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ABSTRAK 

 

NEYSA ADINDA PUTRI. Pengaruh Tingkat Literasi Keuangan, Penggunaan 

E-Wallet dan Intensi Pembelian Terhadap Perilaku Konsumtif pada 

Mahasiswa Universitas Negeri Jakarta. Skripsi. Jakarta. Program Studi 

Pendidikan Ekonomi Konsentrasi Pendidikan Akuntansi. Fakultas Ekonomi 

dan Bisnis. Universitas Negeri Jakarta. 2025 

Penelitian ini bertujuan untuk melihat hubungan antara tingkat literasi keuangan, 

penggunaan e-wallet dan intensi pembelian terhadap perilaku konsumtif pada 

mahasiswa. Metode penelitian yang digunakan adalah metode kuantitatif  melalui 

analisis regresi linear berganda menggunakan SPSS 25. Sampel yang digunakan 

sebanyak 138 responden dengan teknik purposive sampling. Penelitian ini 

menggunakan metode pengumpulan data berupa kuesioner yang disebar melalui 

google form. Hasil penelitian menunjukkan  bahwa variabel literasi keuangan 

berpengaruh negatif signifikan terhadap perilaku konsumtif, variabel penggunaan 

e-wallet dan intensi pembelian berpengaruh positif terhadap perilaku konsumtif.  

 

Kata Kunci : Literasi Keuangan, Penggunaan E-Wallet, Intensi Pembelian, 

Perilaku Konsumtif, Mahasiswa 
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ABSTRACT 

 

NEYSA ADINDA PUTRI. The Influence of Financial Literacy Levels, E-Wallet 

Usage, and Purchase Intention on Consumptive Behavior Among College 

Students at Universitas Negeri Jakarta. Undergraduate Thesis. Jakarta. Study 

Program of Economics Education, Concentration in Accounting Education. 

Faculty of Economics and Business. Universitas Negeri Jakarta. 2025. 

This study aims to examine the relationship between financial literacy levels, e-

wallet usage, and purchase intention on students' consumptive behavior. The 

research employs a quantitative method through multiple linear regression analysis 

using SPSS 25. The sample consists of 138 respondents selected using a purposive 

sampling technique. Data were collected through a questionnaire distributed via 

Google Forms. The findings indicate that financial literacy has a significant 

negative effect on consumptive behavior, while e-wallet usage and purchase 

intention have a significant positive effect on consumptive behavior. 

 

Keywords: Financial Literacy, E-Wallet Usage, Purchase Intention, Consumptive 

Behavior, College Students. 
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LEMBAR MOTTO DAN PERSEMBAHAN 

 

MOTTO 

“Decide for yourself what it means to be happy every day, take a step to grow up. 

But it’s okay sometimes to show weakness, it’s okay to be you. Don’t lie to yourself 

any more” 

BTS – Lights 
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