DAFTAR PUSTAKA

Abbasi, G. A., Kumaravelu, J., Goh, Y. N., & Dara Singh, K. S. (2021).
Understanding the intention to revisit a destination by expanding the theory
of planned behaviour (TPB). Spanish Journal of Marketing - ESIC, 25(2).
https://doi.org/10.1108/SIME-12-2019-0109

Adytia, C. A., & Yuniawati, Y. (2016). Pengaruh Customer Experience
Terhadap Revisit Intention Di The Trans Luxury Hotel Bandung (Survei
pada Wisatawan Sebagai Individual First Timer Guest The Trans Luxury
Hotel Bandung). THE Journal: Tourism and Hospitality Essentials
Journal, 5(1). https://doi.org/10.17509/thej.v511.1993

Amsal, A. A., & Harryadin, M. (2017). Amsal dan Mahardika 198 — 214 MIX:
Jurnal Ilmiah Manajemen, Volume VII, No. 2, Juni 2017. Jurnal llmiah
Manajemen, VII(2), 198-214.

Andikaputra, F. A. T., Yulandary, W., Zulvia, P., & Nugroho, A. B. (2022).
Meninjau Efektivitas Sistem Rely-On Dalam Menunjang Pengelolaan
Pelanggan Pada Pt. Perusahaan Gas Negara (Pgn) Area Batam. Jurnal
Manajemen Dan Profesional, 3(2). https://doi.org/10.32815/jpro.v3i2.1445

Aprilia S., D., Pujiastuti, E. E., & Hadi, L. (2019). Pengaruh citra destinasi, e-
wom, terhadap kepuasan wisatawan dan kepercayaan (Studi pada
wisatawan yang berkunjung tebing breksi Daerah Istimewa Yogyakarta).
Jurnal Dialektika, 4(1).

Ardani, W. (2021). Trust Drivers and Revisit Intention of Foreign Tourists in
Bali. Budapest International Research and Critics Institute (BIRCI-
Journal): Humanities and Social Sciences, 4(1).
https://doi.org/10.33258/birci.v4i1.1593

Arvianto, B., Agustia Imaningtyas, R., Putri, R., Studi Pariwisata, P., &
Semarang, U. (2021). Pengaruh Pelayanan, Kepercayaan, Dan Kepuasan
Terhadap Loyalitas Pengunjung Di Daya Tarik Wisata. Dinamika Sosial
Budaya, 23(1).

Bastian, D. A. (2014). Analisa Pengaruh Citra Merek (Brand Image) dan
Kepercayaan Merek (Brand Trust) Terhadap Loyalitas Merek (Brand
Loyalty) ADES PT. Ades Alfindo Putra Setia. Jurnal Manajemen
Pemasaran Petra, 2(1).

Bps. (2021). Perkiraan Jumlah Kunjungan Wisatawan Ke Kota Bandung
Berdasarkan Pintu Masuk Kota Bandung (Jiwa), 2019-2021. BPS Kota
Bandung.

Bps. (2023). Kunjungan wisatawan mancanegara pada Maret 2023. Bps.Go.Id.
https://www.bps.go.id/pressrelease/2023/05/02/1977/kunjungan-
wisatawan-mancanegara-pada-maret-2023-tumbuh-470-37-persen-bila-
dibandingkan-bulan-yang-sama-pada-tahun-lalu-dan-jumlah-penumpang-
angkutan-kereta-api-pada-maret-2023-naik-13-56-persen.html

Brama Kumbara, V., M. Afuan, & Ramdani Bayu Putra. (2020). Influence Of
Motivation Tourist And Tourist Experience Interest To Tourists Visit Back
To Tourism In West Sumatra: Seeking Novelty Mediation As Variable.

87



88

Dinasti International Journal of Digital Business Management, 2(1).
https://doi.org/10.31933/dijdbm.v2i1.645

Caratri, E. (2021). Pandemi Covid-19, Jumlah Pengunjung Menurun ke Gedung
Sate. Vibiz Media.

Chairunnisa, & Priyono, A. (2018). Interaksi Antara Perceived Value,
Transaction Cost, Dan Repurchase Intention Dalam transaksi online. Jurnal
Manajemen, Strategi Bisnis Dan Kewirausahaan, 12, 49—60.

Chotimah, S., & Dian Wahyudi, H. (2019). Pengaruh Perceived Value Terhadap
Revisit Intention: Mediasi Customer Satisfaction Pada Pengunjung Jawa
Timur Park I Batu. Ekonomi Bisnis, 24(1).
Https://Do1.0rg/10.17977/um042v24ilpl-11

Damanik, J., & Yusuf, M. (2022). Effects of perceived value, expectation, visitor
management, and visitor satisfaction on revisit intention to Borobudur
Temple, Indonesia. Journal of  Heritage  Tourism, 17(2).
https://doi.org/10.1080/1743873X.2021.1950164

Dewi, F. R., Fatmawati, 1., & Musa, H. G. (2022). Effects of Experience Quality
and Perceived Value on Tourist Satisfaction and Behavioral Intention in
Prambanan Temple. JBTI : Jurnal Bisnis : Teori Dan Implementasi, 13,
164-175.

Dewi, I. A. 1., & Laksmidewi, D. (2015). Pengaruh Customer Experiences
Terhadap Revisit Intention Dengan Mediasi Learning In Museum Dan
Visitor Satisfaction Di Museum Wayang. Jurnal Manajemen, 12(2).
Https://D01.0rg/10.25170/Jm.V12i2.814

Elbaz, A. M., Abou Kamar, M. S., Onjewu, A. K. E., & Soliman, M. (2023).
Evaluating the Antecedents of Health Destination Loyalty: The Moderating
Role of Destination Trust and Tourists’ Emotions. International Journal of
Hospitality and Tourism Administration, 24(1).
https://doi.org/10.1080/15256480.2021.1935394

Fadiryana, N. A., & Chan, S. (2020). Pengaruh Destination Image Dan Tourist
Experience Terhadap Revisit Intention Yang Dimediasi Oleh Perceived
Value Pada Destinasi Wisata Halal Di Kota Banda Aceh. Jurnal Manajemen
Inovasi, 10(2).

Fakultas Ekonomi. (2021). Pedoman Penulisan Skripsi dan Proposal Skripsi
2021 Fakultas Ekonomi Universitas Negeri Jakarta.

Farida Indriani, D. A. P. (2018). Analisis Pengaruh Perceived Quality, Perceived
Value, Dan Perceived Risk Terhadap Keputusan Pembelian Online.
Diponegoro J OF MANAGEMENT, 7.

Habibi, A., & Rasoolimanesh, S. M. (2021). Experience and Service Quality on
Perceived Value and Behavioral Intention: Moderating Effect of Perceived
Risk and Fee. Journal of Quality Assurance in Hospitality and Tourism,
22(6). https://doi.org/10.1080/1528008X.2020.1837050

Hair Jr., J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-
SEM or CB-SEM: updated guidelines on which method to use.
International  Journal of  Multivariate  Data  Analysis,  1(2).
https://doi.org/10.1504/ijmda.2017.10008574

Hasan, M. K., Abdullah, S. K., Lew, T. Y., & Islam, M. F. (2019). The



89

antecedents of tourist attitudes to revisit and revisit intentions for coastal
tourism. [International Journal of Culture, Tourism, and Hospitality
Research, 13(2). https://doi.org/10.1108/IJCTHR-11-2018-0151

Hossain, M. S., Hossain, M. A., Al Masud, A., Islam, K. M. Z., Mostafa, M. G.,
& Hossain, M. T. (2023). The integrated power of gastronomic experience
quality and accommodation experience to build tourists’ satisfaction, revisit
intention, and word-of-mouth intention. Journal of Quality Assurance in
Hospitality and Tourism. https://doi.org/10.1080/1528008X.2023.2173710

Hosseini, S., Cortes Macias, R., & Almeida Garcia, F. (2023). Memorable
tourism experience research: a systematic review of the literature. Tourism
Recreation Research, 48(3).
https://doi.org/10.1080/02508281.2021.1922206

Hussein, A. S., Hapsari, R. D. V., & Yulianti, I. (2018). Experience quality and
hotel boutique customer loyalty: Mediating role of hotel image and
perceived value. Journal of Quality Assurance in Hospitality and Tourism,
19(4). https://doi.org/10.1080/1528008X.2018.1429981

Indonesia, C. (2018). PHRI: Industri Pariwisata Jadi Sektor ldola Indonesia.
CNN Indonesia. https://www.cnnindonesia.com/gaya-
hidup/20180924155205-269-332743/phri-industri-pariwisata-jadi-sektor-
idola-indonesia

Irsyaddillah, R., & Trinanda, O. (2021). The effect of electronic word of mouth
and travel motivation on revisit intention. Marketing Management, 2(1).

Jeaheng, Y., Al-Ansi, A., & Han, H. (2020). Impacts of Halal-friendly services,
facilities, and food and Beverages on Muslim travelers’ perceptions of
service quality attributes, perceived price, satisfaction, trust, and loyalty.
Journal of  Hospitality — Marketing and  Management, 29(7).
https://doi.org/10.1080/19368623.2020.1715317

Kristanti, M. M. (2022). Analisis Pengaruh Ethical Marketing, Customer
Experience, Servqual, Terhadap Customer Trust, Customer Engagement,
Customer Loyalty Umkm Online. 271-282.

Kusumawati, A., Utomo, H. S., Suharyono, S., & Sunarti, S. (2021). The
antecedents of behavioural intention for island tourism across traveller
generations: a case of Bali. Leisure/ Loisir, 45(1), 53-74.
https://doi.org/10.1080/14927713.2021.1872405

Lagita, L., & Briliana, V. (2018). Pengaruh Customer Satisfaction, Adjusted
Expectation, Perceived Value, dan Perceived Usefullness Terhadap Online
Repurchase Intention pada Pelanggan Lazada. Jurnal Wira Ekonomi
Mikroskil, 8(1), 37-48. https://doi.org/10.55601/jwem.v8il.528

Libre, A., Manalo, A., & Laksito, G. S. (2022). Factors Influencing Philippines
Tourist” Revisit Intention: The Role and Effect of Destination Image,
Tourist Experience, Perceived Value, and Tourist Satisfaction.
International Journal of Quantitative Research and Modeling, 3(1), 1-12.
https://doi.org/10.46336/ijqrm.v3i1.260

Loureiro, S. M. C., Stylos, N., & Miranda, F. J. (2020). Exploring how
mindfulness may enhance perceived value of travel experience. Service
Industries Journal, 40(11-12).



90

https://doi.org/10.1080/02642069.2019.1600672

Maria Chyntia Chrystiantari, & Suyanto, A. (2020). Analisis Faktor-Faktor
Pembentuk Customer Perceived Value E-Commerce Di Indonesia. Jurnal
Mitra Manajemen, 4(2). https://doi.org/10.52160/ejmm.v4i2.341

Masykur, F., Widiartanto, W., & Saryadi, S. (2022). Pengaruh Destination
Image dan Fasilitas Wisata terhadap Revisit Intention (Studi pada
Pengunjung Wisata Alam Seroja di Kabupaten Wonosobo). Jurnal Ilmu
Administrasi Bisnis, 11(2), 170-179.
https://doi.org/10.14710/jiab.2022.34251

Mayasari, N. P., & Artanti, Y. (2021). Pengaruh Creative Tourist Experience,
Travel Motivation dan Perceived Risk Terhadap Revisit Intention Pada
Wisata Edukasi Secara Virtual. Business Innovation and Entrepreneurship
Journal, 3(3). https://doi.org/10.35899/biej.v3i3.313

Moraga, E., & Barra, C. (2023). Does destination brand experience help build
trust? Disentangling the effects on trust and trustworthiness. Journal of
Destination Marketing and Management, YA
https://doi.org/10.1016/j.jdmm.2023.100767

Nabila, A. N. L., & Armida, A. (2020). Pengaruh Customer Perceived Value
Dan Customer Experience Terhadap Revisit Intention Pada Objek Wisata.
Jurnal Ecogen, 3(3). https://doi.org/10.24036/jmpe.v313.9910

Nguyen, N. X., Tran, K., & Nguyen, T. A. (2021). Impact of service quality on
in-patients’ satisfaction, perceived value, and customer loyalty: A mixed-
methods study from a developing country. Patient Preference and
Adherence, 15. https://doi.org/10.2147/PPA.S333586

Nguyen Viet, B., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and
satisfaction: The role of destination image, perceived risk, and cultural
contact. Cogent Business and Management, 7(1).
https://doi.org/10.1080/23311975.2020.1796249

Nugraha, U., Mardian, R., & Yuliawan, E. (2021). Pengaruh Citra Pariwisata
Olahraga Terhadap Niat Melakukan Kunjungan Ulang Yang Dimediasi
Oleh Pengalaman Wisatawan. Jurnal Sporta Saintika, 6(1).

Paulose, D., & Shakeel, A. (2022). Perceived Experience, Perceived Value and
Customer Satisfaction as Antecedents to Loyalty among Hotel Guests.
Journal of Quality Assurance in Hospitality and Tourism, 23(2).
https://doi.org/10.1080/1528008X.2021.1884930

Prakoso, D. B., Pujiastuti, E. E., & Sadeli. (2020). Pengaruh Pengalaman
Wisatawan Terhadap Kepuasan Dan Kepercayaan Serta Niat Berkunjung
Kembali (Studi Pada Wisatawan Di Wisata Alam Posong Temanggung).
Dialektika : Jurnal Ekonomi Dan Ilmu Sosial, 5(2).

Pramudita, A. 1., Widiharih, T., & Santoso, R. (2020). Penerapan Structural
Equation Modelling (Sem) Untuk Menganalisis Faktor — Faktor Yang
Mempengaruhi Kinerja Bisnis (Studi Kasus Kafe Di Kecamatan Tembalang
Dan Kecamatan Banyumanik Pada Januari 2019). Jurnal Gaussian, 9(2),
122—-134. https://doi.org/10.14710/j.gauss.v9i2.27814

Pujiastuti, E. E., Hadi, L., & Zahro, S. A. (2020). Analisis Faktor yang
Mempengaruhi Behavior Intention (Studi pada Wisatawan di Objek Wisata



91

Puthuk Setumbu Borobudur). Jurnal Administrasi Bisnis, 9(1).
https://doi.org/10.14710/jab.v911.27927

Pujiastuti, E. E., Soeprapto, A., Susanta, S., Utomo, H. S., & Maharaniputri, A.
(2022). The role of perceived value in understanding tourist experience and
post experience at heritage destinations. Jurnal Siasat Bisnis, 26(1), 35-56.
https://doi.org/10.20885/jsb.vol26.iss1.art3

Pujiyati, H., & Sukaatmadja, I. P. G. (2020). Anteseden Minat Berkunjung
Kembali Wisatawan Spiritual Di Bali (The Antecedent Of Spiritual Tourist
Revisit Intention In Bali). E-Jurnal Manajemen Universitas Udayana, 9(1).
https://doi.org/10.24843/ejmunud.2020.v09.101.p02

Puspitasari, N. B., Pramono, S. N. W., & Rahmadhika, A. E. (2018). Factors that
affect intention to revisit of tourists in Semarang. AIP Conference
Proceedings, 2019. https://doi.org/10.1063/1.5061887

Ratnasari, R. T., Gunawan, S., Mawardi, 1., & Kirana, K. C. (2020). Emotional
experience on behavioral intention for halal tourism. Journal of Islamic
Marketing, 12(4). https://doi.org/10.1108/JIMA-12-2019-0256

Resika, Y., Wahab, Z., & Shihab, M. S. (2019). Customer Perceived Value Dan
Customer Trust: Identifikasi Kepuasan Dan Loyalitas Konsumen Go-Car.
Journal  of  Management  and  Business  Review, 16(1).
https://doi.org/10.34149/jmbr.v16i1.138

Rozi, F., & Wulung, S. R. P. (2022). The Effect of Perceived Value on Culture-
Based Tourism In Istano Basa Pagaruyung on Revisit Intention. Journal of
Tourism Education, 2(1), 38—41.

Sadat, A., & Firdaus, E. (2023). Bandung, Merak dan Puncak jadi Tujuan
Favorit Warga Jabodetabek Selama Libur Panjang. Viva.Co.ld.
https://www.viva.co.id/berita/metro/1605263-bandung-merak-dan-puncak-
jadi-tujuan-favorit-warga-jabodetabek-selama-libur-panjang

Saputra, D. (2021). Pengaruh Brand Image, Trust, Perceived Price, dan eWOM
terhadap Purchase Intention Smartphone di Jakarta. Jurnal Manajemen
Bisnis Dan Kewirausahaan, 5(5).
https://doi.org/10.24912/jmbk.v515.13302

Satriawan, A., Abdillah, Y., & Pangestuti, E. (2022). Analisis Destination Image
Terhadap Revisit Intention Melalui Satisfaction Dan Place Attachment:
Literature Review. Profit: Jurnal Administrasi Bisnis, 16(1), 146—157.
https://profit.ub.ac.id/index.php/profit/article/view/1024

Setiawan, R., & Kurniawan, D. A. (2019). Analisis Tourist Experience Terhadap
Revisit Intention pada Objek Wisata Air Panas Se Kabupaten Garut.
Business  Innovation  and  Entrepreneurship  Journal,  1(3).
https://doi.org/10.35899/biej.v1i3.70

Shin, H., Nicolau, J. L., Kang, J., Sharma, A., & Lee, H. (2022). Travel decision
determinants during and after Covid-19: The role of tourist trust, travel
constraints, and attitudinal factors. Tourism Management, §8.
https://doi.org/10.1016/j.tourman.2021.104428

Shoukat, M. H., & Ramkissoon, H. (2022). Customer delight, engagement,
experience, value co-creation, place identity, and revisit intention: a new
conceptual framework. In Journal of Hospitality Marketing and



92

Management (Vol. 31, Issue 6).
https://doi.org/10.1080/19368623.2022.2062692

Siswadi, A. (2019). Hampir 150 Ribu Pengunjung, Apa Keistimewaan Museum
Gedung Sate? Tempo.

Sitepu, E. S., & Rismawati, R. (2021). The Influence of Service Quality,
Destination Image, and Memorable Experience on Revisit Intention with
Intervening Variables of Tourist Satisfaction. International Journal of
Applied ~ Sciences in  Tourism  and  Events, 5(1), 77-87.
https://doi.org/10.31940/ijaste.v511.2097

Subekti, D. D. (2020). Pengaruh Dimensi Customer Experience dan
Kepercayaan terhadap Minat Berkunjung Kembali pada Pengunjung Dira
Kencong Jember. In Jurnal Manajemen Fakultas Ekonomi dan Bisnis
Universitas Jember .

Sugiyono. (2018). Sugiyono Metode Penelitian Kuantitatif Kualitatif. Metode
Penelitian Kuantitatif Kualitatif.

Suhartanto, D., Brien, A., Primiana, I., Wibisono, N., & Triyuni, N. N. (2020).
Tourist loyalty in creative tourism: the role of experience quality, value,
satisfaction, and motivation. Current Issues in Tourism, 23(7).
https://doi.org/10.1080/13683500.2019.1568400

Suhartanto, D., Dean, D., Wibisono, N., Astor, Y., Muflih, M., Kartikasari, A.,
Sutrisno, R., & Hardiyanto, N. (2021). Tourist experience in Halal tourism:
what leads to loyalty? Current Issues in Tourism, 24(14).
https://doi.org/10.1080/13683500.2020.1813092

Supanun, K., & Sornsaruht, P. (2019). How service quality, guest trust and guest
satisfaction affect a five-star hotel’s reputation in Thailand. African Journal
of Hospitality, Tourism and Leisure, 8(5).

Suryaningsih, I. B. (2020). Reflection of Customer Experience and Destination
Image of Tourist Trust through Satisfaction Mediation. Hasanuddin
Economics and Business Review, 4(1).
https://doi.org/10.26487/hebr.v4i1.2329

Syafitri, E. D., Nugroho, R. A., & Yorika, R. (2021). Analisis Tingkat Kepuasan
Pengunjung Daya Tarik Wisata Kebun Raya Balikpapan. Journal of
Indonesian Tourism, Hospitality and Recreation, 4(1).
https://doi.org/10.17509/jithor.v4i1.28205

Tashandra, N. (2022). 10 Kota di Indonesia yang Paling Banyak Dikunjungi,
Menurut Pegipegi. Kompas.
https://travel. kompas.com/read/2022/06/16/165300427/10-kota-di-
indonesia-yang-paling-banyak-dikunjungi-menurut-pegipegi?page=all

Waluyo, M. (2016). Mudah Cepat Tepat Penggunaan Tools Amos Dalam
Aplikasi (SEM). In UPN Jatim.

Wicaksana, G. S., Pujiastuti, E. E., & Suratna, S. (2019). Pengaruh Kualitas
Layanan Dan Pengalaman Terhadap Kepuasan Serta Kepercayaan
Wisatawan (Studi Pada Wisatawan Yang Berkunjung Pada Obyek Wisata
Telaga Menjer Di Wonosobo). Buletin Ekonomi: Manajemen, Ekonomi
Pembangunan, Akuntansi, 17(1). https://doi.org/10.31315/be.v17i1.5554

Williams, A. M., & Balaz, V. (2021). Tourism and Trust: Theoretical



93

Reflections. Journal of Travel Research, 60(8).
https://doi.org/10.1177/0047287520961177

Wisandiko, F. A., & Indarwati, T. A. (2021). Pengaruh Destination Social

Responsibility dan Destination Reputation terhadap Revisit Intention
dengan Perceived Trust sebagai Variabel Mediasi di Masa Pandemi Covid-

19. Pusaka : Journal of Tourism, Hospitality, Travel and Business Event,
3(2).

Wiyata, M. T., Putri, E. P., & Gunawan, C. (2020). Pengaruh Customer

Experience, Ease of Use, dan Customer Trust Terhadap Repurchase
Intention Konsumen Situs Jual Beli Online Shopee di Kalangan Mahasiswa
Kota Sukabumi. Cakrawala, 3(1).

Yu, J., Seo, J., & Hyun, S. S. (2021). Attributes of medical tourism destination

brands: case study of the Korean medical tourism market. Journal of Travel
and Tourism Marketing, 38(1), 107-121.
https://doi.org/10.1080/10548408.2021.1875104

Yu, Y., Lang, M., Zhao, Y., Liu, W., & Hu, B. (2023). Tourist Perceived Value,

Tourist Satisfaction, and Life Satisfaction: Evidence From Chinese
Buddhist Temple Tours. Journal of Hospitality and Tourism Research,
47(1). https://doi.org/10.1177/10963480211015338

Yuningsih, E., & Hardiansyah. (2018). Analisis Pengaruh Customer Experience

Terhadap Minat Berkunjung Kembali (Revisit Intention) Pada Destinasi
Wisata Kota Bogor. Jurnal Visionida, 4(1).
https://doi.org/10.30997/jvs.v4i1.1308



