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ANTESEDEN NIAT BELI ULANG MIE GACOAN YANG DIMEDIASI OLEH
KEPUASAN PELANGGAN DI DAERAH KHUSUS IBUKOTA JAKARTA

ANGELLICA MAURENT

ABSTRAK

Penelitian ini dilakukan untuk menganalisis pengaruh kualitas makanan, kualitas
layanan, dan persepsi harga terhadap niat beli ulang melalui kepuasan pelanggan
pada produk Mie Gacoan. Penelitian ini menggunakan metode penelitian
kuantitatif. Populasi pada penelitian ini adalah pelanggan Mie Gacoan yang berusia
diatas 18 tahun yang memiliki domisili pada wilayah Daerah Khusus Ibukota
Jakarta yang telah melakukan pembelian produk Mie Gacoan minimal 2 Kali.
Teknik pengambilan sampel yang digunakan dalam penelitian ini adalah non-
probality sampling dengan metode purposive sampling, jumlah responden dalam
penelitian ini menggunakan jumlah sampel sebanyak 200 responden. Teknik
pengumpulan data yang dilakukan dengan menggunakan kuesioner skala likert.
Pengujian model dilakukan dengan software SmartPLS 4, mencakup pengujian
validitas konvergen, reliabilitas, dan validitas diskriminan. Uji inner model
dilakukan dengan melihat path coefficient, t-statistic, R-square, dan Q-square.
Hasilnya terdapat pengaruh positif dan signifikan kualitas makanan terhadap niat
beli ulang Mie Gacoan, terdapat pengaruh positif dan signifikan kualitas layanan
terhadap niat beli ulang Mie Gacoan, tidak terdapat pengaruh positif dan signifikan
persepsi harga terhadap niat beli ulang Mie Gacoan, terdapat pengaruh positif dan
signifikan kualitas makanan terhadap kepuasan pelanggan Mie Gacoan, terdapat
pengaruh positif dan signifikan kualitas layanan terhadap kepuasan pelanggan Mie
Gacoan, terdapat pengaruh positif dan signifikan persepsi harga terhadap kepuasan
pelanggan Mie Gacoan, terdapat pengaruh positif dan signifikan kualitas makanan
terhadap niat beli ulang Mie Gacoan dimediasi kepuasan pelanggan Mie Gacoan,
terdapat pengaruh dan positif kualitas layanan terhadap niat beli ulang melalui
dimediasi kepuasan pelanggan Mie Gacoan, terdapat pengaruh positif dan
signifikan persepsi harga terhadap niat beli ulang dimediasi oleh kepuasan
pelanggan Mie Gacoan.

Kata kunci: Kualitas Makanan, Kualitas Layanan, Persepsi Harga, Kepuasan
Pelanggan, Niat Beli Ulang.



ANTECEDENTS OF REPURCHASE INTENTION OF GACOAN NOODLES
MEDIATED BY CUSTOMER SATISFACTION IN THE SPECIAL CAPITAL
REGION OF JAKARTA.

ANGELLICA MAURENT

ABSTRACT

This research aims to analyze the effects of food quality, service quality, and price
perception on repurchase intentions through customer satisfaction on Gacoan
Noodle products. This study uses quantitative research methods through a customer
survey approach. The population in this study are Gacoan Noodle customers over
18 years old who have domiciled in the Special Capital Region of Jakarta who have
purchased Gacoan Noodle products at least 2 times. The sampling technique used
in this study was non-probality sampling with purposive sampling method so that
the number of respondents in this study used a sample size of 200 respondents. The
data collection used in this study was a questionnaire with a Likert scale. Model
testing was conducted with SmartPLS4, including testing convergent validity,
construct reliability, and discriminant validity. The inner model test is carried out
by looking at the path coefficient value, t-statistic, R-square, and Q-square. There
is a positive and significant effect of food quality on repurchase intention of Gacoan
Noodle, there is a positive and significant effect of service quality on repurchase
intention of Gacoan Noodle, there is no positive and significant effect of price on
repurchase intention of Gacoan Noodle, there is a positive and significant effect of
food quality on customer satisfaction of Gacoan Noodle, there is a positive and
significant effect of service quality on customer satisfaction of Gacoan Noodle,
There is a positive and significant effect of price on Mie Gacoan customer
satisfaction, there is a positive and significant effect of food quality on Mie Gacoan
repurchase intention mediated by Mie Gacoan customer satisfaction, there is a
positive and positive effect of service quality on repurchase intention through
mediated Mie Gacoan customer satisfaction, there is a positive and significant effect
of price on repurchase intention mediated by Mie Gacoan customer satisfaction.

Keywords: Food Quality, Service Quality, Price Perception, Customer Satisfaction,
Repurchase Intention.
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