81

DAFTAR PUSTAKA

Adiwijaya, M., McGuinness, E., Cary, J. C., & Herjanto, H. (2021). The centrality
of brand awareness. Petra International Journal of Business Studies, 4(2),
109-121. https://doi.org/10.9744/1jbs.4.2.109-121

Ali, H. (2019). Building repurchase intention and purchase decision: Brand
awareness and brand loyalty analysis (case study private label product in
Alfamidi Tangerang). Saudi Journal of Humanities and Social Sciences,
04(09), 623—634. https://doi.org/10.36348/sjhss.2019.v04109.009

Almirah, O. V., & Indayani, L. (2022). The influence of brand awareness, brand
image, and product quality on repurchase intention of fast fashion products.

Indonesian  Journal of Law and Economics Review, 17, 1-13.
https://doi.org/10.21070/ijler.v1510.779

Amanda, T., Andriani, M., & Author, C. (2022). Effect of brand positioning and
brand awareness on repurchase intention and consumer satisfaction (study on
online marketplace). Advances in Business Research International Journal,
8(3), 65-73.

Annur, C. M. (2021, November 15). Ada 91 Juta pengguna Instagram di Indonesia,
mayoritas usia berapa? Databoks.
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-
pengguna-instagram-di-indonesia-mayoritas-usia-berapa

Aprilia, Y., & Andarini, S. (2023). Pengaruh product quality dan brand trust
terhadap repurchase intention melalui customer satisfaction sebagai variabel
intervening pada produk kecantikan brand Somethinc. A/-Kharaj : Jurnal
Ekonomi,  Keuangan &  Bisnis  Syariah,  5(6), 3193-3205.
https://doi.org/10.47467/alkharaj.v516.3649

Arsi, A. (2021). Realibilitas instrumen dengan menggunakan SPSS. Validitas
Realibilitas Instrumen Dengan Menggunakan Spss, 1-8. https://osf.io/m3qxs

Award, T. B. (2023). Top Brand Index. 2022. https://www.topbrand-
award.com/top-brand-
index/?tbi_year=2023&type=subcategory&tbi_find=kopi

Bernarto, 1., Berlianto, M. P., Meilani, Y. F. C. P., Masman, R. R., & Suryawan, 1.
N. (2020). The influence of brand awareness, brand image, and brand trust on
brand loyalty. Jurnal Manajemen, 24(3), 412-426.
https://doi.org/10.24912/jm.v24i3.676

Bhakuni, P., Rajput, S., Sharma, B. K., & Bhakar, S. S. (2021). Relationship
between brand image and store image as drivers of repurchase intention in
apparel stores. Gurukul  Business  Review, 17(2), 63-73.
https://doi.org/10.48205/gbr.v17.6



82

Bilgin, Y. (2020). The influence of social media friendship on brand awareness and
purchase intention: Evidence from young adult consumers. International
Journal of Marketing, Communication and New Media, 8, 54-77.
http://u3isjournal.isvouga.pt/index.php/ijmcnm/article/viewFile/463/237

Chae, H., Kim, S., Lee, J., & Park, K. (2020). Impact of product characteristics of
limited edition shoes on perceived value, brand trust, and purchase intention;

focused on the scarcity message frequency. Journal of Business Research,
120, 398-406. https://doi.org/10.1016/].jbusres.2019.11.040

Collier, J. E. (2020). Applied Structural Equation Modeling Using AMOS.
https://doi.org/10.4324/97810030184 14

Darwel, Syamsul, M., Ramlan, P., Samad, M. A., Syakurah, R. A., Ngkolu, N. W.,
Lestari, P. P., & Rahmawati. (2022). Statistika Kesehatan Teori dan Aplikasi
(M. Sari & R. M. Sahara (eds.); Ist ed.). PT Global Eksekutif Teknologi.
https://books.google.co.id/books?hl=id&lr=&id=a7SYEAAAQBAJ&oi=fnd
&pg=PA23&dq=definisi+kuota+sampling&ots=E52p-
Bsqf4&sig=pWZqgIVFdExmU3CTtABCEO1UdUA&redir _esc=y#v=onepag
e&q&f=false

Dash, G., Kiefer, K., & Paul, J. (2021). Marketing-to-Millennials: Marketing 4.0,
customer satisfaction and purchase intention. Journal of Business Research,
122, 608-620. https://doi.org/10.1016/j.jbusres.2020.10.016

Dewi, I. G. A. P. R. P., & Ekawati, N. W. (2019). Peran kepuasan konsumen
memediasi pengaruh brand image terhadap repurchase intention. E-Jurnal
Manajemen Universitas Udayana, 8(5), 2722-2752.
https://doi.org/10.24843/ejmunud.2019.v08.105.p05

Dewi, L. G. P. S., Edyanto, N., & Siagian, H. (2020). The effect of brand
ambassador, brand image, and brand awareness on purchase decision of
Pantene shampoo in Surabaya, Indonesia. In SEIKO (Jurnal of Management
and Business) (Vol. 76, p. 10). https://doi.org/10.37531/sejaman.v5il.1674

Edeh, E., Lo, W.-J., & Khojasteh, J. (2023). Review of Partial Least Squares
Structural Equation Modeling (PLS-SEM) Using R: A Workbook. Structural
Equation Modeling: A Multidisciplinary Journal, 30(1), 165-167.
https://doi.org/10.1080/10705511.2022.2108813

Ellitan, L., & Pradana, S. B. (2022). The effect of brand communication and brand
image on brand loyalty through brand trust on Good Day drink products in
Surabaya. Fair Value: Jurnal llmiah Akuntansi Dan Keuangan, 4(9), 4173—
4185. https://doi.org/10.32670/fairvalue.v4i9.1620

Fitri, A., Berliana, D., & Anggraini, N. (2021). Pengadaan bahan baku produk kopi
ready to drink pada coffee shop di Kota Bandar Lampung. AGRIMOR, 6(1),
42-48.



83

Foroudi, P. (2019). Influence of brand signature, brand awareness, brand attitude,
brand reputation on hotel industry’s brand performance. International Journal
of Hospitality Management, 76, 271-285.
https://doi.org/10.1016/j.ijhm.2018.05.016

Garcia, J. M., Freire, O. B. D. L., Santos, E. B. A., & Andrade, J. (2020). Factors
affecting satisfaction and loyalty to online group buying. Emerald Publishing
Limited, 27(3), 211-228. https://doi.org/10.1108/REGE-02-2018-0037

Graciola, A. P., De Toni, D., Milan, G. S., & Eberle, L. (2020). Mediated-
moderated effects: High and low store image, brand awareness, perceived
value from mini and supermarkets retail stores. Journal of Retailing and
Consumer Services, 55, 102117.
https://doi.org/10.1016/j.jretconser.2020.102117

Gultom, J. S., Chairunnisa, T. L. T., & Tamba, M. (2021). Pengaruh brand
awareness dan perceived quality terhadap repurchase intention melalui
customer satisfaction pada produk DBD Powder Medan. Jurnal Illmiah
Akuntansi Keuangan Dan Bisnis, 2(2), 26—41.
https://doi.org/10.36490/value.v2i2.212

Hair, J. F., Anderson, R. E., Babin, B. J., & Black, W. C. (2019). Multivariate data
analysis. In Cengage Learning, EMEA (8th ed., Vol. 87, Issue 4). Annabel
Ainscow List.

Hair, J. F., Anderson, R. E., Tatham, R. L., & Black, W. C. (2019). Multivariate
data analysis. In Multivariate Data Analysis, Multivariate Data Analysis B2 -
Multivariate Data Analysis, Multivariate Data Analysis (Vol. 87, Issue 4).

Han, H., Lho, L. H., Jung, H., Montes, A. A., & Castillo, L. A. (2021). Social
networking service as a marketing technology tool and sustainable business in
the lodging industry : Investigating the difference across older and younger
age groups among tourists.  Sustainability, 13(5673), 1-14.
https://doi.org/https://doi.org/10.3390/sul3105673

Han, H., Yu, J,, Chua, B. L., Lee, S., & Kim, W. (2019). Impact of core-product
and service-encounter quality, attitude, image, trust and love on repurchase:
Full-service vs low-cost carriers in South Korea. International Journal of
Contemporary Hospitality Management, 31(4), 1588-1608.
https://doi.org/10.1108/IJCHM-05-2018-0376

Hariyanto. (2019, December 17). Riset Toffin: bisnis kedai kopi makin menggeliat
di 2019. https://www.industry.co.id/read/58786/riset-toffin-bisnis-kedai-kopi-
makin-menggeliat-di-2019

Hasan, F. E., Syed, Ahmadi, Louise, K., & lan, L. (2019). The role of brand
innovativeness and customer hope in developing online repurchase intentions.
Journal of Brand Management, 1-40.



84

Hidayati, A. N., Isabela, B. A., Yuwananda, Y. S., & Guandi, W. (2021). The effect
of nostalgia emotion to brand trust and brand attachment towards repurchase
intention. Turkish Journal of Computer and Mathematics Education
(TURCOMAT), 12(3), 4492-4503.
https://doi.org/10.17762/turcomat.v12i3.1836

Huang, L., Wang, M., Chen, Z., Deng, B., & Huang, W. (2020). Brand image and
customer loyalty: Transmitting roles of cognitive and affective brand trust.
Social Behavior and Personality, 48(5), 1-12.
https://doi.org/10.2224/sbp.9069

ICO. (2020, November 24). International coffee organization (ICO).
https://databoks.katadata.co.id/datapublish/2020/11/24/konsumsi-kopi-
domestik-di-indonesia-terus-meningkat-selama-5-tahun-terakhir

Irawan, P. A. P., & Suprapti, N. W. S. (2020). The effect of brand image on
purchase intention mediated by Trust. American Journal of Humanities and
Social Sciences Research, 4(6), 243-25-. https://doi.org/10.1201/b16064-55

Issalillah, F., Darmawan, D., & Khairi, M. (2022). The role of brand image and
brand communications on brand trust. Journal of Science, Technology and
Society, 3(1), 1-6.

Kaur, H., & Kaur, K. (2019). Connecting the dots between brand logo and brand
image. Asia-Pacific Journal of Business Administration, 11(1), 68-87.
https://doi.org/10.1108/APJBA-06-2018-0101

Keller, K. L., Parameswaran, M. G., & Jacob, 1. (2011). Strategic brand
management.: Building, measuring, and managing brand equity. Pearson
Education India.

Keller, K. L., & Swaminathan, V. (2020). Strategic brand management: building,
measuring, and managing brand equity. Journal of Consumer Marketing,
17(3), 263-272.
https://www.emerald.com/insight/content/doi/10.1108/jcm.2000.17.3.263.3/f
ull/html

Keller, P., & Kotler, P. (2012). Manajemen pemasaran edisi 12. Jakarta: Erlangga,
106.

Ketut, Y. I. (2018). The role of brand image mediating the effect of product quality.
Russian Journal of Agricultural and Socio-Economic Sciences, 11(83), 172—
180. https://doi.org/https://doi.org/10.18551/rjoas.2018-11.20

Khoirunnisa, A., & Astini, R. (2021). The effects of experiential marketing and
social media marketing on repurchase intention with brand trust as variable
mediation for wearing Klamby Hijab fashion products. European Journal of
Business and Management Research, 6(6), 35-41.
https://doi.org/10.24018/ejbmr.2021.6.6.1145



85

Kim, R. B., & Chao, Y. (2019). Effects of brand experience, brand image and brand
trust on brand building process: the case of chinese millennial generation
consumers. Journal of International  Studies, 12(3), 9-21.
https://doi.org/10.14254/2071-8330.2019/12-3/1

Kopi Kenangan. (2021). Kopi Kenangan sudah menemui pihak bersangkutan dan
telah menyelesaikannya secara baik-baik. https://vt.tiktok.com/ZSNM4kuK3/

Kopi Kenangan. (2023, August 15). Promo Kopi Kenangan dengan QRIS BCA.
https://www.instagram.com/p/Cv8-
abfBk6l/?utm_source=ig_web copy_link&igshid=MzRIODBINWFIZA==

Ledikwe, A. (2020). Determinants of brand loyalty in the apparel industry: A
developing country perspective. Cogent Business and Management, 7(1), 1—
18. https://doi.org/10.1080/23311975.2020.1787736

Li, Y., Teng, W., Liao, T. T., & Lin, T. M. Y. (2020). Exploration of patriotic brand
image: its antecedents and impacts on purchase intentions. Asia Pacific
Journal  of  Marketing  and  Logistics,  33(6), 1455-148]1.
https://doi.org/10.1108/APJML-11-2019-0660

Lucky, O. S., Aisjah, S., & Ningrum, A. P. (2023). The impacts of store price image
and brand image on repurchase intention with customer satisfaction as
mediation : A study on Transmart Mx Mall Malang. International Journal of
Research in Business and Social Science, 12(1), 22-30.

Marliawati, A., & Cahyaningdyah, D. (2020). Impacts the brand of experience and
brand image on brand loyalty: mediators brand of trust. Management Analysis
Journal, 9(2), 140—151. http://maj.unnes.ac.id

Naggar, R. A. A. El, & Bendary, N. (2017). The impact of experience and brand
trust on Brand loyalty, while considering the mediating effect of brand equity
dimensions, an empirical study on mobile operator subscribers in Egypt. The
Business and Management Review, 9(2), 16-25.
http://www.abrmr.com/myfile/conference proceedings/Con Pro 73986/conf
erence 39354.pdf

Nathalia, A., & Indriyanti, I. S. (2022). Pengaruh social media marketing melalui
brand awareness dan E-WOM terhadap repurchase intention pada konsumen
kosmetik halal Sariayu di DKI Jakarta. E-Jurnal Manajemen TSM, 2(2), 221—
236. http://jurnaltsm.id/index.php/EJIMTSM

Navarone, N., & Evanita, S. (2019). Pengaruh service quality dan brand trust
terhadap repurchase intention melalui customer satisfaction sebagai mediasi
pada produk smartphone Samsung di kalangan mahasiswa kota Padang. Jurnal
Kajian Manajemen Dan Wirausaha, 01(2), 50-62.



86

Ningrum, A. D., Rizan, M., & P, A. K. R. (2021). The effect of service quality and
brand image on repurchase intention with brand trust as mediating variabel by
the generation z of e-wallet consumers in Jakarta. Journal Research of Social
Science, Economics, and Management, 1(4), 340-361.
https://doi.org/10.36418/jrssem.v1i4.29

Nuseir, M. T. (2019). The impact of electronic word of mouth (e-WOM) on the
online purchase intention of consumers in the Islamic countries — a case of
(UAE).  Journal  of  Islamic  Marketing, 10(3), 759-767.
https://doi.org/10.1108/JIMA-03-2018-0059

Nyadzayo, M. W., Leckie, C., & Johnson, L. W. (2020). The impact of relational
drivers on customer brand engagement and brand outcomes. Journal of Brand
Management, 27(5), 561-578. https://doi.org/10.1057/s41262-020-00198-3

Olaniyi, A. A. (2019). Application of likert scale’s type and cronbach’s alpha
analysis in an airport perception study. Scholar Journal of Applied Sciences
and Research, 2(4), 1-5.

Park, C. I., & Namkung, Y. (2022). The effects of Instagram marketing activities
on customer-based brand equity in the coffee industry. Sustainability
(Switzerland), 14(3), 1-15. https://doi.org/10.3390/su14031657

Prahiawan, W., Fahlevi, M., Juliana, J., Purba, J. T., & Tarigan, S. A. A. (2021).
The role of e-satisfaction, e-word of mouth and e-trust on repurchase intention
of online shop. International Journal of Data and Network Science, 5(4), 593—
600. https://doi.org/10.5267/j.1jdns.2021.8.008

Pramudita, R., Chamidah, S., & Wahyuningsih, D. W. (2022). Pengaruh brand
image, brand trust dan brand satisfcation terhadap brand loyalty pengguna
marketplace Tokopedia. ISOQUANT : Jurnal Ekonomi, Manajemen Dan
Akuntansi, 6(2), 238-248. https://doi.org/10.24269/is0.v612.1243

Pranata, Z., & Permana, D. (2021). Identifying the role of brand loyalty in the
relationship between brand awareness, brand association and repurchase

intention. European Journal of Business and Management Research, 6(1),
129-133. https://doi.org/10.24018/ejbmr.2021.6.1.704

Prasetya, D. E., & Farida, N. (2021). Pengaruh brand image dan service quality
terhadap repurchase intention melalui customer value sebagai variabel
intervening (studi pada pengguna jasa bus PT. Pahala Kencana cabang Kudus
jurusan Kudus-Jakarta kelas eksekutif). Jurnal Ilmu Administrasi Bisnis,
10(1), 697-706. https://doi.org/10.14710/jiab.2021.29732

Putri, A. D. E., Indarini, & Anandya, D. (2019). The influence of brand
communication, brand image, brand satisfaction, and brand trust on brand
loyalty. Advances in Social Science, Education and Humanities Research,
308, 122—125. https://doi.org/10.2991/insyma-19.2019.31



87

Putri, K. A. M. A., & Yasa, N. N. K. (2022). The role of customer satisfaction as
mediating variable on the effect of brand image towards coffee shop
customer’s repurchase intention. FEuropean Journal of Business and
Management Research, 7(2), 149-154.
https://doi.org/10.24018/ejbmr.2022.7.2.1271

Rahmania, N. L. (2020). Strategi pemasaran pasar tradisional warujayeng dalam
menghadapi pasar modern di Tanjunganom Nganjuk. IAIN Ponorogo.

Razak, M., Hidayat, M., Launtu, A., Kusuma Putra, A. H. P. A., & Bahasoan, S.
(2020). Antecedents and consequence of brand management: empirical study
of Apple’s brand product. Journal of Asia Business Studies, 14(3), 307-322.
https://doi.org/10.1108/JABS-01-2019-0030

Razak, N., Themba, O. S., & Sjahruddin, H. (2019). Brand awareness as predictors
of repurchase intention: Brand attitude as a moderator. Advances in Social
Sciences Research Journal, 6(2), 541-554.
https://doi.org/10.14738/assrj.62.6264

Riandi, A. P., & Setuningsih, N. (2021). Dinda Shafay Diduga Alami Pelecehan
Seksual dan Penjelasan Kopi Kenangan. Kompas.Com.
https://www.kompas.com/hype/read/2021/03/04/080723966/dinda-shafay-
diduga-alami-pelecehan-seksual-dan-penjelasan-kopi-kenangan?page=all

Rofiah, N., Kosie, M. A., & Muslikh, M. (2020). The analysis of the effect of brand
image, service performance, portfolio services, and physical evidences
towards customers satisfaction of “BTN Batara” savings account at PT Bank
Tabungan Negara (persero) Tbk, Semarang branch office. Keunis Majalah
Iimiah, 8(2), 147-166. https://doi.org/10.32497/keunis.v8i2.2114

Rudzewicz, A., & Rudzewicz, A. S. (2021). The influence of brand trust on
consumer loyalty. European Research Studies Journal, 24(3), 454-470.
https://doi.org/10.35808/ersj/2439

Sadrabadi, A. N., Saraji, M. K., & Monshizadeh, M. (2018). Evaluating the role of
brand ambassadors in social media. Journal of Marketing Management and
Consumer Behavior, 2(3), 54-70.

Sari, A. P., Pelu, M. F. A. R., Dewi, I. K., Ismail, M., Siregar, R. T., Mistriani, N.,
Marit, E. L., Killa, M. F., Purba, B., & Lifchatullaillah, E. (2020). Ekonomi
kreatif {. Simarmata (ed.)). Yayasan Kita Menulis.
https://kitamenulis.id/2020/11/16/ekonomi-kreatif/

Sari, N. N., Fauzi, A., & Rini, E. S. (2021). The effect of Electronic Word of Mouth
( E-Wom ) and brand image on repurchase intention moderated by brand trust
in the Garuda Indonesia airline. International Journal of Research and Review,
8(9), 81-91.



88

Setyaningsih, L. (2018, July 6). Kedai kopi terus tumbuh, di Jakarta dan sekitarnya
diperkirakan ada 1.500 kedai kopi. Tribunnews.
https://wartakota.tribunnews.com/2018/07/06/kedai-kopi-terus-tumbuh-di-
jakarta-dan-sekitarnya-diperkirakan-ada-1500-kedai-kopi

Shah, S. H. H., Lei, S., Hussain, S. T., & Mariam, S. (2020). How consumer
perceived ethicality influence repurchase intentions and word-of-mouth? A
mediated moderation model. Asian Journal of Business Ethics, 9(1), 1-21.
https://doi.org/10.1007/s13520-019-00096-1

Siregar. (2020). Cafe chain in Indonesia plans big expansion with investment from
Jay-Z and Serena Williams. CNA.
https://web.archive.org/web/20200201221907/https://www.channelnewsasia.
com/news/asia/indonesia-coffee-kopi-kenangan-jay-z-serena-williams-
investment-12260980

Siregar, R. (2018, March 17). Asal mula masuknya kopi di Indonesia.
https://daerah.sindonews.com/berita/1290346/29/asal-mula-masuknya-kopi-
di-indonesia

Soebandi, S., & Dharmani, I. G. A. (2020). The impact of experiental marketing
and repurchase intention through customer satisfaction in coffee industry (case
study at Janji Jiwa jilid 358 Surabaya). International Journal of Education and
Social Science (IJESS), 1(1), 37-46.

Song, H. J., Wang, J. H., & Han, H. (2019). Effect of image, satisfaction, trust, love,
and respect on loyalty formation for name-brand coffee shops. International
Journal of Hospitality Management, 79, 50-59.
https://doi.org/10.1016/j.ijhm.2018.12.011

Sudarsono, H. (2020). Manajemen pemasaran (Pertama). Pustaka Abadi.
https://books.google.co.id/books?id=Z-
fWDwAAQBAJ&pg=PA73&hl=id&source=gbs_selected pages&cad=2#v=
onepage&q&f=false

Sudaryana, B., & Agusiady, H. R. R. (2022). Metodologi penelitian kuantitatif.
Deepublish.
https://books.google.co.id/books?hl=en&lr=&id=0KdgEAAAQBAJ&oi=fnd
&pg=PP1&dg=menentukan+sampel+penelitian&ots=4qBZm1-
EDr&sig=nfXla iQ351jj5WgTTtIUd3h6WY &redir_esc=y#v=onepage&q=m
enentukan sampel penelitian&f=false

Sudirman, M. M., Aisjah, S., & Rohman, F. (2022). The antecedents of repurchase
intention in the Indonesian e-commerce marketplace mediating role of trust.

International Journal of Research in Business and Social Science, 11(8), 1—-
10. https://doi.org/10.20525/ijrbs.v11i8.2149

Sudono. (2023, October 24). Untuk kepentingan apa batasan usia dewasa itu.
Pengadilan Agama Blitar. https://www.pa-blitar.go.id/informasi-
pengadilan/160-untuk-kepentingan-apa-batasan-usia-dewasa-itu.html



89

Sugiyono, D. (2013). Metode penelitian kuantitatif, kualitatif, dan tindakan.
https://digilib.unigres.ac.id/?p=show_detail&id=43

Sullivan, Y. W., & Kim, D. J. (2018). Assessing the effects of consumers’ product
evaluations and trust on repurchase intention in e-commerce environments.

International Journal of Information Management, 39, 199-219.
https://doi.org/10.1016/j.ijinfomgt.2017.12.008

Sun, Y., Huang, Y., Fang, X., & Yan, F. (2022). The purchase intention for
agricultural products of regional public brands: examining the influences of
awareness, perceived quality, and brand trust. Mathematical Problems in
Engineering, 2022, 1-10. https://doi.org/10.1155/2022/4991059

Suryawan, . M. B., & Yugopuspito, P. (2022). The effect of consumer decision
making style on consumer satisfaction and repurchase intention in buying
sneakers products online in Indonesia. Enrichment: Journal of Management,
12(2), 1419-1433.

Susanti, S. A., Sawaki, I. A., Octora, Y., & Primadi, A. (2020). The influence of
brand awareness, brand image on E-Wom mediated by brand trust in the
Airasia refund process during Covid-19 pandemic in Jakarta 2020. Global
Research on Sustainable Transport & Logistic, 458—466.

Syarizka, D. (2019). Tak usah antre, pesan Kopi Kenangan bisa lewat aplikasi.
Bisnis Tekno. https://teknologi.bisnis.com/read/20190326/266/904339/tak-
usah-antre-pesan-kopi-kenangan-bisa-lewat-aplikasi

Tian, H., Siddik, A. B., & Masukujjaman, M. (2022). Factors affecting the
repurchase intention of organic tea among millennial consumers: An empirical
study. Behavioral Sciences, 12(2), 1-19. https://doi.org/10.3390/bs12020050

Tong, T. K. P. B., & Subagio, H. (2020). Analisa pengaruh social media marketing
terhadap repurchase intention melalui brand trust sebagai variabel mediasi
pada instagram Adidas Indonesia di Surabaya. Jurnal Strategi Pemasaran,
7(1), 10.

Ugwuanyi, C. C., Okeke, C. V, & Emezue, L. N. (2018). Celebrity advertising,
brand awareness and brand recognition: a structural equation modelling
approach. European Journal of Business and Management, 10(28), 17-24.

Widiyani, R. (2020). Negara penghasil kopi didunia, ada di Indonesia. DetikFood.

Wijaya, H. R., & Astuti, S. R. (2018). The effect of trust and brand image to
repurchase intention in online shopping. KnE Social Sciences, 3(10), 915-928.
https://doi.org/10.18502/kss.v3i10.3182

Xu, F., Bai, Y., & Li, S. (2020). Examining the antecedents of brand engagement
of tourists based on the theory of value co-creation. Sustainability, 12(1958),
1-21. https://doi.org/10.3390/su12051958



90

Yamin, S. (2021). Smartpls 3, Amos & Stata: Olah data statistik (mudah & praktis).
In Dewangga Energi Internasional Publishing (Vol 1). Dewangga Energi
Internasional Publishing.

Yang, Z., Van Ngo, Q., Chen, Y., Nguyen, C. X. T., & Hoang, H. T. (2019). Does
ethics perception foster consumer repurchase intention? Role of trust,
perceived uncertainty, and shopping habit. SAGE Open, 9(2), 1-13.
https://doi.org/10.1177/2158244019848844

Yusuf, M. Y. (2023, September 1). Inilah alasan Kopi Kenangan tidak membuka
franchise. IDX Channel.Com. https://www.idxchannel.com/milenomic/inilah-
alasan-kopi-kenangan-tidak-membuka-franchise



