
 

139 

DAFTAR PUSTAKA 

 

Abad-Segura, E., & González-Zamar, M. D. (2019). Effects of Financial Education 

and Financial Literacy on Creative Entrepreneurship: A Worldwide Research. 

Education Sciences, 9(3). https://doi.org/10.3390/educsci9030238 

Abdillah, W., Jogiyanto, H., & Prabantini, D. (2015). Partial Least Square (PLS): 

Alternatif Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Andi 

Offset. 

Al-Mamary, Y. H., Alwaheeb, M. A., Alshammari, N. G. M., Abdulrab, M., 

Balhareth, H., & Soltane, H. Ben. (2020). The effect of entrepreneurial 

orientation on financial and non-financial performance in Saudi Smes: A 

review. Journal of Critical Reviews, 7(14), 200–208. 

https://doi.org/10.31838/jcr.07.14.35 

Alam, S. S., & Noor, M. M. K. (2009). ICT Adoption in Small and Medium 

Enterprises: an Empirical Evidence of Service Sectors in Malaysia. 

International Journal of Business and Management, 4(2), 112–125. 

https://doi.org/10.5539/ijbm.v4n2p112 

Anwar, M. (2018). Business model innovation and SMEs performance-Does 

competitive advantage mediate? International Journal of Innovation 

Management, 22(7), 1–31. https://doi.org/10.1142/S1363919618500573 

Anwar, M., Clauss, T., & Issah, W. B. (2021). Entrepreneurial orientation and new 

venture performance in emerging markets: the mediating role of opportunity 

recognition. Review of Managerial Science, 0123456789. 

https://doi.org/10.1007/s11846-021-00457-w 

Anwar, M., & Shah, S. Z. A. (2021). Entrepreneurial orientation and generic 

competitive strategies for emerging SMEs: Financial and nonfinancial 

performance perspective. Journal of Public Affairs, 21(1). 

https://doi.org/10.1002/pa.2125 

Anwar, M., Shuangjie, L., & Ullah, R. (2020). Business Experience or Financial 

Literacy? Which one is Better for Opportunity Recognition and Superior 

Performance? Business Strategy and Development, 3(3), 377–387. 

https://doi.org/10.1002/bsd2.103 

Apulu, I., & Latham, A. (2010). Benefits of information and communication 

technology in small and medium sized enterprises: a case study of a Nigerian 

SME. Proceedings of the 15th Annual Conference on UK Academy for 

Information Systems, 1, 23–24. 

Ardichvili, A., Cardozo, R., & Ray, S. (2003). A theory of entrepreneurial 

opportunity identification and development. Journal of Business Venturing, 

18(1), 105–123. https://doi.org/10.1016/S0883-9026(01)00068-4 

Asante, E. A., & Affum-Osei, E. (2019). Entrepreneurship as a career choice: The 

impact of locus of control on aspiring entrepreneurs’ opportunity recognition. 

Journal of Business Research, 98(February), 227–235. 

https://doi.org/10.1016/j.jbusres.2019.02.006 

Åsvoll, H. (2012). On Heidegger, “theory of nothing” and entrepreneurship a 



 

140 

prologue to an entrepreneurial philosophy of nothing. Academy of 

Entrepreneurship Journal, 18(1), 55–75. 

Atkinson, A., & Messy, F.-A. (2012). Measuring Financial Literacy: Results of the 

Oecd Infe Pilot Study. OECD Working Papers on Finance, Insurance and 

Private Pensions, 15, 1–73. 

Bakken, M. R. (1967). Money management understanding of tenth grade students. 

National Business Education Quarterly, 36(6). 

Baron. (2008). The Role of Affect in The Entrepreneurial Process. Academy of 

Management Review, 33(No. 2), 328–340. 

https://www.researchgate.net/publication/237228449_The_Role_of_Affect_i

n_the_Entrepreneurial_Process 

Baron, R. A. (2006). Opportunity recognition as pattern recognition: How 

entrepreneurs “connect the dots” to identify new business opportunities. 

Academy of Management Perspectives, 20(1), 104–119. 

https://doi.org/10.5465/AMP.2006.19873412 

Bayo-Moriones, A., Billón, M., & Lera-López, F. (2013). Perceived performance 

effects of ICT in manufacturing SMEs. Industrial Management and Data 

Systems, 113(1), 117–135. https://doi.org/10.1108/02635571311289700 

Bazerman. (1994). Judgment in Managerial Decision Making. Willey & Sons, Inc. 

Bennett, R. (2002). Ticket Sales Forecasting Methods and Performance of UK 

Theatre Companies. International Journal of Arts Management, 5(1), 36–49. 

https://www.jstor.org/stable/41064775 

Bolton, D. L., & Lane, M. D. (2012). Individual entrepreneurial orientation: 

Development of a measurement instrument. Education and Training, 54(2–3), 

219–233. https://doi.org/10.1108/00400911211210314 

Bongomin, O. C., George, Mpeera, N., Joseph Munene, J. C., & Akol Malinga, C. 

(2017). The relationship between access to finance and growth of SMEs in 

developing economies: financial literacy as a moderator. Review of 

International Business and Strategy, 27(4), 520–538. 

https://doi.org/10.1108/RIBS-04-2017-0037 

Brockner, J., & Higgins, E. T. (2001). Regulatory focus theory: Implications for the 

study of emotions at work. Organizational Behavior and Human Decision 

Processes, 86(1), 35–66. https://doi.org/10.1006/obhd.2001.2972 

Brockner, J., Higgins, E. T., & Low, M. B. (2004). Regulatory focus theory and the 

entrepreneurial process. Journal of Business Venturing, 19(2), 203–220. 

https://doi.org/10.1016/S0883-9026(03)00007-7 

Bruhn, M., & Zia, B. (2013). Stimulating managerial capital in emerging markets: 

The impact of business training for young entrepreneurs. Journal of 

Development Effectiveness, 5(2), 232–266. 

https://doi.org/10.1080/19439342.2013.780090 

Buchdadi, A. D., Sholeha, A., Ahmad, G. N., & Mukson. (2020). The Influence of 

Financial Literacy on Smes Performance Through Access To Finance and 

Financial Risk Attitude As Mediation Variables. Academy of Accounting and 

Financial Studies Journal, 24(5), 1–16. 

Canavan, D., Scott, P. S., & Mangematin, V. (2012). How Professional Service 



 

141 

Firms Internationalise : Resource Commitments and Competencies for 

Internationalisation. Arrow@Dit. 

Cantele, S., & Zardini, A. (2018). Is sustainability a competitive advantage for 

small businesses? An empirical analysis of possible mediators in the 

sustainability–financial performance relationship. Journal of Cleaner 

Production, 182, 166–176. https://doi.org/10.1016/j.jclepro.2018.02.016 

Chang, Y. Y., & Chen, M. H. (2020). Creative Entrepreneurs’ Creativity, 

Opportunity Recognition, and Career Success: Is Resource Availability a 

Double-edged Sword? European Management Journal, 38(5), 750–762. 

https://doi.org/10.1016/j.emj.2020.03.004 

Chang, Y. Y., Potts, J., & Shih, H. Y. (2021). The market for meaning: A new 

entrepreneurial approach to creative industries dynamics. Journal of Cultural 

Economics, 45(3), 491–511. https://doi.org/10.1007/s10824-021-09416-5 

Chaston, I. (2008). Small creative industry firms: A development dilemma? 

Management Decision, 46(6), 819–831. 

https://doi.org/10.1108/00251740810882617 

Chaston, I., & Sadler-Smith, E. (2012). Entrepreneurial Cognition, Entrepreneurial 

Orientation and Firm Capability in the Creative Industries. British Journal of 

Management, 23(3), 415–432. https://doi.org/10.1111/j.1467-

8551.2011.00752.x 

Chell, E. (2013). Review of skill and the entrepreneurial process. International 

Journal of Entrepreneurial Behaviour & Research, 19(1), 6–31. 

https://doi.org/10.1108/13552551311299233 

Chin., W. W. M. G. (1998). The Partial Least Squares Approach to Structural 

Formula Modeling. Advances in Hospitality and Leisure, 8（2）(April). 

Clark, G. L., Knox-hayes, J., & Franzen, D. (2014). Roepke Lecture in Economic 

Geography — Financial Literacy in Context abstract. ECONOMIC 

GEOGRAPY, 90(1). 

https://finansial.bisnis.com/read/20191012/55/1158340/ojk-perlu-edukasi-

untuk-tingkatkan-literasi-keuangan-di-indonesia 

Coalition, J. (2007). National standards in K-12 personal finance education. 

Collard, S., Mata, A. de la, Frade, C., Kempson, E., Leskinen, J., Lopes, C., Moore, 

N., Nicolini, G., Noël, D., Raijas, A., & Selosse, C. (2006). Consumer 

Financial Capability: Empowering European Consumers. European Credit 

Research Institute, November 2005, 1–107. 

http://ecri.eu/new/system/files/FinCap_Workshop_I_papers.pdf#page=44 

Covin, J. G., & Lumpkin, G. T. (2011). Entrepreneurial orientation theory and 

research: Reflections on a needed construct. Entrepreneurship: Theory and 

Practice, 35(5), 855–872. https://doi.org/10.1111/j.1540-6520.2011.00482.x 

Covin, J. G., & Miller, D. (2014). International Entrepreneurial Orientation: 

Conceptual Considerations, Research Themes, Measurement Issues, and 

Future Research Directions. Entrepreneurship: Theory and Practice, 38(1), 

11–44. https://doi.org/10.1111/etap.12027 

Davis, J. A., Marino, L. D., Aaron, J. R., & Tolbert, C. L. (2011). An examination 

of entrepreneurial orientation, environmental scanning, and market strategies 



 

142 

of nonprofit and for-profit nursing home administrators. Nonprofit and 

Voluntary Sector Quarterly, 40(1), 197–211. 

https://doi.org/10.1177/0899764009351112 

Degong, M., Ullah, F., Khattak, M. S., & Anwar, M. (2018). Do international 

capabilities and resources configure firm’s sustainable competitive 

performance? Research within Pakistani SMEs. Sustainability (Switzerland), 

10(11). https://doi.org/10.3390/su10114298 

Donbesuur, F., Boso, N., & Hultman, M. (2020). The effect of entrepreneurial 

orientation on new venture performance: Contingency roles of entrepreneurial 

actions. Journal of Business Research, 118(June), 150–161. 

https://doi.org/10.1016/j.jbusres.2020.06.042 

Eniola, A. A., & Entebang, H. (2015). Financial literacy and SME firm 

performance. International Journal of Research Studies in Management, 5(1). 

https://doi.org/10.5861/ijrsm.2015.1304 

Eresia-Eke, C. E., & Raath, C. (2013). SMME Owners’ financial literacy and 

business growth. Mediterranean Journal of Social Sciences, 4(13), 397–406. 

https://doi.org/10.5901/mjss.2013.v4n13p397 

Esselaar, S., Stork, C., Ndiwalana, A., & Deen-Swarray, M. (2006). ICT usage and 

its impact on profitability of SMEs in 13 African Countries. 2006 International 

Conference on Information and Communication Technology and 

Development, ICTD2006, 40–47. https://doi.org/10.1109/ICTD.2006.301836 

Fatoki, O. (2014). The Financial Literacy of Micro Entrepreneurs in South Africa. 

Journal of Social Sciences, 40(2), 151–158. 

https://doi.org/10.1080/09718923.2014.11893311 

Filis, I. (2006). Art for Art’s Sake or Art for Business Sake: An exploration of 

artistik product orientation. The Marketing Review, 1, 29–40. 

Fillis, I. (2010). The Tension Between Artistik and Market Orientation in Visual 

Art. In Marketing the Arts: A Fresh Approach, Edited by D. O’Reilly and F. 

Kerrigan, 31–39. 

Fischer, D., Mauer, R., & Brettel, M. (2018). Regulatory focus theory and 

sustainable entrepreneurship. International Journal of Entrepreneurial 

Behaviour and Research, 24(2), 408–428. https://doi.org/10.1108/IJEBR-12-

2015-0269 

Fitriati, T. K., Purwana, D., & Buchdadi, A. D. (2020). The role of innovation in 

improving small medium enterprise (SME) performance. International 

Journal of Innovation, Creativity and Change, 11(2), 232–250. 

Flew, T., & Cunningham, S. (2010). Creative industries after the first decade of 

debate. Information Society, 26(2), 113–123. 

https://doi.org/10.1080/01972240903562753 

Förster, J., Higgins, E. T., & Bianco, A. T. (2003). Speed/accuracy decisions in task 

performance: Built-in trade-off or separate strategic concerns? Organizational 

Behavior and Human Decision Processes, 90(1), 148–164. 

https://doi.org/10.1016/S0749-5978(02)00509-5 

Gamache, D. L., Mcnamara, G., Mannor, M. J., & Johnson, R. E. (2014). Motivated 

to Acquire ? The Impact of CEO Regulatory Focus Motivated to Acquire ? The 



 

143 

Impact of CEO Regulatory Focus on Firm Acquisitions Department of 

Management Eli Broad College of Business Michigan State University 

Department of Management Eli Broad Co. Academy of Management Journa. 

Ghozali, I., & Latan, H. (2014). Structural Equation Modeling, Metode Alternatif 

dengan Partial Least Square (PLS) (4th ed.). Badan Penerbit Universitas 

Diponegoro. 

Gielnik, M. M., Frese, M., Graf, J. M., & Kampschulte, A. (2012). Creativity in the 

opportunity identification process and the moderating effect of diversity of 

information. Journal of Business Venturing, 27(5), 559–576. 

https://doi.org/10.1016/j.jbusvent.2011.10.003 

Gielnik, M. M., Krämer, A. C., Kappel, B., & Frese, M. (2014). Antecedents of 

Business Opportunity Identification and Innovation: Investigating the 

Interplay of Information Processing and Information Acquisition. Applied 

Psychology, 63(2), 344–381. https://doi.org/10.1111/j.1464-

0597.2012.00528.x 

Gielnik, M. M., Zacher, H., & Frese, M. (2012). Focus on opportunities as a 

mediator of the relationship between business owners’ age and venture growth. 

Journal of Business Venturing, 27(1), 127–142. 

https://doi.org/10.1016/j.jbusvent.2010.05.002 

Gilster, P. (1997). Digital literacy. John Wiley & Sons, Inc.. 

https://scholar.google.com/scholar_lookup?title=Digital literacy&author=P. 

Gilster&publication_year=1997 

Giotopoulos, I., Kontolaimou, A., Korra, E., & Tsakanikas, A. (2017). What drives 

ICT adoption by SMEs? Evidence from a large-scale survey in Greece. 

Journal of Business Research, 81(August), 60–69. 

https://doi.org/10.1016/j.jbusres.2017.08.007 

Glavas, C., Mathews, S., & Russell-Bennett, R. (2019). Knowledge acquisition via 

internet-enabled platforms: Examining incrementally and non-incrementally 

internationalizing SMEs. International Marketing Review, 36(1), 74–107. 

https://doi.org/10.1108/IMR-02-2017-0041 

Gras, D., & Mendoza-Abarca, K. I. (2014). Risky business? The survival 

implications of exploiting commercial opportunities by nonprofits. Journal of 

Business Venturing, 29(3), 392–404. 

https://doi.org/10.1016/j.jbusvent.2013.05.003 

Gruber, M., MacMillan, I. C., & Thompson, J. D. (2008). Look before you leap: 

Market opportunity identification in emerging technology firms. Management 

Science, 54(9), 1652–1665. https://doi.org/10.1287/mnsc.1080.0877 

Guo, H., Su, Z., & Ahlstrom, D. (2016). Business model innovation: The effects of 

exploratory orientation, opportunity recognition, and entrepreneurial bricolage 

in an emerging economy. Asia Pacific Journal of Management, 33(2), 533–

549. https://doi.org/10.1007/s10490-015-9428-x 

Halberstadt, J., Niemand, T., Kraus, S., Rexhepi, G., Jones, P., & Kailer, N. (2021). 

Social entrepreneurship orientation: Drivers of success for start-ups and 

established industrial firms. Industrial Marketing Management, 94(June), 

137–149. https://doi.org/10.1016/j.indmarman.2020.06.012 



 

144 

Hånell, S. M., Rovira Nordman, E., Tolstoy, D., & Özbek, N. (2020). “It’s a new 

game out there”: e-commerce in internationalising retail SMEs. International 

Marketing Review, 37(3), 515–531. https://doi.org/10.1108/IMR-03-2018-

0107 

Hannibal, M., Evers, N., & Servais, P. (2016). Opportunity recognition and 

international new venture creation in university spin-offs—Cases from 

Denmark and Ireland. Journal of International Entrepreneurship, 14(3), 345–

372. https://doi.org/10.1007/s10843-016-0181-0 

Harindranath, G., Dyerson, R., & Barnes, D. (2008). ICT in small firms: Factors 

affecting the adoption and use of ICT in southeast England SMEs. 16th 

European Conference on Information Systems, ECIS 2008. 

Hayashi, T. (2023). Expected Utility Theory. In International Encyclopedia of the 

Social Sciences. https://www.encyclopedia.com/social-sciences/applied-and-

social-sciences-magazines/expected-utility-theory 

Henry. (2020). Isolasi Bukan Limitasi, Seni Indonesia Justru Bangkit Saat 

Pandemi. Liputan6.Com. https://pedulicovid19.kemenparekraf.go.id/isolasi-

bukan-limitasi-seni-indonesia-justru-bangkit-saat-pandemi/ 

Hertati, L., Nazarudin, N., & Fery, I. (2020). Top Management Support Functions 

in Higher Education Management Accounting Information Systems. Ilomata 

International Journal of Tax and Accounting, 1(4), 210–224. 

Higgins, E. T. (1998). Promotion and Prevention: Regulatory Focus as A 

Motivational Principle. Advances in Experimental Social Psychology, 30(C), 

1–46. https://doi.org/10.1016/S0065-2601(08)60381-0 

Higgins, E. T., & Crowe, E. (1997). Regulatory Focus and Strategic Inclinations : 

Promotion and Prevention in Decision-Making. Organizational Behavior and 

Human Decision Processes, 69(2), 117–132. 

Higgins, E. T., Friedman, R. S., Harlow, R. E., Idson, L. C., Ayduk, O. N., & 

Taylor, A. (2001). Achievement orientations from subjective histories of 

success: Promotion pride versus prevention pride. European Journal of Social 

Psychology, 31(1), 3–23. https://doi.org/10.1002/ejsp.27 

Hmiekeski, K. M., & Baron, R. A. (2008). Regulatory Focus and New Venture 

Performance: A Study Of Entrepreneurial Opportunity Exploitation under 

Condition of Risk Vetsus Uncertainty. Strategic Entrepreneurship Journal, 

2(1), 285–299. https://doi.org/https://doi.org/10.1002/sej.56 

Hudson, M., Smart, A., & Bourne, M. (2001). Theory and practice in SME 

performance measurement systems. International Journal of Operations and 

Production Management, 21(8), 1096–1115. 

https://doi.org/10.1108/EUM0000000005587 

Hulbert, B., Gilmore, A., & Carson, D. (2015). Opportunity recognition by growing 

SMEs: a managerial or entrepreneurial function? Journal of Strategic 

Marketing, 23(7), 616–642. https://doi.org/10.1080/0965254X.2014.1001868 

Hung, A., Parker, A. M., & Yoong, J. (2011). Defining and Measuring Financial 

Literacy. SSRN Electronic Journal. https://doi.org/10.2139/ssrn.1498674 

Hussain, J., Salia, S., & Karim, A. (2018). Is Knowledge that Powerful? Financial 

Literacy and Access to Finance: An Analysis of Enterprises in the UK. Journal 



 

145 

of Small Business and Enterprise Development, 25(6), 985–1003. 

https://doi.org/10.1108/JSBED-01-2018-0021 

Huston, S. J. (2010). Measuring Financial Literacy. Journal of Consumer Affairs, 

44(2), 296–316. https://doi.org/10.1111/j.1745-6606.2010.01170.x 

Indriani. (2020). Praktisi : Industri kreatif melejit saat pandemi COVID-19. Antara. 

https://www.antaranews.com/berita/1555248/praktisi-industri-kreatif-melejit-

saat-pandemi-covid-19 

Iqbal, Z., & Malik, M. (2019). Entrepreneurial orientation and engagement of 

Pakistani small and medium enterprises in sustainable development practices: 

Mediating role of knowledge management. Business Strategy and 

Development, 2(3), 192–203. https://doi.org/10.1002/bsd2.53 

Kahneman, D., & Tversky, A. (1979). Prospect Theory: An Analysis of Decision 

under Risk. Ekonometrica, 47(2), 263–291. https://doi.org/10.2307/1914185 

Kamuri, S. (2019). Opportunity Recognition and Performance of Value System 

Actors in the Leather Industry in Kenya. Journal of Language, Technology & 

Entrepreneurship in Africa, 10(1), 187–203. 

Kapurubandara, M., & Lawson, R. (2007). SMEs in developing countries need 

support to address the challenges of adopting e-commerce technologies. 20th 

Bled EConference - EMergence: Merging and Emerging Technologies, 

Processes, and Institutions - Conference Proceedings, 485–499. 

Kark, R., & Dijk, Van, D. (2019). Keep your head in the clouds and your feet on 

the ground: A multifocal review of leadership–followership self-regulatory 

focus. Academy of Management Annals, 13(2), 509–546. 

https://doi.org/10.5465/annals.2017.0134 

Kementerian Koperasi dan Usaha Kecil dan Menengah. (2020). Peraturan Menteri 

Koperasi dan Usaha Kecil dan Menengah Republik Indonesia Nomor 5 Tahun 

2020 tentang Rencana Strategis Kementerian Koperasi dan UKM Tahun 

2020-2024 (p. 13). 

Khin, S., & Lim, T. H. (2018a). Entrepreneurial opportunity recognition, 

exploitation and new venture success: Moderating role of prior market and 

technology knowledge. Journal of Legal, Ethical and Regulatory Issues, 

22(4), 1–6. 

Khin, S., & Lim, T. H. (2018b). Entrepreneurial opportunity recognition, 

exploitation and new venture success: Moderating role of prior market and 

technology knowledge. Journal of Legal, Ethical and Regulatory Issues, 

22(4), 4675. 

Kim, J. (2001). Financial Knowledge and Subjective and Objective Financial Well-

being. Consumer Interests Annual, 47, 1–3. 

Kirzner, I. M. (2009). The alert and creative entrepreneur: A clarification. Small 

Business Economics, 32(2), 145–152. https://doi.org/10.1007/s11187-008-

9153-7 

Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of 

entrepreneurial intentions. Journal of Business Venturing, 15(5), 411–432. 

https://doi.org/10.1016/S0883-9026(98)00033-0 

Kuckertz, A., Brändle, L., Gaudig, A., Hinderer, S., Morales Reyes, C. A., 



 

146 

Prochotta, A., Steinbrink, K. M., & Berger, E. S. C. (2020). Startups in times 

of crisis – A rapid response to the COVID-19 pandemic. Journal of Business 

Venturing Insights, 13(April). https://doi.org/10.1016/j.jbvi.2020.e00169 

Kuckertz, A., Kollmann, T., Krell, P., & Stöckmann, C. (2017). Understanding, 

differentiating, and measuring opportunity recognition and opportunity 

exploitation. International Journal of Entrepreneurial Behaviour and 

Research, 23(1), 78–97. https://doi.org/10.1108/IJEBR-12-2015-0290 

Kulathunga, K. M. M. C. B., Ye, J., Sharma, S., & Weerathunga, P. R. (2020). How 

Does Technological and Financial Literacy Influence SME Performance: 

Mediating role of ERM practices. Information (Switzerland), 11(6). 

https://doi.org/10.3390/INFO11060297 

Kurniasih, R., Widiastuti, E., Martini, S., & Hidayat, T. (2021). Can Digital 

Literacy Increase SME’s Performance? An Evidence from SME in Banyumas 

. International Sustainable Competitiveness Advantage, 130–139. 

http://jp.feb.unsoed.ac.id/index.php/sca-1/article/view/2769 

Kutlu, B., & Ozturan, M. (2008). The usage and adoption of IT among SMEs in 

Turkey: An exploratory and longitudinal study. Journal of Information 

Technology Management, XIX(1), 12–24. 

Lankshear, C., & Knobel, M. (Eds. . (2008). Digital literacies: Concepts, policies 

and practices. Peter Lang. 

https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=Digital+literac

ies%3A+Concepts%2C+policies+and+practices+%2830%29.+Peter+Lang+

+Publishing.&btnG=#d=gs_cit&u=%2Fscholar%3Fq%3Dinfo%3AiFnO2cZ

k-NAJ%3Ascholar.google.com%2F%26output%3Dcite%26scirp%3D0%26 

Latham, S. D. (2014). Leadership Research: An Arts-Informed Perspective. Journal 

of Management Inquiry, 23(2), 123–132. 

https://doi.org/10.1177/1056492613491434 

Lechner, C., & Gudmundsson, S. V. (2014). Entrepreneurial Orientation, Firm 

Strategy and Small Firm Performance. International Small Business Journal, 

32(1), 36–60. https://doi.org/10.1177/0266242612455034 

Lennon, M., Kirsch, I., Von Davier, M., Wagner, M., & Yamamoto, K. (2003). 

Feasibility Study for the PISA ICT Literacy Assessment: Report to Network 

A. Educational Testing Service, October, 1–221. 

http://eric.ed.gov/ERICWebPortal/recordDetail?accno=ED504154%5Cnpape

rs2://publication/uuid/DDEC9593-DBD8-4A73-8332-AC5CB5EB97D6 

Liñán, F., & Jaén, I. (2020). The Covid-19 pandemic and entrepreneurship: some 

reflections. International Journal of Emerging Markets. 

https://doi.org/10.1108/IJOEM-05-2020-0491 

Loan, L. T., Duong Cong, D., Thang, H. N., Nga, N. T. V., Van, P. T., & Hoa, P. 

T. (2021). Entrepreneurial Behaviour: The Effects of the Fear and Anxiety of 

covid-19 and Business Opportunity Recognition. Entrepreneurial Business 

and Economics Review, 9(3), 7–23. 

https://doi.org/10.15678/EBER.2021.090301 

Lumkin, G. ., & Dess, G. G. (2001). Linking Two Dimensions of Entrepreneurial 

Orientation to Firm Performance: The Moderating Role of Environment and 



 

147 

Industry Life Cycle. Journal of Business Venturing, 16, 429–451. 

Lumpkin, G. T., & Dess, G. G. (1996). Academy of Management Heview. Academy 

of Management Review, 21(1), 135–172. 

Lusardi, A. (2019). Financial literacy and the need for financial education: evidence 

and implications. Swiss Journal of Economics and Statistiks, 155(1), 1–8. 

https://doi.org/10.1186/s41937-019-0027-5 

Lusardi, A., & Mitchell, O. S. (2012). Financial Literacy Around the World: An 

Overview. SSRN Electronic Journal, June. 

https://doi.org/10.2139/ssrn.1810551 

Lusardi, A., & Mitchell, O. S. (2014). The economic importance of financial 

literacy: Theory and evidence. Journal of Economic Literature, 52(1), 5–44. 

https://doi.org/10.1257/jel.52.1.5 

Lusardi, A., Samek, A., Kapteyn, A., Glinert, L., Hung, A., & Heinberg, A. (2017). 

Visual tools and narratives: New ways to improve financial literacy. Journal 

of Pension Economics and Finance, 16(3), 297–323. 

https://doi.org/10.1017/S1474747215000323 

Lutfi, M., Buntuang, P. C. D., Kornelius, Y., Erdiyansyah, & Hasanuddin, B. 

(2020). The impact of social distancing policy on small and medium-sized 

enterprises (SMEs) in Indonesia. Problems and Perspectives in Management, 

18(3), 492–503. https://doi.org/10.21511/ppm.18(3).2020.40 

M. Lacerda, F., D. P. Martens, C., & M. R. Freitas, H. (2020). Nonprofit 

entrepreneurial orientation: A systematic literature review and conceptual 

framework. Nonprofit Management and Leadership, 30(4), 677–692. 

https://doi.org/10.1002/nml.21400 

Mabula, J. B., & Ping, H. D. (2018). Use of technology and financial literacy on 

SMEs practices and performance in developing economies. International 

Journal of Advanced Computer Science and Applications, 9(6), 74–82. 

https://doi.org/10.14569/IJACSA.2018.090611 

Magaji, M. S., Baba, R., & Entebang, H. (2017). Entrepreneurial Orientation and 

Financial Performance of Nigerian SMES: Journal of Management and 

Training for Industries, 4(1), 25–41. https://doi.org/10.12792/jmti.4.1.25 

Mahmud, M. S., Talukder, M. U., & Rahman, S. M. (2021). Does ‘Fear of COVID-

19’ trigger future career anxiety? An empirical investigation considering 

depression from COVID-19 as a mediator. International Journal of Social 

Psychiatry, 67(1), 35–45. https://doi.org/10.1177/0020764020935488 

Mitchell, R. K., Busenitz, L. W., Bird, B., Gaglio, Connie, M., McMullen, J. A., 

Morse, E. A., & Smith, J. B. (2007). The Central Question in Entrpreneurial 

Cognition Research. Business, 806, 1–27. 

Morris, M. H., Webb, J. W., & Franklin, R. J. (2011). Understanding the 

manifestation of entrepreneurial orientation in the nonprofit context. 

Entrepreneurship: Theory and Practice, 35(5), 947–971. 

https://doi.org/10.1111/j.1540-6520.2011.00453.x 

Mostafiz, M. I., Sambasivan, M., & Goh, S. K. (2019). Impacts of dynamic 

managerial capability and international opportunity identification on firm 

performance. Multinational Business Review, 27(4), 339–363. 



 

148 

https://doi.org/10.1108/MBR-09-2018-0061 

Mukson, M., Hamidah, H., & Prabuwono, A. S. (2021). Work environment and 

entrepreneurship orientation towards MSME performance through 

organizational commitment. Management Science Letters, 11, 871–878. 

https://doi.org/10.5267/j.msl.2020.10.012 

Murzyn-Kupisz, M., & Hołuj, D. (2021). Fashion design education and 

sustainability: Towards an equilibrium between craftsmanship and artistik and 

business skills? Education Sciences, 11(9). 

https://doi.org/10.3390/educsci11090531 

Noctor, M., Stoney, S., & Stradling, R. (1992). Financial Literacy, a report prepared 

for the National Westminster Bank. National Foundation for Educational 

Research. 

NOIE. (2003). Creative Industries Cluster Study. National Office for the 

Information Economy, Department of Communications, IT and the Arts, 

Canberra. http://ict-industry-reports.com.au/wp-

content/uploads/sites/4/2013/10/2002-Creative-Industries-Cluster-Study-

Report-Stage-1-DCITA.pdf 

O’Connor, J. (2015). Intermediaries and Imaginaries in the Cultural and Creative 

Industries. Regional Studies, 49(3), 374–387. 

https://doi.org/10.1080/00343404.2012.748982 

Omar, F. I., Husna, A. D., Ahmad, N., & Sheikh, M. H. S. K. (2018). Digital 

Inclusion among Entrepreneurs of Small and Medium Entreprise (SMEs): A 

Preliminary Survey. Journal of Education and Social Sciences, 9(2). 

Omiunu, O. G. (2019). E-literacy-adoption model and performance of women-

owned SMEs in Southwestern Nigeria. Journal of Global Entrepreneurship 

Research, 9(1). https://doi.org/10.1186/s40497-019-0149-3 

Osano, H. M. (2019). Factors Influencing Global Expansion/Scalability of Small 

and Medium Enterprises: A Kenyan Case. World Technopolis Review, 21–42. 

https://www.koreascience.or.kr/article/JAKO201924065624708.page 

Ozgen, E., & Baron, R. A. (2007). Social sources of information in opportunity 

recognition: Effects of mentors, industry networks, and professional forums. 

Journal of Business Venturing, 22(2), 174–192. 

https://doi.org/10.1016/j.jbusvent.2005.12.001 

Palmié, M., Huerzeler, P., Grichnik, D., Keupp, M. M., & Gassmann, O. (2019). 

Some principles are more equal than others: Promotion- versus prevention-

focused effectuation principles and their disparate relationships with 

entrepreneurial orientation. Strategic Entrepreneurship Journal, 13(1), 93–

117. https://doi.org/10.1002/sej.1305 

Peake, W. O., Yates, M., Barber, D., & McMillan, A. (2020). Do entrepreneurs do 

good deeds to maximize wins or avoid losses? A regulatory focus perspective. 

Journal of Small Business Strategy, 30(3), 33–46. 

Pearce, J. A., Fritz, D. A., & Davis, P. S. (2010). Entrepreneurial orientation and 

the performance of religious congregations as predicted by rational choice 

theory. Entrepreneurship: Theory and Practice, 34(1), 219–248. 

https://doi.org/10.1111/j.1540-6520.2009.00315.x 



 

149 

Pierro, A., Giacomantonio, M., Pica, G., Kruglanski, A. W., & Higgins, E. T. 

(2011). On the psychology of time in action: Regulatory mode orientations and 

procrastination. Journal of Personality and Social Psychology, 101(6), 1317–

1331. https://doi.org/10.1037/a0025943 

Pilege, E., Plota, S., & Pilegis, G. (2020). Impact of digital technologies on 

development of creative industries. Digital Presentation and Preservation of 

Cultural and Scientific Heritage, 2020-Septe, 159–171. 

https://doi.org/10.55630/dipp.2020.10.11 

Potts, J., Cunningham, S., Hartley, J., & Ormerod, P. (2008). Social network 

markets: A new definition of the creative industries. Journal of Cultural 

Economics, 32(3), 167–185. https://doi.org/10.1007/s10824-008-9066-y 

Priambodo, I. T., Sasmoko, S., Abdinagoro, S. B., & Bandur, A. (2021). E-

Commerce Readiness of Creative Industry During the COVID-19 Pandemic 

in Indonesia. Journal of Asian Finance, Economics and Business, 8(3), 865–

873. https://doi.org/10.13106/jafeb.2021.vol8.no3.0865 

Purnomo, B. R. (2019). Artistik Orientation, Financial Literacy and Entrepreneurial 

Performance. Journal of Enterprising Communities, 13(1–2), 105–128. 

https://doi.org/10.1108/JEC-09-2018-0065 

Purnomo, B. R. (2020). Artistik Orientation in Creative Industries: 

Conceptualization and Scale Development. Journal of Small Business and 

Entrepreneurship, 0(0), 1–43. 

https://doi.org/10.1080/08276331.2020.1794690 

Purnomo, B. R., & Kristiansen, S. (2018). Economic reasoning and creative 

industries progress. Creative Industries Journal, 11(1), 3–21. 

https://doi.org/10.1080/17510694.2017.1403206 

Putniņš, T. J., & Sauka, A. (2020). Why does entrepreneurial orientation affect 

company performance? Strategic Entrepreneurship Journal, 14(4), 711–735. 

https://doi.org/10.1002/sej.1325 

Ramachandran, K., & Ramnarayan, S. (1993). Entrepreneurial orientation and 

networking: Some Indian evidence. Journal of Business Venturing, 8(6), 513–

524. https://doi.org/10.1016/0883-9026(93)90036-5 

Ranatunga, R., Priyanath, H., & Megama, R. (2020). Digital Literacy, Business 

Uncertainty & Economic Performance: An Empirical Study of Small 

Businesses in Sri Lanka. International Journal of Academic Research in 

Business and Social Sciences, 10(5). https://doi.org/10.6007/ijarbss/v10-

i5/7171 

Ratten, V. (2020). Coronavirus (covid-19) and entrepreneurship: changing life and 

work landscape. Journal of Small Business and Entrepreneurship, 0(0), 503–

516. https://doi.org/10.1080/08276331.2020.1790167 

Resmi, S., Pahlevi, R. W., & Sayekti, F. (2019). Is There a Pattern of Relationships 

between Financial Literacy, Tax Literacy , Business Growth , and Competitive 

Advantage on Creative MSMEs in Yogyakarta. Journal of Advanced 

Management Science, 7(4), 136–141. https://doi.org/10.18178/joams.7.4.136-

141 

Ricci, R., Battaglia, D., & Neirotti, P. (2021). External knowledge search, 



 

150 

opportunity recognition and industry 4.0 adoption in SMEs. International 

Journal of Production Economics, 240(July), 108234. 

https://doi.org/10.1016/j.ijpe.2021.108234 

Richard, P. J., Devinney, T. M., Yip, G. S., & Johnson, G. (2009). Measuring 

organizational performance: Towards methodological best practice. Journal of 

Management, 35(3), 718–804. https://doi.org/10.1177/0149206308330560 

Riduwan, A. (2007). Rumus dan Data dalam Aplikasi Statistika. Alfabeta. 

Rojas-Lema, X., Alfaro-Saiz, J. J., Rodríguez-Rodríguez, R., & Verdecho, M. J. 

(2020). Performance measurement in SMEs: systematic literature review and 

research directions. Total Quality Management and Business Excellence, 0(0), 

1–26. https://doi.org/10.1080/14783363.2020.1774357 

Roscoe, J. T. (1975). Fundamental Research Statistiks for the Behavioral Sciences 

(2nd ed). Holt, Rinehart and Winston, Inc. 

Runyan, R. C., Ge, B., Dong, B., & Swinney, J. L. (2012). Entrepreneurial 

Orientation in Cross-Cultural Research: Assessing Measurement Invariance in 

the Construct. Entrepreneurship: Theory and Practice, 36(4), 819–836. 

https://doi.org/10.1111/j.1540-6520.2010.00436.x 

Sagoro, E. M. (2014). Kinerja Keuangan Industri Kreatif Di Yogyakarta Pasca 

Acfta Dan Aifta. Nominal, Barometer Riset Akuntansi Dan Manajemen, 3(1). 

https://doi.org/10.21831/nominal.v3i1.2158 

Sambasivan, M., Abdul, M., & Yusop, Y. (2009). Impact of Personal Qualities and 

Management Skills of Entrepreneurs on Venture Performance in Malaysia: 

Opportunity Recognition Skills as a Mediating Factor. Technovation, 29(11), 

798–805. https://doi.org/10.1016/j.technovation.2009.04.002 

Sarason, Y., Dean, T., & Dillard, J. F. (2006). Entrepreneurship as the nexus of 

individual and opportunity: A structuration view. Journal of Business 

Venturing, 21(3), 286–305. https://doi.org/10.1016/j.jbusvent.2005.02.007 

Schmitt, A., Rosing, K., Zhang, S. X., & Leatherbee, M. (2018). A dynamic model 

of entrepreneurial uncertainty and business opportunity identification: 

Exploration as a mediator and entrepreneurial self-efficacy as a moderator. 

Entrepreneurship: Theory and Practice, 42(6), 835–859. 

https://doi.org/10.1177/1042258717721482 

Servon, L. J., & Kaestner, R. (2008). Consumer financial literacy and the impact of 

online banking on the financial behavior of lower-income bank customers. 

Journal of Consumer Affairs, 42(2), 271–305. https://doi.org/10.1111/j.1745-

6606.2008.00108.x 

Shashi, Centobelli, P., Cerchione, R., & Singh, R. (2019). The impact of leanness 

and innovativeness on environmental and financial performance: Insights from 

Indian SMEs. International Journal of Production Economics, 212(February), 

111–124. https://doi.org/10.1016/j.ijpe.2019.02.011 

Shepherd, D. A., & Patzelt, H. (2011). The New Field of Sustainable 

Entrepreneurship: Studying Entrepreneurial Action Linking “What Is to Be 

Sustained” With “What Is to Be Developed.” Entrepreneurship: Theory and 

Practice, 35(1), 137–163. https://doi.org/10.1111/j.1540-6520.2010.00426.x 

Siegel, G., & Marconi, H. R. (1989). Behavioral accounting. Ohio South-Western 



 

151 

Publishing Co. 

http://kin.perpusnas.go.id/DisplayData.aspx?pId=107801&pRegionCode=U

NTAR&pClientId=650 

Stam, W., Arzlanian, S., & Elfring, T. (2014). Social capital of entrepreneurs and 

small firm performance: A meta-analysis of contextual and methodological 

moderators. Journal of Business Venturing, 29(1), 152–173. 

https://doi.org/10.1016/j.jbusvent.2013.01.002 

Steiner, M., & Prettenthaler, F. (2015). Creativity reconsidered - So your firm is 

creative, but how much? A trans-sectoral and continuous approach to creative 

industries. Regional Studies, Regional Science, 2(1), 275–289. 

https://doi.org/10.1080/21681376.2015.1016097 

Tarutė, A., & Gatautis, R. (2014). ICT Impact on SMEs Performance. Procedia - 

Social and Behavioral Sciences, 110, 1218–1225. 

https://doi.org/10.1016/j.sbspro.2013.12.968 

Teh, K. L., Wahab, S. B. A., Osman, S. I. W., Latiff, A. S. A., Zawawi, N. F. M., 

& Fazal, S. A. (2018). Factors of Sustainable Firm Performance and the 

Mediating Role of Strategic Opportunity Recognition: A Conceptual Study. 

International Journal of Asian Social Science, 8(11), 1048–1058. 

https://doi.org/10.18488/journal.1.2018.811.1048.1058 

Trevelyan, R. (2011). Self-regulation and effort in entrepreneurial tasks. 

International Journal of Entrepreneurial Behaviour and Research, 17(1), 39–

63. https://doi.org/10.1108/13552551111107507 

Tumasjan, A., & Braun, R. (2012). In the eye of the beholder: How regulatory focus 

and self-efficacy interact in influencing opportunity recognition. Journal of 

Business Venturing, 27(6), 622–636. 

https://doi.org/10.1016/j.jbusvent.2011.08.001 

Tyner, K. (Ed. ). (2010). Media literacy. Routledge. 

https://scholar.google.com/scholar?hl=id&as_sdt=0%2C5&q=Media+Literac

y.+London%3A++Sage+Publication&btnG= 

Vaghely, I. P., & Julien, P. A. (2010). Are opportunities recognized or 

constructed?. An information perspective on entrepreneurial opportunity 

identification. Journal of Business Venturing, 25(1), 73–86. 

https://doi.org/10.1016/j.jbusvent.2008.06.004 

Wales, W. J. (2016). Entrepreneurial orientation: A review and synthesis of 

promising research directions. International Small Business Journal: 

Researching Entrepreneurship, 34(1), 3–15. 

https://doi.org/10.1177/0266242615613840 

Wang, C., Pellegrini, M. M., Czakon, W., Gnan, L., & Flamini, G. (2020). 

Opportunity recognition in family entrepreneurship: voluntaristic and 

deterministic orientations of individual cognitions. Journal of Small Business 

and Entrepreneurship, 32(1), 101–122. 

https://doi.org/10.1080/08276331.2018.1534033 

Wiklund, J., & Shepherd, D. (2003). Knowledge-based resources, entrepreneurial 

orientation, and the performance of small and medium-sized businesses. 

Strategic Management Journal, 24(13), 1307–1314. 



 

152 

https://doi.org/10.1002/smj.360 

Wise, S. (2013). The Impact of Financial Literacy on New Venture Survival. 

International Journal of Business and Management, 8(23), 30–39. 

https://doi.org/10.5539/ijbm.v8n23p30 

Yanti, M., & Yusnaini, Y. (2018). the Narration of Digital Literacy Movement in 

Indonesia. Informasi, 48(2), 243–255. 

https://doi.org/10.21831/informasi.v48i2.21148 

 

 


