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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity
Worship terhadap keputusan pembelian merchandise menggunakan sistem
pembayaran paylater pada fandom NCTzen. Sampel dalam penelitian ini
berjumlah 224 responden dengan rentang usia 15 hingga 25 tahun yang
perrnah atau sedang membeli merchandise K-Pop menggunakan ““X”
Paylater dan menyukai NCT. Metode penelitian yang digunakan adalah
metode kuantitatif dengan bentuk instrumen berupa kuesioner. Penelitian
ini menggunakan alat ukur keputusan pembelian yang di konstruk oleh
Nadila Utari dan instrumen Celebrity Attitude Scale yang diadaptasi oleh
penulis. Penelitian ini diperoleh hasil, F= 4,045 (p < 0,05), berdasarkan nilai
tersebut dapat diartikan bahwa terdapat pengaruh Celebrity Worship
ternadap keputusan pembelian merchandise menggunakan sistem

pembayaran “X” Paylater pada fandom NCTzen.

Kata kunci: Celebrity Worship, Keputusan Pembelian Merchandise,

Paylater, Fandom
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THE INFLUENCE OF CELEBRITY WORSHIP ON THE PURCHASE
DECISION OF K-POP MERCHANDISE USING THE “X” PAYLATER
PAYMENT SYSTEM IN NCTZEN FANDOM

Undergraduated Thesis
Jakarta: Study Program of Psychology, Faculty of Educational Psychology
State University of Jakarta
2023

ABSTRACT
This study aims to determine the effect of Celebrity Worship on
merchandise purchasing decisions using the paylater payment system in
the NCTzen fandom. The sample in this study was 224 respondents with an
age range of 15 to 25 years who had or were buying K-Pop merchandise
using "X"" Paylater and liked NCT. The research method used is a
quantitative method with the form of an instrument in the form of a
questionnaire. This study uses a purchase decision measurement tool
constructed by Nadila Utari and the Celebrity Attitude Scale instrument
adapted by the author. This study obtained results, F = 4.045 (p <0.05).
Based on this value, it can be interpreted that there is influence Celebrity
Worship on the decision to buy merchandise using the Paylater "X" payment

system in the NCTzen fandom

Keywords: Celebrity Worship, Merchandise Purchase Decision,

Paylater, Fandom
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