
 
 

 78 

DAFTAR PUSTAKA 

Arlanda, R. (2018). The Influence of Food & Beverage Quality, Service Quality, Place, 

and Perceived Price to Customer Satisfaction and Repurchase Intention. 

Published by Indonesian Research Society. 

Carissa, A., Natalia, J., Lasini, M., & Gunadi, W. (2020). Understanding The Role Of 

Sensory, Emotional, Social And Memorable Experiences In Behavioural Intention 

Of Indonesia’s Music Concert Industry. International Journal of Scientific & 

Technology Research, 9, 1. www.ijstr.org 

Cowen, A., Sauter, D., Tracy, J. L., & Keltner, D. (2019). Mapping the Passions: 

Toward a High-Dimensional Taxonomy of Emotional Experience and 

Expression. Psychological Science in the Public Interest, 20(1), 69–90. 

https://doi.org/10.1177/1529100619850176 

Foroughi, B., Iranmanesh, M., Gholipour, H. F., & Hyun, S. S. (2019). Examining 

relationships among process quality, outcome quality, delight, satisfaction and 

behavioural intentions in fitness centres in Malaysia. International Journal of 

Sports Marketing and Sponsorship, 20(3), 374–389. 

https://doi.org/10.1108/IJSMS-08-2018-0078 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 (9th 

ed.). 

Guerra, A. L., Gidel, T., Vezzetti, E., & Di Torino, P. (2016). Toward a common 

procedure using likert and likert-type scales in small groups comparative design 

observations CSCW for project management View project Filière Outillage View 

project. In Dubrovnik-Croatia. http://john-uebersax.com/stat/likert.htm 

Hoemann, K., Nielson, C., Yuen, A., Gurera, J. W., Quigley, K. S., & Barrett, L. F. 

(2021). Expertise in emotion: A scoping review and unifying framework for 

individual differences in the mental representation of emotional experience. In 

Psychological bulletin (Vol. 147, Issue 11, pp. 1159–1183). NLM (Medline). 

https://doi.org/10.1037/bul0000327 

Hsu, B. C. Y., Wu, Y. F., Chen, H. W., & Cheung, M. L. (2020). How sport tourism 

event image fit enhances residents’ perceptions of place image and their quality 

of life. Sustainability (Switzerland), 12(19). https://doi.org/10.3390/su12198227 

https://www.hardrockcafe.com. (2023). HARD ROCK CAFE BALI. 

Lucky Kurniawan, L. (2018). Promoting Indonesia as a Wellness Tourism Destination. 

KnE Social Sciences, 3(10), 250–260. https://doi.org/10.18502/kss.v3i10.3378 

Quynh, N. H., Hoai, N. T., & Loi, N. Van. (2021). The role of emotional experience 

and destination image on ecotourism satisfaction. Spanish Journal of Marketing - 

ESIC, 25(2), 312–332. https://doi.org/10.1108/SJME-04-2020-0055 

Rasoolimanesh, S. M., Seyfi, S., Rather, R. A., & Hall, C. M. (2022). Investigating the 

mediating role of visitor satisfaction in the relationship between memorable 

tourism experiences and behavioral intentions in heritage tourism context. 

Tourism Review, 77(2), 687–709. https://doi.org/10.1108/TR-02-2021-0086 



79 
 

 
 

Ratnasari, R. T., Gunawan, S., Mawardi, I., & Kirana, K. C. (2020). Emotional 

experience on behavioral intention for halal tourism. Journal of Islamic 

Marketing, 12(4), 864–881. https://doi.org/10.1108/JIMA-12-2019-0256 

Shahid Iqbal, M., Ul Hassan, M., & Habibah, U. (2018). Impact of self-service 

technology (SST) service quality on customer loyalty and behavioral intention: 

The mediating role of customer satisfaction. Cogent Business and Management, 

5(1). https://doi.org/10.1080/23311975.2018.1423770 

Sharma, P., & Nayak, J. K. (2018). Testing the role of tourists ’ emotional experiences 

in predicting destination image , satisfaction , and behavioral intentions : A case 

of wellness tourism. Tourism Management Perspectives, 28(July), 41–52. 

https://doi.org/10.1016/j.tmp.2018.07.004 

Shen, K., Geng, C., & Su, X. (2019). Antecedents of residents’ pro-tourism behavioral 

intention: Place image, place attachment, and attitude. Frontiers in Psychology, 

10(OCT). https://doi.org/10.3389/fpsyg.2019.02349 

Shrestha, S. K. (2022). Factors Affecting Vehicle Purchase in Major Cities. Journal of 

Education and Research, 4(1), 112–121. https://doi.org/10.3126/ejer.v4i1.44176 

Sudari, S. A., Tarofder, A. K., Khatibi, A., & Tham, J. (2019). Measuring the critical 

effect of marketing mix on customer loyalty through customer satisfaction in food 

and beverage products. Management Science Letters, 9(9), 1385–1396. 

https://doi.org/10.5267/j.msl.2019.5.012 

Sukardi. (2021). Metodologi Penelitian Pendidikan - Kompetensi dan Praktiknya. 

Bumi Aksara. 

Tripadvisor. (2023). Review Hardrock Cafe Bali. 

Uslu, A. (2020). The relationship of service quality dimensions of restaurant 

enterprises with satisfaction, behavioural intention, eWOM, and the moderating 

effect of atmosphere. Tourism and Management Studies, 16(3), 23–35. 

https://doi.org/10.18089/tms.2020.160303 

Van Kleef, G. A., & Lange, J. (2020). How hierarchy shapes our emotional lives: 

effects of power and status on emotional experience, expression, and 

responsiveness. In Current Opinion in Psychology (Vol. 33, pp. 148–153). 

Elsevier B.V. https://doi.org/10.1016/j.copsyc.2019.07.009 

Van Lierop, D., & El-Geneidy, A. (2016). Enjoying loyalty: The relationship between 

service quality, customer satisfaction, and behavioral intentions in public transit. 

Research in Transportation Economics, 59, 50–59. 

https://doi.org/10.1016/j.retrec.2016.04.001 

Wantara, P., & Irawati, S. A. (2021). Relationship and Impact of Service Quality, 

Destination Image, on Customer Satisfaction and Revisit Intention to Syariah 

Destination in Madura, Indonesia. European Journal of Business and 

Management Research, 6(6), 209–215. 

https://doi.org/10.24018/ejbmr.2021.6.6.1192 

Wijaya, B., & Yulita, H. (2020). IJJM Ilomata International Journal of Management 

Effect of Emotional Experience, Electronic Word of Mouth, Reputation, 

Customer Satisfaction on Loyalty (Empirical Study: Lion Air). Ilomata 



80 
 

 
 

International Journal of Management, 1(4), 215–227. 

https://www.ilomata.org/index.php/ijjm 

Yang, S., Mohd Isa, S., & Ramayah, T. (2020). A Theoretical Framework to Explain 

the Impact of Destination Personality, Self-Congruity, and Tourists’ Emotional 

Experience on Behavioral Intention. SAGE Open, 10(4). 

https://doi.org/10.1177/2158244020983313 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	DAFTAR PUSTAKA

