
 

239 
 

DAFTAR PUSTAKA 

Buku 

Abdullah, K., Jannah, M., Aiman, U., Hasda, S., Fadilla, Z., Taqwin, Masita, 

Ardiawan, K. N., & Sari, M. E. (2021). Metodologi Penelitian KuantitatifI. 

Yayasan Penerbit Muhammad Zaini Anggota IKAPI 

Aisyah, S., Ali, Y., Sudarso, A., & Sovianti, R. (2021). Dasar-Dasar 

Periklanan. Yayasan Kita Menulis: Medan 

Amruddin, Priyanda, R., Agustina, T. S., Ariantini, N. S., Ayu Lia Rusmayani, 

N. G., Aslindar, D. A., Ningsih, K. P., Wulandari, S., Putranto, P., Yuniati, 

I., Untari, I., Mujiani, S., & Wicaksono, D. (2022). Metodologi Penelitian 

Kuantitatif. Pradina Pustaka 

Andrews, J. C. & Shimp, T. A. (2018). Advertising, Promotion, and Other 

Aspects of Integrated Marketing Communications, Tenth Edition. 

Cengage 

Babbie, E. (2021). The Practice of Social Research, Fifteenth Edition. 

Cengage 

Belch, G. E., Belch, M. A., Kerr, G., & Waller, D. (2020). Advertising: An 

Integrated Marketing Communication Perspective, Fourth Edition. 

McGraw-Hill Education 

Blakeman, R. (2018). Integrated Marketing Communication: Creative 

Strategy from Idea to Implementation, Third edition. Rowmand & 

Littlefield 

Creswell, J. W. & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches, Fifth Edition. Sage 

Publications 

Fitri, A., Rahim, R., Nurhayati, Luden Pagiling, A. S., Anis Munfarikhatin, I. 

N., Simanjuntak Kartini Hutagaol, D. N., & Anugrah, N. E. (2023). 

Dasar-Dasar Statistika untuk Penelitian. Yayasan Kita Menulis 



240 
 

 

Gass, R. H., & Seiter, J. S. (2022). Persuasion: Social Influence and 

Compliance Gaining, Seventh Edition. Routledge. 

https://doi.org/10.4324/9781003081388 

Gronmo, S. (2020). Social Research Methods: Qualitative, Quantitative and 

Mixed Methods Approaches. Sage Publications 

Kotler, P. & Keller, K. L. (2016). Marketing Management, Fifteenth Edition. 

Pearson 

Leedy, P.D. & Ormrod, J.E. (2016). Practical Research: Planning and 

Design, Eleventh Edition. Pearson 

Malhotra, N. K. & Dash, S. (2016). Marketing Research an Applied 

Orientation, Seventh Edition. Pearson 

Muin, A. (2023). Metode Penelitian Kuantitatif. Literasi Nusantara Abadi 

Nurhayati. (2023). Keputusan Pembelian dan Kepuasan Konsumen. PT 

Nasya Expanding Management 

Nuryadi, Astuti, T. D., Utami, E. S., & Budiantara, M. (2017). Dasar-Dasar 

Statistik Penelitian. Sibuku Media 

O’Keefe, D. J. (2016). Persuasion Theory and Research, Third Edition. 

Sage 

Percy, L. (2018). Strategic Integrated Marketing Communications, Third 

Edition. Routledge 

Perloff, R. M. (2017). The Dynamics of Persuasion Communication and 

Attitudes in The 21st Century, Sixth Edition. Routledge 

Priadana, S. & Sunarsi, D. (2021). Metode Penelitian Kuantitatif. Pascal 

Books 

Rayhaniah, S. A. (2022). Komunikasi pemasaran. In Jakarta: Erlangga 

(Issue 45) 

Roy, K. (2017). How to Execute Celebrity Endorsements for Enhancing 

Brand Preferences?. CreateSpace Independent Publishing Platform 

Santoso, S. (2014). Statistik Parametrik: Konsep dan Aplikasi dengan SPSS 

Edisi Revisi. Elex Media Komputindo 

https://doi.org/10.4324/9781003081388


241 
 

 

Scharrer, E. & Ramasubramanian, S. (2021). Quantitative Research 

Methods in Communication: The Power of Numbers for Social Justice. 

Routledge 

Schiffman, L. & Kanuk, L. (2015). Consumer Behaviour, Eighth Edition: 

International Edition. New Jersey: Pearson Prentice Hall 

Schiffman, L. G. & Wisenblit, J. (2015). Consumer Behavior, Eleventh 

Edition. Pearson 

Schiffman, L. G. & Wisenblit, J. (2019). Consumer Behavior, Twelfth Edition. 

Pearson 

Solomon, M. R. & Russell, C. A. (2024). Consumer Behavior: Buying, 

Having, and Being, Fourteenth Edition. Pearson 

Stephens, D. L. (2017). Essentials of Consumer Behavior. Routledge 

Sugiyono. (2020). Metode Penelitian Kuantitatif dan R&D. Alfabeta 

Bandung 

Thalib, M. D. (2019). Membangun Motivasi Belajar dengan Pendekatan 

Kecerdasan Emosional dan Spiritual. IAIN Parepare Nusantara Press 

 

Jurnal 

Abidin Achmad, Z., Zendo Azhari, T., Naufal Esfandiar, W., Nuryaningrum, 

N., Farah Dhilah Syifana, A., & Cahyaningrum, I. (2020). Pemanfaatan 

Media Sosial dalam Pemasaran Produk UMKM di Kelurahan 

Sidokumpul, Kabupaten Gresik. Jurnal Ilmu Komunikasi, 10(1), 17–31. 

https://doi.org/10.15642/jik.2020.10.1.17-31 

Aryani, I. D., & Murtiariyati, D. (2022). Instagram Sebagai Media Promosi 

Dalam Meningkatkan Jumlah Penjualan Pada a.D.a Souvenir Project. 

Jurnal Riset Akuntansi Dan Bisnis Indonesia, 2(2), 466–477. 

https://doi.org/10.32477/jrabi.v2i2.479 

Fauzy, A. (2019). Metode Sampling. Universitas Terbuka 

Firman, A., Ilyas, G. B., Reza, H. K., Lestari, S. D., & Putra, A. H. P. K. 

(2021). The Mediating Role of Customer Trust on the Relationships of 

Celebrity Endorsement and E-WOM to Instagram Purchase Intention. 



242 
 

 

Jurnal Minds: Manajemen Ide Dan Inspirasi, 8(1), 107. 

https://doi.org/10.24252/minds.v8i1.20594 

Haikal Ibnu Hakim, Ohorella, N., & Edy Prihantoro. (2022). Strategi 

Komunikasi Pemasaran Angkringan Khulo Melalui Media Sosial 

Instagram. MUKASI: Jurnal Ilmu Komunikasi, 1(2), 111–122. 

https://doi.org/10.54259/mukasi.v1i2.802 

Karim, M. S., Agustini, & Setiawan, K. (2024). Pengaruh Kredibilitas Sumber 

Konten Youtube Kegiatan Santri Terhadap Relevansi Minat Untuk 

Subscribe. Karimah Tauhid, 3(1), 620–631. 

https://doi.org/10.30997/karimahtauhid.v3i1.11630 

Lestari, M., & Wahyono. (2021). The Influence of Celebrity Endorser and 

Online Promotion on Purchase Decision Through Brand Image Article 

Information. Management Analysis Journal, 198–211. 

https://journal.unnes.ac.id/sju/index.php/maj/article/view/45545 

Luthfiana, R.M., & Purworini, D. (2023). Pengaruh Brand Ambassador dan 

Social Media Instagram @npureofficial Terhadap Keputusan 

Pembelian Produk Npure. Communications. Vol. 5 No.1. 

https://doi.org/10.21009/communications.5.1.6 

Maharani, V. E., & Djuwita, A. (2020). Pemanfaatan Media Sosial Instagram 

Sebagai Media Komunikasi Dan Informasi Pemerintah Kota Semarang. 

Jurnal E-Proceeding of Management, 7(2), 4566–4574. 

Ma’ruf, S & Anwar. (2024). Integrated Marketing Communication: A 

Literature Review. JICN: Jurnal Intelek dan Cendikiawan Nusantara. 

Vol. 1 No. 1 

Mulitawati, Mauliga, I., & Retnasary, M. (2020). Strategi Komunikasi 

Pemasaran Dalam Membangun Brand Image Melalui Sosial Media 

Instargram (Studi kasus deskriptif komunikasi pemasaran produk 

polycrol forte melaluiakun Instagram @ahlinyaobatmaag). Jurnal 

Pengembangan Ilmu Komunikasi dan Sosial. Vol. 4 No. 1. 

NGUYEN, N. T. (2021). The Influence of Celebrity Endorsement on Young 

Vietnamese Consumers’ Purchasing Intention. Journal of Asian 

https://doi.org/10.24252/minds.v8i1.20594
https://doi.org/10.30997/karimahtauhid.v3i1.11630
https://journal.unnes.ac.id/sju/index.php/maj/article/view/45545


243 
 

 

Finance, Economics and Business, 8(1), 951–960. 

https://doi.org/10.13106/jafeb.2021.vol8.no1.951 

Novita, D., Herwanto, A., Cahyo Mayndarto, E., Anton Maulana, M., & 

Hanifah, H. (2023). Penggunaan Media Sosial TikTok Sebagai Media 

Promosi Pemasaran Dalam Bisnis Online. Jurnal Minfo Polgan, 12(2), 

2543–2550. https://doi.org/10.33395/jmp.v12i2.13312 

Nugraha, R. N., V, A. Y. S., & Raditia, W. (2023). Pemanfaatan Instagram 

Sebagai Media Promosi Hotel Teraskita Jakarta. Jurnal Daya Saing, 

9(1), 222–228 

Sanaky, M. M., Saleh, L. M., & Titaley, H. D. (2021). Analisis Faktor-Faktor 

Penyebab Keterlambatan Pada Proyek Pembangunan Gedung 

Asrama MAN 1 Tulehu Maluku Tengah. Jurnal Simetrik Vol 11, No.1, 

Juni 2021 

Schimmelpfennig C., & Hunt J. B. (2019). Fifty years of celebrity endorser 

research: Support for a comprehensive celebrity endorsement strategy 

framework. Psychology & Marketing, 37(3), 488–505. 

https://doi.org/10.1002/mar.21315 

Vidyanata, D., Sunaryo, S., & Hadiwidjojo, D. (2018). The Role of Brand 

Attitude and Brand Credibility As a Mediator of the Celebrity 

Endorsement Strategy To Generate Purchase Intention. Jurnal Aplikasi 

Manajemen, 16(3), 402–411. 

https://doi.org/10.21776/ub.jam.2018.016.03.04 

Wadesa, M & Husen, M. F. (2020). Pemanfaatan Instagram Sebagai Media 

Promosi Hotel Grand Keisha. Vol. 6 No. 1. DOI:10.29313/. V0I0.19431 

Widhiarso, W. (2020). Uji Linearitas Hubungan. 

DOI:10.13140/RG.2.2.16194.32965 

Zikriadi, Sulaiman, U., & Hifza. (2023). Aneka Jenis Penelitian. Sambara: 

Jurnal Pengabdian Kepada Masyarakat Vol. 1, No 1 

 

  

https://doi.org/10.1002/mar.21315
https://doi.org/10.21776/ub.jam.2018.016.03.04


244 
 

 

Website 

Apriliani, R. (2024, April 15). 10 Brand Kecantikan Terlaris Jelang Lebaran 

2024, Produk Lokal Banyak Jadi Favorit!. Beautynesia.id. 

https://www.beautynesia.id/beauty/10-brand-kecantikan-terlaris-

jelang-lebaran-2024-produk-lokal-banyak-jadi-favorit/b-288464 

Koleksi Reward Sambil Sayangi Bumi di Somethinc for Our Earth. (2023, 

November 13). Beautyhaul.com. 

https://www.beautyhaul.com/blog/koleksi-reward-sambil-sayangi-

bumi-di-somethinc-for-our-

earth?srsltid=AfmBOoq4OlNEQVj8II43hKOhQYHXTo-

6l6neucm5nHanIWz8iGDkmIyf 

Mashud. (2020, Desember 18). Setahun Eksis, Somethinc Sudah Masuk 

Go Global dan Masuk Top 50 Brand Indonesia. Investor.id. 

https://investor.id/lifestyle/231456/setahun-eksis-somethinc-sudah-go-

global-dan-masuk-top-50-brand-indonesia 

Nursaniyah. F. (2022, Juni 7). Profil Sabrina Chairunnisa Beauty Influencer 

Istri Deddy Corbuzier. Kompas.com. 

https://entertainment.kompas.com/read/2022/06/07/084004966/profil-

sabrina-chairunnisa-beauty-influencer-istri-deddy-

corbuzier?lgn_method=google&google_btn=onetap 

Tokoh. P. (2024, Juli 4). Profil Sabrina Chairunnisa Model Cantik dan Istri 

Deddy Corbuzier. Kumparan.com. https://kumparan.com/profil-

tokoh/profil-sabrina-chairunnisa-model-cantik-dan-istri-deddy-

corbuzier-233g3btZZjK/full 

https://www.beautynesia.id/beauty/10-brand-kecantikan-terlaris-jelang-lebaran-2024-produk-lokal-banyak-jadi-favorit/b-288464
https://www.beautynesia.id/beauty/10-brand-kecantikan-terlaris-jelang-lebaran-2024-produk-lokal-banyak-jadi-favorit/b-288464
https://www.beautyhaul.com/blog/koleksi-reward-sambil-sayangi-bumi-di-somethinc-for-our-earth?srsltid=AfmBOoq4OlNEQVj8II43hKOhQYHXTo-6l6neucm5nHanIWz8iGDkmIyf
https://www.beautyhaul.com/blog/koleksi-reward-sambil-sayangi-bumi-di-somethinc-for-our-earth?srsltid=AfmBOoq4OlNEQVj8II43hKOhQYHXTo-6l6neucm5nHanIWz8iGDkmIyf
https://www.beautyhaul.com/blog/koleksi-reward-sambil-sayangi-bumi-di-somethinc-for-our-earth?srsltid=AfmBOoq4OlNEQVj8II43hKOhQYHXTo-6l6neucm5nHanIWz8iGDkmIyf
https://www.beautyhaul.com/blog/koleksi-reward-sambil-sayangi-bumi-di-somethinc-for-our-earth?srsltid=AfmBOoq4OlNEQVj8II43hKOhQYHXTo-6l6neucm5nHanIWz8iGDkmIyf
https://investor.id/lifestyle/231456/setahun-eksis-somethinc-sudah-go-global-dan-masuk-top-50-brand-indonesia
https://investor.id/lifestyle/231456/setahun-eksis-somethinc-sudah-go-global-dan-masuk-top-50-brand-indonesia
https://entertainment.kompas.com/read/2022/06/07/084004966/profil-sabrina-chairunnisa-beauty-influencer-istri-deddy-corbuzier?lgn_method=google&google_btn=onetap
https://entertainment.kompas.com/read/2022/06/07/084004966/profil-sabrina-chairunnisa-beauty-influencer-istri-deddy-corbuzier?lgn_method=google&google_btn=onetap
https://entertainment.kompas.com/read/2022/06/07/084004966/profil-sabrina-chairunnisa-beauty-influencer-istri-deddy-corbuzier?lgn_method=google&google_btn=onetap
https://kumparan.com/profil-tokoh/profil-sabrina-chairunnisa-model-cantik-dan-istri-deddy-corbuzier-233g3btZZjK/full
https://kumparan.com/profil-tokoh/profil-sabrina-chairunnisa-model-cantik-dan-istri-deddy-corbuzier-233g3btZZjK/full
https://kumparan.com/profil-tokoh/profil-sabrina-chairunnisa-model-cantik-dan-istri-deddy-corbuzier-233g3btZZjK/full

	DAFTAR PUSTAKA

