Daftar pustaka

Al Amin, M., Arefin, M. S., Sultana, N., Islam, M. R., Jahan, 1., & Akhtar, A. (2020).
Evaluating the customers’ dining attitudes, e-satisfaction and continuance
intention toward mobile food ordering apps (MFOAs): evidence from
Bangladesh. European Journal of Management and Business Economics,

30(2), 211-229. https://doi.org/10.1108/EJMBE-04-2020-0066

Al-Shmam, M. A., Riyadh, H. A., & Alfaiza, S. A. (2021). The Business and
Accounting Technology Innovation for Better Firm Performance: A Case of
Malaysian Firms. Academic Journal of Interdisciplinary Studies, 10(6), 60—
69. https://doi.org/10.36941/ajis-2021-0153

Angrahini, D., Lembana, A., Triyanti, V., & Wijaya, J. (2023). The role of sales
promotion in improving the relation between price perception and system
quality of SVOD platform on purchase intention.

Anisa, N., & Tjhin, V. U. (2023). Factors Affecting Customer Loyalty Moderated
by Switching Cost on the Customer Satisfaction of Digital Streaming Services.
Journal of System and Management Sciences, 13(1), 1-20.
https://doi.org/10.33168/JSMS.2023.0101

Asbhsifa, 1. (2020). Izza Ashsifa (Vol. 3, Issue 1).

Azizah, L. N., Sidik, M., & Rivano, M. F. (2022). Literature Review Keunggulan
Kompetitif: Pengaruh Inovasi, Kreativitas Dan Kelegaan Konsumen. 1(1).
https://doi.org/10.38035/jim.v1il

Barbuto, G. M. (2024.). A Case for Changing the Age of Majority From 18 to 22
Years of A Case for Changing the Age of Majority From 18 to 22 Years of Age
in Massachusetts Age in Massachusetts.
https://scholarworks.merrimack.edu/sw_studentpub

Cadirci, T. O., Gilingdr, A. S., Kilig, S., & Sagkaya Gilingor, A. (2022).
Communication and New Media. Special Issue on Marketing in the Context
of COVIDI19. International Journal of Marketing.
https://doi.org/1054663/2182-9306.sn11.5-29

Carissa, N. E., Erlangga, M., Sonesha Evik, C., & Handayani, P. W. (2023). The
Influence of Perceived Usefulness, Satisfaction, and Personalization on

Subscription Video on Demand Continuance Intentions. In CommlIT Journal
(Vol. 17, Issue 2).

Chandra, S., Verma, S., Lim, W. M., Kumar, S., & Donthu, N. (2022).
Personalization in personalized marketing: Trends and ways forward. In
Psychology and Marketing (Vol. 39, Issue 8, pp. 1529-1562). John Wiley and
Sons Inc. https://doi.org/10.1002/mar.2167

102



103

Chen, S.-H., Chen, Y.-J., & Leung, W.-C. (2023). Analyzing differences in customer
satisfaction on the video streaming platform Netflix. Annals of Management
and Organization Research, 4(3), 193-209.
https://doi.org/10.35912/amor.v4i3.1554

Chung, Y., & Zhang, W. (2020). Effects of Service Characteristics of a
Subscription-based OTT on User Satisfaction and Continuance Intention:
Evaluation by Netflix. https://doi.org/10.5392/JKCA.2020.20.12.123

Dash, G., & Paul, J. (2021). CB-SEM vs PLS-SEM methods for research in social
sciences and technology forecasting. Technological Forecasting and Social
Change, 173. https://doi.org/10.1016/j.techfore.2021.121092

De Sousa, T. F. (2021). The Determinants of Customer Satisfaction and Customer
Retention in subscription based streaming services in Ireland.

Eklof, J., Podkorytova, O., & Malova, A. (2020). Linking customer satisfaction
with financial performance: an empirical study of Scandinavian banks. 7otal
Quality Management and Business Excellence, 31(15-16), 1684—1702.
https://doi.org/10.1080/14783363.2018.1504621

Elegunde, A., Okunbanjo, O., & Afolabi, B. (2024). Scaling in Quantitative Survey
in Management Science Research: The Perspective of Likert Scale. 8(2).
https://doi.org/10.29114/ajtuv.vol8.iss2.321

Elsafty, A., & Boghdady, A. (2022). The Cognitive Determinants Influencing
Consumer Purchase-Intention Towards Subscription Video on Demand
(SVoD): Case of Egypt. International Journal of Marketing Studies, 14(1), 95.
https://doi.org/10.5539/ijms.v14n1p95

Fitria, F., Yahya, M., Ali, M. 1., Purnamawati, P., & Mappalotteng, A. M. (2024).
The Impact of System Quality and User Satisfaction: The Mediating Role of
Ease of Use and Usefulness in E-Learning Systems. International Journal of

Environment, Engineering and  Education, 6(2), 119-131.
https://doi.org/10.55151/ijeedu.v6i2.134

Garg, S., & Sharma, S. (2020). User Satisfaction and Continuance Intention for
Using E-Training: A Structural Equation Model. Vision, 24(4), 441-451.
https://doi.org/10.1177/0972262920926827

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using an
applied example. Research Methods in Applied Linguistics, 1(3).
https://doi.org/10.1016/j.rmal.2022.100027

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data
analysis eighth edition. www.cengage.com/highered



104

Hakim, L. N. (2021). Effect of Product Quality and Service Quality on Customer
Loyalty with Customer Satisfaction as an Intervenning Variables (Case Study
on the Tirta Jasa Lampung Selatan Regional Company (PDAM)). Economit

Journal: Scientific Journal of Accountancy, Management and Finance, 1(1),
48-56. https://doi.org/10.33258/economit.v1il.374

Haniif Novel, A., Victor Kamanda, S., & Kusumayanti, K. (2022). Pengaruh
kualitas pekemudahan dan kualitas produk terhadap kepuasan konsumen (cfc
batuaji batam) (Vol. 1, Issue 1).

Haqqo, C. 1., & Kaideni Isharina, 1. (2024). The Influence of Content Quality and
Personalization on Continuous Intention to Subscribe Netflix through the

Mediation Of Perceived Value. Journal of Business and Management Review,
5(5), 407-425. https://doi.org/10.47153/jbmr55.8882024

Jakobsson, B., & Ovik, M. (2023). Eat, Sleep, Stream, Repeat.

Kareem, S. A., Venugopal, P., Yuvaraj, D., Priya, A. S., & Devi, A. S. (2024a).
Understanding continuance intention of subscription video-on-demand based
over-the-top (OTT) platforms: A multiple moderation approach.
Interdisciplinary Journal of Management Studies, 17(3), 953-966.
https://doi.org/10.22059/1JMS.2023.358347.675802

Kareem, S. A., Venugopal, P., Yuvaraj, D., Priya, A. S., & Devi, A. S. (2024b).
Understanding continuance intention of subscription video-on-demand based
over-the-top (OTT) platforms: A multiple moderation approach.
Interdisciplinary Journal of Management Studies, 17(3), 953-966.
https://doi.org/10.22059/1JMS.2023.358347.675802

Kaur, Ms. H., & Ashfaq, D. R. (2023). The Impact of Netflix on Viewer Behaviour
and Media Consumption: An Exploration of the Effects of Streaming Services
on Audience Engagement and Entertainment Preferences. Journal of
Media, Culture and Communication, 34, 9-23.
https://doi.org/10.55529/jmcc.34.9.23

Kavoura, A., Borges-Tiago, T., & Tiago, F. (Eds.). (2024). Strategic Innovative
Marketing and Tourism. Springer Nature Switzerland.
https://doi.org/10.1007/978-3-031-51038-0

Kwak, K. T., Oh, C. J., & Lee, S. W. (2021). Who uses paid over-the-top services
and why? Cross-national comparisons of consumer demographics and values.
Telecommunications Policy, 45(7).
https://doi.org/10.1016/j.telpol.2021.102168

Lestari, E. D., Richard, O., & Soesanto, C. (2020). Predicting factors that influence
attitude to use and its implications on continuance intention to use svod: study
on netflix users of indonesia (Vol. 15, Issue 2).



105

Longo, C. (2021). An Analysis of Choice Overload Effects on the User Experience
of Subscription-based Streaming Services.

Luo, S. (2024). Research on the Analysis of Disney+ Consumer Behavior and
Marketing Strategy Based on R Language. SHS Web of Conferences, 207,
01010. https://doi.org/10.1051/shsconf/202420701010

Maduwinarti, A., Kusbianto, N., & Mahendra, I. G. N. A. (2025). The influence of
customer personalization on customer satisfaction, engagement, and loyalty
Indonesian E-commerce in the digital age. International Journal of Innovative
Research and Scientific Studies, 8(3), 1904-1914.
https://doi.org/10.53894/1jirss.v8i3.6900

Marchyta, N. K. (n.d.). The Influence of Perceived Ease of Use and Perceived
Usefulness on E-Wallet Continuance Intention: Intervening Role of Customer
Satisfaction.

Masri, N. W., You, J. J., Ruangkanjanases, A., Chen, S. C., & Pan, C. 1. (2020).
Assessing the effects of information system quality and relationship quality on
continuance intention in e-tourism. International Journal of Environmental
Research and Public Health, 17(1). https://doi.org/10.3390/ijerph17010174

Muhammad Alfinka Dwiana Putra Pamuji, Daru Purnomo, & Seto Herwandito.
(2023). Analysis of the motives and level of satisfaction of users of vidio.com
as streaming media in indonesia. International Journal of Social Science, 2(6),
2435-2452. https://doi.org/10.53625/1jss.v216.5584

Oloveze, A. O., Okonkwo, R. V. O., Nwachukwu, C. P.,, Ogbonna, C., &
Chukwuoyims, K. (2022). User behaviour on continuance intention to use M-
commerce in African context: mediating effect of perceived value. LBS
Journal  of  Management &  Research, 20(2), 2022-2043.
https://doi.org/10.1108/LBSJIMR-05-2022-0018

Pritania, A., & Mulia, D. (2023). Flexibility, Content and Perceived Ease of Use
Towards SVOD Subscription Intention Mediated by Perceived Price. In
International Journal of Innovative Science and Research Technology (Vol. 8,
Issue 1). www.ijisrt.com

Samudro, B., Susilo, M. H., Armadito, M. R., Handayani, P. W., & Fitriani, H.
(2024). Users’ Satisfaction Regarding Continuance Intention of Subscription
Video-on-Demand Platforms for Watching Football Matches: A Stimulus-
Organism-Response Perspective. SAGE Open, 14(4).
https://doi.org/10.1177/21582440241289685

Seifert, L. (2019). Gender Differences in the patterns of Video-on-Demand
Watching: An Experience Sampling Study Bachelor Thesis.



106

Setiani, Y. S. (2022). Organising for equality. The Board.

Setyo Widodo, J., & Author, C. (2021). Literature Review of Consumer Behavior:
Customer Loyalty, Repeat Purchase and Purchase Interest. 2(2).
https://doi.org/10.38035/dijefa.v2i2

Soaloon, S. K., & Handayani, P. W. (2025). The influence of continuance intention
on users’ well-being and intention to recommend online music streaming
applications. Cogent Arts and Humanities, 12(1).
https://doi.org/10.1080/23311983.2025.2480445

Suhud, U., Allan, M., Sari, D. P., Hapsoro, B. B., & Prihandono, D. (2021).
Customers’ Continuance Intention in Using a Mobile Navigation App in the
Tourism Context: What FactorsWill Lead? Academica Turistica, 14(2), 137—
148. https://doi.org/10.26493/2335-4194.14.137-148

Syam, A. R., Suhud, U., & Bara Berutu, M. (2024). Mengevaluasi Purchase
Decision dan Customer Satisfaction: Studi Kasus pada Salah Satu Program
Online Travel Agent (OTA).

Tileagd, C., & Oprisan, O. (2021). Personalization-A Key Element in Creating
Better Customer Experiences. Expert Journal of Business and Management,
9(2), 88-94. http://Business.ExpertJournals.com88

utami, febby, yossinomita, & rahayu, nia. (2022). Pengaruh Perceived Usefulness
dan Perceived Ease of Use terhadap Continuance Intention to Use Mobile
Banking dengan Trust sebagai Variabel Intervening pada Pengguna Aplikasi
Bank Jambi Mobile.

Vigneshwaran, M., & Britamolen, R. (2024). Customer Satisfaction Towards The
Netflix App with Special Reference to Coimbatore City. International Journal
of Scientific Research and Engineering Development, 7. www.ijsred.com

Wolfs, B., Jesmin, N. M. S., & Petkovic, M. (2025). Questionnaire Validity and
Reliability: A Review with Practical Guidelines. In Journal of En-
trepreneurship (Vol. 13, Issue 1). www.scientificia.com

Yedijaokto Sulaiman, D., & Utami Tjhin, V. (2023). Continuance intention to
subscribe to a video-on-demand service: a study of netflix users in indonesia.
Journal of Theoretical and Applied Information Technology, 15(5).

wWWww.]atit.org

Zabel, C., Kunz, R. E., Telkmann, V., & O’Brien, D. (2023). The show must go
on(line): the impact of content and system quality on the usage of television
streaming content libraries. Journal of Media Economics, 35(3—4), 63-86.
https://doi.org/10.1080/08997764.2024.23228


http://www.jatit.org/

