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ABSTRAK

RIZKA YULIANI. Faktor — Faktor vang Mempengaruhi Impulse Buying pada
Pengguna Pay Later. Jakarta: Program Studi Pendidikan Bisnis, Fakultas
Ekonomi, Universitas Negeri Jakarta
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ABSTRACT

RIZKA YULIANI. Determinan Impulse Buying in Pay Later Users. Jakarta:
Business Education Study Programme, Faculty of Economics, State University

of Jakarta.

This study aims to gain new knowledge and analyze the influence of financial
socialization, financial literacy, and financial self-efficacy on Pay Later users. It
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