 11(1), 318. 

https://doi.org/10.23887/jjpe.v11i1.20164 

Sasmita, R. S. .2020. Research & Learning in Primary Education Pemanfaatan 

Internet Sebagai Sumber Belajar. Jurnal Pendidikan Dan Konseling, 1, 1–5. 

Shahnaz, N. B. F., & Wahyono. .2016. FAKTOR YANG MEMPENGARUHI 

MINAT BELI KONSUMEN DI TOKO ONLINE. Management Analysis 

Journal, 32(2), 389–399. https://doi.org/10.1103/PhysRevSeriesI.32.254 

Singh, J., & Sirdeshmukh, D. .2000. Agency and trust mechanisms in consumer 

satisfaction and loyalty judgments. Journal of the Academy of Marketing 

Science, 28, 150–167. 

Solihin, D. .2020. Pengaruh Kepercayaan Pelanggan Dan Promosi Terhadap 

Keputusan Pembelian Konsumen Pada Online Shop Mikaylaku Dengan Minat 

Beli Sebagai Variabel Intervening. Jurnal Mandiri : Ilmu Pengetahuan, Seni, 

Dan Teknologi, 4(1), 38–51. https://doi.org/10.33753/mandiri.v4i1.99 

Sugiyono. .2013. Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Supriyono. .2010. KEPERCAYAAN DAN MINAT BELI DI SUB FORUM JUAL 

BELI www.kaskus.us. Jurnal Riset Ekonomi & Bisnis, 10. 

 

 

 

 

 

 

 

 

 

 

 

 

 


