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ABSTRAK 
 

Asshalia Aisyah Putri, Pengaruh Tingkat Pengetahuan Tren Internet Aesthetic 
Terhadap Fashion Self Congruity Gen-Z. Skripsi, Jakarta: Program Studi 
Pendidikan Tata Busana, Fakultas Teknik, Universitas Negeri Jakarta, 2024. 
 
Penelitian ini bertujuan untuk mendapatkan informasi tentang tingkat pengetahuan 
pada Gen-Z terhadap tren internet aesthetic secara general dan juga jenis-jenisnya 
seperti cottagecore, old money, dan Y2K. Kemudian mendapatkan informasi 
mengenai keselarasan berpakaian (fashion self congruity) Gen-Z dengan self-image, 
serta pengaruh tingkat pengetahuan tren internet aesthetic terhadap fashion self 
congruity Gen-Z. Metode penelitian menggunakan metode survey dengan 
pendekatan kuantitatif. Dengan sampel penelitian berjumlah 100 responden, 
pengumpulan data dilakukan menggunakan kuesioner. Metode analisis 
menggunakan Uji-T Independen. Hasil penelitian menunjukkan bahwa 89% Gen-
Z memiliki tingkat pengetahuan tren internet aesthetic yang tinggi dengan tren 
cottagecore menjadi jenis tren yang paling diketahui oleh Gen-Z. Kemudian 
berdasarkan penilaian aspek tingkat pengetahuan, Gen-Z memiliki aspek 
pengetahuan aplikasi yang paling tinggi terhadap tren ini. Didapatkan juga hasil 
fashion self congruity Gen-Z tinggi dengan actual self-nya, hal ini menyatakan 
bahwa 95% Gen-Z menyelaraskan cara berpakaiannya dengan self image. Dari 
hasil uji analisis menyatakan adanya pengaruh antara tingkat pengetahuan tren 
internet aesthetic terhadap fashion self congruity mereka, yang didorong oleh 
urgensi Gen-Z dalam mengekspresikan dan mencari jati diri sebagaimana tren 
internet aesthetic memberikan fasilitas untuk mengeksplorasi hal-hal baru, dalam 
dunia fashion. 
 

Kata Kunci : Actual Self, Cottagecore, Fashion Self Congruity, Internet Aesthetic, 

Self-Image 
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ABSTRACT 
 

Asshalia Aisyah Putri, The Influence of Knowledge Level of Aesthetic Internet 
Trends on Gen-Z Fashion Self Congruity. Thesis, Jakarta: Fashion Design 
Education Study Program, Faculty of Engineering, Jakarta State University, 2024. 
 
This research aims to obtain information about the level of knowledge in Gen-Z 
regarding general internet aesthetic trends and their types such as cottagecore, old 
money, and Y2K. Then to get information about the harmony between Gen-Z 
fashion self-congruity and self-image, as well as the influence of the level of 
knowledge of internet aesthetic trends on Gen-Z fashion self-congruity. The 
research method uses a quantitative survey approach. With a research sample of 
100 respondents, data collection was carried out using a questionnaire. The 
analysis method uses the independent T-test. The research results show that 89% 
of Gen-Z has a high level of knowledge of internet aesthetic trends with the 
cottagecore trend being the type of trend that Gen-Z is most familiar with. Then, 
based on the assessment of the knowledge level aspect, Gen-Z has the highest 
application knowledge aspect regarding this trend. The results of Gen-Z's fashion 
self-congruity with their actual self were obtained. This states that 95% of Gen-Z 
align how they dress with their self-image. The analysis test results show an 
influence between the level of knowledge of internet aesthetic trends on their 
fashion self-congruity, which is driven by Gen-Z's urgency in expressing and 
searching for their identity as internet aesthetic trends provide facilities for 
exploring new things, in fashion. 
 
Keywords : Actual Self, Cottagecore, Fashion Self Congruity, Internet Aesthetic, 

Self-Image 
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