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ABSTRAK 

 

Cancel culture adalah budaya memboikot seseorang secara massal karena 

dianggap bermasalah. Fenomena ini muncul di Indonesia, salah satunya terkait 

kasus aktor Abidzar Al-Ghifari dalam film A Business Proposal, adaptasi drama 

Korea. Konten di media sosial, terutama TikTok, berperan penting dalam 

memperkuat dan menyebarkan cancel culture. TikTok dengan fitur video pendek 

dan algoritma viral memungkinkan penyebaran opini negatif secara cepat dan luas.  

Penelitian ini bertujuan mengetahui adakah dan sebesar besar pengaruh 

terpaan konten TikTok terkait kasus Abidzar Al-Ghifari terhadap fenomena cancel 

culture pada film tersebut.  

Dalam penelitian ini menggunakan teori Stimulus-Organism-Response (S-

O-R) dari Hovland. Metode yang digunakan adalah kuantitatif dengan pendekatan 

asosiatif kausal. Data dikumpulkan melalui kuesioner kepada 100 responden dan 

dianalisis menggunakan SPSS. Teknik analisis data yang digunakan, yaitu statistik 

deskriptif, uji korelasi pearson, dan analisis regresi linear sederhana. 

Hasil regresi menunjukkan persamaan: Cancel culture = 7,580 + 0,807 × 

terpaan konten. Nilai konstanta 7,580 menunjukkan tingkat cancel culture tanpa 

paparan konten. Koefisien 0,807 berarti setiap peningkatan satu satuan paparan 

konten meningkatkan cancel culture sebesar 0,807 satuan. Uji t menghasilkan 

𝑡ℎ𝑖𝑡𝑢𝑛𝑔13,652 > 𝑡𝑡𝑎𝑏𝑒𝑙 0,1661, menunjukkan pengaruh signifikan terpaan konten 

terhadap cancel culture. Nilai R Square 0,655 mengindikasikan 65,5% variasi 

cancel culture dijelaskan oleh terpaan konten, sisanya dipengaruhi faktor lain. 

Dengan demikian, semakin tinggi paparan konten TikTok, semakin besar 

kecenderungan pengguna terlibat dalam cancel culture. Setiap peningkatan paparan 

konten TikTok akan diikuti oleh peningkatan kecenderungan responden untuk 

terlibat dalam cancel culture. 

 

Kata kunci: cancel culture, media sosial TikTok, terpaan konten,  
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ABSTRACT 

 

Cancel culture refers to the practice of mass boycotting an individual who 

is deemed problematic. This phenomenon has emerged in Indonesia, as seen in the 

case involving actor Abidzar Al-Ghifari in the Indonesian adaptation of the Korean 

drama A Business Proposal. Social media content, particularly on TikTok, plays a 

significant role in reinforcing and spreading cancel culture. With its short video 

format and viral algorithm, TikTok enables the rapid and widespread dissemination 

of negative opinions. This study aims to determine whether there is an influence—

and to what extent—of TikTok content exposure related to the Abidzar Al-Ghifari 

case on the cancel culture phenomenon surrounding the film.  

The study applies the Stimulus-Organism-Response (S-O-R) theory by 

Novland and uses a quantitative method with a causal associative approach. Data 

were collected through questionnaires distributed to 100 respondents and analyzed 

using SPSS. The data analysis techniques used include descriptive statistics, 

pearson correlation test, and simple linear regression analysis. 

The regression result yields the equation: Cancel culture = 7.580 + 0.807 

× Content Exposure. The constant value of 7.580 indicates the level of cancel 

culture in the absence of content exposure. The coefficient of 0.807 means that each 

one-unit increase in content exposure leads to a 0.807-unit increase in cancel 

culture. The t-test shows t_calculated = 13.652 > t_table = 0.1661, indicating a 

significant influence of content exposure on cancel culture. The R Square value of 

0.655 suggests that 65.5% of the variation in cancel culture can be explained by 

content exposure, while the remaining 34.5% is influenced by other factors. 

Therefore, the higher the exposure to TikTok content, the greater the 

tendency for users to engage in cancel culture. Each increase in TikTok content 

exposure is followed by an increase in the respondents’ inclination to participate 

in cancel culture. 

 

Keywords: cancel culture, content exposure, TikTok social media.  
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