
 

123 
 

DAFTAR PUSTAKA 

 

Alimoradi, Z., Jafari, E., Potenza, M. N., Lin, C. Y., Wu, C. Y., & Pakpour, A. H. (2022). 

Binge-Watching and Mental Health Problems: A Systematic Review and Meta-Analysis. 

International Journal of Environmental Research and Public Health, 19(15). 

https://doi.org/10.3390/ijerph19159707 

Exelmans, L., & Bulck, J. Van Den. (2017). Binge Viewing, Sleep, and the Role of Pre-Sleep 

Arousal. Journal of Clinical Sleep Medicine, 13(8), 1001–1008. 

Flayelle, M., Maurage, P., & Billieux, J. (2017). Toward a qualitative understanding of binge-

watching behaviors: A focus group approach. Journal of Behavioral Addictions, 6(4), 

457–471. https://doi.org/10.1556/2006.6.2017.060 

Forte, G., Favieri, F., Tedeschi, D., & Casagrande, M. (2021). Binge-watching: Development 

and validation of the binge-watching addiction questionnaire. Behavioral Sciences, 

11(2). https://doi.org/10.3390/bs11020027 

Hartinah, S. (2009). Konsep Dasar Bimbingan Kelompok. PT. Refika Aditama. 

Jenner, M. (2016). Is this TVIV? On Netflix, TVIII and binge-watching. New Media and 

Society, 18(2), 257–273. https://doi.org/10.1177/1461444814541523 

Nathania, A., Krisna Dinata, I. M., & Adiartha Griadhi, I. P. (2019). Hubungan stres terhadap 

kelelahan pada mahasiswa Fakultas Kedokteran Universitas Udayana. Intisari Sains 

Medis, 10(1), 134–138. https://doi.org/10.15562/ism.v10i1.400 

Prayitno. (1995). Layanan Bimbingan dan Konseling Kelompok (Dasar dan Profil). 

Prayitno. (2017). Konseling Profesional yang Berhasil: Layanan dan Kegiatan Pendukung. 

Rajawali Pers. 

Prayitno, Mungin, E., Marjohan, Heru, M., & Ifdil. (2013). Pembelajaran Melalui Pelayanan 

BK di Satuan Pendidikan. 

Rubenking, B., & Bracken, C. C. (2018). Binge-Watching: A Suspenseful, Emotional, Habit. 

Communication Research Reports, 35(5), 381–391. 

https://doi.org/10.1080/08824096.2018.1525346 

Sigre-Leirós, V., Billieux, J., Mohr, C., Maurage, P., King, D. L., Schimmenti, A., & Flayelle, 

M. (2022). Binge-Watching in Times of COVID-19: A Longitudinal Examination of 

Changes in Affect and TV Series Consumption Patterns During Lockdown. Psychology 

of Popular Media. https://doi.org/10.1037/ppm0000390 

Starosta, J. A., & Izydorczyk, B. (2020). Understanding the phenomenon of binge-

watching—a systematic review. International Journal of Environmental Research and 

Public Health, 17(12), 1. https://doi.org/10.3390/ijerph17124469 

Stever, G. S. (2017). Parasocial Theory: Concepts and Measures. The International 

Encyclopedia of Media Effects, 1–12. 

https://doi.org/10.1002/9781118783764.wbieme0069 

Sugiyono. (2019). Metode Penelitian dan Pengembangan. Alfabeta Bandung. 

 Ardian, F. P. (2023). Hubungan Loneliness Dengan Interaksi Parasosial Penggemar K-Pop 

di Kota Medan. Universitas Medan Area. 

Auju, H. S., & Rizal, G. L. (2022). Gambaran Interaksi Parasosial Pada Penggemar Idol 

Korea di Kota Pariaman. Socio Humanus, 4(1), 87–95. 

Akbar, M. A. (2021). Hubungan faktor-faktor perilaku terencana, kebutuhan penyelesaian, 

personalisasi rekomendasi, cliffhanger dan binge-watching. Jurnal Studi Komunikasi 

(Indonesian Journal of Communications Studies), 5(2), 533–550. 

https://doi.org/10.25139/jsk.v5i2.3299 

Alimoradi, Z., Jafari, E., Potenza, M. N., Lin, C. Y., Wu, C. Y., & Pakpour, A. H. (2022). 

Binge-Watching and Mental Health Problems: A Systematic Review and Meta-Analysis. 



124 
 

 
 

International Journal of Environmental Research and Public Health, 19(15). 

https://doi.org/10.3390/ijerph19159707 

Anghelcev, G., Sar, S., Martin, J. D., & Moultrie, J. L. (2021). Binge-Watching Serial Video 

Content: Exploring the Subjective Phenomenology of the Binge-Watching Experience. 

Mass Communication and Society, 24(1), 130–154. 

https://doi.org/10.1080/15205436.2020.1811346 

Batubara, J. R. (2016). Adolescent Development (Perkembangan Remaja). Sari Pediatri, 

12(1), 21. https://doi.org/10.14238/sp12.1.2010.21-9 

Bi, Y., Yin, J., & Kim, I. (2021). Fostering a young audience’s media-induced travel 

intentions: The role of parasocial interactions. Journal of Hospitality and Tourism 

Management, 47(October 2020), 398–407. https://doi.org/10.1016/j.jhtm.2021.04.011 

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian. Penerbit Mitra 

Wacana Media. 

Dekker, A. (2018). Relationships between Personality, Emotional Intelligence and Binge – 

watching Engagement. Tyndale University. 

Diananda, A. (2019). Psikologi Remaja Dan Permasalahannya. Journal ISTIGHNA, 1(1), 

116–133. https://doi.org/10.33853/istighna.v1i1.20 

Erickson, S. E., Cin, S. D., & Byl, H. (2019). An experimental examination of binge – 

watching and narrative engagement. Social Sciences, 8(1). 

https://doi.org/10.3390/socsci8010019 

Et. al., L. P. (2021). The Determinant Factors of Purchase Intention in the Culinary Business 

in Indonesia That Mediated by Parasocial Interaction and Food Vlogger Credibility. 

Turkish Journal of Computer and Mathematics Education (TURCOMAT), 12(3), 4852–

4865. https://doi.org/10.17762/turcomat.v12i3.1991 

Exelmans, L., & Bulck, J. Van Den. (2017). Binge Viewing, Sleep, and the Role of Pre-Sleep 

Arousal. Journal of Clinical Sleep Medicine, 13(8), 1001–1008. 

Eyal, K., Rubin, A. M., Eyal, K., & Rubin, A. M. (2010). Viewer Aggression and Homophily , 

Identification , and Parasocial Relationships With Television Characters Viewer 

Aggression and Homophily , With Television Characters. Journal of Broadcasting & 

Electronic Media, 47(1), 77–98. https://doi.org/10.1207/s15506878jobem4701 

Ferchaud, A. (2018). Binge and Bingeability: The Antecedents and The Consequences of 

Binge – watching Behavior. The Pennsylvania State University. 

Flayelle, M., Maurage, P., & Billieux, J. (2017). Toward a qualitative understanding of binge-

watching behaviors: A focus group approach. Journal of Behavioral Addictions, 6(4), 

457–471. https://doi.org/10.1556/2006.6.2017.060 

Flayelle, M., Maurage, P., Di Lorenzo, K. R., Vögele, C., Gainsbury, S. M., & Billieux, J. 

(2020). Binge-Watching: What Do we Know So Far? A First Systematic Review of the 

Evidence. Current Addiction Reports, 7(1), 44–60. https://doi.org/10.1007/s40429-020-

00299-8 

Forte, G., Favieri, F., Tedeschi, D., & Casagrande, M. (2021). Binge-watching: Development 

and validation of the binge-watching addiction questionnaire. Behavioral Sciences, 

11(2). https://doi.org/10.3390/bs11020027 

Gray, K. P. (2018). Parasocial Relationships: Examining Viewers’ Connections With 

Characters in Television Series. Texas State University. 

Hartinah, S. (2009). Konsep Dasar Bimbingan Kelompok. PT. Refika Aditama. 

Hong, S., Tandoc, E., Kim, E. A., Kim, B., & Wise, K. (2012). The real you? the role of 

visual cues and comment congruence in perceptions of social attractiveness from 

facebook profiles. Cyberpsychology, Behavior, and Social Networking, 15(7), 339–344. 

https://doi.org/10.1089/cyber.2011.0511 



125 
 

 
 

Horton, D., & Richard Wohl, R. (1956). Mass Communication and Para-Social Interaction. 

Psychiatry, 19(3), 215–229. https://doi.org/10.1080/00332747.1956.11023049 

Hsu, C. L. (2020). How vloggers embrace their viewers: Focusing on the roles of para-social 

interactions and flow experience. Telematics and Informatics, 49(November 2019), 

101364. https://doi.org/10.1016/j.tele.2020.101364 

Igartua, J. J., & Barrios, I. (2012). Changing Real-World Beliefs With Controversial Movies: 

Processes and Mechanisms of Narrative Persuasion. Journal of Communication, 62(3), 

514–531. https://doi.org/10.1111/j.1460-2466.2012.01640.x 

Jahng, M. R. (2019). Watching the rich and famous: the cultivation effect of reality television 

shows and the mediating role of parasocial experiences. Media Practice and Education, 

20(4), 319–333. https://doi.org/10.1080/25741136.2018.1556544 

Jarzyna, C. L. (2021). Parasocial Interaction, the COVID-19 Quarantine, and Digital Age 

Media. Human Arenas, 4(3), 413–429. https://doi.org/10.1007/s42087-020-00156-0 

Javed, S., Arshad, S., & Saleem, M. R. (2022). Fostering Parasocial Interaction between 

Users and Drama Characters through online communities: A Case Study of Ertugrul 

Ghazi Viewers. Journal of Management Practices, Humanities and Social Sciences, 

6(3), 61–73. https://doi.org/10.33152/jmphss-6.3.5 

Jenner, M. (2016). Is this TVIV? On Netflix, TVIII and binge-watching. New Media and 

Society, 18(2), 257–273. https://doi.org/10.1177/1461444814541523 

Jenner, M. (2021). Binge-Watching and Contemporary Television Studies. Edinburgh 

University Press. 

Kozak, L., Zeller-Jacques, M., Hemingway, T., Can, O., Havas, J., & Horeck, T. (2021). 

Bingeing Narratives: Conclusion. Binge-Watching and Contemporary Television 

Studies, 274–277. https://doi.org/10.3366/edinburgh/9781474461986.003.0018 

Lacalle, C., Gómez-Morales, B., & Narvaiza, S. (2021). Friends or just fans? Parasocial 

relationships in online television fiction communities. Communication and Society, 

34(3), 61–76. https://doi.org/10.15581/003.34.3.61-76 

Lee, J. E., & Watkins, B. (2016). YouTube vloggers’ influence on consumer luxury brand 

perceptions and intentions. Journal of Business Research, 69(12), 5753–5760. 

https://doi.org/10.1016/j.jbusres.2016.04.171 

Libriani, E. I., Ruliana, P., & Yulianto, K. (2020). Pengaruh Motivasi Binge – watching 

terhadap Behavioral Involvement. Warta ISKI, 3(02), 144–153. 

https://doi.org/10.25008/wartaiski.v3i02.71 

Liebers, N., & Schramm, H. (2019). Parasocial interactions and relationships with media 

characters - An inventory of 60 years of research. Communication Research Trends, 

38(2), 4–31. 

Nanda, A. P., & Banerjee, R. (2020). Binge – watching: An exploration of the role of 

technology. Psychology and Marketing, 37(9), 1212–1230. 

https://doi.org/10.1002/mar.21353 

Nathania, A., Krisna Dinata, I. M., & Adiartha Griadhi, I. P. (2019). Hubungan stres terhadap 

kelelahan pada mahasiswa Fakultas Kedokteran Universitas Udayana. Intisari Sains 

Medis, 10(1), 134–138. https://doi.org/10.15562/ism.v10i1.400 

Prayitno, Mungin, E., Marjohan, Heru, M., & Ifdil. (2013). Pembelajaran Melalui Pelayanan 

BK di Satuan Pendidikan. 

Prayitno. (2017). Konseling Profesional yang Berhasil: Layanan dan Kegiatan Pendukung. 

Rajawali Pers. 

Prayitno, & Erman, A. (1987). Pendekatan-pendekatan dalam Penyuluhan Kelompok. 

Prayitno. (1995). Layanan Bimbingan dan Konseling Kelompok (Dasar dan Profil). 

Prayitno, Ifdil, Afdal, & Zardian. (2017). Layanan Bimbingan Kelompok dan Konseling 

Kelompok yang Berhasil: Dasar dan Profil. Ghalia Indonesia. 

https://doi.org/10.15562/ism.v10i1.400


126 
 

 
 

 

Oliver, M. B., Bilandzic, H., Cohen, J., Ferchaud, A., Shade, D. D., Bailey, E. J., & Yang, C. 

(2019). A penchant for the immoral: Implications of parasocial interaction, perceived 

complicity, and identification on liking of anti-heroes. Human Communication Research, 

45(2), 169–201. https://doi.org/10.1093/hcr/hqy019 

Panda, S., & Pandey, S. C. (2017). Binge – watching and college students: motivations and 

outcomes. Young Consumers, 18(4), 425–438. https://doi.org/10.1108/YC-07-2017-

00707 

Purnamaningsih, P., & Rizkalla, N. (2020). The role of parasocial interaction on consumers’ 

intention to purchase beauty products (el papel de la interacción parasocial en la 

intención de los consumidores de comprar productos de belleza). Revista CEA, 6(12), 

12–30. 

Rahman, K. T., & Arif, M. Z. U. (2021). Impacts of Binge-Watching on Netflix during the 

COVID-19 pandemic. South Asian Journal of Marketing, 2(1), 97–112. 

https://doi.org/10.1108/sajm-05-2021-0070 

Ramadhani Nadia, S. E. (2022). Pengaruh Binge – watching dan Stres Terhadap Kualitas 

Tidur Mahasiswa. Universitas Islam Negeri Sunan Ampel Surabaya. 

Regan, P. C. (2011). Cinderella revisited: Women’s appearance modification as a function of 

target audience sex and attractiveness. Social Behavior and Personality, 39(4), 563–

576. https://doi.org/10.2224/sbp.2011.39.4.563 

Rubenking, B., & Bracken, C. C. (2018). Binge-Watching: A Suspenseful, Emotional, Habit. 

Communication Research Reports, 35(5), 381–391. 

https://doi.org/10.1080/08824096.2018.1525346 

Rubenking, B., Bracken, C. C., Sandoval, J., & Rister, A. (2018). Defining new viewing 

behaviours: What makes and motivates TV binge-watching? International Journal of 

Digital Television, 9(1), 69–85. https://doi.org/10.1386/jdTV.9.1.69_1 

Sakib, M. N., Zolfagharian, M., & Yazdanparast, A. (2020). Does parasocial interaction with 

weight loss vloggers affect compliance? The role of vlogger characteristics, consumer 

readiness, and health consciousness. Journal of Retailing and Consumer Services, 

52(November 2018), 101733. https://doi.org/10.1016/j.jretconser.2019.01.002 

Schramm, H., & Hartmann, T. (2008). The PSI-Process Scales. A new measure to assess the 

intensity and breadth of parasocial processes. Communications, 33(4), 385–401. 

https://doi.org/10.1515/comm.2008.025 

Schweidel, D. A., & Moe, W. W. (2016). Binge – watching and advertising. Journal of 

Marketing, 80(5), 1–19. https://doi.org/10.1509/jm.15.0258 

Starosta, J. A., & Izydorczyk, B. (2020). Understanding the phenomenon of binge-watching—

a systematic review. International Journal of Environmental Research and Public 

Health, 17(12), 1. https://doi.org/10.3390/ijerph17124469 

Steiner, E., & Xu, K. (2020). Binge-watching motivates change: Uses and gratifications of 

streaming video viewers challenge traditional TV research. Convergence, 26(1), 82–

101. https://doi.org/10.1177/1354856517750365 

Steins-Loeber, S., Reiter, T., Averbeck, H., Harbarth, L., & Brand, M. (2020). Binge-

Watching Behaviour: The Role of Impulsivity and Depressive Symptoms. European 

Addiction Research, 26(3), 141–150. https://doi.org/10.1159/000506307 

Stever, G. S. (2017). Parasocial Theory: Concepts and Measures. The International 

Encyclopedia of Media Effects, 1–12. 

https://doi.org/10.1002/9781118783764.wbieme0069 

Sugiyono. (2007). Statistika Untuk Penelitian (E. Mulyatiningsih (ed.); 11th & 12th ed.). 

Alfabeta Bandung. 



127 
 

 
 

Tukachinsky, R., Walter, N., & Saucier, C. J. (2021). Antecedents and effects of parasocial 

relationships: A meta-analysis. Journal of Communication, 70(6), 868–894. 

https://doi.org/10.1093/JOC/JQAA034 

Walton-Pattison, E., Dombrowski, S. U., & Presseau, J. (2018). ‘Just one more episode’: 

Frequency and theoretical correlates of television binge – watching. Journal of Health 

Psychology, 23(1), 17–24. https://doi.org/10.1177/1359105316643379 

Wardani, E. P., & Kusuma, R. S. (2021). Interaksi Parasosial Penggemar K-POP di Media 

Sosial (Studi Kualitatif pada Fandom Army di Twitter). Bricolage : Jurnal Magister Ilmu 

Komunikasi, 7(2), 243. https://doi.org/10.30813/bricolage.v7i2.2755 

Zhang, K., Zhang, M., & Li, C. (2021). Effects of Celebrity Characteristics, Perceived 

Homophily, and Reverence on Consumer-Celebrity Para-Social Interaction and Brand 

Attitude. Frontiers in Psychology, 12(September). 

https://doi.org/10.3389/fpsyg.2021.711454 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  


