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PENGEMBANGAN VIDEO TUTORIAL KONTEN PROMOSI 

BERBASIS MOTION GRAPHIC MENGGUNAKAN CANVA 

PADA HIPMI ACADEMY KOTA BOGOR 

(Research and Developmet di HIPMI Academy Kota Bogor) 

Dalily Samhana Izzaty 

ABSTRAK 

Penelitian ini dilakukan untuk mengembangkan media pembelajaran 

berupa video tutorial konten promosi berbasis motion graphic menggunakan 

canva. Penelitian ini menggunakan R&D (Research and Development) dengan 

model pengembangan ADDIE yang melalui 5 tahapan, yaitu: Analysis, Design, 

Develop, Implementation, Evaluation. Media pembelajaran ini divalidasi oleh 1 

ahli media, 1 ahli materi dan 15 anggota HIPMI Academy Kota Bogor. 

Berdasarkan hasil uji kelayakan yang dilakukan oleh ahli, didapatkan hasil 

penilaian dari ahli materi dengan persentase 86% dan hasil penilaian dari ahli 

media mendapatkan persentase sebesar 94% sehingga penilaian dari kedua ahli 

dapat dikategorikan sangat layak. Selanjutnya, hasil penilaian dari pengguna 

diperoleh persentase sebesar 91% pada ketegori penilaian media sangat layak. 

Berdasarkan hal tersebut, maka media pembelajaran untuk menjadi panduan 

dalam menghasilkan konten promosi berbasis motion graphic menggunakan canva 

melalui video tutorial dinyatakan sangat layak digunakan. 

Kata Kunci: Pengembangan, Video Tutorial, Motion graphic, Digital Promosi. 
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DEVELOPMENT OF MOTION GRAPHIC-BASED PROMOTIONAL 

CONTENT VIDEO TUTORIALS USING CANVA 

At HIPMI ACADEMY BOGOR CITY 

(Research and Developmet at HIPMI Academy Bogor City) 

Dalily Samhana Izzaty 

ABSTRACT 

This research was conducted to develop learning media in the form of 

motion graphic-based promotional content video tutorials using Canva. This 

research uses R&D (Research and Development) with the ADDIE development 

model which goes through 5 stages, namely: Analysis, Design, Develop, 

Implementation, Evaluation. This learning media was validated by 1 media 

expert, 1 material expert and 15 members of HIPMI Academy Bogor City. Based 

on the results of the feasibility test conducted by experts, the results of the 

assessment from material experts were obtained with a percentage of 86% and the 

results of the assessment from media experts received a percentage of 94% so that 

the assessment of the two experts could be categorized as very eligible. 

Furthermore, the results of the assessment from the user obtained a percentage of 

91% in the category of very eligible media assessment. Based on this, the learning 

media to be a guide in producing motion graphic-based promotional content using 

Canva through video tutorials is declared very feasible to use. 

Keywords: Development, Video Tutorial, Motion graphic, Digital Promotion. 
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