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 ABSTRAK 

 

Sabilla Raihanah Pengaruh Brand Image dan Perceived Quality terhadap 

Purchase Intention dengan Brand Trust sebagai Intervening Variabel: Studi 

pada Pengguna Marketplace 

Penelitian ini bertujuan untuk mengetahui pengaruh brand image terhadap 

purchase intention, pengaruh perceived quality terhadap purchase intention, 

pengaruh brand trust terhadap purchase intention, pengaruh brand image 

terhadap brand trust, pengaruh perceived quality terhadap brand trust, pengaruh 

brand image terhadap purchase intention dengan brand trust sebagai variabel 

intervening, pengaruh perceived quality terhadap purchase intention dengan 

brand trust sebagai variabel intervening penelitian pada pengguna marketplace di 

Jakarta. Metode survei dengan instrumen berupa kuesioner merupakan metode 

pengumpulan data yang digunakan peneliti dengan menggunakan teknik non-

probability sampling. Sampel penelitian ini adalah 222 responden yang pernah 

menggunakan Shopee dan merupakan warga Jakarta yang berusia minimal 17 

tahun. Analisis data menggunakan SPSS versi 26 dan SEM (Stuctural Equation 

Model) dari software AMOS versi 26 untuk mengolah dan menganalisis data 

penelitian. Hasil penelitian ini menunjukkan: 1) brand image berpengaruh 

signifikan terhadap purchase intention 2) perceived quality berpengaruh 

signifikan terhadap purchase intention 3) brand trust tidak berpengaruh signifikan 

terhadap purchase intention 4) brand image berpengaruh signifikan terhadap 

brand trust 5) perceived quality berpengaruh signifikan terhadap brand trust 6) 

brand trust sebagai intervening tidak mampu mempengaruhi brand image 

terhadap purchase intention 7) brand trust sebagai intervening tidak mampu 

mempengaruhi perceived quality terhadap purchase intention. 

Kata Kunci: brand image, perceived quality, brand trust, purchase intention 



 
 

vii 

 

 

ABSTRACT 

 

Sabilla Raihanah The Effect of Brand Image and Perceived Quality on 

Purchase Intention with Brand Trust as Intervening Variable: Studies on 

Marketplace Users 

This study aims to determine the effect of brand image on purchase intention, the 

effect of perceived quality on purchase intention, the effect of brand trust on 

purchase intention, the effect of brand image on brand trust, the effect of 

perceived quality on brand trust, the effect of brand image on purchase intention 

with brand trust as intervening variable, the effect of perceived quality on 

purchase intention with brand trust as intervening variable studies on 

marketplace users in Jakarta. The survey method with an instrument in the form 

of questionnaire is data collection method used by researchers using non-

probability sampling techniques. The sample of this research is 222 respondents 

who have used Shopee and are citizen of Jakarta aged minimum 17 years. Data 

analysis used SPSS version 26 and SEM (Stuctural Equation Model) from AMOS 

version 26 software to process and analyze research data. The result of this study 

indicate: 1) brand image has signigficant effect on purchase intention 2) 

perceived quality has significant effect on purchase intention 3) Brand trust 

doesn’t have significant effect on purchase intention 4) brand image has 

significant effect on brand trust 5) perceived quality has significant effect on 

brand trust 6) brand trust as intervening doesn’t able to effect perceived quality to 

purchase intention 7) brand trust as intervening doesn’t able to effect perceived 

quality to purchase intention. 

Keyword: Brand Image, Perceived Quality, Brand Trust, Purchase Intention 
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