DAFTAR PUSTAKA

American Psychological Association (2012). APA Style Guide to Electronic

References, Sixth Edition. American Psychological Association.

Chao, S. W. (2015). A study on consumer’s attitude towards brand image,
athlete’s endorsment, and purchase intention. The International Journal of

Organizational Innovation, 8(2),

Chau, M, & Reith. R (2019) Retrieved from Vendor Data Overview:
https://www.idc.com/promo/smartphone-market-share/vendor (Diakses
Februari 2019)

Chinomona, R. (2016). Brand communication, brand image and brand trust as
antecedents of brand loyalty in Gauteng Province of South Africa. African

Journal of Economic and Management Studies, VII(1).

Deghani, Tumer (2015). A research on effectiveness of Facebook advertising on
enhancing Purchase intention of consumers. Computers in Human Behavior
49,

Fakultas Ekonomi, Universitas Negeri Jakarta, (2015). Pedoman Penulisan
Skripsi Sarjana Ekonomi, Jakarta: Fakultas Ekonomi Universitas Negeri

Jakarta.

Fakultas Ekonomi, Universitas Negeri Jakarta (2016) Buku Pedoman Akademik,
Revisi Juli 2016. Jakarta: Fakultas Ekonomi Universitas Negeri Jakarta.

Gordon, B. S., James, J. D., & Yoshida, M. (2016). The Development of Brand
Association Measures in Multiple Product Categories: New Findings and
Implications for Goods and Service Brands. International Journal of
Business Administration, 7(3),

65



66

Jamali, M., & Khan, R. (2018). the Impact of Consumer Interaction on Social
Media on Brand Awareness and Purchase Intention! Case Study of Samsung.

Journal of Marketing and Logistics.

Jung, N.Y. & Seock, YK. (2016) The impact of corporate reputation on brand
attitude and purchase intention. Fashion and Textiles — Springer, 3(20)

Kakkos, N., Trivellas, P., & Sdrolias, L. (2015). Identifying Drivers of Purchase
Intention for Private Label Brands. Preliminary Evidence from Greek

Consumers. Procedia - Social and Behavioral Sciences, 175

Kazmi, A. (2016). The effect of electronic word of mouth communication and
brand image on purchase intention: A case of consumer electronics in

Haripur, Pakistan. Management science letters, 6(7).

Keller, K. L. (2016). Reflections on customer-based brand equity: perspectives,

progress, and priorities. AMS Review, 6(1-2),

Khan, N, Hamed, S., Rahmani, R.,, Yong H & Tan, B. (2015). Causal
Relationships among Dimensions of Consumer-Based Brand Equity and
Purchase Intention: Fashion Industry. International Journal of Business and

Management. 10.

Kristin, H., (2019) Retrieved from Apple inc. Quarter Reports:
https://lwww.apple.com/newsroom/2019/01/apple-reports-first-quarter-
results/  (Diakses Februari 2019)

Kudeshia, C., & Kumar, A. (2017). Social eWOM: Does it Affect the Brand
Attitude and Purchase Intention of Brands? Management Research Review,
36(7),



67

Liu, M. T., Wong, I. K. A, Tseng, T. H., Chang, A. W. Y., & Phau, I. (2017).
Applying consumer-based brand equity in luxury hotel branding. Journal of

Business Research, 81,

Orlando, D. (2015). Analisa Pengaruh Brand Image dan Brand Awareness
Terhadap Purchase Intention Kawasaki Ninja 250Fi. Jurnal Strategi

Pemasaran, 3(1).

Ramesh, K, Saha, R, Goswami, S, Sekar, , Dahiya, R. (2019). Consumer's
response to CSR activities: Mediating role of brand image and brand attitude.

Corp Soc Resp Env Ma., 26.

Sarwono, J., & Budiono, H. (2012). Statitiska Terapan: Aplikasi untuk Riset
Skripsi, Tesis dan Disertasi. Jakarta: PT Elex Media Komputindo.
Sasirekha. K and Sathish, (2017). The Effect of Consumer-Based Brand Equity
(CBBE) on Purchase Intention of Private Label Brands and National Label
Brands. International Business Management, 11.

Sugiyono, (2016). Statistika Untuk Penelitian. Bandung: Penerbit Alfabeta

Sasmita, J., & Mohd Suki, N. (2015). Young consumers’ insights on brand equity.

International Journal of Retail & Distribution Management, 43(3),

Woo, H. (2019). The expanded halo model of brand image, country image and
product image in the context of three Asian countries. Asia Pacific Journal of

Marketing and Logistics.



