DAFTAR PUSTAKA

Katadata. (2023). Prevalensi Diabetes Indonesia Naik Jadi 11,7% pada 2023.
Diakses dari https://databoks.katadata.co.id/layanan-konsumen-
kesehatan/statistik/8a95a31a9¢cb29b4/prevalensi-diabetes-indonesia-naik-
jadi-117-pada-2023

Kementerian Kesehatan RI. (n.d.). Diabetes Melitus Tipe 2. Ayosehat. Diakses dari
https://ayosehat.kemkes.go.id/topik-penyakit/diabetes--penyakit-
ginjal/diabetes-melitus-tipe-2

International Diabetes Federation (IDF). (n.d.). Diabetes Facts & Figures. Diakses
dari https://idf.org/about-diabetes/diabetes-facts-figures/

Fakultas Kedokteran, Kesehatan Masyarakat, dan Keperawatan Universitas Gadjah
Mada (FKKMK UGM). (2020). Indonesia Konsumen Minuman
Berpemanis Tertinggi ke-3 di Asia Tenggara. Diakses dari
https://fkkmk.ugm.ac.id/indonesia-konsumen-minuman-berpemanis-
tertinggi-ke-3-di-asia-tenggara/

Katadata. (2023). 60% Warga Jateng Sering Konsumsi Minuman Manis, Terbanyak
Nasional. Diakses dari https://databoks.katadata.co.id/layanan-konsumen-
kesehatan/statistik/03eaeecc19accff/60-warga-jateng-sering-konsumsi-
minuman-manis-terbanyak-nasional

Abdullah, M. S., Rehman, W. U., Rehman, H. U., Abdullah, M., Ul Rehman, W.,
Ihsan, H., Rehman, U., Naseer, Z., & Haris, M. (2022). FACTORS
EFFECTING CONSUMER PURCHASE INTENTION WITH
MEDIATING EFFECT OF CONSUMER ATTITUDE. In Journal of ISOSS
(Vol. 8, Issue 1). https://www.researchgate.net/publication/361698066

Achmadi, H., Suk, K. S., Meranga, 1., & Samuel, S. (2024). The Influence of
Attitude, Perceived Behavior Control, Subjective Norms, Sex and Age to
Intention to Purchase Healthcare Insurance. GATR Journal of Management
and Marketing Review, 49—56. https://doi.org/10.35609/jmmr.2024.9.1(5)

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Astika Nithasyah, Farhana, Z., & Rahayu, F. (2023). Consequences of
Environmental Concern, Health Consciousness, and Perceived Behavior
Control. The Management Journal of Binaniaga, 8(1), 57-70.
https://doi.org/10.33062/mjb.v8i1.23

Aulia Amanda, T., & Gunanto Marsasi, E. (n.d.-a). Exploration of Perceived
Behavioral Control and Intention to Purchase to Increase Actual Behavior.
https://ejournal.upi.edu/index.php/image

Aulia Amanda, T., & Gunanto Marsasi, E. (n.d.-b). Exploration of Perceived
Behavioral Control and Intention to Purchase to Increase Actual Behavior.
https://ejournal.upi.edu/index.php/image

Azzahra, M. S., & Purwanegara, M. S. (2024). The Effect of Subjective Norm and
Perceived Risk on Consumers’ Purchase Intention towards Secondhand
Clothes. International Journal of Current Science Research and Review,
07(08). https://doi.org/10.47191/ijcsrt/V7-18-49

89



90

Budiman, J., & Andriani, N. (n.d.). Proceeding Seminar Nasional & Call For Papers
ANALISIS PENGARUH SUBJECTIVE NORMS, PERCEIVED
BEHAVIORAL CONTROL MELALUI ATTITUDE SEBAGAI
INTERVENING TERHADAP PURCHASE INTENTION PADA COFFEE
SHOP DI BATAM.

Canguende-Valentim, C. F., & Vale, V. T. (2022). Examining the Intention to
Purchase Luxury Goods Based on the Planned Behaviour Theory. Open
Journal of Business and Management, 10(01), 192-210.
https://doi.org/10.4236/0jbm.2022.101012

Carl, A. E., Taillie, L. S., Grummon, A. H., Lazard, A. J., Higgins, I. C. A., Sheldon,
J. M., & Hall, M. G. (2021). Awareness of and reactions to the health harms
of sugary drinks: An online study of U.S. parents. Appetite, 164.
https://doi.org/10.1016/j.appet.2021.105234

Chia, R. C. J., Efendi, M., & Liew, V. K. sen. (2023). Consumer purchase intention
on Boba drinks in Kuching during Covid-19. Cogent Business and
Management, 10(2). https://doi.org/10.1080/23311975.2023.2177399

Factor Affecting Consumer Buying Behavior: A Conceptual Study. (2020). In
[JSRD-International Journal for Scientific Research & Development| (Vol.
8). www.ijsrd.com

Gam, H. J., Yu, U. J,, & Yang, S. (2020). The Effects of Health Consciousness on
Environmentally Sustainable Textile Furnishing Product Purchase. Family
and Consumer Sciences Research Journal, 49(1), 84-100.
https://doi.org/10.1111/fcsr.12376

Gleny, & Bernardo, I. (2023). Research on the Intention to Purchase of Fabric
Saints : Based on the Theory of Consumption Value, Green Purchase
Intention, and Green Purchase Behaviour. APTISI Transactions on
Technopreneurship, 5(1), 31-39. https://doi.org/10.34306/att.v5i1.287

Gould, S. J. (1990). Health consciousness and health behavior: The application of
a new health consciousness scale. American Journal of Preventive
Medicine, 6(4), 228-237. https://doi.org/10.1016/s0749-3797(18)31009-2

Guo, M., Tan, C. L., Wu, L., Peng, J., Ren, R., & Chiu, C. H. (2021). Determinants
of intention to purchase bottled water based on business online strategy in
china: The role of perceived risk in the theory of planned behavior.
International Journal of Environmental Research and Public Health, 18(20).
https://doi.org/10.3390/ijerph 182010729

Hanjaya Siaputral, Enrico Isaac 2020. (n.d.).

Harjadi, D., & Gunardi, A. (2022). Factors affecting eco-friendly purchase
intention: subjective norms and ecological consciousness as moderators.
Cogent Business and Management, 9(1).
https://doi.org/10.1080/23311975.2022.2148334

Hasan, H. N., & Suciarto, S. (2020). The Influence of Attitude, Subjective Norm
and Perceived Behavioral Control towards Organic Food Purchase
Intention. In JMBE Journal Of Management and Business Environment
(Vol. 1, Issue 2).

Hong, H., & Chung, W. (2022). Integrating health consciousness, self-efficacy, and
habituation into the attitude-intention-behavior relationship for physical



91

activity in college students. Psychology, Health and Medicine, 27(5), 965—
975. https://doi.org/10.1080/13548506.2020.1822533

Hsieh, H. (2020). The Influence of Attitude, Subjective Norm, Perceived Behavior
Control on Purchase Intention-A Study of Green Restaurants in Taiwan.

Igbal, J., Yu, D., Zubair, M., Rasheed, M. 1., Khizar, H. M. U., & Imran, M. (2021).
Health Consciousness, Food Safety Concern, and Consumer Purchase
Intentions Toward Organic Food: The Role of Consumer Involvement and
Ecological Motives. SAGE Open, 11(2).
https://doi.org/10.1177/21582440211015727

Jin, B. (2024). Over-the-Counter Medicine Advertising and Behavioral Responses
in the South Korean Context: Roles of Health Consciousness, Attention,
Attitude, and Subjective Health Knowledge. Asian Communication
Research, 21(2), 217-233. https://doi.org/10.20879/acr.2024.21.020

Jonathan, S., & Tjokrosaputro, M. (2022). The Effect of Attitude, Health
Consciousness, and Environmental Concern on the Purchase Intention of
Organic Food in Jakarta.

Jurnal, P.:, Masyarakat, K., Susanti, N., Aulia, I., Saragih, P., Sikumbang, E. S.,
Faiza, M., Masyarakat, F. K., Islam, U., & Sumatera Utara, N. (n.d.).
HUBUNGAN ANTARA KONSUMSI MINUMAN MANIS BUATAN
DAN FAKTOR RISIKO PENYAKIT DIABETES PADA REMAJA DI
MTS SWASTA ALWASLIYAH PANCUR BATU.

Kamalanon, P., Chen, J. S., & Le, T. T. Y. (2022). “Why do We Buy Green
Products?” An Extended Theory of the Planned Behavior Model for Green
Product Purchase Behavior. Sustainability (Switzerland), 14(2).
https://doi.org/10.3390/su14020689

Kesehatan Volume, J., Kesehatan STIKES Bethesda Yakkum Yogyakarta, J., Nur
Hana, A., & Alfi Raida, S. (n.d.). PENGARUH KEBIASAAN
MENGKONSUMSI MINUMAN KEMASN DAN BERPEMANIS
TERHADAP BERAT BADAN REMAJA.

Khan, Y., Hameed, 1., & Akram, U. (2023). What drives attitude, purchase intention
and consumer buying behavior toward organic food? A self-determination
theory and theory of planned behavior perspective. British Food Journal,
125(7), 2572-2587. https://doi.org/10.1108/BFJ-07-2022-0564

Khayyam, M., Chuanmin, S., Qasim, H., Thtisham, M., Anjum, R., Jiaxin, L.,
Tikhomirova, A., & Khan, N. (2021). Food Consumption Behavior of
Pakistani Students Living in China: The Role of Food Safety and Health
Consciousness in the Wake of Coronavirus Disease 2019 Pandemic.
Frontiers in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.673771

Kim, N., & Lee, K. (2023). Environmental Consciousness, Purchase Intention, and
Actual Purchase Behavior of Eco-Friendly Products: The Moderating
Impact of Situational Context. International Journal of Environmental
Research and Public Health, 20(7). https://doi.org/10.3390/ijerph20075312

Kusumaningsih, D., Irianto, H., & Antriyandarti, E. (2019). Effects of health
consciousness and environmental attitude on intention towards organic food
purchase. IOP Conference Series: Materials Science and Engineering,
633(1). https://doi.org/10.1088/1757-899X/633/1/012052



92

Kyto, E., Virtanen, M., & Mustonen, S. (2019). From intention to action: Predicting
purchase behavior with consumers’ product expectations and perceptions,
and their individual properties. Food Quality and Preference, 75, 1-9.
https://doi.org/10.1016/j.foodqual.2019.02.002

Li, Y., & Nuangjamnong, C. (2022). Exploring the Impact of Social Media
Marketing, Customer Attitude, and Engagement within the Quality of
Review and Review Valence on Customer Purchase Intention in Green
Cosmetic Product in Chengdu, China. International Journal of Social
Sciences and Humanities Invention, 9(12), 7523-7546.
https://doi.org/10.18535/ijsshi/v9i1012.06

Liang, H., Wu, Z., & Du, S. (2024). Study on the impact of environmental
awareness, health consciousness, and individual basic conditions on the
consumption intention of green furniture. Sustainable Futures, 8.
https://doi.org/10.1016/.sftr.2024.100245

Lius, S., & Salim, L. (n.d.). DO FEMALE GENERATION Z HAVE PURCHASE
INTENTION ON GREEN COSMETIC BASED ON THEIR
ENVIRONMENTAL KNOWLEDGE, ENVIRONMENTAL CONCERN,
HEALTH CONSCIOUSNESS, ATTITUDE AND SUBJECTIVE NORM?
http://ejournal.stiepena.ac.id/index.php/fe

Manajemen, J. L., Bisnis, D., Vania, C., & Ruslim, T. S. (n.d.). The Effect of
Environmental Concern, Attitude, Green Brand Knowledge, Green
Perceived Value on Green Purchase Behavior with Green Purchase Intention
As A Mediating Variable on Green Beauty Products.

Mbura, S., Uiso, H., & Kapaya, S. (2020). ASSESSMENT OF LEVEL OF
FORMAL EDUCATION ON PERCEIVED BEHAVIOURAL CONTROL
AND CONSUMERS’ PURCHASE INTENTION OF COUNTERFEIT
APPAREL PRODUCTS IN TANZANIA. International Journal of Business
Management and Economic Review, 03(06), 01-17.
https://doi.org/10.35409/ijbmer.2020.3210

Muhammad naufal atiyah, & Fiska Kusumawati. (2023). The Influence of Attitude,
Subjective Norm, Perceived Behavioral Control and Knowledge
Environment on Purchase Intention of Hybrid Cars. Journal of Management
and Energy Business, 2(2). https://doi.org/10.54595/jmeb.v2i2.30

Nagaraj, S. (2021). Role of consumer health consciousness, food safety & attitude
on organic food purchase in emerging market: A serial mediation model.
Journal of Retailing and Consumer Services, 59.
https://doi.org/10.1016/j.jretconser.2020.102423

Nazir, M., & Tian, J. (2022). The Influence of Consumers’ Purchase Intention
Factors on Willingness to Pay for Renewable Energy; Mediating Effect of
Attitude. Frontiers in Energy Research, 10.
https://doi.org/10.3389/fenrg.2022.837007

Nguyen, T. K. C., Nguyen, D. M., Trinh, V. T., Tran, T. P. D., & Cao, T. P. (2020).
Factors affecting intention to purchase green products in Vietnam. Journal
of Asian Finance, Economics and Business, 7(4), 205-211.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO4.205



93

Rahayu, S., Kharimah Vedy, N., & Gumanti, M. (n.d.). Green Purchase Intention
Towards Consumer Tissue: Empirical Evidence from Indonesia.
https://lenteranusa.id/

Ramadhan, Y., Najib, M., & Sarma, M. (2020). The Application of Planned
Behavior Theory on Millennial Generation Behavior in Purchasing Organic
Vegetables. Jurnal Manajemen Dan Agribisnis.
https://doi.org/10.17358/jma.17.2.117

Rausch, T. M., & Kopplin, C. S. (2021). Bridge the gap: Consumers’ purchase
intention and behavior regarding sustainable clothing. Journal of Cleaner
Production, 278. https://doi.org/10.1016/j.jclepro.2020.123882

Rizky, S. S., & Aprianingsih, A. (2024). Ekombis Review-Jurnal [lmiah Ekonomi
dan Bisnis The Influence of Marketing Mix on Purchase Intention with
Customer Attitude as a Mediating Variable (A Case Study of a New Men’s
Fashion Retail Business in Surabaya) ARTICLE HISTORY. Ekombis
Review: Jurnal Ilmiah Ekonomi Dan Bisnis, 12(2), 2061-2074.
https://doi.org/10.37676/ekombis.v12i2

Ruangkanjanases, A., You, J. J., Chien, S. W., Ma, Y., Chen, S. C., & Chao, L. C.
(2020). Elucidating the Effect of Antecedents on Consumers’ Green
Purchase Intention: An Extension of the Theory of Planned Behavior.
Frontiers in Psychology, 11. https://doi.org/10.3389/fpsyg.2020.01433

Shanawi Abdulsahib, J., Eneizan, B., & Salman Alabboodi, A. (2019).
Environmental Concern, Health Consciousness and Purchase Intention of
Green Products: An Application of Extended Theory of Planned Behavior.
The Journal of Social Sciences Research, 54, 1203-1215.
https://doi.org/10.32861/jss1.54.1203.1215

Syafrizal, S., So, I. G., & Vafaei-Zadeh, A. (2024). Customers’ Purchase Intentions
on Herbal Products and Supplements During the COVID-19 Pandemic.
Binus Business Review, 15(1), 79-91.
https://doi.org/10.21512/bbr.v15i1.10447

Vizano, N. A., Khamaludin, K., & Fahlevi, M. (2021a). The Effect of Halal
Awareness on Purchase Intention of Halal Food: A Case Study in Indonesia.
Journal of Asian Finance, Economics and Business, 8(4), 441-453.
https://doi.org/10.13106/jafeb.2021.vol8.no4.0441

Vizano, N. A., Khamaludin, K., & Fahlevi, M. (2021b). The Effect of Halal
Awareness on Purchase Intention of Halal Food: A Case Study in Indonesia.
Journal of Asian Finance, Economics and Business, 8(4), 441-453.
https://doi.org/10.13106/jafeb.2021.vol8.n0o4.0441

Wibowo, W. A., & Hartono, A. (2024). The Influence of Influencers on Consumer
Purchase Intention on the Instagram Social Media Platform. EKOMBIS
REVIEW: Jurnal Ilmiah Ekonomi Dan Bisnis, 12(1), 12.
https://doi.org/10.37676/ekombis.v12il

Wiganda, S., & Barqiah, S. (2023). How Subjective Norm, Religiosity, and Attitude
Affect Purchase Intention for Emina Products in Surabaya. Siska Wiganda,
et.al HOW SUBJECTIVE NORM, RELIGIOSITY, AND ATTITUDE
AFFECT PURCHASE INTENTION FOR EMINA PRODUCTS IN
SURABAYA under a Creative Commons Attribution-NonCommercial 4.0



94

International License (CC BY-NC 4.0). Jurnal Ekonomi, 12(02), 2023.
http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Wiwoho, G., & Riptiono, S. (2022). Effects of Subjective Norm, Attitude and
Consumer Desire Toward Intention to Purchase Indonesian Herbal. Jurnal
Manajemen Dan Agribisnis. https://doi.org/10.17358/jma.19.2.265

Xu, X., Wang, S., & Yu, Y. (2020). Consumer’s intention to purchase green
furniture: Do health consciousness and environmental awareness matter?
Science of the Total Environment, 704.
https://doi.org/10.1016/j.scitotenv.2019.135275

Yu, Z., & Zhang, K. (2022). The Determinants of Purchase Intention on Agricultural
Products via Public-Interest Live Streaming for Farmers during COVID-19
Pandemic. Sustainability (Switzerland), 14(21).
https://doi.org/10.3390/su142113921

Zhang, Y., Wong, 1. K. A., Duan, X., & Chen, Y. V. (2021). Craving better health?
Influence of socio-political conformity and health consciousness on goal-
directed rural-eco tourism. Journal of Travel and Tourism Marketing, 38(5),
511-526. https://doi.org/10.1080/10548408.2021.1952149

Zhuang, W., Luo, X., & Riaz, M. U. (2021). On the Factors Influencing Green
Purchase Intention: A Meta-Analysis Approach. Frontiers in Psychology,
12. https://doi.org/10.3389/fpsyg.2021.644020

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.
Journal of Marketing Theory and Practice, 19(2), 139-152.
https://doi.org/10.2753/MTP1069-6679190202

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial Least Squares Structural
Equation Modeling: Rigorous Applications, Better Results and Higher
Acceptance. In Long Range Planning (Vol. 46, Issues 1-2, pp. 1-12).
Elsevier Ltd. https://doi.org/10.1016/j.1rp.2013.01.001

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how
to report the results of PLS-SEM. In European Business Review (Vol. 31,
Issue 1, pp. 2-24). Emerald Group  Publishing Ltd.
https://doi.org/10.1108/EBR-11-2018-0203



