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ABSTRAK

PERAN HALAL LABELING, CUSTOMER EXPERIENCE DAN PRODUCT
KNOWLEDGE DALAM MENINGKATKAN SATISFACTION DAN
REPURCHASE INTENTION JENANG MUBAROK KUDUS

Muhammad Zainut Tholibin
1708832072
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ABSTRACT

THE ROLE OF HALAL LABELING, CUSTOMER EXPERIENCE, AND
PRODUCT KNOWLEDGE IN ENHANCING SATISFACTION AND
REPURCHASE INTENTION OF JENANG MUBAROK KUDUS

Muhammad Zainut Tholibin
1708832072
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