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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui, menjelaskan, dan memahami 

bahwa iklan di televisi mempengaruhi persepsi konsumen terhadap pembelian 

produk kosmetik rias wajah. Subjek penelitian ini adalah pegawai wanita di 

Kantor Camat Baso, Agam, Sumatera Barat. Penelitian ini dilakukan 

menggunakan metode kualitatif dengan melakukan observasi, wawancara, dan 

dokumentasi. Penelitian dilakukan secara langsung di Kantor Camat Baso, Agam, 

Sumatera Barat. Hasil dari penelitian ini menunjukkan bahwa iklan di televisi 

khususnya iklan kosmetik rias wajah mempengaruhi persepsi konsumen 

khususnya pegawai wanita di Kantor Camat Baso. Terdapat berbagai macam 

persepsi dengan alasan yang berbeda-beda, dengan seringnya mereka menonton 

iklan di televisi membuat mereka mengetahui dan lebih percaya terhadap produk 

kosmetik rias wajah. Dari penelitian yang sudah dilakukan juga dapat diketahui 

bahwa perbedaan persepsi konsumen terlihat pada faktor tempat, usia, dan 

ketertarikan terhadap kosmetik rais wajah. 

 

Kata Kunci: Persepsi Konsumen, Pembelian, Produk Kosmetik Rias Wajah, 

Iklan di Televisi 
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ABSTRACT 

This study aims to know, explain, and understand how advertisements on 

television affect consumer perceptions of purchasing makeup cosmetic products. 

The subjects of this study were female employees at the Baso sub-district office, 

Agam, West Sumatra. This research used qualitative methods by conducting 

observations, interviews, and documentation. The research was conducted 

directly at the Baso sub-district office, Agam, West Sumatra. The results of this 

study show that advertisements on television, especially advertisements for 

makeup cosmetics, affect consumer perceptions, especially female employees at 

the Baso sub-district office. There are various kinds of perceptions for different 

reasons, with their frequent watching advertisements on television making them 

know and trust more in makeup cosmetic products. From the research that has 

been done, it can also be seen that differences in consumer perception are seen in 

the factors of place, age, and interest in facial cosmetics. 

 

Keywords: Consumer Perception, Purchase, Cosmetic Makeup Products, 

Commercials on Television 
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