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 ABSTRAK 

   

RIZKA YULIANI. Faktor – Faktor yang Mempengaruhi Impulse Buying pada 

Pengguna Pay Later. Jakarta: Program Studi Pendidikan Bisnis, Fakultas 

Ekonomi, Universitas Negeri Jakarta  

Pada penelitian ini memiliki tujuan untuk mendapatkan pengetahuan baru dan 

menganalisis pengaruh financial socialization, financial literacy, dan financial self-

efficacy terhadap pembelian impulsif pada pengguna Pay Later. Pada penelitian ini 

peneliti juga menguji peran mediasi financial self – efficacy, financial socialization 

serta impulsive buying di kalangan pengguna Pay Later. Penelitian ini dilakukan di 

kalangan Generasi Milenial dan Generasi Z selama delapan bulan, dari bulan 

Oktober 2023 hingga bulan Juli 2024. Metode yang digunakan pada penelitian ini 

ialah survei kuesioner dengan populasi yang dipilih Generasi Milenial serta 

Generasi Z yang menggunakan Pay Later. Teknik pengambilan sampel pada 

penelitian ini ialah dengan metode convenience sampling, menggunakan rumus 

Hair dengan total responden 200 orang, terdiri dari 145 orang  perempuan dan 55 

orang laki - laki. Teknik analisis penelitian menggunakan Structural Equation 

Modeling (SEM) dengan software Analysis of Moment Structures (AMOS). Tujuan 

dari penggunaan aplikasi ini ialah untuk mengukur validitas dan reliabilitas dengan 

mengkombinasikan variabel-variabel dalam penelitian. Hasil penelitian yang 

didapatkan hasil penelitian yaitu adanya pengaruh positif dan signifikan financial 

socialization terhadap financial self – efficacy, adanya pengaruh positif dan 

signifikan financial literacy terhadap financial self – efficacy dan terdapat pengaruh 

financial socialization terhadap impulse buying. Sedangkan pengaruh financial 

literacy terhadap impulse buying tidak terdapat pengaruh yang signifikansi serta 

financial self – efficacy terhadap impulse buying tidak dapat pengaruh yang 

signifikansi.  

Kata Kunci: Financial Socialization, Financial Literacy, Financial Self – Efficacy 

dan Impulse Buying.  

 

 

 

 

 

 

 



 
 

iv 

 

ABSTRACT 

RIZKA YULIANI. Determinan Impulse Buying in Pay Later Users. Jakarta: 

Business Education Study Programme, Faculty of Economics, State University 

of Jakarta. 

 

This study aims to gain new knowledge and analyze the influence of financial 

socialization, financial literacy, and financial self-efficacy on Pay Later users. It 

also examines the mediating role of financial self-efficacy between financial 

socialization and impulse buying among Pay Later users. The study was conducted 

among Millennials and Generation Z over eight months, from October 2023 to July 

2024. The method used was a questionnaire survey with a population of Millennials 

and Generation Z who use Pay Later services. The sampling technique employed 

was the convenience sampling method, using the Hair formula, with a total of 200 

respondents, consisting of 145 women and 55 men. The research analysis technique 

uses Structural Equation Modeling (SEM) with Analysis of Moment Structures 

(AMOS) software. The purpose of using this application is to measure the level of 

validity and reliability by combining the variables in the study. The results obtained 

from the research show that there is a positive and significant effect of financial 

socialization on financial self-efficacy, a positive and significant effect of financial 

literacy on financial self-efficacy, and an effect of financial socialization on impulse 

buying. Meanwhile, the effect of financial literacy on impulse buying is not 

significant, and financial self-efficacy does not have a significant effect on impulse 

buying. 

 

Keywords: Financial Socialization, Financial Literacy, Financial Self-Efficacy, 

Impulse Buying. 
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