
 

    
 

83 

DAFTAR PUSTAKA 
 

  
Aditya, H., & Tiarawati, M. (2023). Pengaruh Experiental Marketing Terhadap Revisit 

Intention Dengan Kepuasan Sebagai Variabel Mediasi Pada Pengunjung Taman 
Rekreasi Selecta. Jurnal Ilmiah Wahana Pendidikan, 9(18), 316–327. 
https://doi.org/10.5281/zenodo.8312979 

 
Amelia, A., Suhud, U., & Monoarva, T. A. (2023). Analyzing The Influence Of 

Customer Satisfaction And Repurchase Intention On “Ice Cream & Tea” Beverage 
Products. In International Journal of Current Economics & Business Ventures 
(Vol. 3, Issue 2). https://scholarsnetwork.org/journal/index.php/ijeb 

 
Ananda, R., Putro, W. R., & Cecilia, A. (2024). Studi Kelayakan Atmosphere Pasar Ikan 

Modern Sebagai Pembaharuan Pasar Ikan Tradisional (Komparasi Pasar Ikan 
Modern Muara Baru Dan Pasar Grosir Ikan Muara Angke) Feasibility Study 
Atmosphere Of The Muara Baru Modern Fish Market As A Renewal Of The 
Traditional Fish Market. 7(1). https://doi.org/10.25105/jsrr.v7i1.18348 

 
Antonides, G., & Hovestadt, L. (2021). Product attributes, evaluability, and consumer 

satisfaction. Sustainability (Switzerland), 13(22). 
https://doi.org/10.3390/su132212393 

 
Berry, S., & Waldfogel, J. (2010). Product quality and market size. Journal of Industrial 

Economics, 58(1), 1–31. https://doi.org/10.1111/j.1467-6451.2010.00404.x 
 
Brown, T. A. (2015). Confirmatory Factor Analysis for Applied Research (2nd ed.). The 

Guilford Press 
 
Chen, H., Wang, Y., & Li, N. (2022). Research on the Relationship of Consumption 

Emotion, Experiential Marketing, and Revisit Intention in Cultural Tourism Cities: 
A Case Study. Frontiers in Psychology, 13. 
https://doi.org/10.3389/fpsyg.2022.894376 

 
Choo, H., Ahn, K., & Petrick, J. F. (2016). An integrated model of festival revisit 

intentions: Theory of planned behavior and festival quality/satisfaction. 
International Journal of Contemporary Hospitality Management, 28(4), 818–838. 
https://doi.org/10.1108/IJCHM-09-2014-0448 

 
Chun, S. H., & Nyam-Ochir, A. (2020). The effects of fast food restaurant attributes on 

customer satisfaction, revisit intention, and recommendation using DINESERV 
scale. Sustainability (Switzerland), 12(18). https://doi.org/10.3390/SU12187435 

 



 

    
 

84 

Denniswara, E. P. (2016). Pengaruh Kualitas Produk, Harga dan Promosi Terhadap 
Intensi Membeli Ulang Produk My Ideas. In Performa: Jurnal Manajemen dan 
Start-Up Bisnis (Vol. 1, Issue 4). 

 
Gayathree, P., Ishara, W. A. M., & Gayathree, P. K. (2020). The Role of Experiential 

Marketing in Retaining the Customers of the Hospitality Industry in Sri Lanka. 
International Journal of Business and Management Invention (IJBMI) ISSN, 9, 10–
19. https://doi.org/10.35629/8028-0906021019 

 
Gronroos, C. (1984). A Service Quality Model and its Marketing Implications. European 

Journal of Marketing, 18(4), 36–44. https://doi.org/10.1108/EUM0000000004784 
 
Grossman, S. J. (1981). The informational role of warranties and private disclosure about 

product quality. The Journal of Law and Economics, 24(3), 461–483. 
https://doi.org/10.1086/466995  

 
Hair, J. F. ., Black, W. C. ., Babin, B. J. ., & Anderson, R. E. . (2014). Multivariate data 

analysis. Pearson Education Limited. 
 
Han, H., Back, K. J., & Barrett, B. (2009). Influencing factors on restaurant customers’ 

revisit intention: The roles of emotions and switching barriers. International 
Journal of Hospitality Management, 28(4), 563–572. 
https://doi.org/10.1016/j.ijhm.2009.03.005 

 
Hermawan, S., & Amirullah, M. S. (2016). Metode Penelitian Bisnis Pendekatan 

Kuantitatif & Kualitatif. Media Nusa Creative. 
 
Hidayat, D., Bismo, A., & Basri, A. R. (2020). The Effect Of Food Quality And Service 

Quality Towards Customer Satisfaction And Repurchase Intention (Case Study Of 
Hot Plate Restaurants). Manajemen Bisnis, 10(1), 1. 
https://doi.org/10.22219/jmb.v10i1.11913 

 
Ibrahim, H. M. (2016). Restaurant Quality Attribute On Revisit Intention: The Mediating 

Effect Of Customer Satisfaction. In Sci.Int.(Lahore) (Vol. 30, Issue 5). 
 
Irfan Sabir, R., Irfan, M., Akhtar, N., Abbas Pervez, M., & ur Rehman, A. (2014). 

Customer Satisfaction in the Restaurant Industry; Examining the Model in Local 
Industry Perspective. http://aessweb.com/journal-detail.php?id=5006 

 
Jeon, H. (2013). The Effect of Experiential Marketing on Customer Satisfaction and 

Revisit Intention of Beauty Salon Franchise Stores. Fashion Business, 17(3), 109–
121. https://doi.org/10.12940/jfb.2013.17.3.109 

 
Jin, N. P., Lee, S., & Lee, H. (2015). The effect of experience quality on perceived value, 

satisfaction, image and behavioral intention of water park patrons: New versus 



 

    
 

85 

repeat visitors. International Journal of Tourism Research, 17(1), 82–95. 
https://doi.org/10.1002/jtr.1968 

 
Khairunnisah, & Lailatul Fitriyani, A. (2023). Bonus Demografi dan Visi Indonesia 

Emas 2045. DATAin BPS. 
 
Kusuma Hanggara, D., & Sabil Hussein, A. (2023). Pengaruh Product Quality, Service 

Quality, Dan Perceived Value Terhadap Repurchase Intention. 
https://doi.org/10.21776/jmppk 

 
Le, D., Scott, N., & Lohmann, G. (2019). Applying experiential marketing in selling 

tourism dreams. Journal of Travel and Tourism Marketing, 36(2), 220–235. 
https://doi.org/10.1080/10548408.2018.1526158 

 
Mahsyar, S., & Surapati, U. (2020). Effect Of Service Quality And Product Quality On 

Customer Satisfaction And Loyalty. Business and Accounting Research (IJEBAR) 
Peer Reviewed-International Journal, 4. https://jurnal.stie-
aas.ac.id/index.php/IJEBAR 

 
Mosahab, R., Mahamad, O., & Ramayah, T. (2010). Service Quality, Customer 

Satisfaction and Loyalty: A Test of Mediation. Www.Ccsenet.Org/Ibr International 
Business Research, 3(4). www.ccsenet.org/ibr 

 
Muhadjir. (2023). Stunting Tuntas, Syarat Indonesia Emas 2045. 

www.kemenkopmk.go.id 
 
Munawaroh, M., & Simon, Z. Z. (2023). The Influence of Store Atmosphere, Service 

Quality, Product Quality, and Price on Customer Satisfaction. Research of Business 
and Management, 1(1), 32-40. https://doi.org/10.58777/rbm.v1i1.21 

  
Nagel, P. J. A., & Cilliers, W. W. (1990). Customer satisfaction: A comprehensive 

approach. International Journal of Physical Distribution & Logistics Management, 
20(6), 2–46. https://doi.org/10.1108/EUM0000000000366 

 
Naini, N. F., Sugeng Santoso, Andriani, T. S., Claudia, U. G., & Nurfadillah. (2022). 

The Effect of Product Quality, Service Quality, Customer Satisfaction on Customer 
Loyalty. Journal of Consumer Sciences, 7(1), 34–50. 
https://doi.org/10.29244/jcs.7.1.34-50 

 
Nitiyasa, Pradipta, Wahyudi, Lilik & Sartika, Rebecca Condy. (2024). Determinants of 

Customer Satisfaction and Revisit Intention Post-covid-19: a Case Study of Flyover 
Coffee Shop, Indonesia. International Journal of Economics, Business and 
Management Research. 08. 203-223. 10.51505/IJEBMR.2024.81014.  

 



 

    
 

86 

Nor, S., Binti, F., Shariff, A., Sulong, S. N., & Shah, M. (2015). The Influence of Service 
Quality and Food Quality Towards Customer Fulfillment and Revisit Intention. 
https://doi.org/10.3968/7369 

 
Oh, Haemoon. (1999). Service quality, customer satisfaction, and customer value: A 

holistic Perspective. International Journal of Hospitality Management. 18. 67-82. 
10.1016/S0278-4319(98)00047-4.  

 
Oliver, R.L. (1999) Whence Consumer Loyalty. Journal of Marketing, 63, 33-

34.https://doi.org/10.2307/1252099 
 
Oliver, R. L. (2010). Satisfaction: A Behavioural Perspective on Consumer (2nd ed.). 

Routledge. 
 
Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A Conceptual Model of Service 

Quality and Its Implications for Future Research. In Source: Journal of Marketing 
(Vol. 49, Issue 4). 

 
Pradana, W., Aziz, N., & Robbie, R. I. (2022). The Influence of Product Quality, 

Promotion, and Store Atmosphere on Revisit Intention. Jamanika (Jurnal 
Manajemen Bisnis Dan Kewirausahaan), 2(02), 111–119. 
https://doi.org/10.22219/jamanika.v2i02.21962 

 
Proctor, T. (2000). Strategic Marketing: An Introduction (1st ed.). Routledge. 

https://doi.org/10.4324/9780203460054 
 
Rahardja, C., & Dudi, A. (2010). Munich Personal RePEc Archive Experiential 

marketing, customer satisfaction, behavioral intention: timezone game center 
surabaya. 

 
Rahmatya, A. (2024). Pengaruh Food Quality, Services Quality, Dan Customer 

Experience Terhadap Revisit Intention Melalui Customer Satisfaction Pada 
Restoran Rumah Langko. http://repository.uph.edu/id/eprint/53956 

 
Rajput, A., & Gahfoor, R. Z. (2020a). Satisfaction and revisit intentions at fast food 

restaurants. Future Business Journal, 6(1). https://doi.org/10.1186/s43093-020-
00021-0 

 
Ramdhani, A. S., & Astuti, S. R. T. (2019). The analysis of relationship between 

experiential marketing, service quality, visitors’ satisfaction, and revisit intention: 
study on tourism industry. Diponegoro International Journal of Business, 2(2), 107. 
https://doi.org/10.14710/dijb.2.2.2019.107-111 

 
Raza, M. A., & Khuram, S. S. (2012). Relationship between service quality, perceived 

value, satisfaction and revisit intention in hotel industry. Interdisciplinary Journal 
of Contemporary Research in Business. 4. 788-805. 



 

    
 

87 

Rogerson, W. P. (1983). Reputation and Product Quality. In Source: The Bell Journal of 
Economics (Vol. 14, Issue 2). 
http://www.jstor.orgURL:http://www.jstor.org/stable/3003651Accessed:27-05-
201522:44UTChttp://www.jstor.org/page/info/about/policies/terms.jsp 

 
Rorimpandey, V., F A Tumbuan, W. J., Tumewu, F. J., Pemasaran Berbasis Pengalaman 

Dan Kepuasan Pengunjung, P., Rorimpandey, V., F A Tumbuan, W. J., & Tumewu, 
F. J. (2022). The Influence Of Experiential Marketing And Tourist Satisfaction On 
Tourist Revisit Intention At Bukit Kasih Kanonang. Jurnal EMBA, 10(3), 165–174. 

 
Salomão, M. T., & Santos, M. A. (2022). The Impact Of Experiential Marketing On The 

Intention To Revisit The Brand: Comparing Large And Small Fast-Food Restaurant 
Chains. Revista Brasileira de Marketing, 21(3), 730–783. 
https://doi.org/10.5585/remark.v21i3.21331 

 
Saneva, D., & Chortoseva, S. (2020). Service quality, customer satisfaction and 

customer loyalty: Testing a structural equation model. Quality - Access to Success, 
21(179), 124–128. 

 
Schmitt, B. (1999). Experiential Marketing. Journal of Marketing Management, 15(1–

3), 53–67. https://doi.org/10.1362/026725799784870496 
 
Schneider, B., & White, S. S. (2004). Service quality: Research perspectives. Sage 

Publications.  
 
Seth, N., Deshmukh, S. G., & Vrat, P. (2005). Service quality models: A review. In 

International Journal of Quality and Reliability Management (Vol. 22, Issue 9, pp. 
913–949). https://doi.org/10.1108/02656710510625211 

 
Setiawan, P. A., & Rastini, N. M. (2021). The Effect of Product Quality, Service Quality, 

and Atmosphere Stores on Customer Satisfaction and Its Impact on Repurchase 
Intention. In American Journal of Humanities and Social Sciences Research (Issue 
5). www.ajhssr.com 

 
Singaraj, M. A. A., Phil, M., Awasthi, D. K., India, U. P., Bhoi, T., Ramya, M. N., & 

Dharanipriya, K. (2019). Service Quality And Its Dimensions Chief Editor Editor 
Editorial Advisors Service Quality And Its Dimensions A Kowsalya 2. 
https://www.researchgate.net/publication/333058377 

 
Smilansky, Shaz. (2009). Experiential marketing : a practical guide to interactive brand 

experiences. Kogan Page. 
 
Sureshchandar, G. S., Rajendran, C., & Anantharaman, R. N. (2002). The relationship 

between service quality and customer satisfaction – a factor specific approach. 
Journal of Services Marketing, 16(4), 363–379. 
https://doi.org/10.1108/08876040210433248 



 

    
 

88 

Susanto, T. W. P., Sudapet, I. N., Subagyo, H. D., & Suyono, J. (2021). The Effect of 
Service Quality and Price on Customer Satisfaction and Repurchase Intention (Case 
Study at Crown Prince Hotel Surabaya). Quantitative Economics and Management 
Studies, 2(5), 288–297. https://doi.org/10.35877/454ri.qems325 

 
Tauhid, K., & Rahma, ; | Aulia. (2024). Ikan Sebagai Sumber Protein dan Gizi 

Berkualitas Tinggi Bagi Kesehatan Tubuh Manusia (Vol. 3). 
 
Thundeniya, L. G. D. T. B., & Gunawardhana, I. D. K. (2025). The impact of experiential 

marketing on revisit intention with special reference to franchised fast-food 
restaurants in Western Province, Sri Lanka: Examining the mediating effect of 
experiential emotional value. Asian Journal of Marketing Management, 4(1), 75–
94 

 
Tosun, C., Dedeoğlu, B. B., & Fyall, A. (2015). Destination service quality, affective 

image and revisit intention: The moderating role of past experience. Journal of 
Destination Marketing and Management, 4(4), 222–234. 
https://doi.org/10.1016/j.jdmm.2015.08.002 

 
Um, S., Chon, K., & Ro, Y. H. (2006). Antecedents of revisit intention. Annals of 

Tourism Research, 33(4), 1141–1158. https://doi.org/10.1016/j.annals.2006.06.003 
 
Woodside, Arch & Frey, L & Daly, R. (1990). Linking service quality, customer 

satisfaction, and behavioral intention. Journal of health care marketing. 9. 5-17. 
 
Yi, Y., & Nataraajan, R. (2018). Customer satisfaction in Asia. Psychology and 

Marketing, 35(6), 387–391. https://doi.org/10.1002/mar.21093 
 
Yuan, Y. H. E., & Wu, C. K. (2008). Relationships Among Experiential Marketing, 

Experiential Value, and Customer Satisfaction. Journal of Hospitality and Tourism 
Research, 32(3), 387–410. https://doi.org/10.1177/1096348008317392 

 
Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A Means-

End Model and Synthesis of Evidence. Journal of Marketing, 52(3), 2–22. 
https://doi.org/10.2307/1251446 

 
Zeithaml, V. A., & Berry, L. L. (1988). SERVQUAL: A multiple-Item Scale for 

measuring consumer perceptions of service quality. 
https://www.researchgate.net/publication/225083802 

 
Zena, P. A., & Hadisumarto, A. D. (2013). The Study of Relationship among 

Experiential Marketing, Service Quality, Customer Satisfaction, and Customer 
Loyalty. ASEAN Marketing Journal, 4(1). https://doi.org/10.21002/amj.v4i1.2030 

 



 

    
 

89 

Zhang, H., Wu, Y., & Buhalis, D. (2018). A model of perceived image, memorable 
tourism experiences and revisit intention. Journal of Destination Marketing and 
Management, 8, 326–336. https://doi.org/10.1016/j.jdmm.2017.06.004 

 
Zhong, Y., & Moon, H. C. (2020). What drives customer satisfaction, loyalty, and 

happiness in fast-food restaurants in china? Perceived price, service quality, food 
quality, physical environment quality, and the moderating role of gender. Foods, 
9(4). https://doi.org/10.3390/foods9040460 
  
  


