DAFTAR PUSTAKA
Buku

Austin, W. E., & Pinkleton, E. B. (2015). Strategic Public Relations Management
Planning and Managing Effective Communication Campaigns. Routledge.

Babbie, E. (2016). The Practice of Social Research (Fourteenth Edition). Cencage
Learning.

Berger, C., Roloff, M., & Ewoldsen, D. (2021). 4 handbook of Communication
Science. Nusa Media.

Carolyn Mae Kim. (2021). Social Media Campaigns Strategies For Public
Relations and Marketing (2nd ed).

Creswell, J. W., & David Creswell, J. (2018). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches.

Denzin, N., & Lincoln, Y. (2018). The SAGE Handbook of Qualitative Research
(5 ed.). SAGE.

Gilovich, T., Keltner, D., Chen, S., & Nisbett, R. (2015). Social Psychology (4
ed.). W.W. Norton & Company.

Henry, C. Michael. (2019). New Media and The Transformation of Postmodern
American Literature: From Cage to Connection. Bloomsbury Publishing.

Hewstone, M., & Wolfgang Stroebe. (2021). An Introduction To Social
Psychology (Seventh edition). British Psychological Society and John
Wiley & Sons Ltd.

Kenneth Clow, Donald Baack - Integrated Advertising, Promotion, and
Marketing Communications, Global Edition (2021, Pearson).

Littlejohn, S., Foss, K., & Oetzel, J. (2017). Theories of Human Communication.

Malhotra. (2020). Marketing Research An Aplplied Orientation (7 ed.). Pearson
Education Limited.

McQuail, D., & Deuze, M. (2020). Mcquail’s Media & Mass Communication
Theory.

Neuman, W. Lawrence. (2014). Social research methods : qualitative and
quantitative approaches. Pearson.

Potter, W. J. (2016). Media Literacy Eighth Edition. In SAGE Publications, Inc.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (Seventh
edition). Wiley.

Sherwyn D. Allibang. (2016). Research Methods: Simple, Short and
Straightforward Way of Learning Methods of Research. Ide.everand.com.

Starbuck, C. (2023). The Fundamentals of People Analytics with Applications in
R. Springer.

Walker, A., & Donaghue, N. (2014). Social Cognition an Integrated Introduction
(3 ed.). Sage.

W. James Potter. (2019). Media Literacy (L. Norton, S. Wilson, B. C. Allen, &
Christina West (eds.); Nineth Edition). SAGE Publications, Inc.

165



Jurnal

Alessandro Dirgantara, & Rizky Fauzi. (2024). Pengaruh Social Media Campaign
#Bijakkelolasampah Terhadap Sikap Peduli Lingkungan Pada Followers
Wastedchange. Jurnal llmiah Teknik Informatika dan Komunikasi, 4(1),
127-140. https://doi.org/10.55606/juitik.v4i1.753

Alicia Putri, L., & Junita Tri Wardhani, 1. (2024). Bandung Conference Series:
Communication Management Hubungan Kampanye “Waste Down Beauty
Up” Sociolla terhadap Sikap Konsumen dalam Pengolahan Sampah
Produk Kecantikan. https://doi.org/10.29313/bcsmc.v4i1.12329

Arief Khalifatur Rohman, & Sri Ekowati. (2021). Pengaruh Kampanye #Diet
Kantong Plastik Terhadap Sikap Khalayak Mengurangi Ketergantungan
Terhadap Kantong Plastik (Survey Pada Follow Akun Instagram IDDKP).
IKON Jurnal Ilmu Komunikasi, 26.

Ayu Nurcahyanti, L., & Nuraini Cahyaningrum, Q. (2022). Pesan Kampanye
BBOB 2.0 #KerenTanpaNyampah The Body Shop Pada Sikap Peduli

Lingkungan (Survei Pada Followers Instagram
@thebodyshopindo.impact).28.https://journal.unpak.ac.id/index.php/wah
ana

Dinda Utami, G., Tahar, S., Farady Marta, R., Angreani, N., & Briandana, R.
(2022). Telaah Pesan Kampanye #Bijakkelolasampah pada Instagram
@Waste4Change Mengenai Program Send Your Waste yang Berdampak
Terhadap Sikap Followers Mengelola Sampah Skincare. Journal of Media
and Communication Science. 5(2), 80-97.

Dyandra Raversa Alwie, & Susi Dhewi Kurniawati. (2023). Pengaruh Kampanye
#BringBackOurBottles terhadap Sikap Peduli Lingkungan pada Followers
Instagram The Body Shop. CARAKA: Indonesia Journal of
Communication, 4.

Syafrikurniasari, N., & Widiani, P. (2020). Pengaruh Pesan Kampanye No Straw
Movement Di Media Sosial Terhadap Perubahan Sikap Publik. 4(1), 17—
26. http://ojs.stiami.ac.id

Priliantini, A., Krisyanti, K., & Situmeang, 1. V. (2020). Pengaruh Kampanye
#PantangPlastik terhadap Sikap Ramah Lingkungan (Survei pada Pengikut
Instagram @GreenpeacelD). DOI: 10.31504/komunika.v9i1.2387. Jurnal
Komunika : Jurnal Komunikasi, Media dan Informatika, 9(1), 40.
https://doi.org/10.31504/komunika.v9i1.2387

Putri, K. Y. S., Istiyanto, B. S., Prihantoro, Edy., & Setiawan, B. (2023). The Effect
of Health Communinication on Reader Attitudes with Digital Media
Literacy Antecedents. Studies in Media and Communication. 11(4).

Romli, N. A., & Safitri, D. (2022). Strategi Branding Eco Green Campaign
Komunitas Mat Peci untuk Mewujudkan Wisata Alam dengan Kearifan
Lokal. IKRA-ITH HUMANIORA: Jurnal Sosial dan Humaniora, 6.

Sary, M. P., Sutipto, V. W., Putri, M. L., Priana, A., Hanifah, W., & Sekarwulan,
A. (2022). Pola Komunikasi Magang di Masa Pandemi 1.
COMMUNICATIONS. 4(2). 190-207.
https://doi.org/Communications4.2.5



Simamora, D. L., Evawani, P.:, Lubis, E., Konsentrasi, M. S., Masyarakat -
Jurusan, H., & Komunikasi, I. (2019). Pengaruh Pesan Kampanye
#GenZHeTikYuk! Terhadap Sikap Ramah Lingkungan Pengikut Akun
Instagram @dutalingkunganpku. Dalam JOM FISIP (Vol. 6).

Wahidah, D. N., Handayani, L., & Nathanael, G. K. (2023). Pengaruh Pesan
Kampanye #KerenTanpaNyampah The Body Shop Indonesia Terhadap
Sikap  Khalayak (Survei Pada  Followers Akun Instagram
@TheBodyShopIndo.Impact). EKSPRESI DAN PERSEPSI: JURNAL
ILMU KOMUNIKASI, 6(1). https://doi.org/10.33822/jep.v6i1.4655

Internet (Artikel dalam jurnal online)

Grafik Komposisi Sampah. (2024). SIPSN.

Andryanto, D. (2023, Oktober 31). Penyebab Kebakaran TPA dari Gas Metana
hingga Cuaca Panas. Temp.co.

Wuri, R. (2024, April 29). Plastik Awalnya Diciptakan untuk Jaga Lingkungan,
Bagaimana Sekarang. Katadata.


https://doi.org/10.33822/jep.v6i1.4655

