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ABSTRAK 

Penelitian ini membatasi cakupan masalah pada aspek-aspek tertentu yang 
berkaitan dengan perubahan radio dari masa ke masa, dengan fokus utama pada 
konvergensi digital. Batasan masalah melibatkan peran media sosial, platform 
streaming, dan penggunaan teknologi di stasiun radio, khususnya dalam konteks 
Radio Republik Indonesia. Penelitian ini menganalisis konvergensi Radio Republik 
Indonesia dari model konvensional ke multiplatform, mencakup aspek teknis, 
strategis, dan manajerial. Tujuan penelitian adalah untuk memahami dan 
mendokumentasikan proses konvergensi yang dilakukan oleh Radio Republik 
Indonesia, serta menganalisis perubahan dalam konten dan format siaran setelah 
reposisi ke ranah multiplatform. Hal ini melibatkan jenis konten, gaya penyiaran, 
dan adaptasi terhadap platform digital. 

Penelitian ini menunjukkan bagaimana konvergensi produksi media di 
Radio Republik Indonesi tidak hanya mengubah teknologi yang digunakan dalam 
produksi media, tetapi juga membentuk cara berpikir, berkomunikasi, dan 
berinteraksi dalam lingkungan produksi media. Dengan memanfaatkan teori 
determinisme teknologi dan konvergensi media, penelitian ini memberikan 
pemahaman mendalam tentang dampak konvergensi produksi media di Radio 
Republik Indonesia dan kontribusinya terhadap pengembangan media di era 
digital. Kesimpulan dari studi etnografi ini menunjukkan bahwa konvergensi 
produksi media pada Radio Republik Indonesia merupakan hasil adaptasi terhadap 
perkembangan teknologi dan tren media, yang memengaruhi berbagai aspek 
organisasi, operasional, dan produksi konten. Pemahaman dan penerapan konsep 
konvergensi media, terutama dalam konteks teori determinisme teknologi dan 
konvergensi media, menjadi kunci bagi Radio Republik Indonesia untuk tetap 
relevan dan kompetitif di era digital. 

Kata Kunci: Konvergensi, Produksi Media, Radio, Multiplatform 
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ABSTRACT 

This research limits the scope of the problem to certain aspects related to 
changes in radio over time, with a primary focus on digital convergence. This 
involves the role of social media, streaming platforms, and the use of technology in 
radio stations, particularly in the context of Radio Republik Indonesia. This 
research analyzes Radio Republik Indonesia's convergence from conventional to 
multiplatform models, covering technical, strategic and managerial aspects. The 
purpose of the research is to understand and document the convergence process 
undertaken by Radio Republik Indonesia, as well as analyze the changes in 
broadcast content and format after repositioning to the multiplatform realm. This 
involves the type of content, broadcasting style, and adaptation to digital platforms. 

This research shows how the convergence of media production at Radio 
Republik Indonesia not only changes the technology used in media production, but 
also shapes the way of thinking, communicating, and interacting within the media 
production environment. By utilizing the theories of technological determinism and 
media convergence, this study provides an in-depth understanding of the impact of 
convergence of media production at Radio Republik Indonesia and its contribution 
to media development in the digital era. The conclusion of this ethnographic study 
shows that the convergence of media production at Radio Republik Indonesia is the 
result of adaptation to technological developments and media trends, which affect 
various aspects of organization, operations and content production. Understanding 
and applying the concept of media convergence, especially in the context of the 
theory of technological determinism and media convergence, is key for Radio 
Republik Indonesia to remain relevant and competitive in the digital era. 

Keywords: Convergence, Media Production, Radio, Multiplatform 



ix 
 

 

 
DAFTAR ISI 

LEMBAR ORISINALITAS .................................................................................. ii 

LEMBAR PENGESAHAN HASIL PENELITIAN ........................................... iii 

KATA PENGANTAR .......................................................................................... iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ......................... vi 

ABSTRAK ............................................................................................................. vii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ........................................................................................ xv 

BAB I (PENDAHULUAN) ..................................................................................... 1 

1.1. Latar Belakang Masalah ............................................................................ 1 

1.2. Perumusan Masalah ................................................................................... 5 

1.3. Batasan Penelitian ...................................................................................... 5 

1.4. Tujuan Penelitian ....................................................................................... 6 

1.5. Manfaat Penelitian ..................................................................................... 6 

1.5.1. Manfaat Praktis ................................................................................... 6 

1.5.2. Manfaat Akademis .......................................................................... 7 

BAB II (KERANGKA PEMIKIRAN) .................................................................. 8 

2.1. Deskripsi Konseptual ................................................................................. 8 

2.1.1. Radio .................................................................................................. 8 

2.1.2. Multiplatform Broadcasting .............................................................. 11 
2.1.3. Konvergensi Media .......................................................................... 16 

2.2. Penelitian yang Relevan .......................................................................... 17 

2.3. Landasan Teori ..................................................................................... 24 

2.3.1. Teori Determinisme Teknologi ..................................................... 24 

2.3.2. Teori Konvergensi Media ................................................................. 30 

2.4. Keterkaitan Antarkonsep ...................................................................... 40 

BAB III (METODOLOGI PENELITIAN) ........................................................ 42 

3.1. Pendekatan dan Metodologi Penelitian ................................................ 42 

3.2. Tempat dan Waktu Penelitian .............................................................. 43 



x 
 

 

3.3. Subjek Penelitian .................................................................................. 43 

3.4. Teknik Pengumpulan Data ................................................................... 44 

3.4.1. Observasi ...................................................................................... 44 

3.4.2. Wawancara .................................................................................... 45 

3.4.3. Dokumentasi ..................................................................................... 45 

3.5. Teknik Analisis Data ................................................................................ 46 

3.6. Teknik Kalibrasi Keabsahan Data ........................................................... 47 

BAB IV (HASIL PENELITIAN DAN PEMBAHASAN) .................................. 50 

4.1. Objek Penelitian ....................................................................................... 50 

4.1.1. Profil Radio Republik Indonesia ................................................... 50 

4.1.2. Sejarah Radio Republik Indonesia ................................................... 51 

4.1.3. Visi dan Misi Radio Republik Indonesia .......................................... 52 
4.1.4. Tugas, Fungsi dan Kewenangan Radio Republik Indonesia ............ 54 

4.1.5. Pohon Kinerja Radio Republik Indonesia ........................................ 58 

4.1.6. Website Radio Republik Indonesia .................................................. 59 

4.2. Hasil Penelitian ........................................................................................ 61 

4.2.1. Cara Berkomunikasi ......................................................................... 62 

4.2.2. Perkembangan Teknologi ................................................................. 72 

4.2.3. Cara Berpikir .................................................................................... 86 

4.2.4. Komputasi/Sistem Operasi ............................................................... 96 
4.2.5. Konten ............................................................................................ 100 

4.2.6. Konvergensi Kepemilikan .............................................................. 134 

4.2.7. Konvergensi Struktur ..................................................................... 141 

4.2.8. Konvergensi Taktik ........................................................................ 149 

4.2.9. Konvergensi Peliputan Informasi ................................................... 153 

4.2.10. Konvergensi Penyajian ............................................................... 159 

4.3. Pembahasan Hasil Penelitian ................................................................. 167 

4.3.1. Cara Berpikir .................................................................................. 167 

4.3.2. Cara Berkomunikasi ....................................................................... 169 
4.3.3. Perkembangan Teknologi ............................................................... 170 

4.3.4. Komputasi/Sistem Operasi ............................................................. 173 

4.3.5. Konten ............................................................................................ 175 



xi 
 

 

4.3.6. Konvergensi Kepemilikan .............................................................. 178 

4.3.7. Konvergensi Struktur ..................................................................... 179 

4.3.8. Konvergensi Taktik ........................................................................ 181 

4.3.9. Konvergensi Peliputan Informasi ................................................... 182 

4.3.10. Konvergensi Penyajian ............................................................... 184 

4.4. Proposisi .................................................................................................... 185 

4.4.1. Proposisi Cara Berpikir dan Konvergensi struktur ............................ 185 

4.4.2. Proposisi Cara berkomunikasi ............................................................ 186 

4.4.3. Perkembangan Teknologi dan Konvergensi Taktik ........................... 188 

BAB V (KESIMPULAN & SARAN) ................................................................ 190 

5.1. Kesimpulan ............................................................................................ 190 

5.2. Implikasi ................................................................................................ 193 

5.2.1. Implikasi Teoritis ........................................................................... 193 

5.2.2. Implikasi Praktis ............................................................................. 193 

5.3. Saran ...................................................................................................... 194 
5.3.1. Saran Teoritis ..................................................................................... 194 

5.3.2. Saran Praktis ................................................................................... 194 

DAFTAR PUSTAKA ......................................................................................... 196 

LAMPIRAN ........................................................................................................ 202 



xii 
 

 

 
 
 

DAFTAR TABEL 

 
Tabel 2. 1 Penelitian yang Relevan ...................................................................... 23 

 
Tabel 3. 1 Lokasi Penelitian ................................................................................. 43 



xiii 
 

 

 
DAFTAR GAMBAR 

Gambar 4. 1 Gambar Maklumat Pelayanan Radio Republik Indonesia ............... 54 

Gambar 4. 2 Pohon Kinerja Radio Republik Indonesia ........................................ 59 

Gambar 4. 3 Tampilan website https://ppid.rri.go.id/ ........................................... 60 

Gambar 4. 4 Gambar Akses Penyandang Disabilitas di RRI ................................ 64 

Gambar 4. 5 Gambar Bentuk Informasi Non Eelektronik .................................... 68 

Gambar 4. 6 Konten Radio Republik Indonesia ................................................... 71 

Gambar 4. 7 Sumber Aplikasi RRI Digital ........................................................... 71 

Gambar 4. 8 Digital Audio Broadcasting ............................................................. 75 

Gambar 4. 9 Gambar Digital Radio Mondiale ...................................................... 76 

Gambar 4. 10 RRI Digital (Komunitas) ............................................................... 78 

Gambar 4. 11 RRI Digital (CCTV) ...................................................................... 79 

Gambar 4. 12 RRI Digital (Podcast) .................................................................... 79 

Gambar 4. 13 Instagram Radio Republik Indonesia ............................................. 82 

Gambar 4. 14 X Radio Republik Indonesia .......................................................... 83 

Gambar 4. 15 TikTok Radio Republik Indonesia ................................................. 84 

Gambar 4. 16 YouTube Radio Republik Indonesia .............................................. 85 

Gambar 4. 17 Proses Kolaborasi Tim Produksi .................................................... 88 

Gambar 4. 18 Gambar Jadwal Tim KBRN ........................................................... 92 

Gambar 4. 19 Gambar Surat Perintah Kerja Teknologi Media Baru .................... 97 

Gambar 4. 20 Mixer Analog ................................................................................. 99 

Gambar 4. 21 Mixer Digital ................................................................................ 100 

Gambar 4. 22 Konten Video Pada Instagram Radio Republik Indonesia ........... 109 

Gambar 4. 23 Konten Video Pada “X” Radio Republik Indonesia .................... 109 

Gambar 4. 24 Konten Video Pada Facebook Radio Republik Indonesia ........... 110 

Gambar 4. 25 Konten Video Pada YouTube Radio Republik Indonesia ........... 110 

Gambar 4. 26 Konten Video Pada TikTok Radio Republik Indonesia ............... 111 

Gambar 4. 27 Konten gambar pada Instagram Radio Republik Indonesia ......... 115 

Gambar 4. 28 Konten gambar pada “X” Radio Republik Indonesia .................. 116 

Gambar 4. 29 Konten gambar pada Facebook Radio Republik Indonesia ......... 116 

Gambar 4. 30 gambar pada TikTok Radio Republik Indonesia ......................... 117 



xiv 
 

 

Gambar 4. 31 Konten Teks pada Instagram Radio Republik Indonesia ............ 120 

Gambar 4. 32 Konten Teks pada “X” Radio Republik Indonesia ...................... 121 

Gambar 4. 33 Konten Teks pada Facebook Radio Republik Indonesia ............ 121 

Gambar 4. 34 Konten Teks pada Facebook Radio Republik Indonesia ............ 122 

Gambar 4. 35 Konten Teks pada Website Radio Republik Indonesia ............... 123 

Gambar 4. 36 Konten Audio (Musik) pada Website Radio Republik Indonesia 

. ............................................................................................................................ 126 

Gambar 4. 37 Konten Audio (Podcast) pada Website Radio Republik Indonesia 

. ............................................................................................................................ 127 

Gambar 4. 38 Konten Audio (Siaran) pada Website Radio Republik Indonesia 

. ............................................................................................................................ 128 

Gambar 4. 39 Dokumen Berita Acara Radio Republik Indonesia dengan 

Kementerian Luar Negeri Republik Indonesia .................................................... 132 

Gambar 4. 40 Dokumen Nota Kesepahaman Radio Republik Indonesia dengan 

Badan Narkotika Nasional Republik Indonesia ................................................... 132 

Gambar 4. 41 Dokumen Surat Dukungan Radio Republik Indonesia dengan PT. 

Ratu Media Visual ............................................................................................... 133 

Gambar 4. 42 Struktur Pejabat Pengelola Informasi dan Dokumentasi Radio 

Republik Indonesia .............................................................................................. 142 

Gambar 4. 43 Gambar Kegiatan Monitoring dan Evaluasi ................................ 153 

Gambar 4. 44 Gambar Agenda Setting .............................................................. 158 

Gambar 4. 45 Buku Gaya Pedoman Penulisan Berita ....................................... 159 

Gambar 4. 46 Penyajian konten di Youtube Radio Republik Indonesia ............ 164 

Gambar 4. 47 Penyajian konten di Instagram Radio Republik Indonesia ......... 165 

Gambar 4. 48 Penyajian konten di “X” Radio Republik Indonesia ................... 165 

Gambar 4. 49 Penyajian konten di Facebook Radio Republik Indonesia .......... 166 

Gambar 4. 50 Penyajian konten di Website Radio Republik Indonesia ............ 166 



xv 
 

 

DAFTAR LAMPIRAN 

Lampiran 1. TRANSKRIP WAWANCARA INFORMAN KUNCI ................. 202 

Lampiran 2. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 217 

Lampiran 3. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 224 

Lampiran 4. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 229 

Lampiran 5. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 236 

Lampiran 6. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 245 

Lampiran 7. TRANSKRIP WAWANCARA INFORMAN TAMBAHAN ...... 255 

Lampiran 8. Dokumentasi Wawancara .............................................................. 259 

Lampiran 9. Formulir Observasi ........................................................................ 260 

Lampiran 10. Formulir Kegiatan Bimbingan .................................................... 261 

Lampiran 11. Daftar Riwayat Hidup ................................................................. 262 


