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ABSTRAK

Winny Viola Triyani. 1707620082. Pengaruh Attractiveness of Social
Media Influencers, Brand Image dan Price Discount terhadap Online
Purchase Intention. Studi Kasus pada Wardah di _Jabodetabek.
Desember 2024

Penelitian ini bertujuan untuk mengetahui bagaimana daya tarik
influencer media sosial memengaruhi niat beli online dan citra merek,
citra merek memengaruhi niat beli on/ine dan diskon harga memengaruhi
niat beli online pada produk Wardah di wilayah Jabodetabek. Penelitian
ini menggunakan metode kuantitatif dengan teknik purposive sampling.
Responden dalam penelitian ini adalah 200 perempuan pembeli produk
Wardah di wilayah Jabodetabek. Teknik analisis data menggunakan SEM
dengan perangkat lunak AMOS. Hasil penelitian ini menunjukkan
bahwa: (1) daya tarik influencer media sosial berpengaruh positif dan
signifikan terhadap niat beli online (2) daya tarik influencer media sosial
berpengaruh positif dan signifikan terhadap citra merek, (3) citra merek
berpengaruh positif dan signifikan terhadap niat beli online (4) diskon
harga berpengaruh positif dan signifikan terhadap niat beli online pada
produk Wardah di wilayah Jabodetabek

Kata kunci: Influencer Media Sosial, Citra Merek, Diskon Harga,
Niat Beli Online
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ABSTRACT

Winny Viola Triyani. 1707620082. The effect of Attractiveness of Social
Media Influencers, Brand Image and Price Discount on Online Purchase

Intention. Case study of Wardah products in Jabodetabek area. Desember
2024

This study aims to determine how attractiveness of social media influencers
(SMIs) effect online purchase intention and brand image, brand image effect
online purchase intention and price discount effect online purchase intention
of Wardah in Jabodetabek area. This study uses a quantitative method with a
purposive sampling technique. Respondents in this study were 200 of female
buyers of Wardah products in Jabodetabek area. The data analysis technique
uses structural equation modeling (SEM) with AMOS software. The results
demonstrated that : (1) attractiveness of social media influencers had positive
and significant effect on online purchase intention (2) attractiveness of social
media influencers had positive and significant effect on brand image, (3)
brand image had positive and significant effect on online purchase intention
(4) price discount had positive and significant effect on online purchase
intention of Wardah products in Jabodetabek area.

Keyword: social media influencers, Brand image, Price Discount, Online
purchase intention
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