
 

73 

 

DAFTAR PUSTAKA 

 

 

Abror, A., Patrisia, D., Engriani, Y., Evanita, S., Yasri, Y., & Dastgir, S. (2020). 

Service quality, religiosity, customer satisfaction, customer engagement and 

Islamic bank’s customer loyalty. Journal of Islamic Marketing, 11(6), 1691–

1705. https://doi.org/10.1108/JIMA-03-2019-0044 

Afendi, A., & Ghofur, A. (2021). Spiritual Well-Being and Religious Commitment 

in Explaining Customer Satisfaction and Loyalty in Sharia Banking. 

Economica: Jurnal Ekonomi Islam, 12(1), 97–118. 

https://doi.org/10.21580/economica.2021.12.1.6429 

Albari, & Kartikasari, A. (2019). Impact of Service Quality, Product Quality and 

Price on Customer Satisfaction and loyalty. AJEFB - Asian Journal of 

Entrepreneurship and Family Business, 3(4), 49–64. 

Albarq, A. N. (2023). The Impact of CKM and Customer Satisfaction on Customer 

Loyalty in Saudi Banking Sector: The Mediating Role of Customer Trust. 

Administrative Sciences, 13(3). https://doi.org/10.3390/admsci13030090 

Alfazri, M. R., Martin, F., Sucipto, Y. D., & Sidjabat, S. (2020). Analysis of the 

Effect of Customer Satisfaction To Light Rail Transit (Lrt) Service Quality in 

Jakarta. Global Research On Sustainable Transport & Logistics, 3, 414–423. 

Along, A. (2020). Kualitas Layanan Administrasi Akademik di Politeknik Negeri 

Pontianak. Jurnal Ilmiah Administrasi Publik, 006(01), 94–99. 

https://doi.org/10.21776/ub.jiap.2020.006.01.11 

Amalia Purnama Sari. (2023). Modern dan Canggih, LRT Jakarta Jadi 

Transportasi Publik Andal Mengatasi Macet serta Polusi. Kompas.Com. 

Ardila, & Renny Christiarini. (2023). Peran Csr Produk Kosmetik Terhadap 

Loyalitas Pelanggan Kota Batam. Jwm (Jurnal Wawasan Manajemen), 11(1), 

26–41. https://doi.org/10.20527/jwm.v11i1.224 

Asmaaysi, A. (2023). Uji Coba LRT Jabodebek. Bisnis.Com. 

Asnawi, A. A., Awang, Z., Afthanorhan, A., & Mohamad, M. (2019). Management 

Science Letters. 9, 911–920. https://doi.org/10.5267/j.msl.2019.2.011 

Atombo, C., & Dzigbordi Wemegah, T. (2021). Indicators for commuter’s 

satisfaction and usage of high occupancy public bus transport service in 

Ghana. Transportation Research Interdisciplinary Perspectives, 

11(September), 100458. https://doi.org/10.1016/j.trip.2021.100458 

Bae, S., Jung, T. H., Moorhouse, N., Suh, M., & Kwon, O. (2020). The influence 

of mixed reality on satisfaction and brand loyalty in cultural heritage 

attractions: A brand equity perspective. Sustainability (Switzerland), 12(7). 

https://doi.org/10.3390/su12072956 

Brucal, S., Corpuz, C., Abeysekera, I., & David, R. (2022). Role of Service Quality, 

Price, and Firm Image on Customer Satisfaction in Philippine Accounting 

Firms. Journal of Risk and Financial Management, 15(2). 

https://doi.org/10.3390/jrfm15020075 

Cakici, A. C., Akgunduz, Y., & Yildirim, O. (2019). The impact of perceived price 

justice and satisfaction on loyalty : the mediating effect of revisit intention. 



74 

 

 

 

https://doi.org/10.1108/TR-02-2018-0025 

Cardia, D. I. N. R., Santika, I. W., & Respati, N. N. R. (2019). Pengaruh Kualitas 

Produk, Harga, Dan Promosi Terhadap Loyalitas Pelanggan. E-Jurnal 

Manajemen Universitas Udayana, 8(11), 6762. 

https://doi.org/10.24843/ejmunud.2019.v08.i11.p19 

Chien, L. H., & Chi, S. Y. (2019). Corporate image as a mediator between service 

quality and customer satisfaction: difference across categorized exhibitors. 

Heliyon, 5(3), e01307. https://doi.org/10.1016/j.heliyon.2019.e01307 

Claudia, D., Simanjuntak, Y., Indonesia, U. P., Purba, P. Y., & Indonesia, U. P. 

(2020). Jurnal Bisnis dan Manajemen PERAN MEDIASI CUSTOMER 

SATISFACTION DALAM. 7(2), 171–184. 

Dam, S. M., & Dam, T. C. (2021). Relationships between Service Quality, Brand 

Image, Customer Satisfaction, and Customer Loyalty. Journal of Asian 

Finance, Economics and Business, 8(3), 585–593. 

https://doi.org/10.13106/jafeb.2021.vol8.no3.0585 

Dewi, Ferdian Hajadi, Y. W. H. and M. G. H. (2021). The effect of service quality 

and customer satisfaction toward customer loyalty in service industry. 9, 631–

636. https://doi.org/10.5267/j.uscm.2021.5.007 

Do, Q. H., & Vu, T. H. A. (2020). Understanding consumer satisfaction with 

railway transportation service: An application of 7Ps marketing mix. 

Management Science Letters, 10(6), 1341–1350. 

https://doi.org/10.5267/j.msl.2019.11.023 

Fadhila Nurhakim. (2023). Informasi Banyak Gerbong LRT dan Cara Menaikinya. 

Kumparan.Com. 

Fathonah, M. L. (2021). Pengaruh Electronic Word Mouth Melalui Sosial Media 

Terhadap Minat Pembelian Produk The Body Shop di Masa New Normal 

Pandemi Covid - 19. In Universitas Islam Indonesia Yogyakarta (Vol. 3, Issue 

2). 

Fida, B. A., Ahmed, U., Al-balushi, Y., & Singh, D. (2020). Impact of Service 

Quality on Customer Loyalty and Customer Satisfaction in Islamic Banks in 

the Sultanate of Oman. https://doi.org/10.1177/2158244020919517 

Gonu, E., Agyei, P. M., Richard, O. K., & Asare-Larbi, M. (2023). Customer 

orientation, service quality and customer satisfaction interplay in the banking 

sector: An emerging market perspective. Cogent Business and Management, 

10(1), 1–21. https://doi.org/10.1080/23311975.2022.2163797 

Gopal Vasanthi, M., Soundrarajan, V., Nawaz, N., Gajendran, V., & Parayitam, S. 

(2023). Passenger satisfaction with cleanliness and other service quality 

dimensions and gender as a moderator: Evidence from Indian Railways. 

Cogent Business and Management, 10(1), 1–22. 

https://doi.org/10.1080/23311975.2023.2183568 

Ha, M. T., Nguyen, G. Do, & Doan, B. S. (2023). Understanding the mediating 

effect of switching costs on service value, quality, satisfaction, and loyalty. 

Humanities and Social Sciences Communications, 10(1). 

https://doi.org/10.1057/s41599-023-01797-6 

Halim, N. R., & Iskandar, D. A. (2019). Pengaruh Kualitas Produk, Harga dan 

Strategi Promosi Terhadap Minat Beli. Jurnal Ilmu Dan Riset …, 4(3), 415–



75 

 

 

 

424. 

Hanafi, R Widyawati, A. S. W. (2021). Effect of service quality and online 

servicescape toward customer satisfaction and loyalty mediated by perceived 

value Effect of service quality and online servicescape toward customer 

satisfaction and loyalty mediated by perceived value. Earth and 

Environmental Science. https://doi.org/10.1088/1755-1315/704/1/012011 

Harimurti, R., & Suryani, T. (2019). the Impact of Total Quality Management on 

Service Quality, Customer Engagement, and Customer Loyalty in Banking. 

Jurnal Manajemen Dan Kewirausahaan, 21(2), 95–103. 

https://doi.org/10.9744/jmk.21.2.95-103 

Hayati, S., Suroso, A., Suliyanto, & Elfan Kaukab, M. (2020). Customer 

satisfaction as a mediation between micro banking image, customer 

relationship and customer loyalty. Management Science Letters, 10(11), 

2561–2570. https://doi.org/10.5267/j.msl.2020.3.039 

Henry. (2023). Kesan Penumpang Naik LRT Jabodebek: Informasi Lengkap tapi 

Pintu Pendek dan Waktu Berhenti Belum Seragam. Liputan6.Com. 

Hidayat, T. (2020). Analisis Pengaruh Produk, Harga, Promosi, Dan Lokasi 

Terhadap Keputusan Pembelian rumah makan Koki Jody di Magelang. Jurnal 

Ilmu Manajemem, 17(2), 95–105. 

Huang, P. L., Lee, B. C. Y., & Chen, C. C. (2019). The influence of service quality 

on customer satisfaction and loyalty in B2B technology service industry. Total 

Quality Management and Business Excellence, 30(13–14), 1449–1465. 

https://doi.org/10.1080/14783363.2017.1372184 

Huang, Y., & Kim, D. (2023). How Does Service Quality Improve Consumer 

Loyalty in Sports Fitness Centers? The Moderating Role of Sport Involvement. 

Sustainability (Switzerland), 15(17). https://doi.org/10.3390/su151712840 

Ibrahim, A. N. H., Borhan, M. N., Mat Yazid, M. R., Hassan, S. A., Arham, A. F., 

& Hashim, S. (2023). Modelling of Passenger Satisfaction and Reuse Intention 

with Monorail Services in Kuala Lumpur, Malaysia: A Hybrid SEM-ANN 

Approach. Mathematics, 11(15). https://doi.org/10.3390/math11153361 

Ibrahim, A. N. H., Borhan, M. N., Osman, M. H., Mat Yazid, M. R., & Md. Rohani, 

M. (2022). The Influence of Service Quality on User’s Perceived Satisfaction 

with Light Rail Transit Service in Klang Valley, Malaysia. Mathematics, 

10(13). https://doi.org/10.3390/math10132213 

Imari, I. ’, Suminto, A., & Gololo, I. A. (2021). The Mediating Role of Customer 

Satisfaction Between Service Quality and Customer Loyalty According to An 

Islamic Perspective. Ikonomika, 6(1), 163–180. 

https://doi.org/10.24042/febi.v6i1.10092 

Indrajaya Taip. (2019). Analisis Pengaruh Dimensi Kualitas Pelayanan Terhadap 

Tingkat Kepuasan Pelanggan Pada the Bagong Adventure – Museum Tubuh 

Kota Batu. Fakultas Ekonomi Dan Bisnis Universitas Brawijaya. 

Isradi, M., Prilita, N. F. D., Mufhidin, A., Dermawan, W. B., & Prasetijo, J. (2021). 

Customer Satisfaction Analysis Of LRT Feeder Transport: A Case Study of 

the Jakarta Metropolitan City. ADRI International Journal of Engineering and 

Natural Science, 6(01), 55–61. https://doi.org/10.29138/aijens.v6i01.30 

Janitra, M., Aldina, S. E., Si, M., & Permana, D. (2021). The Effect of Service 



76 

 

 

 

Quality, Advertising and Price on Customer Value and Its Implications on 

Customer Loyalty of Jabodetabek Commuter Train. International Journal of 

Innovative Science and Research Technology, 6(8). 

Jou, Y. T., Saflor, C. S., Mariñas, K. A., Young, M. N., Prasetyo, Y. T., & Persada, 

S. F. (2022). Assessing Service Quality and Customer Satisfaction of Electric 

Utility Provider’s Online Payment System during the COVID-19 Pandemic: 

A Structural Modeling Approach. Electronics (Switzerland), 11(22). 

https://doi.org/10.3390/electronics11223646 

Kemenhub. (2023). Bangga! LRT Jabodebek Buatan Anak Bangsa Sudah 

Beroperasi, Andalan Transportasi Massal Perkotaan. Kemesntrian 

Perhubungan Republik Indonesia. 

Khan, M. A., & Alhumoudi, H. A. (2022). Performance of E-Banking and the 

Mediating Effect of Customer Satisfaction: A Structural Equation Model 

Approach. Sustainability (Switzerland), 14(12). 

https://doi.org/10.3390/su14127224 

Kurniawan, A., Lukitaningsih, A., & Hutami, L. T. H. (2023). Pengaruh Kualitas 

Makanan, Store Atmosphere Terhadap Loyalitas Konsumen Dengan 

Kepuasan Konsumen Sebagai Variabel Intervening. Al-Kharaj : Jurnal 

Ekonomi, Keuangan & Bisnis Syariah, 5(1), 355–370. 

https://doi.org/10.47467/alkharaj.v5i1.1215 

Latif, A. S., Wibowo, T. S., Nurdiani, T. W., & ... (2023). Increasing Customer 

Loyalty Through Service Quality and Customer Satisfaction in the Digital Era. 

International Journal …, 2023(2), 1–9. https://jurnal.stie-

aas.ac.id/index.php/IJEBAR/article/view/9060%0Ahttps://jurnal.stie-

aas.ac.id/index.php/IJEBAR/article/download/9060/3804 

Le, D. N., Nguyen, H. T., & Hoang Truong, P. (2020). Port logistics service quality 

and customer satisfaction: Empirical evidence from Vietnam. Asian Journal 

of Shipping and Logistics, 36(2), 89–103. 

https://doi.org/10.1016/j.ajsl.2019.10.003 

Lesmana, R. (2019). PELAYANAN TERHADAP KEPUASAN KONSUMEN PT . 

RADEKATAMA PIRANTI NUSA Berikut ini data penjualan PT . Radekatama 

Piranti Nusa Tahun 2013 dibawah ini : Data Jumlah penjualan Jumlah 

Keluhan Pelanggan Tahun 2013- 2017 Jenis Keluhan / Complaint Tahun 

Ketepata. 2(2), 115–129. 

Ma’ruf, W. (2023). Waktu Tunggu Lama, YLKI: LRT Jabodebek harus Beri Diskon 

Tiket. Inilah.Com. 

Mahardhika, L. A. (2023a). 5 Fakta Menarik LRT Jabodebek Jelang Meluncur 

Akhir Agustus 2023. Bisnis.Com. 

Mahardhika, L. A. (2023b). PT KAI: LRT Jabodebek Sudah Angkut 1,21 Juta 

Orang. Bisnis.Com. 

Mai, D. S., & Cuong, D. T. (2021). Relationships between Service Quality , Brand 

Image , Customer Satisfaction , and Relationships between Service Quality , 

Brand Image , Customer Satisfaction , and Customer Loyalty. 8(March). 

https://doi.org/10.13106/jafeb.2021.vol8.no3.0585 

Makki, S. (2023). Kesan dan Pesan Pertama Masyarakat Saat Menjajal LRT 

Jabodebek. Cnnindonesia.Com. 



77 

 

 

 

Mookherjee, S., Lee, J. J., & Sung, B. (2021). Multichannel presence, boon or 

curse?: A comparison in price, loyalty, regret, and disappointment. Journal of 

Business Research, 132(November 2019), 429–440. 

https://doi.org/10.1016/j.jbusres.2021.04.041 

Muharam, H., Chaniago, H., Endraria, E., & Harun, A. Bin. (2021). E-Service 

Quality, Customer Trust and Satisfaction: Market Place Consumer Loyalty 

Analysis. Jurnal Minds: Manajemen Ide Dan Inspirasi, 8(2), 237. 

https://doi.org/10.24252/minds.v8i2.23224 

Myo, Y. N., Khalifa, G. S. A., & Aye, T. T. (2019a). The Impact of Service Quality 

on Customer Loyalty of Myanmar Hospitality Industry: The Mediating Role 

of Customer Satisfaction. International Journal of Management and Human 

Science (IJMHS), 3(3), 2590–3748. 

http://www.journalsgate.com/paper/isq2.pdf 

Myo, Y. N., Khalifa, G. S. A., & Aye, T. T. (2019b). The Impact of Service Quality 

on Customer Loyalty of Myanmar Hospitality Industry: The Mediating Role 

of Customer Satisfaction. International Journal of Management and Human 

Science (IJMHS), 3(3), 2590–3748. 

Narotama, A. (2019). The Effect of Service Quality on Customer Loyalty with 

Brand Images and Customer Satisfaction as Mediation. Jurnal Manajemen 

Dan Kewirausahaan, 7(1), 86–93. https://doi.org/10.26905/jmdk.v7i1.2692 

Nguyen-Phuoc, D. Q., Phuong Tran, A. T., Nguyen, T. Van, Le, P. T., & Su, D. N. 

(2021). Investigating the complexity of perceived service quality and 

perceived safety and security in building loyalty among bus passengers in 

Vietnam – A PLS-SEM approach. Transport Policy, 101(December 2020), 

162–173. https://doi.org/10.1016/j.tranpol.2020.12.010 

Nofindri, M. L., Sutarjo, A., & Hdya, R. (2021). Issn-p : 2355-0376 issn-e : 2656-

8322. Matua, 3(1), 59–72. 

Nor, M. F. F. M., & Rahim, N. F. A. (2021). Service Quality Attributes in 

Measuring Customer Satisfaction of Keretapi Tanah Melayu Berhad (KTMB) 

Train Stations Service in Penang. An International Journal, 13(1), 84–113. 

Nunkoo, R., Teeroovengadum, V., Ringle, C. M., & Sunnassee, V. (2020). Service 

quality and customer satisfaction: The moderating effects of hotel star rating. 

International Journal of Hospitality Management, 91(November 2018), 

102414. https://doi.org/10.1016/j.ijhm.2019.102414 

Pakurár, M., Haddad, H., Nagy, J., Popp, J., & Oláh, J. (2019). The service quality 

dimensions that affect customer satisfaction in the Jordanian banking sector. 

Sustainability (Switzerland), 11(4), 1–24. https://doi.org/10.3390/su11041113 

Pei, X. L., Guo, J. N., Wu, T. J., Zhou, W. X., & Yeh, S. P. (2020). Does the effect 

of customer experience on customer satisfaction create a sustainable 

competitive advantage? A comparative study of different shopping situations. 

Sustainability (Switzerland), 12(18), 1–19. 

https://doi.org/10.3390/SU12187436 

Pramita, C., Herlinia, S., & Panorama, M. (2023). The Influence Of Service Quality 

And Price On Consumer Interest In Using Transportation Services Lrt In 

Palembang. Jurnal Ekonomi, 12(03), 855–863. 

Prihandoyo, C. (2019). Pengaruh Kualitas Pelayanan Terhadap Kepuasan 



78 

 

 

 

Pelanggan Jne Cabang Balikpapan. Jurnal GeoEkonomi, 10(1), 116–129. 

https://doi.org/10.36277/geoekonomi.v10i1.59 

Purnomo, H. (2023). Gara-gara Pintu Lagi, Penumpang LRT Jabodebek 

Dievakuasi. Sindonews.Com. 

Qiu, S., Alizadeh, A., Dooley, L. M., & Zhang, R. (2019). The effects of authentic 

leadership on trust in leaders, organizational citizenship behavior, and service 

quality in the Chinese hospitality industry. Journal of Hospitality and Tourism 

Management, 40(June), 77–87. https://doi.org/10.1016/j.jhtm.2019.06.004 

Ramadhani Jatmika, M., & Abdurrahman, A. (2023). The Influence Of Service 

Quality Dimensions On Customer Loyalty With Customer Satisfaction As An 

Intervening Variable. International Journal of Science, Technology & 

Management, 4(4), 1067–1080. https://doi.org/10.46729/ijstm.v4i4.884 

Ricardianto, P., Yanto, T. A., Wardhono, D. T., Fachrial, P., Sari, M., 

Suryobuwono, A. A., Perwitasari, E. P., Gunawan, A., Indriyati, & Endri, E. 

(2023). The impact of service quality, ticket price policy and passenger trust 

on airport train passenger loyalty. Uncertain Supply Chain Management, 

11(1), 307–318. https://doi.org/10.5267/j.uscm.2022.9.012 

Safitri, D., & Hayati, A. F. (2022). Pengaruh Harga dan Kualitas Layanan Terhadap 

Loyalitas Pelanggan Melalui Kepuasan Pelanggan Sebagai Variabel 

Intervening Jasa Online Maxim. Jurnal Ecogen, 5(1), 25. 

https://doi.org/10.24036/jmpe.v5i1.12780 

Saidani, B., & R Sudiarditha, I. K. (2019). Marketing Mix-7Ps: The Effect on 

Customer Satisfaction. Jurnal Pendidikan Ekonomi Dan Bisnis (JPEB), 7(1), 

72–86. https://doi.org/10.21009/jpeb.007.1.7 

Santoso, J. B. (2019). Pengaruh Kualitas Produk, Kualitas Pelayanan, dan Harga 

terhadap Kepuasan dan Loyalitas Konsumen. Jurnal Akuntansi Dan 

Manajemen, 16(01), 127–146. https://doi.org/10.36406/jam.v16i01.271 

Saragih, S. (2023). Perjalanan LRT Jabodebek Terganggu, Penumpang Bingung. 

Media Indonesia. 

Sari, R. M., & Prihartono. (2020). Pengaruh Harga Dan Kualitas Produk Terhadap 

Keputusan Pembelian (Survey Pelanggan Produk Sprei Rise). Jimea, 4(1), 

106–113. 

Shen, C., & Yahya, Y. (2021). Journal of Air Transport Management The impact 

of service quality and price on passengers ’ loyalty towards low-cost airlines : 

The Southeast Asia ’ s perspective. Journal of Air Transport Management, 

91(March 2020), 101966. https://doi.org/10.1016/j.jairtraman.2020.101966 

Sipahutar, C. M. (2023). Tarif Promo LRT Habis, Stasiun Dukuh Atas Masih 

Dipadati Penumpang. Beritasatu.Com. 

Slack, N., Singh, G., & Sharma, S. (2020). The effect of supermarket service quality 

dimensions and customer satisfaction on customer loyalty and disloyalty 

dimensions. International Journal of Quality and Service Sciences, 12(3), 

297–318. https://doi.org/10.1108/IJQSS-10-2019-0114 

Sugiyono. (2021). Metode Penelitian Kuantitatif Kualitatif. Alfabeta, CV. 

Sukmartha, O. (2023). Research in Business & Social Science The impacts of store 

price image and brand image on repurchase intention with customer 

satisfaction as mediation : A study on Transmart Mx Mall Malang. 12(1), 22–



79 

 

 

 

30. 

Sulaiman, H. F. B., Gom, D., & Jiony, M. M. (2021). Labuan bulletin of 

international business & finance. Jel Classification, 20(1), 49–63. 

Suson, R., Rivero, D. M., Arnejo, A., Atibing, N. M., Aro, J. L., Burdeos, A., 

Yamagishi, K., & Ocampo, L. (2023). Customer Loyalty during Disasters: The 

Case of Internet Service Providers Amidst Typhoon Odette in Central 

Philippine Urban Districts. Urban Science, 7(2), 55. 

https://doi.org/10.3390/urbansci7020055 

Sutrisno, V. P. N. (2023). Penumpang Terus Membludak, PT KAI Tambah Trainset 

LRT Jabodetabek. Liputan6.Com. 

Suwannakul, E., & Khetjenkarn, S. (2022). Relationship Between Self-Service 

Technologies’ Service Quality, Satisfaction, Attitudinal and Behavioral 

Loyalty of Airline Passengers. ABAC Journal, 42(3), 1–16. 

Suwarni, E., Lukitaningsih, A., & Fadhilah, M. (2022). Analisis Loyalitas 

Pelanggan Ditinjau dari Nilai Pelanggan, Lokasi dan Persepsi Harga dengan 

Kepuasan Pelanggan sebagai Variabel Intervening pada Pelanggan Indomaret 

di Yogyakarta. Al-Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah, 5(2), 

664–683. https://doi.org/10.47467/alkharaj.v5i2.1259 

Suwarso, I. E. (2023). Ragam Keluhan Warga Usai Tarif LRT Jabodebek Sudah 

Ditentukan. DetikNews. 

Tombeng, B., Roring, F., & Farlane S. Rumokoy. (2019). Pengaruh Kualitas 

Pelayanan, Harga Dan Kualitas Produk Terhadap Kepuasan Konsumen Pada 

Rumah Makan Raja Oci Manado. Jurnal EMBA: Jurnal Riset Ekonomi, 

Manajemen, Bisnis Dan Akuntansi, 7(1), 891–900. 

Uddin, M. B. (2019). Customer loyalty in the fast food restaurants of Bangladesh. 

British Food Journal, 121(11), 2791–2808. https://doi.org/10.1108/BFJ-02-

2019-0140 

Ulfy, M. A., Hossin, M. S., Karim, M. W., & Suib, F. H. B. (2021). Customer 

perception on service quality towards tourism customer satisfaction in 

Malaysian marine tourism sector. Geojournal of Tourism and Geosites, 37(3), 

792–799. https://doi.org/10.30892/GTG.37308-710 

Wantara, P., & Tambrin, M. (2019). ITHJ International Tourism and Hospitality 

Journal The Effect of Price and Product Quality Towards Customer 

Satisfaction and Customer Loyalty on Madura Batik. International Tourism 

and Hospitality Journal, 2(1), 1–9. 

Widodo, T., & Setyawan, A. (2023). Pengaruh Kualitas Produk, Harga, Promosi 

Dan Distribusi Terhadap Kepuasan Konsumen Umkm Olahan Singkong Dan 

Ubi “Yaska 57” Tingkir Salatiga. Among Makarti, 16(1), 36–51. 

https://doi.org/10.52353/ama.v16i1.409 

Yoeliastuti, Y., Darlin, E., & Sugiyanto, E. (2021). Pengaruh Citra Merek, Harga 

Dan Promosi Terhadap Keputusan Pembelian Melalui Aplikasi Penjualan 

Online Shopee. Jurnal Lentera Bisnis, 10(2), 212. 

https://doi.org/10.34127/jrlab.v10i2.425 

Yusuf, M., Betty Marlina Sihombing, H., Rachid Chenini, A., Agama Islam Negeri 

Palopo, I., Bandung, S., & Darma Agung, U. (2022). The Effect of Product 

and Service Quality on Consumer Loyalty at Palopo Minimarkets. 



80 

 

 

 

IKONOMIKA: Jurnal Ekonomi Dan Bisnis Islam, 7(2), 177–192. 

Zaato, S. G., Zainol, N. R., Khan, S., Rehman, A. U., Faridi, M. R., & Khan, A. A. 

(2023). The Mediating Role of Customer Satisfaction between Antecedent 

Factors and Brand Loyalty for the Shopee Application. Behavioral Sciences, 

13(7), 1–23. https://doi.org/10.3390/bs13070563 

Zain, A. Z. (2023). Ramai soal Video Penyandang Disabilitas Sempat Tidak Dapat 

Kursi Prioritas, Ini Kata LRT. Kompas.Com. 

Zygiaris, S., Hameed, Z., Ayidh Alsubaie, M., & Ur Rehman, S. (2022). Service 

Quality and Customer Satisfaction in the Post Pandemic World: A Study of 

Saudi Auto Care Industry. Frontiers in Psychology, 13(March), 1–9. 

https://doi.org/10.3389/fpsyg.2022.842141 

 


