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ANTESEDEN NIAT BELI ULANG MIE GACOAN YANG DIMEDIASI OLEH 

KEPUASAN PELANGGAN DI DAERAH KHUSUS IBUKOTA JAKARTA 

ANGELLICA MAURENT 

 

ABSTRAK 

Penelitian ini dilakukan untuk menganalisis pengaruh kualitas makanan, kualitas 

layanan, dan persepsi harga terhadap niat beli ulang melalui kepuasan pelanggan 

pada produk Mie Gacoan. Penelitian ini menggunakan metode penelitian 

kuantitatif. Populasi pada penelitian ini adalah pelanggan Mie Gacoan yang berusia 

diatas 18 tahun yang memiliki domisili pada wilayah Daerah Khusus Ibukota 

Jakarta yang telah melakukan pembelian produk Mie Gacoan minimal 2 kali. 

Teknik pengambilan sampel yang digunakan dalam penelitian ini adalah non- 

probality sampling dengan metode purposive sampling, jumlah responden dalam 

penelitian ini menggunakan jumlah sampel sebanyak 200 responden. Teknik 

pengumpulan data yang dilakukan dengan menggunakan kuesioner skala likert. 

Pengujian model dilakukan dengan software SmartPLS 4, mencakup pengujian 

validitas konvergen, reliabilitas, dan validitas diskriminan. Uji inner model 

dilakukan dengan melihat path coefficient, t-statistic, R-square, dan Q-square. 

Hasilnya terdapat pengaruh positif dan signifikan kualitas makanan terhadap niat 

beli ulang Mie Gacoan, terdapat pengaruh positif dan signifikan kualitas layanan 

terhadap niat beli ulang Mie Gacoan, tidak terdapat pengaruh positif dan signifikan 

persepsi harga terhadap niat beli ulang Mie Gacoan, terdapat pengaruh positif dan 

signifikan kualitas makanan terhadap kepuasan pelanggan Mie Gacoan, terdapat 

pengaruh positif dan signifikan kualitas layanan terhadap kepuasan pelanggan Mie 

Gacoan, terdapat pengaruh positif dan signifikan persepsi harga terhadap kepuasan 

pelanggan Mie Gacoan, terdapat pengaruh positif dan signifikan kualitas makanan 

terhadap niat beli ulang Mie Gacoan dimediasi kepuasan pelanggan Mie Gacoan, 

terdapat pengaruh dan positif kualitas layanan terhadap niat beli ulang melalui 

dimediasi kepuasan pelanggan Mie Gacoan, terdapat pengaruh positif dan 

signifikan persepsi harga terhadap niat beli ulang dimediasi oleh kepuasan 

pelanggan Mie Gacoan. 

 

 

Kata kunci: Kualitas Makanan, Kualitas Layanan, Persepsi Harga, Kepuasan 

Pelanggan, Niat Beli Ulang. 
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ANTECEDENTS OF REPURCHASE INTENTION OF GACOAN NOODLES 

MEDIATED BY CUSTOMER SATISFACTION IN THE SPECIAL CAPITAL 

REGION OF JAKARTA. 

 

ANGELLICA MAURENT 

 

ABSTRACT 

This research aims to analyze the effects of food quality, service quality, and price 

perception on repurchase intentions through customer satisfaction on Gacoan 

Noodle products. This study uses quantitative research methods through a customer 

survey approach. The population in this study are Gacoan Noodle customers over 

18 years old who have domiciled in the Special Capital Region of Jakarta who have 

purchased Gacoan Noodle products at least 2 times. The sampling technique used 

in this study was non-probality sampling with purposive sampling method so that 

the number of respondents in this study used a sample size of 200 respondents. The 

data collection used in this study was a questionnaire with a Likert scale. Model 

testing was conducted with SmartPLS4, including testing convergent validity, 

construct reliability, and discriminant validity. The inner model test is carried out 

by looking at the path coefficient value, t-statistic, R-square, and Q-square. There 

is a positive and significant effect of food quality on repurchase intention of Gacoan 

Noodle, there is a positive and significant effect of service quality on repurchase 

intention of Gacoan Noodle, there is no positive and significant effect of price on 

repurchase intention of Gacoan Noodle, there is a positive and significant effect of 

food quality on customer satisfaction of Gacoan Noodle, there is a positive and 

significant effect of service quality on customer satisfaction of Gacoan Noodle, 

There is a positive and significant effect of price on Mie Gacoan customer 

satisfaction, there is a positive and significant effect of food quality on Mie Gacoan 

repurchase intention mediated by Mie Gacoan customer satisfaction, there is a 

positive and positive effect of service quality on repurchase intention through 

mediated Mie Gacoan customer satisfaction, there is a positive and significant effect 

of price on repurchase intention mediated by Mie Gacoan customer satisfaction. 

 

 

Keywords: Food Quality, Service Quality, Price Perception, Customer Satisfaction, 

Repurchase Intention. 

 

 

 

 

 

 

 

 

 

x 



 

DAFTAR ISI 

LEMBAR PENGESAHAN SKRIPSI ................................................................. iii 

LEMBAR PERNYATAAN ORISINALITAS ..................................................... iv 

SURAT PERNYATAAN PERSETUJUAN PUBLIKASI.....................................v 

KATA PENGANTAR ............................................................................................ vi 

ABSTRAK..............................................................................................................ix 

ABSTRACT .......................................................................................................... .x 

DAFTAR ISI..........................................................................................................xi 

DAFTAR GAMBAR .......................................................................................... .xiv 

DAFTAR TABEL ............................................................................................... .xv 

DAFTAR LAMPIRAN ........................................................................................ xvi 

BAB 1 ...................................................................................................................... 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Rumusan Masalah ........................................................................................ 15 

1.3 Tujuan Penelitian ......................................................................................... 16 

1.4 Manfaat Penelitian ....................................................................................... 17 

1.4.1 Manfaat Teoritis .................................................................................... 17 

1.4.2 Manfaat Praktis ..................................................................................... 17 

BAB II ................................................................................................................... 19 

2.1 Telaah Teori ................................................................................................. 19 

2.1.1 Teori Keputusan Pembelian................................................................... 19 

2.1.1 Niat Beli Ulang ..................................................................................... 20 

2.1.2 Kepuasan Pelanggan ............................................................................. 22 

2.1.3 Kualitas Makanan.................................................................................. 24 

2.1.4 Kualitas Layanan ................................................................................... 28 

2.1.5 Persepsi Harga ....................................................................................... 31 

2.2 Penelitian Terdahulu .................................................................................... 34 

2.3 Kerangka Teori ............................................................................................ 42 

2.3.1 Kerangka Teoritik dan Hipotesis ........................................................... 42 

2.4 Pengembangan Hipotesis ............................................................................. 50 

BAB III ................................................................................................................. 52 

3.1 Waktu dan Tempat Penelitian ....................................................................... 52 

xi 



3.1.1 Waktu Penelitian ................................................................................... 52 

3.1.2 Tempat Penelitian ................................................................................... 52 

3.2 Jenis Penelitian.............................................................................................. 52 

3.3 Populasi dan Sampel ..................................................................................... 53 

3.3.1 Populasi Penelitian ................................................................................. 53 

3.3.2 Sampel Penelitian ................................................................................... 53 

3.4 Pengembangan Instrumen ............................................................................. 55 

3.4.1 Kualitas Makanan ................................................................................... 55 

3.4.2 Kualitas Layanan .................................................................................... 57 

3.4.3 Persepsi Harga ........................................................................................ 59 

3.4.4 Kepuasan Pelanggan .............................................................................. 60 

3.4.5 Niat Beli Ulang ...................................................................................... 62 

3.5 Teknik Pengumpulan Data ............................................................................ 64 

3.6 Teknik Analisis Data ..................................................................................... 66 

3.6.1 Analisis Data Deskriptif ......................................................................... 66 

3.6.2 Model Evaluasi PLS ............................................................................... 67 

3.6.2.3 Analisis Uji Hipotesis .......................................................................... 73 

BAB IV .................................................................................................................. 76 

4.1 Deskripsi Data ............................................................................................... 76 

4.1.1 Deskripsi Profil Responden .................................................................... 76 

3.1.2 Analisis Deskriptif .................................................................................. 80 

4.2 Hasil .............................................................................................................. 90 

4.2.1 Evaluation of Measurement Model (Outer Model) ................................ 91 

4.2.2 Evaluation of Structural Model (Inner Model) .................................... 100 

4.2.3 Uji Hipotesis ......................................................................................... 106 

4.3 Pembahasan ................................................................................................ 112 

4.3.1 Pengaruh Kualitas Makanan (KM) terhadap Niat Beli Ulang ........ (NBU) 

112 

4.3.2 Pengaruh Kualitas Layanan (KL) terhadap Niat Beli Ulang  (NBU) 113 

4.3.3 Pengaruh Persepsi Harga (PH) terhadap Niat Beli Ulang (NBU) ........ 114 

4.3.4 Pengaruh Kepuasan Pelanggan (KP) terhadap Niat Beli Ulang (NBU) 

. ..................................................................................................................... 115 

 

 

xii 



4.3.5 Pengaruh Kualitas Makanan (KM) terhadap Kepuasan  Pelanggan (KP) 

. ..................................................................................................................... 116 

4.3.6 Pengaruh Kualitas Layanan (KL) terhadap Kepuasan Pelanggan (KP) 

. ..................................................................................................................... 117 

4.3.7 Pengaruh Persepsi Harga (HR) terhadap Kepuasan Pelanggan (KP) . 118 

4.3.8 Pengaruh Kualitas Makanan (KM) terhadap Niat Beli Ulang (NBU) 

yang dimediasi oleh Kepuasan Pelanggan (KP) ........................................... 119 

4.3.9 Pengaruh Kualitas Layanan (KL) terhadap Niat Beli Ulang (NBU) yang 

dimediasi oleh Kepuasan Pelanggan (KP) ................................................... 120 

4.3.10 Pengaruh Persepsi Harga (PH) terhadap Niat Beli Ulang (NBU) yang 

dimediasi oleh Kepuasan Pelanggan (KP) ................................................... 121 

BAB V ................................................................................................................. 123 

5.1 Kesimpulan ................................................................................................ 123 

5.2 Implikasi Penelitian ................................................................................... 126 

5.3 Keterbatasan Penelitian .............................................................................. 128 

5.4 Rekomendasi bagi penelitian selanjutnya .................................................. 129 

DAFTAR PUSTAKA ......................................................................................... 130 

DAFTAR LAMPIRAN. ..................................................................................... 143 

DAFTAR RIWAYAT HIDUP ............................................................................ 180 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xiii 



 

DAFTAR GAMBAR 

Gambar 1. 1 Rata-Rata Pengeluaran per Kapita Masyarakat Indonesia .................. 2 

Gambar 1. 2 Pertumbuhan Industri Makanan dan Minuman di Indonesia 2011 – 

2024 ......................................................................................................................... 3 

Gambar 1. 3 Kesan Konsumen Saat Membeli Mie Gacoan .................................... 5 

Gambar 1. 4 Alasan Konsumen Membeli Produk Mie Gacoan ............................... 6 

Gambar 1. 5 Ulasan Pelanggan Terhadap Kualitas Layanan Mie Gacoan ............ 12 

Gambar 2. 1 Tahapan Pengambilan Keputusan ..................................................... 19 

Gambar 4. 1 Path Diagram .................................................................................... 91 

Gambar 4. 2 Path Diagram Tahap Kedua .............................................................. 94 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xiv 



 

DAFTAR TABEL 

Tabel 1. 1 Daftar Nama Restoran Pesaing Mie Gacoan di Jakarta ........................... 7 

Tabel 2. 1 Data Penelitian Terdahulu ...................................................................... 34 

Tabel 3. 1 Indikator untuk mengukur Kualitas Makanan ....................................... 56 

Tabel 3. 2 Indikator untuk mengukur Kualitas layanan .......................................... 57 

Tabel 3. 3 Indikator untuk mengukur Harga ........................................................... 59 

Tabel 3. 4 Indikator untuk mengukur Kepuasan Pelanggan ................................... 61 

Tabel 3. 5 Indikator untuk mengukur Niat Beli Ulang ........................................... 63 

Tabel 3. 6 Skala Likert ............................................................................................ 65 

Tabel 4. 1 Profil Responden dan Jenis Kelamin ..................................................... 76 

Tabel 4. 2 Profil Responden Usia ........................................................................... 76 

Tabel 4. 3 Profil Responden Pendidikan ................................................................. 77 

Tabel 4. 4 Profil Ressponden Pekerjaan ................................................................. 78 

Tabel 4. 5 Profil Responden Penghasilan ............................................................... 78 

Tabel 4. 6 Profil Responden Domsili ...................................................................... 79 

Tabel 4. 7 Profil Responden Alasan Membeli Mie Gacoan .................................... 79 

Tabel 4. 8 Analisis Deskripstif Kualitas Makanan .................................................. 80 

Tabel 4. 9 Analisis Deskriptif Kualitas Layanan .................................................... 83 

Tabel 4. 10 Analisis Deskriptif Harga ..................................................................... 85 

Tabel 4. 11 Analisis Deskriptif Data Kepuasan Pelanggan ..................................... 87 

Tabel 4. 12 Analisis Deskriptif Niat Beli Ulang ..................................................... 89 

Tabel 4. 13 Outer Loadings .................................................................................... 92 

Tabel 4. 14 Outer Loadings Tahap Kedua .............................................................. 95 

Tabel 4. 15 Average Variance Extracted (AVE) ..................................................... 96 

Tabel 4. 16 Fornell-Lacker Criterion ...................................................................... 97 

Tabel 4. 17 Hasil Nilai Cross Loading ................................................................... 98 

Tabel 4. 18 Composite Reability dan Conbach Alpha ............................................ 99 

Tabel 4. 19 Hasil Nilai Variance Inflation Factor (VIF) ....................................... 101 

Tabel 4. 20 Hasil Nilai F-Square .......................................................................... 102 

Tabel 4. 21 Hasil Nilai Goodness of Fit (GoF) ..................................................... 104 

Tabel 4. 22 Hasil Nilai R-Square .......................................................................... 104 

Tabel 4. 23 Hasil Nilai Predictive Relevance (Q²) ............................................... 105 

Tabel 4. 24 Tabel Path Coefficient........................................................................ 106 

Tabel 4. 25 Hasil Uji Spesific Indirect Effect (Mediasi) ...................................... 110 

 

 

 

 

 

 

 

 

xv 



 

DAFTAR LAMPIRAN 

Lampiran. 1 Instrumen Penelitian Uji Validitas dan Realibilitas .......................... 141 

Lampiran. 2 Tabulasi Hasil Data Responden Uji Validitas dan Reabilitas ........... 146 

Lampiran. 3 Instrumen Penelitian Final ............................................................... 150 

Lampiran. 4 Tabulasi Responden Final ................................................................ 154 

Lampiran. 5 Hasil Turnitin ................................................................................... 179 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xvi 


