
 

79 

 

DAFTAR PUSTAKA 

 

Abdul, M., Septyadi, K., Salamah, M., Nujiyatillah, S., Manajemen, M. S., 

Bhayangkara, U., & Raya, J. (2022). Literature Review Keputusan Pembelian 

Dan Minat Beli Konsumen Pada Smartphone: Harga Dan Promosi. Jurnal 

Manajemen Pendidikan Dan Ilmu Sosial, 3(1). 

https://doi.org/10.38035/jmpis.v3i1 

Aji, P. M., Nadhila, V., & Sanny, L. (2020a). Effect Of Social Media Marketing On 

Instagram Towards Purchase Intention: Evidence From Indonesia’s Ready-

To-Drink Tea Industry. International Journal of Data and Network Science, 

4(2), 91–104. https://doi.org/10.5267/j.ijdns.2020.3.002 

Aji, P. M., Nadhila, V., & Sanny, L. (2020b). Effect Of Social Media Marketing 

On Instagram Towards Purchase Intention: Evidence From Indonesia’s 

Ready-To-Drink Tea Industry. International Journal of Data and Network 

Science, 4(2), 91–104. https://doi.org/10.5267/j.ijdns.2020.3.002 

Ariyanto, A., Bangun, R., Rifqi, M., Indillah, M., Ferlina, A., Trenggana, M., 

Sholihah, R., Ariyanti, M., Widiati, E., Irawan, P., Ratih, S. D., Suryanti 

Ismail, R., Putra, S., Mulia Utama, A., Syahputra, J., & Budiman, B. (2023). 

Manajemen Pemasaran. www.freepik.com 

Bayu, K. D., Mumpuni Ningsih, G., & Windiana Livia. (2020). The Effect of Halal 

Labeling, Brands, and Prices on Purchasing Decisions to the Chatime Drinks. 

Jurnal Sosial Ekonomi Pertanian, 16(3). 

Budiman, S. (2021). The Effect of Social Media on Brand Image and Brand Loyalty 

in Generation Y. Journal of Asian Finance, Economics and Business, 8(3), 

1339–1347. https://doi.org/10.13106/jafeb.2021.vol8.no3.1339 

Databoks. (2022). 7 Kedai Kopi Lokal Terfavorit (2022). 

Datareportal. (2022). Digital 2022: Indonesia. 

Datareportal. (2023). Digital 2023: Indonesia. 

Dwijantoro, R., Dwi, B., & Syarief, N. (2022). Pengaruh Harga, Kualitas Produk, 

Dan Promosi Terhadap Keputusan Pembelian Marketplace Shopee. Jurnal 

Riset Manajemen Dan Bisnis, 16(2), 63. 

https://doi.org/10.21460/jrmb.2021.162.392 

Fahmi, A. (2023). Pengaruh Social Media Marketing, Brand Image dan Lifestyle 

Terhadap Purchase Decision pada Produk Starbucks. Jurnal Simki Economic, 

6, 508–519. https://jiped.org/index.php/JSE 



80 

 

 

Fajri, I., Rizkyanfi, M. W., & Ismaya, R. (2021). The Effect Of Social Media 

Marketing On Purchase Decisions With Brand Awareness As An Intervening 

Variables In Praketa Coffee Shop Purwokerto. The Journal Gastronomy 

Tourism, 8(2), 97–110. https://ejournal.upi.edu/index.php/gastur 

Ferdiana Fasha, A., Robi, M. R., & Windasari, S. (2020). Determinasi Keputusan 

Pembelian Melalui Minat Beli: Brand Ambassador Dan Brand Image 

(Literature Review Manajemen Pemasaran). Jurnal Manajemen Pendidikan 

Dan Ilmu Sosial, 3(1), 2022. https://doi.org/10.38035/jmpis.v3i1 

Firmansyah, M. A. (2023). Pemasaran Produk dan Merek: Planning & Strategy. 

(Qiara Media, Ed.; 1st ed.). Penerbit Qiara Media. 

Florentina, E. (2020). Analisis Faktor-Faktor Yang Mempengaruhi Keputusan 

Pembelian Kopi Pada Warkop On Mada Rantauprapat. Ekonomi Bisnis 

Manajemen Dan Akuntansi (EBMA), 1(1). 

Fullstopindonesia.com. (2024). Kopi Keliling: Evolusi Brand Activation Coffee 

Shop Kekinian. https://www.fullstopindonesia.com/blog/item/530/Kopi-

Keliling-Evolusi-Brand-Activation-Coffee-Shop-Kekinian 

Galih Jananuraga, P. (2020). Iklan, Citra Merek, Kualitas Pelayanan 

Terhadap  Kepuasan Konsumen dan Keputusan Pembelian. Jurnal 

Manajemen Bisnis. 

Garson, G. D. (2023). Factor Analysis and Dimension Reduction in R: A Social 

Scientist’s Toolkit. 

Goodstats. (2023). 10 Negara dengan Pengguna Jenis Media Sosial Terbanyak 

2023. https://data.goodstats.id/statistic/10-negara-dengan-pengguna-jenis-

media-sosial-terbanyak-2023-JMsOo 

Gumilang, M. F., Yuliati, L. N., & Dikky Indrawan, R. (2021). Repurchase 

Intention of Millennial Generation in Coffee Shop with the Coffee-To-Go 

Concepts. International Journal of Research and Review (Ijrrjournal.Com), 

8(2), 347. 

Gunarsih, K. T. (2021). Pengaruh Harga Terhadap Keputusan Pembelian 

Konsumen Di Toko Pelita Jaya Buyungon Amurang. 2. 

Gunawan, G. (2021). Pengaruh Brand Awareness, Brand Image, Dan Marketing 

Mix Terhadap Purchase Intention Kopi Bubuk Lokal Di Bali. Jurnal 

Manajemen Bisnis Dan Kewirausahaan. 

Hair Jr, Christian M. Ringle, Nicholas P. Danks, & G. Tomas M. Hult. (2021). 

Partial Least Squares Structural Equation Modeling (PLS-SEM) Using R . 



81 

 

 

Halim, N. R., & Iskandar, A. (2019). Pengaruh Kualitas Produk, Harga Dan 

Persaingan Terhadap Minat Beli. Jurnal Riset Manajemen Dan Bisnis (JRMB) 

Fakultas Ekonomi UNIAT, 4(3), 415–424. 

https://doi.org/10.36226/jrmb.v4i3.291 

Hanaysha, J. R. (2022). Impact Of Social Media Marketing Features On 

Consumer’s Purchase Decision In The Fast-Food Industry: Brand Trust As A 

Mediator. International Journal of Information Management Data Insights, 

2(2). https://doi.org/10.1016/j.jjimei.2022.100102 

Hartika, & Syamsuri. (2022). Sasirangan Fabric Purchase Decision Based on 

Product Quality, Price and Service Quality at Hafizah Sasirangan SMEs 

Serdang Bedagai, North Sumatra. International Journal of Business, 

Technology, and Organizational Behavior (IJBTOB), 2(6), 2775–4936. 

https://ijbtob.org 

Hien, N. N., Phuong, N. N., van Tran, T., & Thang, L. D. (2020). The Effect Of 

Country-Of-Origin Image On Purchase Intention: The Mediating Role Of 

Brand Image And Brand Evaluation. Management Science Letters, 10(6), 2. 

https://doi.org/10.5267/j.msl.2019.11.038 

Hilmiyah, S., Suhud, U., & Fawaiq, M. (2024). Pengaruh Content Marketing, Brand 

Image Dan Perceived Value Terhadap Purchase Intention Studi Kasus Pada 

Skincare Pria di Jakarta. Jurnal Ekonomi, Manajemen Dan Akuntansi. 

http://jurnal.kolibi.org/index.php/neraca 

Indonesiabaik. (2023). Produksi Kopi Indonesia 2017-2022. 

Jago Coffee. (2022). Rahasia Di Balik Pelayanan Paripurna Jagoan. 

Johari, C., & Keni, K. (2022). Pengaruh Product Quality, Attitude Of Customers 

Dan Perceived Behavioral Control Terhadap Purchase Intention Pada Umkm 

Produk Kue. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 6(2), 340–351. 

https://doi.org/10.24912/jmieb.v6i2.21215 

Julian, S. (2021). Peran Purchase Intention Sebagai Variable Intervening Pada 

Pengaruh Product Quality, Price Dan Country Of Origin Terhadap Purchase 

Decision. Jurnal Perspektif Manajerial Dan Kewirausahaan (JPMK). 

http://jurnal.undira.ac.id/index.php/jpmk/ 

Khairunisa, S. (2022). Pengaruh Sosial Media Marketing Instagram, Brand Image, 

Dan Kualitas Produk Terhadap Keputusan Pembelian Pada Ms Glow (Studi 

Kasus Pada Konsumen Distributor Ms Glow Panakukkang Di Kota Makassar). 

Jurnal Manajemen Ekonomi Bisnis, 2, 110–126. 

Kompas. (2024). Mengapa Kafe dan Kedai Kopi Kian Marak di Indonesia? 



82 

 

 

Kumorotin Evi Laili, S. A. (2021). Pengaruh Kualitas Produk, Harga, Dan Kualitas 

Pelayanan Terhadap Kepuasan Konsumen Pada Cafe Ko.We.Cok Di Solo. 

Jurnal Manajemen Indonesia, 6. 

Launrence Kenny. (2024). Pengaruh Social Media Marketing, Brand Image, Brand 

Awareness, Dan Brand Preferenceterhadap Purchase Intentionproduk 

Minuman Di Jakarta. Jurnal Manajemen Bisnis Dan Kewirausahaan. 

Lianasari, M., & Ahmadi, S. (2022). Pengaruh Kompetensi dan Lingkungan Kerja 

Terhadap Kinerja dengan Motivasi Kerja sebagai Variabel Intervening. Fokus 

Bisnis Media Pengkajian Manajemen Dan Akuntansi, 21(1), 43–59. 

https://doi.org/10.32639/fokbis.v21i1.106 

Lim, C., Handranata, Y. W., & Rahim, R. K. (2022). The Analysis of Coffee Shop 

Customer Loyalty in Jakarta Metropolitan Area During the Covid-19 

Pandemic Title. 

Lin, Y. H., Lin, F. J., & Wang, K. H. (2021). The effect of social mission on service 

quality and brand image. Journal of Business Research, 132, 744–752. 

https://doi.org/10.1016/j.jbusres.2020.10.054 

Li, Y., & Peng, Y. (2021). Influencer Marketing: Purchase Intention And Its 

Antecedents. Marketing Intelligence and Planning, 39(7), 960–978. 

https://doi.org/10.1108/MIP-04-2021-0104 

Malichah, S., & Wiwoho, G. (2021). Pengaruh Celebrity Endorser, Electronic Word 

of Mouth (EWOM) dan Brand Image Terhadap Purchase Decision dengan 

Minat Beli Sebagai Variabel Intervening (Studi pada Konsumen Minuman 

Isotonik Pocari Sweat di Kabupaten Kebumen). Jurnal Ilmiah Mahasiswa 

Manajemen, 3(6), 2021. 

http://journal.stieputrabangsa.ac.id/index.php/jimmba/index 

Marcelina, P., Teyseran, Y., & Hellyani, C. (2023). Pengaruh Brand Image, 

Kualitas Produk, Dan Harga Terhadap Keputusan Pembelian Produk Fashion 

Pada Konsumen Indonesia. Jurnal Ilmu Manajemen, Ekonomi Dan 

Kewirausahaan. 

Mediaindonesia. (2022). Bisnis Kafe dan Resto Usung Optimisme Bangkit di 2022. 

Miftahul Janna, N., & Pembimbing, D. (2021). Konsep Uji Validitas Dan 

Reliabilitas Dengan Menggunakan Spss. 

Mitra, & Jenamani. (2020). OBIM: A computational model to estimate brand image 

from online consumer review. Journal of Business Research, 114, 213–226. 

https://doi.org/10.1016/J.JBUSRES.2020.04.003 

Moslehpour, M., Ismail, T., Purba, B., & Wong, W. K. (2022). What makes go-jek 

go in indonesia? The influences of social media marketing activities on 



83 

 

 

purchase intention. Journal of Theoretical and Applied Electronic Commerce 

Research, 17(1), 89–103. https://doi.org/10.3390/jtaer17010005 

Mufashih, M., Maulana, A., & Shihab, M. S. (2023). The Influence of Product 

Quality, Electronic Word of Mouth and Brand Image on Repurchase Intention 

in Coffee-To-Go Stores with Consumer Satisfaction as Intervening Variables. 

International Journal of Social Service and Research, 3(8), 1958–1970. 

https://doi.org/10.46799/ijssr.v3i8.498 

Muiz, A., & Fauzi, A. (2024). Analisa Strategi Pemasaran Jago Coffee. 

JurnalAkuntansidanManajemenBisnis, 4(1), 6–10. 

Natasha, C., & Subakti, A. G. (2021). The effect of pricing on purchase decisions 

in Koultoura coffee. IOP Conference Series: Earth and Environmental 

Science, 729(1). https://doi.org/10.1088/1755-1315/729/1/012062 

Ningsih, E. S., Fatimah, F. S., Sarwadhamana, R. J., & Sulistyaningsih, E. (2021). 

Uji Validitas dan Reliabilitas Instrumen Kuesioner Manajemen Talenta. 

http://ejournal.almaata.ac.id/index.php/IJHAA 

Nurunnisha, G. A., Wira Pratama, R., & Asikin, B. (2020). PROMOTION AND 

PRODUCT QUALITY IN DETERMINING PURCHASE DECISION 

SMARTPHONE XIAOMI. International Journal of Psychosocial 

Rehabilitation. https://www.researchgate.net/publication/356640934 

Othysalonika, O., Muhaimin, A. W., & Faizal, F. (2022). Pengaruh Social Media 

Marketing terhadap Minat dan Keputusan Pembelian Konsumen pada Usaha 

Makanan Sehat di Kota Malang. Jurnal Ekonomi Pertanian Dan Agribisnis, 

6(3), 1134. https://doi.org/10.21776/ub.jepa.2022.006.03.32 

Purwati, A., & Cahyanti, M. M. (2022). Pengaruh Brand Ambassador Dan Brand 

Image Terhadap Minat Beli Yang Berdampak Pada Keputusan Pembelian. 

IQTISHADUNA: Jurnal Ilmiah Ekonomi Kita, 11(1), 32–46. 

https://doi.org/10.46367/iqtishaduna.v11i1.526 

Putri, A. A., & Isa, M. (2024). Pengaruh Social Media Marketing Terhadap 

Purchase Intention Dengan Value Co-Creation Sebagai Variabel Mediasi. In 

Jurnal l Mal nal jemen Dewal ntal ral (Vol. 8, Issue 1). 

Raga, H. E., Agung, A., Agung, P., Putu, N., & Anggraini, N. (2021). Pengaruh 

Digital Marketing, Kualitas Produk Dan Harga Terhadap Minat Beli Pada 

Produk Kuliner Tegal Dadong. 2(2). 

Rihayana, I. G., Putra Salain, P. P., Eka Rismawan, P. A., & Mega Antari, N. K. 

(2022). The Influence Of Brand Image, And Product Quality On Purchase 

Decision. International Journal of Business Management and Economic 

Review, 04(06), 342–350. https://doi.org/10.35409/ijbmer.2021.3345 



84 

 

 

Sakinah, N., & Firmansyah, F. (2021). Kualitas Produk dan Harga Terhadap 

Keputusan Pembelian dengan Purchase Intention Sebagai Variabel 

Intervening. Jurnal Ilmiah Manajemen Dan Bisnis, 22(2), 192–202. 

https://doi.org/10.30596/JIMB.V22I2.7100 

Saputra, Y. F., & Syaefulloh, S. (2023). Pengaruh Brand Image dan Product Quality 

Terhadap Purchase Intention Melalui Customer Satisfaction pada Kopi di 

Coffeeshop di Kota Pekanbaru. Al Qalam: Jurnal Ilmiah Keagamaan Dan 

Kemasyarakatan, 17(6), 3972. https://doi.org/10.35931/aq.v17i6.2822 

Sari Dewi, L. G. P., Edyanto, N., & Siagian, H. (2020). The Effect of Brand 

Ambassador, Brand Image, and Brand Awareness on Purchase Decision of 

Pantene Shampoo in Surabaya, Indonesia. SHS Web of Conferences, 76, 

01023. https://doi.org/10.1051/shsconf/20207601023 

Selvi, & Ningrum, L. (2020). Gaya Hidup Minum Kopi Dalam Pengambilan 

Keputusan Pembelian Kopi (Studi Kasus Pada Kopi Kenangan Gandaria City-

Jakarta). Keparawisataan:JurnalIlmiah. 

Setiawati, E. (2021). Pengaruh Social Media Marketing dan Product Quality 

Terhadap Purchase Decision dengan Purchase Intention sebagai Interverning 

pada Produk Jims Honey (Studi pada Masyarakat Kebumen). In Jurnal Ilmiah 

Mahasiswa Manajemen (Vol. 2, Issue 1). 

http://journal.stieputrabangsa.ac.id/index.php/jimmba/index 

Suhud, U., Allan, M., Rahayu, S., & Prihandono, D. (2022). When Brand Image, 

Perceived Price, and Perceived Quality Interplay in Predicting Purchase 

Intention: Developing a Rhombus Model. Academic Journal of 

Interdisciplinary Studies, 11(1), 232–245. https://doi.org/10.36941/ajis-2022-

0021 

Sürücü, L., Harun, S., & Maslakci, A. (2023). Regression, Mediation/ Moderation, 

and Structural Equation Modeling with SPSS, AMOS, and PROCESS Macro. 

https://www.researchgate.net/publication/368636444 

Taufik, Y., Risna Sari, A., Zakhra, A., Ayesha, I., Perdana Siregar, A., Henri 

Kusnadi, I., & Tannady, H. (2022). Peran Social Media Marketing dan Brand 

Awareness Terhadap Purchase Intention Produk Es Teh Indonesia. Jurnal 

Kewarganegaraan, 6(2). 

TheIconomics. (2021). Tren Konsumsi Kopi Nasional. 

https://www.theiconomics.com/infographic/38699/#google_vignette 

Toffin. (2020). Toffin Indonesia Merilis Riset “2020 Brewing in Indonesia.” 

Upadana, M. wahyu K., & Pramudana, K. A. S. (2020). Brand Awareness 

Memediasi Pengaruh Social Media Marketing Terhadap Keputusan 



85 

 

 

Pembelian. E-Jurnal Manajemen Universitas Udayana, 9(5), 1921. 

https://doi.org/10.24843/ejmunud.2020.v09.i05.p14 

Virawati, J., & Chandra, J. (2024). The Influence Of Product Quality, Price, And 

Brand Image On Purchase Decision Of The Uniqlo Brand In Pekanbaru City. 

Jurnal Ilmiah Manajemen, 12(1), 99–110. 

http://ejournal.pelitaindonesia.ac.id/ojs32/index.php/PROCURATIO/index 

Vizano, N. A., Khamaludin, K., & Fahlevi, M. (2021). The Effect of Halal 

Awareness on Purchase Intention of Halal Food: A Case Study in Indonesia. 

Journal of Asian Finance, Economics and Business, 8(4), 441–453. 

https://doi.org/10.13106/jafeb.2021.vol8.no4.0441 

Watung, M., Massie, J. D., Ogi, I. W., & Ekonomi dan Bisnis Jurusan Manajemen, 

F. (2022). Pengaruh Electronic Word Of Mouth Dan Celebrity Endorser 

Dengan Brand Image Terhadap Purchase Intention Pembelian Tiket Online 

(Studi Pada Situs Traveloka). Jurnal EMBA, 10(1), 1181–1191. 

Yohandi, Yuliana, Arwin, Lisa, & Ivone. (2022). Pengaruh Social Media Marketing 

Terhadap Minat Beli Di Fortunate Coffee Cemara Asri Deli Serdang. 

SOSMANIORA: Jurnal Ilmu Sosial Dan Humaniora, 1(2), 182–186. 

https://doi.org/10.55123/sosmaniora.v1i2.451 

Zakariya, M., Ibrahim, & Utami, Y. (2021). Pengaruh Social Media Marketing 

Terhadap Keputusan Pembelian(Survei Online Pada Mahasiswa Manajemen 

Upn Veteran Yogyakarta Yangmembeli Produk Sepatu Adidas Menggunakan 

Instagram. 566–575. http://eprints.upnyk.ac.id/id/eprint/27400 

  

 

  


