
 

 

86 
 

DAFTAR PUSTAKA 

Abbas, U., Anwarul Islam Associate Professor, K. M., Hussain, S., Baqir, M., & 

Muhammad, N. (2021). Impact Of Brand Image On Customer Loyalty With The 

Mediating Role Of Customer Satisfaction And Brand Awareness. International 

Journal Of Marketing Research Innovation, 5(1). 

Https://Www.Cribfb.Com/Journal/Index.Php/Ijmri 

Abiemanyoe, S., & Depari, G. S. (2021). Pengaruh Social Media Marketing Dan Tagline 

Terhadap Brand Awareness Pada Pattern X Medan. Jurnal Multidisiplin Madani, 

1(2), 103–112. Https://Doi.Org/10.54259/Mudima.V1i2.124 

Aini, K., & Adlina, H. (2023). The Effect Of E-Service Quality And Perceived Value On 

Customer Satisfation On The Use Of The Halodoc Application In Medan City. 

Journal Of Economics And Business. 

Http://Jecombi.Seaninstitute.Or.Id/Index.Php/Jecombi/Index 

Alfarizi, A., Alie, J., & Yustini, T. (2022). Pengaruh Brand Image, Lokasi Kampus Dan 

Dukungan Fasilitas Terhadap Keputusan Mahasiswa Dalam Memilih Perguruan 

Tinggi Swasta (Pts) Di Kota Palembang. Jurnal Manajemen Bisnis Kewirausahaan, 

31-44. 

Alfisa Martianto, I., Setyo Iriani, S., Dwijanto Witjaksono, A., & Ekonomika Dan Bisnis 

Universitas Negeri Surabaya, F. (2023). Faktor-Faktor Yang Mempengaruhi 

Keputusan Pembelian. 7(3), 2023. Https://Compas.Co.Id/ 

Amir, A., Mandey, S. L., & Tawas, H. N. (2021). Pengaruh Perceived Value, Brand 

Image Terhadap Customer Loyalty Melalui Customer Engagement Sebagai 

Variabel Mediasi (Studi Pada Pelangan Indihome Pt. Telkom Manado). Jurnal 

Ilmiah Manajemen Dan Bisnis Dan Inovasi. 

Arindaputri, N. B., & Santoso, S. (2023). Analysis of the influence of digital marketing, 

brand image, and price perception on purchase intention and brand loyalty in Uniqlo 

apparel products. International Journal Of Research in Business and Social 

Science, 57-65 

Aulia, J. P., & Asmeri, R. (2025). Pengaruh Persepsi Pelaku UMKM Tentang Akuntansi, 

Pengetahuan Akuntansi dan Skala Usaha Terhadap Penggunaan Informasi 

Akuntansi (Studi Kasus Pada UMKM Kecamatan Payakumbuh Barat). Ekasakti 

Pareso Jurnal Akuntansi, 3(2), 224-247. 

Budiarsi, S. Y., Erwita, M. A., & Siregar, J. N. (2021). Pengaruh Social Media Marketing, 

Brand Awareness, Dan Brand Image Terhadap Brand Loyalty Pada J&T Express Di 

Surabayasri . Majalah Eknomi, 54-66. 

Chafidon, M. (2024.). Social Media Marketing On Purchase Intention Through 

Mediated Variables Of Perceived Value And Perceived Risk

https://doi.org/10.54259/Mudima.V1i2.124
http://jecombi.seaninstitute.or.id/Index.Php/Jecombi/Index
https://compas.co.id/


87 

 

 
 

 

Chen, S. (2024). The Impact Of Brand Awareness On Purchase Intention. In Business, 

Economics And Management Iemss (Vol. 2024)

Chusnaini, A., & Rasyid, R. A. (2022). Social Media Marketing: Social Media 

Content, Brand Image, Brand Awareness And Purchase Intention (Vol. 6, Issue 2). 

Dairina, L., & Sanjaya, V. F. (2022). Pengaruh Brand Image Terhadap Keputusan 

Pembelian Produk ( Studi Pada Produk Sepatu Merek Converse). At-Tawassuth 

Jurnal Ekonomi Islam 7(1), 118-134

Dally, A., Dan Aswin, I., & Hadisumarto, D. (N.D.). Pengaruh Aktivitas Social Media 

Marketing Terhadap Brand Trust, Brand Equity, Dan Brand Loyalty Pada Platform 

Social Media Instagram. In Jurnal Manajemen Dan Usahawan Indonesia • (Vol. 

43, Issue 1)  

Dam, T. C. (2020). Influence Of Brand Trust, Perceived Value On Brand Preference And 

Purchase Intention. Journal Of Asian Finance, Economics And Business, 7(10), 

939–947. Https://Doi.Org/10.13106/Jafeb.2020.Vol7.No10.939 

Faisal, A., & Ekawanto, I. (2022). The role of Social Media Marketing in increasing 

Brand Awareness, Brand Image and Purchase Intention. Indonesian Management 

and Accounting Research, 20(2), 185–208. 

https://doi.org/10.25105/imar.v20i2.12554 

Fitriani, T. N., Kurniawan, B., & Goeltom, H. C. (2023). Pengaruh Brand Trust, Brand 

Awareness Terhadap Purchase Intention Melalui Brand Satisfaction Sebagai 

Variabel Intervening. Jurnal Ekonomi Bisnis Manajemen Dan Akuntansi (Jebma), 

968-977. 

GoodStats. (2023, January 15). 7 Merek Air Mineral dalam Botol Favorit Masyarakat 

Indonesia 2023. Goodstats.Com. 

Hidayani, N., & Arief, M. (N.D.). Pengaruh Kualitas Produk, Brand Image, Dan Harga 

Terhadap Kepuasan Konsumen Pada Bittersweet By Najla (Vol. 6, Issue 1). 

Leon, P., Abdillah, Nomor, H. (2021). Metodologi Penelitian. 

Http://Insaniapublishing.Com 

Juliana, Aditi, B., Nagoya, R., & Wisnalmawati. (2022). Tourist Visiting Interests: The 

Role Of Social Media Marketing And Perceived Value. International Journal Of 

Data And Network Science, 469-476. 

Kampani, N., & Jhamb, D. (2020). Analyzing The Role Of E-Crm In Managing 

Customer Relations: A Critical Review Of The Literature. Journal Of Critical 

Reviews. 

Khalisa, D. N., & Kusumawardhani, A. (2024). Pengaruh Brand Image dan Brand Trust 

Terhadap Purchase Intention dengan Brand Awareness Sebagai Variabel 

Intervening. Diponegoro Journal of Management, 1. 

https://doi.org/10.13106/Jafeb.2020.Vol7.No10.939
http://insaniapublishing.com/


88 

 

 

 
 
 

Hair, J. F., Tomas, G., Hult, M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 

https://www.researchgate.net/publication/354331182 

Li, F. F., & Larimo, J. A. (2020). Social Media Marketing Strategy: Definition, 

Conceptualization, Taxonomy, Validation, And Future Agenda. Journal Of The 

Academy Of Marketing Science 49, 51-70.  

Lie, D., Butarbutar, M., Sherly, S., Nainggolan, N. T., & Sudirman, A. (2022). 

Investigating the Effect of Brand Personality, Awareness and Experience on 

Purcchase Intention. International Journal of Advances in Social Sciences and 

Humanities, 120-130. 

Mada, Y. P. (2020). Social Media Marketing, Electronic Word Of Mouth Dan. Jurnal 

Ilmiah Universitas Trunjoyo Madura. 

Manurung, S. P. (2023). Brand Image, Brand Awareness, Dan Brand Equity. In 

Manajemen Pemasaran (Implementasi Marketing 4.0) (Pp. 251-266). Penerbit 

Media Sains Indonesia. 

Mao, Y., Lai, Y., Luo, Y., Liu, S., Du, Y., Zhou, J., Ma, J., Bonaiuto, F., & Bonaiuto, M. 

(2020). Apple or Huawei: Understanding flow, brand image, brand identity, brand 

personality and purchase intention of smartphone. Sustainability (Switzerland), 

12(8). https://doi.org/10.3390/SU12083391 

Martianto, I. A., Iriani, S. S., & Witjaksono, A. D. (2023). Faktor-Faktor Yang 

Mempengaruhi Keputusan Pembelian. Jurnal Ilmiah Mea (Manajemen, Ekonomi, 

Dan Akuntansi) Vol. 3 No. 3, 1370-1385. 

Olatunde, O. P., & Abiola, O. C. (2024). Social Media Marketing: The New Paradigm 

For Sustainable Customer Satisfaction In Developing Economies. British Journal 

Of Management And Marketing Studies 7(2), 56-69. 

Pandiangan, K., Dwi Atmogo, Y., & Author, C. (2021). Faktor-Faktor Yang 

Mempengaruhi Brand Equity: Brand Trust, Brand Image, Perceived Quality, & 

Brand Loyalty. 2(4). Https://Doi.Org/10.31933/Jimt.V2i4 

Pratama, E. D., Lukitaningsih, A., & Kusuma Ningrum, N. (2022). Pengaruh Brand 

Awareness, Consumer Trust, Percived Value, Dan Word of Mouth Terhadap 

Purchase Intention Konsumen Situs Belanja Online shopee Di Yogyakarta. Al-

Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah, 4(6), 1762–1772. 

https://doi.org/10.47467/alkharaj.v4i6.1084 

Pratiwi, A., Junaedi, D., & Prasetyo, A. (2020). Pengaruh Harga Terhadap Keputusan 

Pembelian Konsumen: Studi Kasus 212 Mart Cikaret. El-Mal Jurnal Kajian 

Ekonomi & Bisnis Islam 1(2), 150-160. 

Prayogo, A., Fauzi, A., Sapto Bagaskoro, D., Alamsyah, A., Tonda, F., Hafidzi, M. K., 

Radittya, M., Fatturrohman, H., & Wijaya, S. (2023). Pengaruh Brand Image, Viral 

https://doi.org/10.31933/Jimt.V2i4


89 

 

 

 
 
 

Marketing Dan Brand Awareness Terhadap Minat Beli Konsumen. 1(4). 

Https://Doi.Org/10.38035/Jim.V1i4 

Puteri Woro Subagio, D., Laksmita Rachmawati Program Studi Manajemen Fakultas 

Ekonomi, D., & Merdeka Pasuruan, U. (N.D.). Pengaruh Endorser Terhadap 

Purchase Intention Dengan Perceived Value Dan Perceived Usefulness Sebagai 

Variabel Mediasi (Studi Pada Viewer Food Vlogger Of Youtube Channel). 

Https://Www.Youtube.Com/. 

Putra, D. K., & Lusia, A. (2023, May). Pengaruh Promosi, Lokasi, Ulasan Produk, Dan 

Kemudahan Penggunan Aplikasi Terhadap Minat Beli Ulang Di Shopeefood. 

In Seminar Nasional Pariwisata Dan Kewirausahaan (SNPK) (Vol. 2, pp. 375-

385).  

Ragatirta, L. P., & Tiningrum, E. (2021). Pengaruh Atmosphere Store, Desain Produk 

Dan Citra Merek Terhadap Keputusan Pembelian (Studi Kasus Di Rown Division 

Surakarta). Excellent 7(2), 143-152. 

Rimadias, S., Alvionita, N., & Amelia, A. P. (2021). Using Tiktok In Social Media 

Marketing To Create Brand Awareness, Brand Image, And Brand Loyalty On 

Tourism Sector In Indonesia. The Winners, 22(2). 

Https://Doi.Org/10.21512/Tw.V22i2.7597 

Rrustemi, V., & Baca, G. (2021). The Impact Of Social Media Activities On Raising 

Brand Awareness During The Covid-19 Pandemic: The Case Of Fashion Industry 

In Kosovo. Management (Croatia), 26(2), 295–310. 

Https://Doi.Org/10.30924/Mjcmi.26.2.17 

Slack, N., Singh, G., & Sharma, S. (2020). Impact Of Perceived Value On The 

Satisfaction Of Supermarket Customers: Developing Country Perspective. 

International Journal Of Retail & Distribution Management, 48(11), 1235–1254. 

Https://Doi.Org/10.1108/Ijrdm-03-2019-0099 

Sabri, M. S. (2021). Social Media Marketing: A Conceptual Study. Ssrn Electronic 

Journal 8(1), 63-71. 

Subagio, D. P., & Rachmawati, D. L. (2020). Pengaruh Endorser Terhadap Purchase 

Intention Dengan Perceived Value Dan Perceived Usefulness Sebagai Variabel 

Mediasi (Studi Pada Viewer Food Vlogger Of Youtube Channel). Jurnal 

Manajemen & Kewirusahaan, 1-11. 

Sudirman, A., Tinggi, S., Ekonomi, I., Agung, S., & Wardhana, A. (2022). Manajemen 

Pemasaran (Era Revolusi Industri 4.0). 

Https://Www.Researchgate.Net/Publication/359467184. 

Sukwika, T. (2023). Menentukan Populasi Dan Sampling. 

Https://Www.Researchgate.Net/Publication/373137498 

https://www.youtube.com/
https://doi.org/10.1108/Ijrdm-03-2019-0099
https://www.researchgate.net/Publication/373137498


90 

 

 

 
 
 

Suparwi, & Jannah, L. (2024). Pengaruh Green Marketing, Brand Awareness, Dan 

Perceived Valueterhadap Purchase Intentionkonsumen Unilever Di Kudus. Jurnal 

Ilmiah Ekonomi, Manajemen Dan Syariah, 1-240.  

Fitriani, T. N., Kurniawan, B., & Goeltom, H. C. (2023). Pengaruh Brand Trust, Brand 

Awareness Terhadap Purchase Intention Melalui Brand Satisfaction Sebagai 

Variabel Intervening. Jurnal Ekonomi dan Bisnis, Manajemen dan Akuntansi 

(Jebma). 

Top Brand Award. (2024). Top Brand Award Subkategori Air Minum Dalam Kemasan. 

Www.Topbrand-Award.Com. 

Utami, N., Ningrum, N. K., & Cahya, A. D. (2023). Pengaruh Social Media Instagram 

Marketing Dan Brand Image Terhadap Purchase Intention Produk Avoskin 

Dimediasi Oleh Brand Trust. Jurnal Ilmiah Universitas Batanghari Jambi, 23(3), 

3258. Https://Doi.Org/10.33087/Jiubj.V23i3.3672 

Viliaus, J., & Ina Oktaviana Matusin. (2023). Pengaruh Social Media Marketing, Brand 

Awareness, Brand Engagement Terhadap Purchase Intention. Jurnal Ekonomi 

Trisakti, 3(1), 1765–1774. Https://Doi.Org/10.25105/Jet.V3i1.16157. 

Wardhana, A. (2024). Populasi Dan Sampel. 

Https://Www.Researchgate.Net/Publication/382060682. 

We Are Social. (2024, January 31). Digital 2024: 5 billion social media users. 

Wearesocial.Com. 

Wijaya, V., & Keni, K. (2022). Pengaruh Celebrity Endorsement Terhadap Purchase 

Intention, Mediasi Brand Trust Dan Brand Attitude Pada Produk Skincare. Jurnal 

Muara Ilmu Ekonomi Dan Bisnis, 6(2), 274–287. 

Https://Doi.Org/10.24912/Jmieb.V6i2.19301. 

 

 

 

 

 

 

 

https://www.researchgate.net/Publication/382060682
https://doi.org/10.24912/Jmieb.V6i2.19301

