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PENILAIAN MODUL BRANDING DAN MARKETING
Fajar Putri Nuraini

Dosen Pembimbing : Dr. Dewi Suliyanthini AT.MM., Dra. E Lutfia Zahra, M.Pd.

ABSTRAK

Penelitian ini bertujuan untuk mendapatkan hasil penilaian atau pengujian Modul
Branding dan Marketing yang dilakukan oleh panelis ahli. Metode yang digunakan
dalam penelitian ini adalah metode Pre-Experimental dengan bentuk desain One
Shot Case Study. Penelitian ini menggunakan teknik analisis data Kuantitatif
dengan pendekatan Statistik Deskriptif. Teknik pengumpulan data menggunakan
angket (kuesioner) tertutup. Penilaian angket dilakukan oleh empat panelis ahli
dengan menggunakan dua indikator yaitu aspek karakteristik modul dan aspek
elemen mutu modul. Aspek karakteristik modul meliputi Self Intruction, Self
Contained, Stand Alone, Adaptive, dan User Friendly, sedangkan aspek elemen
mutu modul meliputi aspek format, organisasi, daya tarik, bentuk dan ukuran huruf,
ruang (spasi kosong), dan konsistensi. Hasil dari penelitian Penilaian Modul
Branding dan Marketing berdasarkan karakteristik modul mendapat persentase
keseluruhan sebesar 91,5%. Persentase tertinggi pada karakteristik modul diperoleh
pada aspek adaptif sebesar 96,88%, sedangkan persentase terendah diperoleh pada
aspek self instruction sebesar 89,75%. Hasil penilaian berdasarkan elemen mutu
modul mendapat persentase keseluruhan sebesar 96%. Persentase tertinggi pada
elemen mutu modul diperoleh pada aspek konsistensi sebesar 100%, sedangkan
persentase terendah diperoleh pada aspek format sebesar 87,5%. Secara
keseluruhan Penilaian Modul Branding dan Marketing mendapat nilai persentase
sebesar 93,75% sehingga modul berada dalam kategori sangat baik.

Kata Kunci: Branding, Penilaian, Marketing, Modul.
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ASSESSMENT OF BRANDING AND MARKETING MODULE
Fajar Putri Nuraini

Supervisior : Dr. Dewi Suliyanthini AT.MM., Dra. E Lutfia Zahra, M.Pd.

ABSTRACT

This research aims to obtain the results of the assessment or testing of the Branding
and Marketing Module conducted by expert panelists. The method used in this
research is the Pre-Experimental method with the One Shot Case Study design
form. This research uses Quantitative data analysis techniques with a Descriptive
Statistics approach. The data collection technique used a closed questionnaire. The
questionnaire assessment was carried out by four expert panelists using two
indicators, namely aspects of module characteristics and aspects of module quality
elements. The aspects of module characteristics include Self Instruction, Self
Contained, Stand Alone, Adaptive, and User Friendly. While the aspects of module
quality elements include aspects of format, organization, attractiveness, font shape
and size, space (blank space), and consistency. The results of the Branding and
Marketing Module Assessment research based on module characteristics received
an overall percentage of 91.5%. The highest percentage of module characteristics
was obtained in the adaptive aspect of 96.88%, while the lowest percentage was
obtained in the self-instruction aspect of 89.75%. The assessment results based on
the module quality elements received an overall percentage of 96%. The highest
percentage of module quality elements was obtained in the consistency aspect of
100%, while the lowest percentage was obtained in the format aspect of 87.5%.
Then overall the Branding and Marketing Module Assessment gets a percentage
value of 93.75% so that the module is in a very good category.

Keywords : Assessment, Branding, Marketing, Module.
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