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ABSTRAK 

Penurunan signifikan jumlah kunjungan wisatawan ke Taman Impian Jaya 

Ancol pasca pandemi mendorong perlunya analisis terhadap faktor-faktor yang 

memengaruhi keputusan wisatawan dalam berkunjung. Salah satu faktor yang 

dinilai memiliki pengaruh penting adalah aspek psikologis wisatawan. Penelitian 

ini bertujuan untuk menganalisis pengaruh faktor psikologi—meliputi motivasi, 

persepsi, dan emosi—terhadap keputusan wisatawan dalam memilih Taman Impian 

Jaya Ancol sebagai destinasi wisata. Pendekatan yang digunakan adalah kuantitatif 

dengan metode survei terhadap 150 responden yang telah berkunjung ke Taman 

Impian Jaya Ancol selama tahun 2024. Teknik pengambilan sampel dilakukan 

secara purposive sampling. Analisis data dilakukan menggunakan regresi linier 

berganda melalui aplikasi SPSS 26. Variabel memori awalnya dimasukkan dalam 

rancangan, namun dikeluarkan dari analisis berdasarkan validasi ahli karena dinilai 

bias dan sulit diukur secara objektif. Hasil penelitian menunjukkan bahwa secara 

simultan faktor motivasi, persepsi, dan emosi berpengaruh signifikan terhadap 

keputusan berwisata. Secara parsial, hanya motivasi yang berpengaruh signifikan 

sementara dementara persepsi dan emosi tidak.  Temuan ini mengindikasikan 

bahwa dorongan internal (motivasi) memiliki peran yang lebih dominan 

dibandingkan persepsi dan emosi dalam membentuk keputusan wisatawan. Oleh 

karena itu, pendekatan pemasaran destinasi yang menekankan pada aspek 

motivasional wisatawan dinilai lebih tepat sasaran. 

 

Kata Kunci: faktor psikologis, motivasi, persepsi, emosi, keputusan berwisata, 

Taman Impian Jaya Ancol. 
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ABSTRACT 

The significant decline in tourist visits to Taman Impian Jaya Ancol after 

the pandemic has prompted the need for an analysis of the factors influencing 

tourists' decision to visit. One factor considered to have an important influence is 

the psychological aspect of tourists. This study aims to analyze the influence of 

psychological factors—including motivation, perception, and emotion—on tourists' 

decisions in choosing Taman Impian Jaya Ancol as a travel destination. A 

quantitative approach was used, with a survey method involving 150 respondents 

who had visited Taman Impian Jaya Ancol during 2024. The sampling technique 

employed purposive sampling. Data were analyzed using multiple linear regression 

with the SPSS version 26 application. Although the memory variable was initially 

included in the research design, it was excluded from the analysis based on expert 

validation, as it was deemed biased and difficult to measure objectively. The results 

show that simultaneously, motivation, perception, and emotion have a significant 

effect on travel decisions. However, partially, only motivation has a significant 

effect, while perception and emotion do not. These findings indicate that internal 

drives (motivation) play a more dominant role than perception and emotion in 

shaping tourists' decision-making. Therefore, destination marketing strategies that 

emphasize tourists’ motivational aspects are considered to be more effective. 

 

Keywords: psychological factors, motivation, perception, emotion, travelling 

decision, Ancol Dreamland Park 
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