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ABSTRAK 

Tingkat religiusitas mencerminkan sejauh mana individu menginternalisasi nilai-nilai 

agama dalam kehidupan sehari-hari. Individu yang memiliki tingkat religiusitas tinggi 

cenderung mempertimbangkan nilai agama ketika membuat keputusan penting dalam 

hidup, termasuk dalam pemilihan produk halal. Penelitian ini bertujuan untuk 

mengetahui hubungan antara tingkat religiusitas terhadap pesan kampanye halal 

Wardah, dengan latar sosial budaya yang mendukung nilai-nilai religius sebagai 

faktor penting dalam memperluas atau mempersempit penerimaan pesan. 

Berdasarkan teori Social Judgement, individu dengan tingkat religiusitas tinggi 

cenderung lebih menerima pesan yang sesuai dengan nilai-nilai agama mereka. 

Penelitian ini dilaksanakan dengan sampel penelitian yang berjumlah 95 orang yang 

dipilih menggunakan teknik sampel purposive. Pengumpulan data dalam penelitian 

ini menggunakan teknik analisis korelasi Pearson untuk mengukur hubungan antara 

tingkat religiusitas dan penerimaan pesan kampanye. Berdasarkan hasil penelitian 

dapat disimpulkan bahwa terdapat hubungan yang kuat dan signifikan antara tingkat 

religiusitas dengan penerimaan pesan kampanye Wardah, dengan nilai koefisien 

korelasi sebesar 0,631 pada taraf signifikansi 1%. Hasil penelitian menunjukkan 

bahwa tingkat religiusitas memiliki hubungan positif terhadap pemahaman dan sikap 

konsumen terhadap kampanye halal Wardah. Pesan kampanye yang menekankan 

kehalalan produk Wardah lebih diterima oleh individu yang memiliki tingkat 

religiusitas tinggi, karena sesuai dengan keyakinan dan nilai-nilai yang mereka 

pegang. Penelitian ini memberikan wawasan penting bagi strategi pemasaran dan 

komunikasi merek Wardah, serta relevansi konsep halal dalam industri kosmetik di 

Indonesia. 

Kata kunci: Religiusitas, Halal, Kampanye, social judgement theory, ego involvement 
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ABSTRACT 

The level of religiosity reflects the extent to which individuals internalize religious 

values in daily life. Individuals who have a high level of religiosity tend to consider 

religious values when making important decisions in life, including in the selection of 

halal products. This study aims to determine the relationship between the level of 

religiosity towards Wardah's halal campaign messages, with a socio-cultural 

background that supports religious values as an important factor in expanding or 

narrowing the acceptance of messages. Based on Social Judgement theory, 

individuals with a high level of religiosity tend to be more accepting of messages that 

are in accordance with their religious values. This research was conducted with a 

research sample of 95 people selected using purposive sampling technique. Data 

collection in this study used Pearson correlation analysis technique to measure the 

relationship between religiosity level and campaign message acceptance. Based on 

the results of the study, it can be concluded that there is a strong and significant 

relationship between the level of religiosity and the acceptance of Wardah campaign 

messages, with a correlation coefficient value of 0.631 at a significance level of 1%. 

The results showed that the level of religiosity has a positive relationship with 

consumers' understanding and attitude towards Wardah's halal campaign. Campaign 

messages that emphasize the halalness of Wardah products are more accepted by 

individuals who have a high level of religiosity, because it is in accordance with their 

beliefs and values. This research provides important insights for Wardah's marketing 

and brand communication strategies, as well as the relevance of the halal concept in 

the cosmetics industry in Indonesia. 

Keywords: Religiosity, Halal, Campaign, social judgment theory, ego involvement 

 

 

 

 

 

 

 

 



 
 

 

viii 
 
 

 

DAFTAR ISI 

 

LEMBAR ORISINALITAS ..................................................... Error! Bookmark not defined. 

LEMBAR PENGESAHAN HASIL PENELITIAN  TUGAS AKHIR KARYA ILMIAH .. i 

KATA PENGANTAR ..............................................................................................................iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR UNTUK 

KEPENTINGAN AKADEMIS ................................................ Error! Bookmark not defined. 

ABSTRAK ............................................................................................................................... vi 

ABSTRACT ............................................................................................................................ vii 

DAFTAR TABEL .................................................................................................................... xi 

DAFTAR GAMBAR .............................................................................................................. xii 

DAFTAR LAMPIRAN ......................................................................................................... xiii 

BAB  I PENDAHULUAN ....................................................................................................... 1 

1.1 Latar Belakang Masalah ........................................................................................ 1 

1.2 Perumusan Masalah ............................................................................................... 9 

1.3 Batasan Masalah ........................................................................................................... 9 

1.4 Tujuan Penelitian .......................................................................................................... 9 

1.5 Manfaat Penelitian ........................................................................................................ 9 

1.5.1 Manfaat Akademis ................................................................................................. 9 

1.5.2 Manfaat Praktis.................................................................................................... 10 

BAB II .................................................................................................................................... 11 

KERANGKA PEMIKIRAN................................................................................................. 11 

2.1 Deskripsi Konseptual .................................................................................................. 11 

2.1.1. Definisi Operasional Variabel ............................................................................ 19 

2.2. Penelitian yang Relevan ............................................................................................ 22 

2.3. Kerangka Pemikiran ................................................................................................. 30 



 
 

 

ix 
 
 

 

2.4. Hipotesis Penelitian .................................................................................................... 31 

BAB III ................................................................................................................................... 33 

METODOLOGI PENELITIAN .......................................................................................... 33 

3.1. Pendekatan dan Metode Penelitian .......................................................................... 33 

3.2. Tempat dan Waktu Penelitian ................................................................................... 33 

3.3. Objek Penelitian ......................................................................................................... 33 

3.3.1. Unit Analisis ......................................................................................................... 34 

3.3.2. Populasi ................................................................................................................ 34 

3.3.3. Sampel .................................................................................................................. 34 

3.3.4. Teknik Penarikan Sampel .................................................................................. 35 

3.4. Teknik Pengumpulan Data ........................................................................................ 36 

3.4.1 Instrumen Penelitian............................................................................................ 36 

3.5. Teknik Analisis Data .................................................................................................. 37 

3.6 Pengukuran Validitas dan Reliabilitas ...................................................................... 38 

3.6.1 Uji Validitas .......................................................................................................... 38 

3.6.2 Uji Reliabilitas ...................................................................................................... 41 

BAB IV ................................................................................................................................... 43 

HASIL DAN PEMBAHASAN ............................................................................................. 43 

4.1 Deskripsi Objek ........................................................................................................... 43 

4.2 Hasil Penelitian ............................................................................................................ 44 

4.2.1 Karakteristik Responden .................................................................................... 44 

4.2.2 Distribusi Frekuensi ............................................................................................. 44 

4.2.3 Pengujian Normalitas .......................................................................................... 59 

4.2.4 Pengujian Hipotesis.............................................................................................. 61 

BAB V .................................................................................................................................... 63 



 
 

 

x 
 
 

 

PENUTUP .............................................................................................................................. 63 

5.1 Kesimpulan .................................................................................................................. 63 

5.2 Saran ............................................................................................................................ 64 

DAFTAR PUSTAKA ............................................................................................................ 66 

LAMPIRAN.......................................................................................................................... lxix 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

xi 
 
 

 

 

DAFTAR TABEL 

 

Tabel 1. Definisi Operasional ................................................................................................... 20 

Tabel 2. Perbedaan dan Persamaan Penelitian ....................................................................... 26 

Tabel 3. Hasil Perhitungan Uji Validitas Variabel X .................................................................. 39 

Tabel 4. Hasil Perhitungan Uji Validitas Variabel Y .................................................................. 40 

Tabel 5. Hasil Uji Reliabilitas .................................................................................................... 42 

Tabel 6. Karakteristik Responden Penelitian ........................................................................... 44 

Tabel 7. Dimensi Keyakinan ..................................................................................................... 45 

Tabel 8. Dimensi Praktik Agama .............................................................................................. 47 

Tabel 9. Dimensi Pengamalan ................................................................................................. 48 

Tabel 10. Dimensi Pengetahuan .............................................................................................. 49 

Tabel 11. Rekapitulasi Nilai Mean Pada Setiap Dimensi ......................................................... 50 

Tabel 12. Dimensi Credibility (Kredibilitas) .............................................................................. 50 

Tabel 13. Dimensi Context (Konteks) ....................................................................................... 51 

Tabel 14. Dimensi Content (Konten)........................................................................................ 52 

Tabel 15. Dimensi Clarity (kejelasan) ...................................................................................... 54 

Tabel 16. Dimensi Continuity (keberlanjutan) ......................................................................... 55 

Tabel 17. Dimensi Channel (saluran komunikasi) .................................................................... 56 

Tabel 18. Dimensi Capability of Audience (Kemampuan audiens) .......................................... 57 

Tabel 19. Rekapitulasi Nilai Mean Pada Setiap Dimensi ......................................................... 59 

Tabel 20. Uji Normalitas Data.................................................................................................. 59 

Tabel 21. Uji Korelasi ............................................................................................................... 61 

Tabel 22. Pedoman Interpretasi Pearson Correlations ............................................................ 62 

 

 

 

 

 

 

 

 



 
 

 

xii 
 
 

 

 

DAFTAR GAMBAR 

 

Gambar 1. Kampanye konsep halal Wardah Beauty Moves You .............................................. 5 

Gambar 2. Kampanye konsep halal Wardah Teruskan Langkah Baikmu ................................... 6 

Gambar 3.Slogan kampanye pada Instagram Wardah .............................................................. 6 

Gambar 4. Slogan kampanye pada Instagram Wardah ............................................................. 6 

Gambar 5. Bagan Kerangka Berpikir ....................................................................................... 31 

Gambar 6. Indikator Skala Likert ............................................................................................. 36 

Gambar 7. Statistik Reliabilitas ............................................................................................... 42 

Gambar 8. Rentang Skala Data Interval .................................................................................. 45 

Gambar 9. Plot Normalitas Variabel X..................................................................................... 60 

Gambar 10. Plot Normalitas Variabel Y ................................................................................... 61 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

xiii 
 
 

 

DAFTAR LAMPIRAN 

 

Lampiran 1. Kuesioner Penelitian ............................................................................. lxix 

Lampiran 2. Tabulasi Data ...................................................................................... lxxvi 

Lampiran 3. Hasil Uji Validitas & Reliabilitas SPSS ............................................. lxxvi 

Lampiran 4. R-Tabel ............................................................................................... lxxix 

Lampiran 5. Hasil Uji Normalitas ........................................................................... lxxxi 

Lampiran 6. Hasil Uji Korelasi .............................................................................. lxxxii 

Lampiran 7. Dokumentasi Bukti Penyebaran Kuesioner ....................................... lxxxii 

Lampiran 8. Surat Pengantar Untuk Observasi ..................................................... lxxxiii 

Lampiran 9. Data Mahasiswa Aktif Semester 120 ................................................ lxxxiv 

Lampiran 10. Formulir Bimbingan ....................................................................... lxxxiv 

Lampiran 11. Daftar Riwayat Hidup ...................................................................... lxxxv 

 

 

 

 

 

 

 

 

 


